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CREATIVE  COOKERY  THAT  STIRS  IMAGINATION 


Creative  cookery  is  an  art  But  the  ability  to  tell  others  how  to 
achieve  it  is  a  still  greater  art. 

Isabel  Dubois,  home  economics  editor  of  the  Chicago  Daily  News,  is 
modern  rewspaperdom  s  irradiating  exponent  of  both  arts. 

She  has  won  every  major  award  available  to  newspaper  home 
economists. 

This  month  she  masterminded  a  successful  "Food  of  All  Nations" 
recipe  contest  which  will  send  the  winner  and  a  companion  on  a  week's 
vacation  abroad.  The  contest  was  the  opening  event  in  the  full-scale 
Daily  News  promotion  of  the  national  Better  Meals  Build  Better  Families" 
program. 

Daily  News  food  pages  are  different.  They  are  exciting.  The  spright¬ 
liness  of  Miss  Dubois  Ideas  challenges  the  headline  writers  and  the  makeup 
men  to  match  her,  thus  producing  the  most  distinctively  appealing  food 
pages  in  America. 

In  linking  the  sense  of  taste  to  one  of  the  highest  human  faculties, 
Imagination,  the  Chicago  Daily  News  is  unequaled. 
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Stopper!  The  Inquirer’s  designed  with  special  features— such  as  the  new 
that  idea  in  mind— to  attract  and  hold  "lift-out”  Weekend  Food  Guide— carry 
readership.  Not  only  with  good  layout,  readers  through  page  after  page, 
but  also  with  penetrating  news  treat¬ 
ment,  vital  information  and  thought-  Result:  Starch  figures  show  superior 
provoking  editorials.  Best-selling  readership  for  editorial  content— and 
books,  world-famous  columnists,  your  advertising. 
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all  point  a  prosperous  finger 
at  Pinellas  -  the  fabulously 
rich  county  where  they  read 
The  St.  Petersburg  Times. 


Here’s  a  quote  from  Florida  will  entertain  some  9 
the  July  J  5  edition:  million  visitors  in  1959  "unless  we 

get  some  very  bad  weather  next 
winter,"  B.  R.  Fuller  Jr.,  execu¬ 
tive  director  of  the  Florida  Devel¬ 
opment  Commission,  predicted  in 
a  talk  here  yesterday  before  the 
St.  Petersburg  Kiwanis  Club. 

This  total,  he  said,  will  be  sub¬ 
stantially  ahead  of  record  1957 
and  will  set  a  new  record. 

Reviewing  efforts  of  the  FDC 
to  attract  desirable  new  indus¬ 
tries  to  Florida  since  the  com¬ 
mission  was  formed  in  1955,  Ful¬ 
ler  reported  that  more  than  2,000 
new  plants  and  major  expan¬ 
sions  have  been  announced  with¬ 
in  that  time,  and  Florida  has 
gained  21  per  cent  in  manufac¬ 
turing  enployment. 

lU  NEW  PLANTS 
In  the  same  period,  he  said,  Pi¬ 
nellas  County  gained  136  new 
plants  and  major  expansions,  and 
manufacturing  employment  in¬ 
creased  178  per  cent. 

In  recent  years,  he  said,  sever¬ 
al  counties  showing  the  greatest 
tourist  gains  also  recorded  the 
largest  increases  in  new  manu¬ 
facturing  plants.  In  many  cases, 
Fuller  said,  industrial  gains  have 
gone  hand  in  hand  with  advances 
in  population  and  wealth. 


And  each  year  -  for  the  past  1 0  • 
.tourists  have  spent  more  than 
$150,000,000.  That  alone  makes 
Pinellas  County  a  prime  target 
for  advertisers  with  a  profit 
gleam  in  their  eyes! 


Jpeteraburj  (Simea 
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Wire  -  write  -  phone  or  better  still 
visit  us  for  detailed  market  data. 


AUGUST 

23-26 — Western  Classified  Advertising  Association,  Victoria,  B.  C. 

25-29— Association  for  Education  in  Journalism,  University  of  Oreqos 
Eugene.  - 

27-29 — National  Scholastic  Press  Association,  Mayflower  Hotel.  Washinqt» 

D.C. 

29- 30 — Carolines  Press  Photographers  Association,  Myrtle  Beach,  South  Ce. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold 
Groton,  Conn. 

3 1 - Sept.  2 — New  England  Association  of  Circulation  Managers,  Mour 
Washinaton  Hotel,  Bretton  Woods,  N.  H. 

SEPTEMBER  | 

10-13 — New  York  State  Publishers  Association,  Whiteface  Inn,  Whitefaci 
New  York. 

i  11-13 — Iowa  Daily  Press  Association  news  and  advertising  clinic.  Hots 
I  Savery,  Des  Moines. 

'  12 — UPl  Editors  of  Pennsylvania,  Bedford  Springs  Hotel,  Bedford,  Pa. 

j  12-13 — Ohio  Newspaper  Classified  Clinic,  Columbus. 

13-15 — Pennsylvania  Newspaper  Publishers'  Association  Classified  Clinit 
j  Lawrence  Hotel,  Erie,  Pa. 

j  14-17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel,  Sa« 

Francisco. 

!  16-18 — Newspaper  Advertising  Managers  Association  of  Eastern  Canedi 

Mount  Royal  Hotel,  Montreal. 

I  16-18 — Advertising  Media  Credit  Executives  Association,  Royal  York  HoW, 

Toronto. 

17- 21 — New  York  Press  Association,  The  Concord,  Kiamesha  Lake,  N.  Y. 

I  18-19 — Interstate  Advertising  Managers  Association,  Hotel  Gettysburg, 

Gettysburg,  Pa. 

18- 19 — Wisconsin  Newspaper  Advertising  Executives  Association,  Mesdt 
Hotel,  Wisconsin  Rapids. 

18- 19— Oregon  Editorial  Writers'  Conference,  Mt.  Hood,  Portland,  0r». 

19- 20 — Minnesota  AP  newspaper  meeting.  New  Ulm. 

20- 21 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel  Prtii- 
dent,  Kansas  City,  Mo. 

20-22 — Central  States  Circulation  Managers'  Association,  Van  Orman  Hot* 
Fort  Wayne,  Ind. 

20-23 — Southern  Circulation  Managers  Association,  Colonial  Inn,  St.  Peterv 
burg,  Fla. 

25 — Editors'  Short  Course,  University  of  Minnesota,  Minneapolis,  Minn. 
25-26 — Wisconsin  Community  Newspaper  Editors  Conference,  Madison. 

25- 27 — Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  Sar 
Diego,  Calif. 

26—  Editors  Day,  University  of  North  Dakota,  Grand  Forks,  N.  D. 

26- 27— Indiana  Associated  Press,  Indiana  University,  Bloomington. 

27- Oct.  2— Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 -  E&P  ROP  Color  Awards  luncheon,  Biltmore  Hotel,  New  York. 

28- 3^— Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  He* 
Springs,  Ark. 

29 —  Newspaper  Advertising  Seminar,  New  York. 

i  30 — Canadian  Press  Board  of  Directors,  Fort  Garry  Hotel,  Winnipeg. 

I  OCTOBER 

j  3— UPl  Illinois  Newspaper  Editors  Association.  Champaign,  III. 

4-6— National  Newspaper  Promotion  Association,  Southern  Region  Proirio- 
1  tion  Workshop,  Captain  Shrove  Hotel,  Shreveport.  La. 

4-7— NNPA  Western  Regional  Workshop,  San  Jose,  Calif. 

6- 8 — Inter  American  Press  Association,  San  Francisco. 

7- 10 — National  Conference  of  Editorial  Writers.  Toledo,  Ohio. 

'  8-9 — Interstate  Editorial  Association.  Mayfair  Hotel,  Sioux  City,  Iowa. 

10- ll — North  Dakota  AP  newspapers,  Bismarck. 

1 1 —  California  Newspaperboy  Foundation.  Miramar  Hotel.  Santa  Barbara. 

I  11-13 — California  Circulation  Managers'  Association,  Miramar  Hotel.  Santa 

i  Barbara. 

I  11-13 — Mid-Atlantic  Circulation  Managers  Association,  Washington  Dub  ■ 

Hotel,  Durham,  N.  C.  ■ 

M-17 — Society  of  American  Travel  Writers,  San  Juan.  Puerto  Rico.  I 

15-17 — Pennsylvania  Newspaper  Publishers'  Association,  Pick-Roosev*H  • 
Hotel,  Pittsburgh,  Pa.  r 

15-17 — National  Editorial  Association,  Congress  Hotel,  Chicago.  tj 

15- 21 — National  Newspaper  Week.  | 

16- 17— Northwest  Daily  Press  Association,  Normandy  Hotel,  Minneapolis.  ! 

17-  Inter  American  Press  Association,  Bogota,  Colombia.  t 

18- 2(h— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago.  L 

— 
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The  Council  offAotion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 

GET  MORE  OUT  OF  LIFE. ..GO  OUTTO  A  MOVIE 
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Heady  Headlines  | 

Chris  Butler,  Orlando  (Fla.)  Sentinel:  “This  one  was  writtpn 
over  a  Paris  fashion  story  by  Bill  Summers  in  the  Orlando  Erenitxg 
Star;  ‘Designer  Decree:  See  Zee  Knee,  Oui’.’’ 

Robert  A.  Juran,  Hartford,  Conn.;  “When  I  was  wire  editor  of  a 
Michigan  daily,  1  wrote  this  head  over  a  piece  about  Sid  Caesar’s  TV 
show  being  killed  by  rising  costs:  ‘Et  Tu,  High  Costs?  Then  Fall, 
Caesar!’  But  the  best  I’ve  ever  seen  was  about  five  years  ago  in  the 
New  York  Daily  News,  when  an  unlucky  burglar  was  caught  immediately; 
‘Burglar  Robs  House,  But  It’s  a  Bungle-0’.” 

Anonymous  Reader:  “There  was  this  one  in  the  Milicauktt 
Journal's  society  section  in  the  192()s;  ‘Honeymoon  to  Includ; 
Passion  Play’.’’ 

Paul  B.  Snider,  Chairman,  Journalism  Department,  Bradley  University, 
Peoria,  111.:  “A  gal  accused  of  being  the  keeper  of  a  disorderly  house  i 
few  years  ago  was  quite  overweight  and  was  carried  into  court  on  a 
stretcher  by  four  hefty,  puffing  men.  The  Peoria  Journal-Star  carried  an 
8-48  overline:  ‘Peoria  Madame  Takes  $5,000  Fine  Lying  Down.’  For 
some  strange  reason,  this  masterpiece  lasted  only  one  edition.” 

J.  F.  Matlack,  Associate  Editor,  Longmont  (Colo.)  Daily  Timet- 
Call:  “When  Gov.  Earl  Long  planned  to  visit  a  Denver  night  spot  to 
see  stripper  Tempest  Storm,  our  wire  editor,  Jim  Foster,  headlined; 
‘Long  Taking  Denver  by  (Tempest)  Storm’.’’ 

James  A.  Reynolds,  National  Geographic  Magazine,  Washington:  “A 
few  years  ago  the  New  York  Daily  News  put  this  head  on  the  story  of  i 
papal  canonization  announcement:  ‘Pope  Okays  Six  for  Saints’.” 

Henry  Minott,  New  England  News  Manager,  United  Press  Inter¬ 
national,  Boston:  “Back  in  the  1920s,  when  1  was  on  the  ropydesk 
of  the  Worcester  (Mass.)  Telegram,  there  was  a  story  about  a  lunth 
wagon  that  rolled  down  hill  and  clashed  into  a  building.  A  deskman 
wrote  this  headline:  ‘Accident  A  La  Carte’.’’ 


;  •  Everywhere, 
men  who  influence 
test  market  campaigns 
read  The  Wall  Street  Journal 
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Carol  Lou  Tippit  Hayes,  ex-Greensboro  (N.  C)  Daily  News,  Honolulu 
Star-Bulletin  and  Anchorage  Daily  News,  and  wife  of  Peter  J.  Hayes, 
United  Press  International,  San  Bruno,  Calif.:  “The  Honolulu  Better 
Business  Bureau  investigated  an  advertiser  whose  system  for  bust 
development  was  ‘think  big’ — a  mind  over  matter  method.  Bill  Metz  of 
the  Honolulu  Star-Bulletin  headlined  the  story:  ‘If  a  Bust  Is  a  Must 
Use  Your  Head’,” 

Doug  Mauldin,  Stale  News  Desk,  Greenville  (S.  C.)  Netrs:  “I 
was  reminded  of  a  head  I  wrote  once— after  the  paper  came  out- 
It  seems  I  was  a  past  master  at  writing  good  heads  after  publica¬ 
tion.  At  any  rate,  I  penned  the  following  right  after  Ernest 
Hemingway  won  his  Nobel  Prize  in  literature :  ‘Send  Not  To  See  For 
Whom  the  Nobel  Tolled,  Hemingway,  It  Tolls  For  Thee.’  It  was, 
I  thought,  a  right  bright  paraphrase  of  John  Donne’s  lines,  from 
which  Hemingway  took  the  title  of  his  book.’’ 

Benn  Hall,  Public  Relations,  New  York:  “With  reference  to  the  50 
Virgin  Islands,  the  Providence  Sunday  Journal  on  Dec.  9,  1934,  pro¬ 
claimed:  “He’s  Administering  the  New  Deal  for  the  Fifty  Virgins’.” 

Eric  Frankland,  Wilmington  (N.  C.)  Star-Netcs,  ex-London 
Daily  Express:  “Here’s  a  headline  which  almost  certainly  miut 
rank  among  the  greatest  in  British  journalism.  While  the  majorilT 
of  I.,ondon  papers  screamed  jubilantly  of  a  miracle  at  Dunkirk  in 
1940,  the  5,000,000-a-day  tabloid,  the  London  Daily  Mirror, 
beautifully  summed  up  the  feelings  of  the  whole  population  with 
this  (in  big  black  capitals  across  its  front  page) :  ‘BLOOD! 

MARVELLOUS’!” 

John  F.  Kenney,  Lowell  (Mass.)  Sun:  “Thirty  years  ago  we  had  a 
lovable  tyrant  of  a  city  editor  who  frequently  sped  heads  through  at 
makeup  time  for  a  quick  handset  on  the  spot  without  proofreading.  One 
8-column  gem  that  got  through:  ‘Dead  Priest  Born  Here’.” 

Lindsley  H.  Crocker,  Kenmore,  N.  Y. :  “Capture  of  three  jaih 
breakers  was  headed  by  the  Buffalo  Courier-Express:  ‘Pokey 
Driving  Sends  Trio  Back  to  Pokey’.’* 

Executive  Editor  C.  E.  McQelland,  Galveston  (Tex.)  News  and  Trib¬ 
une:  “When  Gov.  Earl  Long  was  released  from  a  clinic  and  left  Galveston, 
the  news  editor  of  the  News  gave  it  this  top  six-column  line:  ‘Real  Gone 
Long  Gone.” 
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Advertismg  Checking  Bureau^  Inc. 

New  York  (10)  353  Park  Avenue  South  *  Chicago  (3)  18  S. 
ICichlgan  Are.  .  Columbui  (16)  20  South  Third  St.  •  Mamphli 
(3)  161  Jefferson  Are.  .  San  Franeluo  (5)  51  First  St. 
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The  Oregonian  is  right  with  the 
retailer,  who  watches  the  women  go  buy 
day  after  day.  Month  after  month, 
year  after  year,  Portland  retailers  put  most 
of  their  advertising  in  The  Oregonian. 

They  know  The  Oregonian  is 
the  active  newspaper  with  the  reactive 
audience  . . .  the  one  advertising 
medium  that’s  big  as  all  Oregon ! 

^  How  big  is  the  Oregon  Retail  Market? 

Almost  $2y2  billion  annually. 
That’s  over  twice  San  Francisco,  and 
almost  three  times  Buffalo! 


The  (Dr^pottidtt 

Portland,  Oregon 


Ueads  in  retail  advertising  — by  Far! 


largest  Circulation  Newspaper  In  The  Northwest 

242,035  Daily  •  306,014  Sunday 

The  Portland  lO-yeor  change  / at  a  glance 


Doily  Circulotion 


Total  Advertising 
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Picketing  and  the  Press 

ARLY  in  August  a  steamship  carrying  1,250  tons  of  newsprint  was 
tied  up  four  days  in  Buffalo,  N.  Y.,  by  one  picket  from  the  In¬ 
ternational  Woodworkers  of  America,  Toronto.  The  ship  was  owned 
by  Bowater  Steamship  Company  which  said  the  dispute  did  not  in¬ 
volve  its  interests  as  all  the  sailors  are  represented  by  British  unions. 
IWA  officials  would  not  comment  at  the  time. 

This  is  the  height  of  idiocy  and  illustrates  how  far  afield  we  have 
gone  from  the  so-called  rights  of  labor,  as  exemplified  in  the  picket 
line,  to  the  negation  of  everybody’s  rights  by  a  picket  line. 

It  is  no  exaggeration  to  state  that  it  may  not  be  long  before 
almost  any  group,  labor  union  or  otherwise,  can  close  down  a  news- 
pajier  temporarily  just  by  setting  up  a  picket  line. 

That  is  a  dangerous  situation  which  will  get  progressively  more 
dangerous  unless  Congress  imposes  some  ground  rules  for  picketing. 


Comparative  Figures  Needed 

^  EORGE  J.  Kienzle,  director  of  the  Ohio  State  school  of  journalism, 
told  the  AP  Managing  Editors  Association  (E&P,  .\ug.  8,  page  9) 
that  of  185  j-school  graduates  in  1953  only  102  actually  went  into 
newsrooms  and  only  68  remained  there  six  years  later.  Only  126 
went  into  media  work  at  all — for  various  reasons  59  had  changed 
their  mind  before  graduation. 

The  important  figures  for  us  in  this  study  are  the  102  who  went 
into  the  newspaper  newsrooms  and  the  68  who  stuck  with  it  for  six 
years.  (It  is  reasonable  to  expect,  even  if  all  other  factors  were  equal, 
that  some  graduates  would  decide  to  go  into  work  other  than  news¬ 
papers.) 

Is  an  attrition  of  34%  among  news  employes  over  six  years  a  bad 
record?  Or,  have  newspapers  done  fairly  well  to  hold  on  to  66%  of 
their  beginners  or  trainees  over  that  period?  We  don’t  know.  What 
is  the  experience  of  other  professions? 

Our  offhand  opinion  is  that  the  figures  will  stack  up  fairly  well 
against  any  other  group.  For  instance,  of  those  graduates  who  went 
directly  into  p.r.  work,  how  many  remained  there  after  six  years? 


The  Big  Gamble 

^  I  'Television  is  nothing  but  a  continuous  success  story  to  its  promoters. 

There  is  never  a  failure  admitted.  But  there  are  plenty  of  pro¬ 
gram  failures  which  mean  that  an  advertiser  has  to  play  “Russian 
roulette’’  in  reverse — he  never  knows  when  there  will  be  a  pay-off. 
It  is  better  than  an  even  money  bet  that  his  TV  show  will  be  a 
“turkey.” 

Schwerin  Research  Corp.  says  that  about  30%  of  all  TV  programs 
failed  within  a  26-week  cycle  during  the  last  two  seasons.  “The  casualty 
rate  among  new  shows  was  even  more  horrendous,”  the  researchers 
said.  “In  the  ’57-’58  season  a  staggering  58%  of  program  newcomers 
bit  the  dust  within  the  26-week  cycle.” 

Advertising  on  television  is  a  big  gamble.  If  you  pick  an  audience 
winning  show,  you  are  a  hero  and  television  is  a  great  medium.  If 
you  don’t,  it’s  your  fault,  not  television’s,  and  your  only  choice  is 
to  bet  again  or  quit.  It  is  like  betting  on  the  weather — you  have  a 
50-50  chance  of  being  right. 

6 


Cannot  I  ffo  with  you  as  this  potter?  I 
saith  the  Lord.  Behold,  as  the  clay  it  in  I 
the  potter’s  hand,  so  are  ye  in  mine  hand.  H 
— Jeremiah,  Will;  6. 
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VIGOROUS  PRESS  NEEDED 

Robert  U.  Brown,  the  Johnstown  (Pa.) 
Tribune-Democrat  and  the  Buffalo  (N.  Y.) 
Evening  News  protest  Rep.  Thadeus  J. 
Dulski’s  criticisms  of  the  American  press 
sternly  but  without  distinction.  (E&P,  July 
18,  page  64) . 

They  have  reduced  the  congressman’s 
argument  to  either-or.  Either  he  recognizes 
the  virtue  of  the  press  here  or  he  advo¬ 
cates  socialism  and  champions  the  hand¬ 
out  sheets  of  Poland  and  Russia. 

Let’s  all  come  off  it.  The  American  press 
could  be  a  great  deal  better  in  most  of  the 
ways  the  congressman  says  it  should  be 
better.  It  is  harshly  limited  by  the  eco¬ 
nomic  dictates  for  survival;  bias  does 
creep  into  the  news  columns,  whether  con¬ 
sciously  or  unconsciously;  it  is  often  se¬ 
duced  by  front  page  sex  and  crime;  the 
readers  sometimes  don’t  get  the  facts  they 
need  to  govern  themselves;  editorial 
columns  lack  that  diversity  of  opinion 
which  we  are  told  distinguished  the  jour¬ 
nals  of  de  Tocqueville’s  day. 

To  declare  that  these  weaknesses  exist 
does  not  merit  outrage  from  our  side  of  the 
fence.  Certainly  it  does  not  imply  that 
state-controlled  papers  should  replace  the 
free,  privately-owned  press.  But  it  serves 
to  recall  when  some  of  these  faults  were 
less  prevalent,  when  the  freedom  of  speech 
and  the  press  protected  by  the  Bill  of 
Rights  had  meaning  to  more  citizens,  in 
the  fourth  and  all  other  estates. 

Today’s  papers  are  indeed  shackled  by 
their  economic  position.  Probably  the  ad¬ 
vertisers  and  money  lenders  have  far  less 


It  is  only  through  hard  word  and  pain¬ 
ful  effort,  by  grim  energy  and  resolute 
courage  that  we  move  on  to  better  things. 
—Cherry vale  (Kas.)  Republican. 

• 

Two  nice  young  misses,  nearly  dressed, 
and  with  tennis  rackets  walking  as  near 
the  middle  of  the  road  as  possible  and 
laughing  at  all  the  motorists  forced  to 
stop  for  them.  —  Birch  Bay  (Wash.) 
News. 


It  was  reported  this  morning  that  John 
Blank  was  bitten  on  the  leg  instead  of 
the  arm  as  previously  reported  by  a 
poisonous  spider. — Augusta  (Kas.)  Daily 
Gazette. 


Herbert  Hoover  has  quit  rising  at  6 
p.m.,  because  he  feels  a  man  getting  older 
should  take  it  easy.  Now  he  gets  up  at 
7  a.m.  —  Albuquerque  (N.  M.)  .Journal. 

• 

The  detective  chief  said  he  wasn’t  sure 
what  kind  of  work  he  would  do,  now  that 
he  has  been  fired  after  seven  years  on 
the  fence.  —  Los  Angeles  (Calif.)  Times. 
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CARTOON  IDEA  OF  THE  WEEK 


THE  TRUANT 

Bimrosa,  Portland  Oregonian 


'YOU  GONNA  SIT  THERE  AND 
LET  THEM  GET  EDUCATED?' 

Burck,  Chicago  Sun-Times 
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to  do  with  the  situation  than  Rep.  Dulski 
believes.  Competition,  that  adrenalin  which 
gives  our  economic  system  its  vital  tone, 
has  dwindled.  Evidently  there  is  no  venture 
capital  available  for  new  papers,  especially 
in  the  great  population  centers  where  most 
Americans  now  are  gathered.  To  start  a 
new  paper  in  St.  Louis,  Qncinnati,  New 
York  or  my  own  community  would  be  like 
starting  a  new  electric  company. 

My  point  is  that  we  need  to  think 
(juickly  about  preserving  our  free  press  in 
all  its  former  vigor.  These  are  difficult 
times,  what  with  competition  from  tele¬ 
vision  for  advertising  and  readers’  atten¬ 
tion,  the  trend  toward  merger  and  chain 
ownership,  the  shrinkage  of  dailies  and 
the  lost  allure  of  the  journalism  profession. 

I  believe  that  real  newspapers  are  the 
best  guarantees  of  democracy.  Something 
must  be  done  to  reinvigorate  them  as  busi¬ 
nesses  and  as  organs  of  news  and  opinion. 

Robert  J.  Klein 

Assistant  City  Editor, 

Newark  (N.  J.)  News 

*  *  * 

MILUONS  AND  BILLIONS 

Having  been  a  combination  economisl 
public  relations  man  most  of  my  working 
life,  a  practically  impossible  combination, 
by  the  way)  I’ve  had  a  good  deal  of  ex¬ 
perience  with  the  problem  of  writing  num¬ 
bers  so  readers  can  understand  them.  I 
agree  with  you  that  the  form,  “$2  million,” 
is  dreadful  to  look  at — but  it  is  more  prac¬ 
tical  than  cute. 

I’m  afraid  you  have  very  much  over¬ 
estimated  the  digital  literacy  of  even  rea¬ 
sonably  well-educated  readers.  While  I 
haven’t  kept  count.  I’m  sure  that  the  in¬ 
stances  where  I  have  seen  or  heard  radio 
newscasters,  public  speakers,  businessmen 
and  newspaper  writers  misuse  “million” 
for  “billion”  or  vice  versa  run  well  into 
the  hundreds.  Have  you  ever  seen  a  man 
stop  in  the  middle  of  a  speech  to  count  a 
flock  of  zeros  from  right  to  left,  muttering 
“hundreds,  thousands,  millions,  billions”? 

I  have,  many  times. 

I’ll  admit  that  the  verbal  form  can  be 
pushed  too  far.  The  expression  “$1.35 
nullion”  is  likely  to  be  very  confusing. 
But  for  most  non-accounting  purposes, 
nothing  much  is  gained  by  going  beyond 
the  first  decimal,  and  I’m  firmly  convinced 
that  the  average  reader  can  decipher  “$2.6 
billion”  a  lot  faster  than  he  can  figure  out 
$2,600,000,000 — and  with  a  considerably 
higher  degree  of  accuracy,  to  boot. 

If  this  is  a  problem  now,  just  imagine 
what  it  will  be  like  when  inflation  and 
growth  push  the  economy  into  the  trillions 
(or  should  I  have  said  “into  the  000,000,- 
000,000’s?).  That  day  isn’t  so  far  off, 
either. 

George  Cline  Smith 
F-W-Dodge-Ckirporation, 

New  York,  N.  Y. 


I 


The  New  York  Times  is  as  essential  in  our 


newsroom  as  the  dictionary,  city  directory  and 
Who’s  Who.  It  is  read  as  a  world  news  source  by 
our  editors.  It  is  read  by  reporters  for  news  tips. 

It  is  read  on  the  copy  desk  for  examples  of  good 
grammar  and  style.  It  is  read  by  specialists  for 
accounts  about  fields  in  which  they  are  inter¬ 
ested.  Others  read  it  just  because  they  like  it.” 

George  R.  Shoals,  Managing  Editor,  Democrat  &  Chronicle,  Rochester,  N.  Y 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Big  New  Jersey  Weekly  Goes 

One  Jump 


installed  an  80-page  Scott  votary 
press  in  a  new  building  con¬ 
structed  especially  for  that  pur¬ 
pose  and  we  now  have  one  of 
the  most  modern  pressrooms  in 
New  Jersey.” 

The  press  was  purchased  more 
than  two  years  ago  from  the 
Camden  (N.  J.)  Courier-Post. 
It  is  a  Scott  straight-line  press 
with  five  16-page  units  and  has 
a  capacity  of  40  pages  straight 
or  80  pages  collect.  It  delivers 
48,000  papers  an  hour  on  a 
straight  run.  This  capacity  is 
cut  in  half  on  a  collect  run.  The 
press  is  equipped  for  spot  color. 

The  new  press  building  is 
several  blocks  from  the  old  plant. 
It  has  a  private  railway  siding 
for  carload  delivery  of  news¬ 
print.  In  the  ba.sement  under  the 
pressroom  is  a  reel  room 
equipped  for  rewinding  paper, 
an  electrical  contix)!  room,  a 
150-horsepower  motor,  an  auxil¬ 
iary  75-horsepower  motor,  a  550- 
gallon  ink  tank  and  a  storage 
Red  Bank,  N.  J.  The  four  directors  who  made  room  for  four  carloads  of  paper. 

The  Red  Bank  Register,  one  that  statement  are  M.  Harold  The  Register  published  an  dropped  down  by  a  freight  lift 

of  the  nation’s  largest  weekly  Kelly,  treasurer  and  business  average  of  65  pages  each  issue  from  the  railway  freightear  un¬ 
newspapers,  becomes  the  nation’s  manager,  with  the  Register  32  in  1958.  loading  platform  above, 

newest  daily  newspaper  Sept.  1.  yeai's;  W.  Harry  Pennington,  “We  will  not  need  much  new 

Behind  that  simple,  routine  president  pro  tern  and  produc-  equipment  because  in  order  to  !Vew  Muilroom 

announcement  lies  80  years  of  tion  manager,  with  the  paper  publish  such  a  large  newspaper 

evolutionary  growth,  careful  49  years;  James  J.  Hogan,  sec-  every  week,  we  had  to  have  The  press  has  two  folders  and 

planning  and  preparation  and  retary  and  editor,  with  the  paper  equipment  comparable  to  that  two  conveyors  carrying  papers 

acquisition  of  staff  and  equip-  32  years;  and  Mrs.  Alice  Apple-  needed  for  a  daily  in  the  20,000  into  a  large  mailroom,  equipped 

ment  for  the  weekly-to-daily  get  Farr  of  Cranberry,  N.  J.,  circulation  class,”  said  Business  ^ith  two  Saxmayer  tying  ma- 

changeover.  and  Baton  Rouge,  La.,  widow  Manager  Kelly.  “We  recently  chines.  The  bundles,  tied  with 

While  some  newspapers  make  _  ,  --  twine,  go  out  to  an  off-street 


To  Daily  Field 


But  Make-Haste-Slowly  Policy 
Rules  80-Year-Long  Evolution 


Not  very  many  daily  newspapers  start  from  scratch,  but  half  a  dozen  or 
more  "dailies"  become  entries  in  the  E&P  International  Year  Book  each 
year.  They  are  the  result  of  expansion — weeklies  that  grow  up,  some¬ 
times  by  stages  from  once-every-Thursday  to  twice  weekly,  then  three 
times  weekly  and  finally  five  days.  E&P  presents  here  the  story  of 
transition  from  once-a-week  publication  to  "daily"  ( Monday-Friday), 
an  unusual  jump  for  which  there  are  special  reasons. 


By  Ray  Erwin 


65-Page  Average 


.5-Day  Week  $  ;* 

Reasons  for  the  conversion  |  *• 

were  explained  in  this  announce-  ^ 
ment  by  the  publishers: 

“In  lesponse  to  popular  de- 
mand  for  a  progressive  home 
newspaper  devot^  to  serving  ’ 

the  requirements  of  our  booming 
market  from  Eatontown  to  Key- 
port  and  from  Highlands  to 
Freehold,  the  Register  has  de- 
cided  to  publish  five  days  a  week, 

Monday  through  Friday,  start-  r 
ing  Sept.  1. 

“The  community  support,  for  * 

which  the  Register  management 
18  thankful,  forced  the  Register’s 
new  80-page  press  to  capacity 
l«t  year  and  ran  the  Register’s  MANAGI 
circulation  to  an  all-time  high  j  Hoaai 
of  20,000  weekly.” 
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WASHINGTON  AND  EDITORULS 


Detroit  News  Fills 


2  Key  Editorial  Jobs 


Detroit 

Appointments  to  key  positions 
on  the  Detroit  Neu's  staff  were 
announced  this  week  by  Martin 
S.  Hayden,  editor. 

Eli  Abel,  for  the  past  10  years 
a  Washington  and  foreign  cor¬ 
respondent  for  the  Xeu'  York 
Times,  assumed  duties  as  chief 


Tunes  and  during  1948  and  1949 
covered  the  United  Nations  ac¬ 
tivities  in  the  United  States  and 
Paris  for  the  Overseas  News 
Agency  and  the  Canadian  Broad¬ 
casting  System. 


Roving  .Assignment 


Mr.  Abel  went  to  the  New 


of  the  Washington  Bureau  of  York  Times  in  1949  and  was 


the  News,  Aug.  17. 

As  of  Sept.  1,  John  H. 
O’Brien,  a  veteran  Detroit 
writer  and  most  recently,  the 
executive  editor  of  the  Pitts¬ 
burgh  (Pa.)  Sun  Telegraph,  will 
join  the  News’  staff  of  editorial 
writers. 


assigned  to  the  foreign  desk. 
Subsequently  he  sei-ved  three 
years  in  Detroit  as  the  Times’ 
correspondent,  specializing  in 
labor  and  industry  and  three 
more  in  the  paper’s  Washing¬ 
ton  Bureau  covering  the  Penta¬ 
gon,  the  State  Department,  the 
Atomic  Energy  Commission  and 
general  news. 

In  1956  he  was  sent  to  Yugo¬ 
slavia  on  a  roving  assignment 
covering  the  satellite  countries. 
From  Belgrade  he  sent  detailed 
new's  of  the  Hungarian  revolt 
and  then  flew  to  Vienna  to  co¬ 
ordinate  Times  coverage  of  that 
story. 


O'Brien 


Abel 


Western  Reporter 


Mr.  Abel,  assisted  by  News 
Correspondents  Robert  S.  Ball 
and  Jerry  ter  Horst,  will  be  re¬ 
sponsible  for  national  news  cov- 


tional  and  international  scene 
from  the  capital,  will  continue 
as  the  News’  senior  political 
w'l'iter  and  author  of  the  com¬ 
ment  column  which  runs  five 
days  a  week  on  the  editorial 
page. 


Global  Reporter 


Market  Man 


Named  Aide 


r 


To  Lipscomb 


( 


John  P.  Kauffman 


S.  F.  Merger 
Held  Within 
Court  Ruling 


John  P.  Kauffman,  formerly 
director  of  marketing  in  House¬ 
hold  Products  Division  of  Col¬ 
gate-Palmolive  Co.,  was  this 
week  appointed  vicepresident  of 
the  Bureau  of  Advertising, 
ANPA.  The  position  is  reported 
to  be  in  the  $40,000 -a-year 
bracket. 

Charles  T.  Lipscomb  Jr.,  presi¬ 
dent  of  BoA,  announced  Mr,  « 
Kauffman  will  be  the  senior* 
officer  with  responsibility  for  all 
departments  of  the  Bureau,  ex¬ 
cept  creative.  The  latter  is 
headed  by  Edward  A.  Falasca, 
creative  vicepresident,  who  re 
ports  directly  to  the  president 

Booz,  Allen  &  Hamilton,  man¬ 
agement  consultant  firm,  which 
found  Mr.  Lipscomb  to  head  the 
bureau  from  among  103  candi¬ 
dates,  conducted  the  search  that 
ended  in  the  appointment  of  Mr. 
Kauffman.  The  first  assignment 
given  to  BA&H  last  winter  was  ] 
to  undei-take  a  research  pi’oject 
to  determine  the  Bureau’s  needs.  ! 
When  it  was  decided  what  was 
required,  the  search  for  the  right 
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Mr.  Abel  was  the  first  west¬ 
ern  reporter  to  get  back  into 
Hungary  after  the  Kremlin 
cinished  the  freedom  movement 

_  ^  ,  ,  ,  and,  in  the  next  two  years,  he 

erage.  Jay  G.  Hayden  dean  of 

Washin^on  correspondent  who  ^  Albania.  In  1958  he 

since  1915  has  surveyed  the  na-  ^^ved  to  New  Delhi  with  re¬ 


sponsibility  for  the  coverage  of 
India,  Pakistan,  Ceylon  and  Ne¬ 
pal.  He  covered  the  Tibet  revo¬ 
lution,  the  flight  of  the  Dalai 
Lama  to  India  and  the  military 
coup  in  Pakistan. 


Led  Highway  Crusade 
Mr.  O’Brien,  a  Detroiter,  first 
At  38,  Mr.  Abel  has  packed  joined  the  Detroit  Times  staff 
into  18  years  of  newspapering  after  gi-aduation  from  high 
a  career  that  has  taken  him  to  school.  He  quit  to  get  an  AB 
the  political  and  war  hotspots  degree  at  the  University  of 
of  the  world.  Born  in  Montreal,  Michigan  and  returned  to  the 
he  joined  the  staff  of  the  Wind-  Detroit  Times  in  1937.  For  five 
sor  Star  in  1941  following  his  years,  from  1947  through  1952, 
graduation  from  McGill  Univer-  he  was  a  writer  with  the  Bat- 
sity.  The  following  year  he  en-  ten.  Barton,  Durstine  and  Os- 
rolled  in  the  Columbia  Univer-  born  advertising  firm.  In  1952 
sity  Graduate  School  and  got  he  went  into  the  office  of  the 
a  master’s  degree  in  journalism.  Hearst  Newspapers  in  New 
After  World  War  II  service  York  to  spend  the  next  four 
in  the  Royal  Canadian  Air  years  covering  the  American 
Force,  Mr.  Abel  was  awarded  transportation  story  and  the 
a  Pulitzer  Traveling  Scholar-  fight  for  federal  support  of  a 
ship  in  central  Europe  and  cov-  nationwide  highway  program, 
ered  the  Nuremburg  trials  and  In  February  of  1957,  Mr. 
the  early  stages  of  four-power  O’Brien  was  named  executive 
occupation  of  Gennany  as  a  editor  of  the  Hearst  paper  in 
free-lance  correspondent  for  the  Pittsburgh  and  held  that  posi- 
North  American  Newspaper  Al-  tion  until  his  resignation  this 
liance.  He  spent  1947  as  a  re-  week  to  come  to  the  Detroit 
write  man  on  the  Los  Angeles  News. 


Washington 
The  Department  of  Justice 
has  examined  the  facts  sur¬ 
rounding  consolidation  of  the 
San  Francisco  News  and  the 
Call-Bulletin  and  found  no  vio¬ 
lation  of  anti-trust  statutes. 

Executives  of  the  merging  in-  person  to  fill  the  position  was 
terests  —  Hearst  and  Scripps-  launched.  Some  40  candidates 
Howard — consulted  with  repre-  were  considered  in  New  York, 
sentotives  of  the  Anti  Trust  Chicago  and  Detroit.  Mr.  Kauff- 
Division  and  supplied  requested  man  was  introduced  to  Mr.  Lips- 
data.  They  were  informed  at  the  comb  in  June.  Two  other  candi- 
end  of  their  sessions  that  the  dates  were  considered  when  the 
deal  falls  within  the  category  of  final  selection  was  made  last 
mergers  approved  by  the  Su-  week  in  Chicago, 
preme  Court  when  the  alterna-  Booz,  Allen  &  Hamilton  also 
tive  to  bringing  two  entities  was  responsible  for  finding  Dr. 
together  would  mean  a  continu-  Howard  Hadley,  vicepresident  in 
ing  loss  of  essential  incomes  by  charge  of  research  at  tht 
both.  Bureau. 

Mr.  Kauffman  will  begin  work 
at  the  Bui’eau  Aug.  31.  He  has 
The  foregoing  information  also  been  vicepresident  for 
was  supplied  to  E&P  by  a  De-  marketing  and  merchandising  of 
pai’tment  of  Justice  spokesman  Revlon,  Inc;  executive  vicepresi- 
after  the  American  Newspaper  dent  of  the  Foods  Division  of 
Guild  had  announced  it  was  Anderson-Clayton  &  Co.;  and 
again  asking  the  government  eastern  division  manager  of 
agency  “to  reopen  its  investiga-  Procter  &  Gamble  Co.  He  was 
tion  of  a  year  ago,  into  whether  graduated  from  Duke  Univer-  ^ 
the  Hearst  and  Scripps-Howard  sity. 


Guild  Sends*  IjOller 


interests  are  illegally  dividing 
up  newspaper  markets.” 

William  J.  Farson,  the  guild’s 
executive  vicepresident,  said  he 
wrote  to  Robert  A.  Hicks,  acting 
Attorney  General. 

In  June,  1958,  after  the 


Present  Address 
Unknovii 


Cleveland 
Foi-m  letters,  making  a  pie* 


merger  of  United  Press  and  In-  membership  in  the  Nation^ 
temational  News  Service,  the  Conference  of  Christians  and 
guild  was  advised,  Mr.  Farson  Jew's,  have  been  arriving  at  the 
said,  that  the  Anti  Trust  Divi-  ’^ew  location  of  the  Cleveland 
Sion  had  been  given  assurance  Press.  They  all  had  been  ad- 
there  was  no  Scripps  Howard-  dressed  to  the  paper’s  old  ad- 
Hearst  agreement  involving  dress  in  the  city.  The  lettcrt 
newspaper  properties  in  San  were  all  signed  by  Louis  B. 
Francisco  and  Pittsburgh.  Seltzer,  editor  of  the  Press. 
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ITU  Revives  Projeet 
Of  Westchester  Paper 


Philadelphia 

The  proposal  to  raise  a  million 
dollars  and  start  a  newspaper  in 
Westchester  County,  N,  Y.,  was 
revived  at  the  annual  convention 
of  the  International  Typo¬ 
graphical  Union  here  this  week. 
Members  of  the  union  have  been 
on  strike  apainst  the  Macy 
group  of  newspapers  in  West¬ 
chester  since  the  Fall  of  1957. 

Killed  in  a  referendum  last 
Spring,  by  a  margin  of  several 
thousand  votes,  the  proposition 
to  tax  100,000  working  printers 
and  mailers  $13  apiece  won  con¬ 
vention  endorsement  by  a  vote 
of  308  to  49.  It  will  again  be 
referred  to  the  general  member¬ 
ship  at  a  time  to  be  set  by  the 
union’s  Executive  Council. 

Elmer  Brown.  ITU  president, 
and  his  associates  on  the  Coun¬ 
cil  believed  that  the  project, 
origrinally  initiated  by  the  Roch¬ 
ester,  N.  Y.  local,  might  stand  a 
better  chance  of  being  ratified  if 
it  went  to  a  referendum  as  a 
convention  measure.  However, 
his  predecessor.  Woodruff  Ran¬ 
dolph,  found  on  numerous  occa¬ 
sions  that  this  strategy  failed 
whenever  it  w’as  a  proposition 
involving  the  expenditure  of 
union  funds  for  the  establish¬ 
ment  and  support  of  newspa¬ 
pers. 

Four-Hour  Debate 


es  but  there  will  be  substantial 
amounts  left  to  be  applied  to 
union  purposes. 

The  Westchester  delegates, 
Robert  Morrissey  and  Nick  Nar- 
dozzi,  declared  the  experiences 
of  Macy  newspaper  printers  on 
the  picket  line  for  20  months 
warranted  special  action  to  dem¬ 
onstrate  the  integrity  and 
strength  of  ITU. 

Union  Cooperation 

The  7-to-l  vote  of  endorse¬ 
ment  came  on  the  report  of  the 
Defense  Committee  which  de¬ 
clared:  “This  proposition  must 
be  adopted  to  protect  the  in¬ 
tegrity  of  the  ITU.  If  we  lose 
in  Westchester,  repercussions 
will  be  felt  throughout  the  whole 
ITU.  The  Macy  Chain  has  be¬ 
come  a  well-established  school 
for  the  training  of  rats  who  will 
be  available  in  plentiful  num¬ 
bers  to  send  wherever  the 
Schleppey  -  Klein  combine  and 
the  ANPA  desire.” 

In  pursuance  of  his  keynote 


declaration  of  “hannony  and 
cooperation”  between  the  unions 
of  the  graphic  arts  and  between 
employers  and  the  ITU,  Presi¬ 
dent  Brown  turned  the  platform 
over  to  a  series  of  speakers  who 
joined  with  him  in  advocating 
unity  of  action  among  the  print¬ 
ing  trades  to  combat  the  pub¬ 
lishers’  cooperation  in  a  shut- 
dowm  of  all  plants  when  there 
is  a  strike  against  any  one  in 
the  same  city. 

Anthony  DeAndrade,  the  new 
president  of  the  pressmen’s 
union,  called  for  a  reconsidera¬ 
tion  of  the  late  Major  George 
Berry’s  proposal  for  a  federation 
of  printing  craft  unions  which 
would  strive  to  avoid  jurisdic¬ 
tional  conflicts  and  achieve  com¬ 
plete  observance  of  picket  lines. 

Mr.  Brown  bemoaned  the  fact 
that  strikes  by  other  unions  had 
drained  more  than  a  million  dol¬ 
lars  from  ITU’s  defense  funds 
as  benefits  were  ppiaranteed  to 
printers  and  mailers  who  lost 
employment  in  labor  disputes. 

Leo  J.  Feeney,  a  vicepresident 
of  the  stereotypers’  union,  said 
there  was  g^reat  need  for  union 
cooperation  in  the  face  of  grrow- 
ing  automation  in  all  depart¬ 
ments  of  printing. 

Some  progress  has  been  made 
in  effecting  cooperation  among 


the  unions,  said  Joseph  F.  Col- 
lis,  president  of  the  American 
Newspaper  Guild,  giving  most 
credit  to  the  ITU  for  sponsor¬ 
ing  the  unity  movement.  As 
management  pools  its  resources, 
he  said,  the  key  to  effective  de¬ 
fense  against  the  publishers’ 
united  front  is  ability  to  wait 
out  the  period  of  their  strike  in¬ 
surance  which  may  run  as  long 
as  100  days  and  $2,000,000. 

“The  New  York  lockout,”  Mr. 
Collis  commented,  “showed  all 
too  well  what  a  single  maverick 
can  do.” 

May  Move  Headquarters 

The  convention  delegates  vot¬ 
ed  almost  unanimously  to  recom¬ 
mend  to  the  membership  that 
ITU  headquarters  be  moved 
from  Indianapolis  to  Colorado 
Springs,  Colo.,  where  the  Union 
Printers’  Home  is  located.  They 
also  approved  Dallas  as  the 
1961  convention  city. 

A  proposal  to  maintain  an 
ITU  lobbyist  in  Wa.shington  was 
beaten  down.  During  debate 
several  delegates  voiced  dis¬ 
pleasure  with  the  fact  that  a 
Tennessee  Congressman  who 
has  held  an  ITU  card  for  47 
years  voted  for  passage  of  the 
Landnim-Griffin  bill  to  curb 
labor  union  power. 


ITU  Fights  Defense  Role  In  Trust  Suit 


Seattle  1957  had  loaned  the  newspaper 
Federal  Judge  William  D.  more  than  a  million  dollars. 'The 
Murray,  brought  here  from  attorney  said  the  publisher  and 
Montana  to  try  the  case,  heard  general  manager  of  the  News 
argruments  this  week  on  a  mo-  frequently  made  reports  to  ITU 


knowledgeable  authorization  or 
participation  or  ratification  by 
the  membership.” 

Mr.  Shapiro  contended  there 
was  no  evidence  showing  that 


Debate  on  the  proposition 
sponsored  by  two  Westchester 
delegates  began  Tuesday  after¬ 
noon  and  resumed  Wednesday 
morning,  taking  up  more  than 
four  hours  of  time  in  a  fast- 
moving  convention  program. 
Opponents  labored  hard  and 
long  with  the  familiar  anti-Ran¬ 
dolph  pleadings  that  anything 
smacking  of  Unitypo  would 
spend  the  union  into  bank¬ 
ruptcy.  They  argued,  too,  that 
the  initial  collection  of  $1  per 
week  for  three  consecutive  dues 
months  might  be  only  the  begin¬ 
ning,  becau.se  the  sum  would 
prove  insufficient  for  “estab¬ 
lishing  and  supporting  a  news¬ 
paper  or  newspapers  in  West¬ 
chester  County.” 

Unitypo,  Inc.,  which  once  op¬ 
erated  12  dailies  and  financed 
esteblishment  of  three  others,  is 
still  in  process  of  liquidation, 
but  Secretary-Treasurer  Wil¬ 
liam  Cloud  took  to  task  those 
who  said  it  was  responsible  for 
a  “sad  and  deplorable  condition 
of  ITU  funds.”  The  liquidation 
of  its  assets,  Mr.  Cloud  said, 
would  result  in  substantial  loss- 
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tion  to  dismiss  the  International 
Typographical  Union  and  Uni¬ 
typo,  Inc.,  its  corporate  sub¬ 
sidiary,  as  defendants  in  an 
anti-trust  suit. 

Glenn  Lee  and  the  Scott  Pub¬ 
lishing  Company,  publisher  of 
the  Tri-City  Herald  at  Kenne¬ 
wick,  started  action  three  years 
ago  to  collect  treble  damages 
(more  than  $1,000,000)  for  a 
monopolistic  conspiracy  in  which 
they  named  the  ITU,  Unitypo, 
the  Columbia  Basin  News  and 
several  major  advertisers  in  the 
area. 

ITU  asked  for  a  summary 
judgment  and  after  oral  argu¬ 
ments,  Judge  Murray  gave  both 
sides  until  Aug.  21  to  file  briefs. 
He  said  he  would  rule  soon  after 
the  briefs  were  submitted. 

Carl  A.  Johnson,  attorney  for 
Scott,  cited  numerous  exhibits 
which  he  maintained  showed 
without  question  that  both  ITU 
and  Unitypo  knowingly  joined 
in  the  alleged  conspiracy  with 
Columbia  Basin  News. 

Mr.  Johnson  said  Unitypo, 
with  ITU  money,  made  its  first 
loan  to  the  Columbia  Basin 
News  in  1950  and  by  Dec.  1, 
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and  Unitypo  and  the  reports 
showed  the  News  to  be  doing 
business  at  rates  below  cost. 

Mr.  Johnson  quoted  from  re¬ 
ports  and  letters  to  show  that 
the  News  was  determined  to  run 
the  Herald  out  of  business.  One 
ITU  report,  Mr.  Johnson  said, 
claimed  that  the  News  had  de¬ 
prived  the  Herald  of  more  than 
two  million  dollars  revenue  be¬ 
tween  January  1950  and  May 
1956. 

David  I.  Shapiro,  Washing¬ 
ton.  D.  C.  attorney  for  ITU  and 
Unitypo,  clung  to  his  position 
that  none  of  the  exhibits,  or 
any  of  plaintiff’s  evidence,  could 
show  that  the  union  or  Unitypo, 
“the  corporate  economic  arm  of 
ITU,”  could  be  held  as  defend¬ 
ants. 

Mr.  Shapiro  said  even  if  the 
conspiracy  was  conceded  for 
sake  of  argument,  ITU  could 
not  be  a  defendant  unless  evi¬ 
dence  showed  the  union  member¬ 
ship  gave  some  formal  author¬ 
ization  “such  as  at  a  conven¬ 
tion”  for  ITU  to  participate  in 
the  conspiracy. 

He  said  the  question  was 
whether  “there  was  conscious. 


either  ITU  or  Unitypo  had 
taken  part  in  the  alleged  con¬ 
spiracy.  He  .said  the  plaintiff’s 
documents  showed  only  that  a 
labor  dispute  existed  and  that 
Unitypo,  “the  union’s  corporate 
defense  arm,”  had  loaned  money 
to  the  Columbia  Basin  News. 

“Unitypo  made  loans  to  Co¬ 
lumbia  Basin  News  to  help  it 
continue  in  competition  with  the 
Tri-City  Herald  —  plaintiff  says 
so  and  we  admit  it,”  Mr.  Shapiro 
arp^ued.  “This  is  not  a  violation 
of  anti-trust  laws  and  no  court 
has  ever  held  that  it  was.” 

The  Herald  was  struck  by 
members  of  the  local  union 
March  3,  1950. 

Attorneys  for  the  Scott  com¬ 
pany  maintained  the  ITU,  Uni¬ 
typo  and  Columbia  Basin  News 
had  conspired  “to  go  far  be¬ 
yond  the  scope  of  just  a  labor 
dispute  .  .  .  with  the  intent  of 
driving  the  Herald  out  of  busi¬ 
ness.” 

Counsel  for  the  plaintiff  told 
the  court  the  ITU  wanted  pub¬ 
lishers  on  the  west  coast  to  see 
the  union  was  so  powerful  it 
could  force  a  newspaper  out  of 
business. 
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NO  BIAS  rv  POLITICAL  NEWS 

Survey  Questions 
‘Passive’  Coverage 


“In  summary,”  the  study  re-  paign  news  turned  in  by 
ports,  “News  coverage  over  the  porters  worthy  of  the  front  page. 


five  weeks  balanced  well  be¬ 
tween  parties,  with  the  excep¬ 
tions  noted.  There  is  not  suffi¬ 
cient  evidence  to  support  a 


“There  may  be  one  or  a  com¬ 
bination  of  possible  i-easons  for 
this:  it  may  mean  simply  that 
in  fact  this  campaign  was  not 


contention  that  this  newspaper  newsworthy  enough  to  merit 
was  deliberately  biased,  or  that  more  display;  it  may  mean  in 
the  effect  of  its  total  coverage,  part  that  reporters  w'ere  not 


sent  where  the  best  news  was;  or 
that  economic  or  other  factors 


Bv  Frank  Sleener  was  in  fact  biased.”  sent  where  the  best  news  was;  or 

*  In  the  Portland  Press  Herald-  that  economic  or  other  factors 

Portland  Me  Democrat  Clinton  A  Clauson  Sunday  Telegram,  there  was  Prevented  the  newspaper  from 

The  m-s. 

ical  coverage  by  tw’o  of  revenue  for  Maine,  running  tween  tne  two  paities  on  would  produce  front-page- 

nine’s  largest  newspapers  con-  against  Horace  A.  Hildreth,  a  coverage.  worthy  news  of  this  significant 


litical  coverage  by  twro  of  revenue  for  Maine,  running  tween  the  two  parties  on  1  would  produce  front-page- 

Maine’s  largest  newspapers  con-  against  Horace  A.  Hildreth,  a  coverage.  worthy  news  of  this  significant 

eludes  that  no  great  bias  was  former  Maine  governor,  college  The  little  front  page  treat-  gjg^tjQn  What  we  say  about  this 

shown.  president,  ambassador  to  Pakis-  ment  of  campaign  news  was  ^  criticism  than  it  is  a 

Hut  the  study  also  "wonders  tan  and,  at  the  time  of  the  cam-  about  2-1  in  favor  of  the  Demo  pl0^  for  daily  newspapers  to  re- 

why  so  little  of  the  news  of  the  paign,  principal  owner  of  a  crats.  Again  the  Democratic  examine  their  political  news  poli- 

1958  election  campaign  for  U.  S.  group  of  Maine  radio  and  TV  edge  was  due  to  news  about  light  of  what  would 

Senator  and  Governor  reached  stations.  Democrats  won  both  official  acts  of  Gov.  Muskie.  At 

the  front  pages  of  the  Bangor  contests.  one  time.  Payne  charged  the  j.eaders  with  the  kind  of  politi- 

Daily  News  and  Portland  Press  r-  ■  o  w-  .  u  j  paper  with  “burying  his  reply  need.” 

Herald.  It  considers  that  the  two  Siory  M^eighed  to  a  .speech  by  Muskie.  The  Tele-  g.  Too  little  is  known  of  reader 

papers  were  “passive”  in  their  The  study  was  undertaken  pram  put  Muskie  s  wiginal  attitudes  on  political  news  and 
coverage  of  the  political  cam-  from  the  point  of  view  of  the  statement  on  page  one;  Payne  s  content.  More  studies  should 

paigns  and  questions  whether  reader,  not  from  that  of  the  pol-  ^'cply  was  carried  inside  the  made  in  that  field. 

“a  good,  fair  and  accurate  run-  iticians  or  the  newspaper  owners  Pi'^ss  Herald  the  next  ^urs-  g  ^  “distinct  impression”  re- 
ning  account  of  what  the  candi-  and  operators.  It  covered  what  ^under  a  picture  which  was  g^j^ed  from  the  study  that  there 

dates  were  up  to  and  what  they  appeared  in  print,  not  the  re-  dearly  Democratic  in  dirwtion.  jg  ^  group  of  Maine  readers,  not 

said”  was  enough  to  supply  the  porters  and  ^itors  themselves.  When  Pa^e  brought  this  to  jjQund  by  party  loyalties  neces- 

reader-voter’s  needs.  Column-inch  measure  was  used.  attention  of  the  paper  and  gorily,  “whose  attitude  toward 

The  study,  directed  by  Brooks  it  was  used  for  word  and  pic-  Public,  the  Press  Herald  dis-  daily  press  of  the  state  is 

W.  Hamilton,  associate  profes-  ture  coverage  with  an  amount  played  his  answer  on  page  one,  unfavorable,  in  terms  of  general 

sor  of  Journalism  and  head  of  representing  the  display  in  tenus  ^dl  as  his  charge  of  bias.  tnist  and  reliance  upon  the  re- 

the  Department  of  Journalism  at  of  headlines.  Each  story  was  No  Evidence  of  Bias  liability  politically  of  those  news- 

the  University  of  Maine,  and  then  studied  individually  for  di-  papers.”  That  distrust  should  be 

conducted  by  himself  and  three  rection — ^whether  it  would  affect  Again,  the  study  finds  there’s  pinpointed  scientifically,  the 

students,  asks  “Does  this  news  readers  for  or  against  one  side  not  enough  evidence  to  support  study  urges.  It  calls  for  reader 

answer  the  questions  the  reader-  or  the  other.  Each  story  was  the  claim  that  the  Press  Herald  attitude  studies  to  find  the  ex- 


unfavorable,  in  terms  of  general 
tiTist  and  reliance  upon  the  re¬ 
liability  politically  of  those  news¬ 
papers.”  That  distrust  should  be 


voter  needs  answered  in  the  field  then  labeled  Democratic  or  Re-  was  deliberately  biased.  tent  of  the  dissatisfaction  and 

of  politics  and  does  the  news-  publican  or,  in  a  few  cases,  neu-  “jt  does  seem  logical  to  as-  recommends  the  method  ad- 

paper  thereby  meet  its  respon-  tral.  The  result  was  then  plotted  gume  that  if  a  newspaper  is  vanced  this  year  by  Stanford 

^bilities  in  a  democratic  society?  on  graphs.  Nothing  from  editor-  going  to  cross  the  bridge  to  University’s  Institute  of  Com- 

The  papers  should  seriously  ial  pages  was  included.  deliberate  bias,  it  will  go  all  the  munications  Research, 

study  ^  and  answer  these  ques-  For  the  News,  the  study  found  ^ay.  There  would  be  no  point  p, ...  .  ,  „ 

<^ions.  that  the  paper  favored  the  Re-  jn  being  biased,  if  one  is  not  Editorial  Page 

e  s  u  y  covered  news  about  publicans  60-40  in  weight  of  biased  enough,  in  this  kind  of  4.  Also  discovered  was  much 

or  altecting  the  campaigns  for  total  coverage  over  the  five  matter,  to  do  the  job,”  the  study  evident  lack  of  understanding 

Governor  and  Senator  appearing  weeks.  “We  are  not  sure  that  points  out.  of  the  function  of  an  editorial 


Governor  and  Senator  appearing  weeks.  “We  are  not  sure  that  points  out. 


in  the  News  and  Press  Herald  this  constitutes  bias,  in  its  effect 
and  its  companion  Sunday  Tele-  upon  readers,”  the  study  says. 


Furthermore,  one  way  to  get  This  applied  to  general 


gram  for  the  perio'd  Au^rt  1-  Th;“ad^'^20  pe7c'ent,Tt' pZts  earaitly'’suggest  that 

Sept.  8  (election  day),  1958.  On  out,  came  fromaone-sto^situa-  ^^^ould^plan'i^ln  Th'^^lTadf^^^^^  newspliirrSso''  und^eTtake'a 
weekdays  the  two  papers  repre-  tion,  a  GOP  social  affair  in  SrsusnUn  that  thire  searching  examination  of  their 

f  might  delilSrate  bias  in  an  editorial  pages,  to  answer  some 

morning  papei  circulation  in  side  page  treatment.  “This  {pgi-i^-p^iop  they  are  expected  to  fundamental  questions:  what  is 
me.  i  oining  paper  circula-  should  have  pleased  the  candi-  ,  unon  ”  it  continues  editorial  page  supposed  to 

tion  outnumbers  evening  in  dates  but  we  question  whether  ^  ’  .  .  '  ,  ,  do?  Does  it  accomplish  its  pur- 


Maine  about  3-1. 

‘Influence’  Charged 
This  study  was  partly  stimu- 


it  helped  them,”  the  study  de¬ 
clares. 

Balanced  Between  Parties 


“One  must  be  impressed  here 
with  the  fact  that  the  news¬ 
papers  thoroughly  aired  the 
charges  of  bias  which  would  be 


the  editorial  page  supposed  to 
do?  Does  it  accomplish  its  pur¬ 
pose?  This  should  involve  the 
reader-attitude  study  sug¬ 
gested.” 

Many  Maine  readers  appar- 


lated  by  published  charges  that  The  little  front-page  news  ^xp^ted  to  do  Just  that  in  identify  publisher-editor 

these  (and  other)  daily  news-  over  the  five  weeks  in  the  ^’^uders  minds.  The  charges  express^  in  editorials 

papers  in  the  state  deliberately  Bangor  Daily  News  favored  prominent  display;  ^i^j,  news  bias.  An  attempt 

attempted  to  influence  the  elec-  Democrats  2-1  but  again  little  luore  display,  on  the  whole,  than  should  be  made  to  find  out  why 

U ..  ^  _  X  • 1  •  V  «  .  ^  .  .  •  fVia  norurcT\QrkA>*e*  /\wy(  /lA'niQlc*'  ...  .  ....  .  .  ^ 


tions  by  printing  biased  or  bias  was  found.  This  was  mainly  newsjmpers  O'wn  denials, 
colored  news  or  by  so  arranging  news  about  Muskie  in  his  capa-  study  declares, 
the  news  and  its  display  as  to  city  as  Governor.  It  favored  him  Mostly  on  Inside  Pages 
produce  the  same  effect.  Charges  but  was  also  judged  as  legitimate 

came  from  both  sides,  although  news  because  of  his  official  post  Under  general  observations 
the  strongest  were  from  Repub-  as  head  of  the  state.  The  study  these  points  are  made: 

also  found  that  placing  a  pic-  1.  More  than  90  percent  of  th 


e  newspapers  own  aeniais,  ^j^jg  misunderstanding  exists,  the 
e  study  declares.  stu^jy  ^^ges. 

Mostly  on  Inside  Pages  “Wherever  the  fault  lies,  edi¬ 

torial  page  policy  should  be  re- 
Under  general  observations,  viewed  in  the  light  of  better 


ese  points  are  made:  knowledge  in  this  area.  For  it 

1.  More  than  90  percent  of  the  does  neither  the  paper  nor  the 


The  Senate  contest  involved  ture  of  former  Sen.  Owen  Brews-  can.paign  news  went  inside  the  reader  any  good  to  continue  a 

Edmund  S.  Muskie,  second-term  ter  endorsing  Payne  on  the  front  papers.  About  90  percent  of  the  policy  that  brings  to  the  insti- 

Democratic  Governor,  against  page  an  attempt  to  balance  the  news  was  created  by  the  candi-  tution  a  measure  of  distrust, 

incumbent  Fi-ederick  G.  Payne,  tendency  of  Muskie  to  make  dates  themselves.  Editors  ap-  however  well-meant  the  policy," 

The  gubernatorial  contest  had  news  as  governor.  parently  did  not  feel  the  cam-  the  study  concludes. 
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Five  Form  ‘Million 
Market  Newspapers’ 


Formation  by  five  independ¬ 
ent  newspapers  of  Million  Mar¬ 
ket  Newspapers,  Inc.,  a  jointly- 
owned  national  advertising  sales 
organization,  was  announced 
Aug.  19.  (E&P,  Aug.  15.) 

The  newspapers  are  the  Bos¬ 
ton  Globe,  Milwaukee  Journal, 
St.  Louis  Post-Dispatch,  Wa.sh- 
ington  Star  and  Philadelphia 
Bulletin.  Combined  circulation 
is  2,090,956  daily  and  2,490,481 
Sundays.  Advertising  linage  to¬ 
taled  206,294,000  last  year. 

Family-Owned  Papers 

All  but  the  Milwaukee  Jour¬ 
nal,  employe-owned,  are  family- 
owned.  All  have  in  common  long 
histories  of  editorial  and  adver¬ 
tising  independence,  high  me¬ 
chanical  quality  and  general 
prestige  in  their  respective  com¬ 
munities.  All  offer  ROP  color  as 
well  as  black  and  white.  The 
Globe  runs  morning  and  evening 
as  well  as  Sunday.  The  others 
are  evening  and  Sunday. 

The  Baltimore  Sun  and  De¬ 
troit  News,  also  family-owned 
and  evening-Sunday,  “contrib¬ 
uted  advance  thinking”  to  for¬ 
mation  of  MMN,  but,  for  their 
own  reasons  were  not  numbered 
in  the  group  at  its  final  incor¬ 
poration,  according  to  Irwin 
Maier,  publisher  of  the  Milwau¬ 
kee  Journal,  spokesman  for  the 
grroup. 

Incorporated  in  Delaware, 
MMN  will  be  in  business  selling 
space  for  the  five  papers  Jan.  1, 
1960.  By  October  this  year,  ac¬ 
cording  to  present  expectations, 
a  president  will  be  named.  Booz, 
Allen  &  Hamilton,  management 
consultants,  are  screening  can¬ 
didates  for  this  position. 

Not  a  Nelwork 

Mr.  Maier  emphasized  that 
the  group  was  “not  the  nucleus 
of  a  newspaper  network.”  But 
he  indicated  that  the  number  of 
newspapers  in  the  group  might 
increase.  “Like  all  business  men 
we  will  be  ready  to  talk  busi¬ 
ness  should  other  compatible  pa¬ 
pers  in  similar  million  and  over 
maikets  be  interested  in  join¬ 
ing,”  he  said. 

“They  must  be  most  likely  to 
remain  independent,”  Mr.  Maier 
said.  ’ 

Mr.  Maier  would  not  agree  in 
questioning  that  this  move  rep¬ 
resented  any  trend  away  from 
the  long  established  form  of 
selling  national  advertising.  In 
fact,  he  said,  special  represen¬ 
tatives,  involved  in  the  present 
project,  helped  considerably  in 
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putting  it  together.  Many  of  the 
expected  staff  of  35  or  40  would 
probably  be  drawn  from  the 
ranks  of  the  firms  that  have  lost 
clients  as  a  result  of  the  move, 
he  said. 

“Fixed  package,  must-buy 
markets,  affiliated  newspaper, 
combination  rate  or  group  dis¬ 
count  devices  will  not  be  part  of 
this  new  operation,”  according 
to  the  group’s  formal  statement. 

No  plan  for  single  billing  has 
been  worked  out,  Mr.  Maier 
said. 

Mr.  Maier  and  others  agreed 
that  the  idea  was  many  years  in 
developing.  One  date  specifically 
mentioned  was  1929  and  it  was 
given  to  underline  the  claim  that 
the  plan  to  form  the  group  had 
nothing  to  do  with  TV  or  other 
media  competition. 

Mr.  Maier  talked  about  the 
“increasing  spirit  of  unity 
among  newspapers.”  He  stressed 
the  point  that  a  gi*oup  of  com¬ 
patible  newspapers  could  be  rep¬ 
resented  in  a  more  aggressive 
manner  than  if  they  were  “in 
bed”  with  a  heterogeneous  list 
of  newspapers  represented  by 
an  outside  firm. 

Used  Representative 

Three  of  the  five  newspapers 
have  used  representatives  for  a 
long  time,  the  Milwaukee  Jour¬ 
nal  and  the  Washington  Star 
with  O’Mara  &  Ormsbee,  and 
the  Boston  Globe,  with  Cresmer 
&  Woodward  and  Scolaro,  Mee¬ 
ker  &  Scott.  Two  have  had  their 
own  offices  but  have  used  repre¬ 
sentatives  regionally.  The  Phila¬ 
delphia  Bulletin  and  the  St. 
Louis  Post-Dispatch  ran  their 
own  offices.  The  latter,  however, 
has  had  and  will  continue  to 
have  West-Holiday  on  the  Pa¬ 
cific  Coast  and  John  Budd  in  the 
south.  Sawyer-Ferguson-Walker 
has  represented  the  Philadelphia 
Bulletin  in  New  York,  Detroit, 
Atlanta  and  Chicago. 

MMN  will  open  offices  in  New 
York,  Chicago,  Detroit  and 
eventually  in  San  Francisco, 
Los  Angeles  and  other  cities. 

More  lyOgiral  Markets 

Executives  at  the  conference 
were:  Davis  I.  Taylor,  John  I. 
Taylor,  and  John  F.  Reid,  Bos¬ 
ton  Globe;  Mr.  Maier  and  Rob¬ 
ert  K.  Drew,  Milwaukee  Jour¬ 
nal  ;  Robert  L.  Taylor  and 
Charles  W.  Detweiler,  Philadel¬ 
phia  Bulletin;  Fred  F.  Rowden, 
and  Charles  J.  Hentschell,  St. 
Louis  Post-Dispatch;  and  Cros- 
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by  N.  Boyd  and  Godfrey  W. 
Kauffmann,  Washington  Star. 

Their  announcement  main¬ 
tained  the  belief  that  the  five 
newspapers  together  can  “more 
effectively  gather  market 
knowledge  and  translate  it  into 
logical  service  for  those  ad¬ 
vertisers  who  seek  to  achieve 
the  maximum  return  for  adver¬ 
tising  dollars  nvested.” 

“Through  MMN,  new  objec¬ 
tives  will  be  achieved  in  coordi¬ 
nated  marketing  approaches  and 
in  substantial  expansion  of  these 
newspapers’  present  national 
advertising  sales,  seiwice,  mar¬ 
keting  and  research  facilities,” 
the  statement  continued. 

“In  addition  to  stronger  serv¬ 
ice  for  national  advertisers, 
MMN  will  be  staffed  to  create 
and  develop  marketing  ap¬ 
proaches  and  strategies  which 
will  utilize  the  newspaper  me¬ 
dium  in  general  and  MMN  in 
particular.  With  substantial 
budget  allocations,  compre¬ 
hensive  departments  are  being 
developed  for  creative  media 
sales,  marketing  and  media  re¬ 
search  and  promotion  as  well  as 
for  customary  newspaper  serv¬ 
ice.  It  will  be  the  responsibility 
of  this  new  creative  arm  to  gath¬ 
er  and  present  the  strengths, 
advantages,  successful  applica¬ 
tion  and  strategy  of  newspapers 
as  a  national  advertising  me¬ 
dium.” 

Representative’s  Comment 

A  newspaper  representative, 
not  connected  with  any  firm  in¬ 
volved  in  the  five-newspaper  or¬ 
ganization,  said  he  was  not  sur¬ 
prised  by  the  action  “because 
two  of  the  newspapers  have 
lacked  strong  selling  as  they 
tried  to  maintain  their  own  or¬ 
ganization.” 

This  representative,  who 
asked  to  remain  anonymous,  de¬ 
clared  that  self-selling  cannot  be 
successfully  done  by  any  one 
newspaper  unless  it  is  of  great 
size.  He  also  said  the  new 
group  approach  to  selling  can 
be  attributed,  in  part,  to  an  un¬ 
willingness  by  some  newspapers 
to  increase  their  rate  of  com¬ 
pensation  so  that  representa¬ 
tives  can  strengthen  their  sales 
organizations. 

“It  would  be  interesting,”  he 
said,  “to  know  how  much  these 
five  newspapers  are  budgeting 
for  one  year’s  operation,  and 
how  it  compares  with  what  they 
paid  in  the  past  year  for  this 
same  work.” 


Paper  Trains  Halt 

Boston 

Because  of  a  drop  in  passen¬ 
ger  traffic,  the  Boston  &  Maine 
Railroad  is  discontinuing  six 
trains  which  have  been  used  pri¬ 
marily  for  carrying  newspapers. 


Life  Signs 
‘Space  Men’ 
For  Stories 

For  a  reported  $500,000  total. 
Life  magazine  this  week  signed 
contracts  with  the  seven  Astro¬ 
nauts  for  exclusive  “official  plus 
personal,  eyewitness  accounts  of 
their  experiences  in  training 
and,  eventually,  their  first  trip 
into  space.” 

Edward  K.  Thompson,  Life’s 
managing  editor,  said  the  con¬ 
tract  came  under  the  announced 
policy  of  the  National  Aero¬ 
nautics  and  Space  Administra¬ 
tion  concei-ning  prompt  release 
to  the  public  of  information 
about  Project  Meixury.  The 
policy  left  the  men  free  to  sell 
their  personal  stories. 

One  of  the  seven  will  be 
chosen  to  go  into  orbit  within 
the  next  two  years.  Life  will 
start  immediately  the  job  of 
providing  a  “permanent,  per¬ 
sonal,  running  account  of  mod¬ 
em  man’s  most  exciting  adven¬ 
ture.” 

Mr.  Thompson  called  the  pro¬ 
ject  “one  of  the  greatest  news 
stories  of  all  time.” 

The  Astronauts  were  repre¬ 
sented  by  Leo  De  Orsey,  Wash¬ 
ington  attorney.  Each  will  get 
about  $70,000.  They  are  Lt.  M. 
Scott  Carpenter,  USN;  Capt.  L. 
Gordon  Cooper  Jr.,  USAF;  Lt. 
Col.  John  H.  Glenn  Jr.,  USMC; 
Capt.  Virgil  I.  Grissom,  USAF; 
Lt.  Commander  Walter  M. 
Schirra  Jr.,  USN;  Lt.  Com¬ 
mander  Alan  B.  Shepard  Jr., 
USN;  and  Capt.  Donald  K. 
Slayton,  USAF.  Their  ages 
range  from  32  to  38. 

♦  •  ♦ 

Available  to  All  Media 

Washington 

“We  were  afraid  something 
like  this  would  happen,”  a 
spokesman  for  the  National 
Aeronautics  and  Space  Admin¬ 
istration  commented  when  in¬ 
formed  of  Life’s  announcement. 

The  press  office  made  this  ex¬ 
planation  :  the  seven  men  chosen 
to  make  the  space  tests  have 
been  given  pennission  to  sell 
stories  of  a  wholly  unofficial 
nature,  unrelated  to  the  space 
operation,  and  concerned  with 
such  matters  as  their  personal 
lives,  their  families,  their  reac¬ 
tions,  etc. 

The  story  of  the  man-into- 
space  try  is  considered  the  re¬ 
sponsibility  of  NASA  and  the 
government  and  it  will  be  han¬ 
dled  at  the  administration’s 
press  office,  by  its  personnel,  on 
a  continuous  fiow  basis  with  re- 
(Continued  on  page  59) 


Report  on  Reporters 


Picture -Writer  Team 
DocumentsU.S.F  amity 


By  Philip  N.  Schuyler 

Once  called  the  “Whiz  Kids” 
by  Modem  Photography,  Sid  and 
Ben  Ross  have  settled  down  to 
documenting  the  American  fam¬ 
ily  in  depth  for  Parade,  the 
Sunday  supplement. 

The  nickname,  dating  back  to 
free-lance  days,  was  applied  be¬ 
cause  the  brother  picture-writer 
team  “operates  as  if  they  were 
running  a  perpetual  100-yard 
dash.”  Not  that  they  still  don’t 
whiz.  They  do.  Some  100,000 
miles  a  year  by  jet  and  other 


“Eddie  likes  to  watch  ball  games 
on  TV;  they  infuriate  Judy”, 
reads  one  of  the  sentences  in 
the  article.  “Eddie  likes  40 
winks  after  supper;  Judy  wishes 
he  would  stay  awake  and  make 
small  talk.” 

It  took  Sid  and  Ben  nearly  a 
week  to  locate  Judy  and  Eddie. 
They  knew  what  they  wanted, 
but  not  every  suitable  couple 
would  cooperate.  The  Dayton 
Daily  News,  the  distributing 
paper,  had  a  suggestion,  but 


PIX  AND  TEXT  TEAM — Sid  and  Ben  Ross  (left  to  right)  wore  appropri¬ 
ate  garb  on  photo-story  assignment  in  Texas  hospital  for  Parade 
magazine. 


planes  a  year  criss-crossing  the 
continent. 


How  Does  World  Look? 


The  assignment  from  Jess 
Gorkin,  Parade’s  editor,  is 
proving,  in  fact,  a  20,000-mile 
dash  by  airplane.  It  calls  for 
six  refreshing  yet  arduous 
pauses  w’hen  the  brothers  prac¬ 
tically  become  for  a  time  part 
of  the  family  being  analyzed. 

Mr.  Gorkin’s  idea  for  the 
series  that  started  July  12  called 
for  both  geographic  and  age 
group  answers  to  the  question: 
“In  this  hectic  year  of  1959, 
how  does  the  world  look  to 
American  couples?” 

First,  the  right  people  had 
to  be  located,  people  photogenic 
for  Ben’s  camera  and  people 
willing  to  spill  even  the  most 
intimate  secrets  into  Sid’s  re- 
portorial  ears. 

The  brothers  began  the  as¬ 
signment  last  May  and  hope  to 
finish  it  soon.  Parade  is  schedul¬ 
ing  one  article  in  the  series 
every  three  weeks.  By  the  time 
the  last  is  ready  to  go  to  bed 
Ben  will  have  made  some  3,000 
exposures  with  his  Rolleiflex, 
Sid  put  down  15,000  words  for 
Ed  Kiester  to  re-vnite. 


Finding  Suitable  Family 


Ben,  43,  is  a  bachelor.  Sid, 
45,  has  a  wife  and  three  chil¬ 
dren  in  Brooklyn.  The  three 
boys  are  aged  20,  15,  and  three. 

“We  were  both  family  men 
on  this  assignment — except  to 
my  wife”,  remarked  Sid  rue¬ 
fully.  “Of  cotirse,  she  is  used  to 
it,  or  is  she?  I’m  away  six 
months  a  year  traveling  mostly 
with  Ben  on  Parade  stories.  On 
this  one  I  got  to  know  every 
man’s  family  but  my  own.” 

Take  the  first  couple  in  Day- 
ton,  Judy  and  Eddie  Budenthal. 


that  imfortimately  didn’t  work 
out.  After  four  days  and  300 
telephone  calls  to  churches,  civic 
organizations,  and  personnel 
directors  of  industrial  concerns, 
the  pastor  of  a  Lutheran  church 
finally  produced  Eddie  and 
Judy.  He  had  officiated  at  their 
wedding. 

Both  Eddie  and  Judy  work. 
Eddie  gets  $79.50  a  week  from 
a  bank;  Judy  is  part  time  door- 
to-door  saleswoman  of  beauty 
products.  Pictures  were  made 
both  at  home  and  on  the  job. 
“And  they  must  be  intrusive 
and  realistic”,  Ben  added.  Of 
500  exposures  showing  about  50 
different  situations,  13  w'ere 
published,  including  the  couple’s 
wedding  picture,  not  by  Ben.  It 
added  up  to  several  long  16- 
hour  days. 

“The  older  the  heads  of  fami¬ 
lies  W’ere  the  tougher  it  became 
for  us”,  Sid  recalled.  “To  get 
the  portraits  in  depth  Mr.  Gor¬ 
kin  wanted  meant  that  I  had 
in  a  sense  to  put  the  whole 
family  on  the  psychiatrist’s 
couch.  The  young  couples 
seemed  to  think  it  was  fun.  The 
older  ones  didn’t  like  to  talk 
freely  about  themselves  and 
their  children. 

The  parents  in  the  40-year 
bracket  became  quite  difficult. 
Papa  didn’t  want  to  tell  exactly 
how  much  he  made  and  how 
much  he  owed.  To  begin  with, 
it  took  $100  in  taxis  and  500 
phone  calls  to  find  subjects  who 
w’ould  agree  to  be  pictured  and 
interviewed  at  all. 


band  liked  to  smoke  cigars,  but 
his  wife  detested  the  odor  in 
the  house.  He’d  go  behind  the 
garage  for  a  smoke.  I’d  go  with 
him,  and,  as  we  smoked,  he 
really  gave  out  with  the  infor¬ 
mation. 

Sid  takes  notes  in  longhand 
in  a  stenographer’s  book.  Ben 
uses  a  Nikon,  33-mm;  a  Nikon 
Refle.x,  a  Rolleiflex,  a  Mamiya- 
flex,  a  4x5  Linhof,  and  for  sports 
work  a  Foton  sequence  camera. 
He  has  a  wide  variety  of  lenses. 

The  Ross  brothers  get  about 
100  assignments  a  year  from 
Parade.  They  have  been  associ¬ 
ated  w’ith  the  supplement  on  a 
regular  basis  since  the  end  of 
1948.  Before  that  they  had 
worked  for  the  magazine  on  a 
free-lance  basis. 

Sid  received  three  awards  in 
1957.  One  was  from  the  Na¬ 
tional  Education  Association  for 
a  series  on  schools;  another  was 
the  first  and  only  aw’ard  ever 
made  by  the  National  Traveler’s 
Aid  Society.  Strangely  enough 
the  third  w’as  for  photography. 
It  W’as  given  by  the  University 
of  Missouri  School  of  Journal¬ 
ism  for  pictures  Sid  took  to 
illustrate  a  story  he  wrote  after 
living  for  a  week  in  a  mental 
hospital. 

“I  razz  Ben  for  that”,  Sid 
chuckled.  “But  he’s  kept  too 
busy  to  send  in  some  of  the  fine 
pictures  he  takes  which  un¬ 
doubtedly  w’ould  win  prizes.” 


Pictures  of  Eyes 


To  get  them,  he  worked  more 
than  a  month  under  the  super¬ 
vision  of  the  American  Founda¬ 
tion  for  the  Blind.  The  Founda¬ 
tion  insisted  on  strict  authentic¬ 
ity  in  every  one  of  the  photos 
of  10  eye  ailments  from  ordi¬ 
nary  near-sightedness  to  cata¬ 
racts. 

Foundation  officials  said  they 
had  been  trying  to  get  pictures 
of  this  sort  for  20  years  without 
success.  That  is  the  kind  of 
challenge  that  appeals  to  Ben. 

To  picture  how  things  look 
to  those  with  cataracts,  for  in¬ 
stance,  he  w’ent  right  out  on 
Broadway,  First  he  took  the 
back  off  his  Linhof  camera  and 
taped  in  on  the  bellow’s,  ad¬ 
justed  just  right,  a  piece  of  plas¬ 
tic  material  covered  with  vase¬ 
line.  Then  he  snapped  pictures 
in  the  regular  manner. 

To  show  vitreous  opacities— 
hardening  of  the  vitreous,  the 
jelly-like  material  that  gives 
the  eye  its  shape — Mr.  Ross 
shot  through  glass  dotted  with 
black  paint.  His  photographs  of 
detachment  of  the  retina,  gun- 
barrel  vision  and  astigmatism, 
were  the  result  of  trial  and 
error  in  dark-room  developing. 

So  correct  w’ere  the  finished 
results  that  they  have  been  used 
all  over  the  w’orld  by  medical 
societies. 


Behind  The  Garage 

“In  Portland,  Me.,  the  chemist 
lived  in  a  suburb.  Ben  and  I 
had  to  get  up  at  6:30  in  the 
morning  to  be  there  when  he 
went  to  work  at  6:30.  We  spent 
whole  days  with  them.  The  hus- 


One  series  of  amazing  pic¬ 
tures  Ben  took  and  Parade  pub¬ 
lished  received  the  acclaim  of 
opticians  and  eye  specialists. 
Aided  by  some  dark-room  gim¬ 
micks,  he  produced  shots  record¬ 
ing  the  things  that  the  weak 
and  diseased  human  eyes  ac¬ 
tually  see. 


{Continued  on  page  49) 
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Work  in  Hospital 

In  an  El  Paso  hospital  the 
brothers  donned  w’hite  uniforms 
and  did  an  unusual  Parade  story 
covering  by  w’ord  and  picture 
the  first  24-hours  of  a  male  in¬ 
fant.  They  are  proud  of  that 
one,  and  also  of  an  “exclusive” 
they  picked  up  at  the  Illinois 
Medical  Center  in  Chicago.  The 
latter  described  first  experi- 
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Marilyn  Lafferre 

Binghamton  Press 


Eugenia  Boisseau 
Newburgh  News 


gina  LePage  Pat  Swift 

Commercial-News  Niagara  Falls  Gazette 


Dorothy  Krog  Re 

Plainfield  Courier-News  Danville 


Women  reporters  ask  no  favors 


ments  closed  to  her;  she  may  ticularly  on  feature  stories,  a  job.  When  I  was  job  hunting,  I  to  produce  the  best  possible 

detect  a  note  of  condescension  Probing  on  such  bases  often  ran  across  any  number  of  edi-  newspaper. 

when  the  city  editor  speaks  to  spells  the  difference  between  tors  willing  to  hire  me  as  a  “One  might  say  women  have 

‘just  another  interview’  and  an  society  reporter,  but  each  said  an  advantage  over  men  in  using 

attention-holding  story  that  the  his  newsroom  had  its  ‘quota’  of  their  femininity  to  wheedle  in¬ 
girls.  This  is  one  problem  the  formation  out  of  susceptible  men. 

males  don’t  have  to  face;  but  But  men  can  fall  back  on  their 

once  on  the  job,  a  girl  has  as  camaraderie  with  men  news 

1-  sources,  and  they  can,  and  do. 
Usually  .she  deserves  charm  the  ladies.  We  all  use  the 
talents  we  have.” 

Vassar  graduate  Elizabeth  ^  . 

-  --  ?  Advantages  on  the  Bench 

'd  a  Miss  Marilyn  Lafferre,  gen- 
cen-  eral  reporter  of  the  Binghamton 
(N.  Y.)  Press,  observed  that 
“There’s  a  certain  shock  value  some  of  her  better  stories  have 
in  a  fresh  exchange  of  tradi-  been  born  on  days  when  every- 
tional  beats.  Life  gets  more  in-  one  else  seemed  to  be  busy,  and 
teresting  for  the  groups  covered,  the  men  on  the  city  desk  has 
for  the  reporter  and  for  the  said:  “Well,  Marilyn,  I  guess 
readers.  .  .  .  For  my  part.  I’d  I’ll  have  to  send  you.”  She  con- 
rather  cover  a  prolonged  and  tinned: 

confusing  story  on  a  new  city  “Being  a  bench-warmer  has  its 
hall  than  be  assigned  to  a  tense,  advantages.  When  the  really 
mannerly  indoor  garden  show  good  a.ssignments  come  my  way, 
at  which  the  top  prize  will  ulti-  I  relish  them.  And  I’m  easily 
mately  go  to  an  angular  ar-  impressed.  Spur-of-the-moment 
rangement  of  desiccated  ma-  assignments,  although  tough  on 
terials.”  the  nervous  system,  are  my 

^  „  favorite.s.  I’d  rather  have  the 

Deplores  Segregation  j„y 

Miss  Eugenia  Boisseau,  re-  last-minute  copy  with  scissors  in 


her.  But  as  a  rejiorter  she  asks 
no  favors  because  of  her  sex. 

And  she  believes  that  the  future  wire  services  may  pick  up.  .  .  . 
of  women  as  news-gatherers  is  Assignments  in  which  men  re- 
brighter  than  ever.  porters  have  an  advantage  are  . 

That’s  a  summary  of  findings  those  requiring  toughness,  bluff  much  chance  as  her  male  col 
in  status-reports  by  11  news-  and  the ‘protective  coloring’ that  leagues.  TJ 

paper  women  on  nine  Gannett  enables  a  man  to  slip  unobtru-  it-” 

newspapers  and  in  one  Gannett  sively  into  certain  unsavory 

News  Service  bureau.  situations.  .  .  .  Women  have  long  Rogers,  city  hall  reporter  o 

The  newstralc  were  Ksked  to  since  pi-oved  themselves  in  jour-  Ithaca  (N.  Y.)  Journal  a 

tellwhatT^Smertrthey^d  p^^^  nalism”  ...  but  not  all  “vestiges  newswoman  for  a  quarter 

fer  not  to  cover,  to  list  assign-  of  discrimination  against  women  tuix  wrote:  _ 

ments  on  which  male  reporters  reporters  have  disappeared,  not- 
might  have  an  advantage,  and  io  areas  such  as  police 

to  tell  which  news  assignments  reporting  and  labor  coverage.” 
a^woman  reporter  can  cover  People-Story 

Wrote  Miss  Ann  Olson,  society 
Noibing  Upsets  Her  reporter  on  the  Albany  (N.  Y.) 

Mrs.  Regina  Le  Page,  a  re-  Knickerbocker  News: 
porter  since  1936  on  the  Dan-  “Newspaper  editors  have  a  sad 
viUe  (Ill.)  Commercial-News,  tendency  to  consider  women’s 
wrote:  news  or  ‘the  women’s  angle’  a 

i  Tt  separate — and  inferior  —  breed 

mere  is  no  assignment  I  ve  ..  rr.u  .  ^  j 

taken  I  would  prefer  not  to  have  re^rting.  They  re  faced, 

had - Male  reporters  defi-  readership  sta- 

nitely  have  an  advantage  but  it 

is  only  because  other  males  do  ^ome  to  think  of  womens  read- 

not  realize  there  is  little  that  '"’P®'- 

wUl  upset  an  old  hand  at  the  tance  to  rnen  s. 
cmmo  ^  j  Miss  Olson  maintains  that 

misuse  of  the  Tvieii  “men  reporters  are  likely  to  con-  a  newsgal  in  New  York,  Connec- 

wavs  hive  fn  le^t  t'  ^  any  more  closely  on  getting  ticut  and  California,  wrote: 

ways  nave  failed  to  upset  us.  i  j  i  u-  u 

Let’s  hope  nothine  ever  does  ^  deplore  segregation  which, 

until  we  return  to  our  HUhnan  ”  observing  and  questioning  an  as  journalists,  we  know  is  im- 
^  u  ^  individual  for  a  people-story,  plied  in  and  fostered  by  termin- 

®  Issues  do  make  the  most  impor-  ology  making  a  distinction  be- 

°  Plainfield  news  stories,”  she  says,  tween  Negro  and  Caucasian,  Jew 

.  .)  Coitrier-iVews,  daughter  “but  it’s  the  people  behind  them  and  Gentile,  women  and  men.  has  a  more ‘human’ or ‘sensitive’ 

off  mother  make  them  important — or  We  realize  that  segregation  of  approach  toward  certain  of  life’s 

^^oui  sons  and  a  daughter:  even  issues  at  all.”  minorities  leads  to  discrimina-  phenomena  such  as  sickness  and 

I  do  think  a  woman’s  natural  Wrote  Miss  Pat  Swift  a  grad-  tion.  And  this  pertains  to  w’omen  injury,  and  that  a  man  is  more 

mtuitiveness,  curiosity,  patience  uate  of  the  Michigan  State  Uni-  in  business  and  professional  life,  (Continued  on  page  52) 
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MORE  LINAGE  AND  PROnTS? 


Central  Ad  Service  Bureau 
Put  Under  Frey’s  Microscope 


the  national  advertising  dollar, 
owing  to  the  inconvenience  and 


Professor  Raises  Some  Points 
To  Be  Considered  in  Decision 


times  even  the  general  manager 
or  the  company  president  have 


Can  newspapers  increase  their  One  way  of  attempting  to  an- 
profits  from  national  advertising  swer  these  questions  is  to  seek 
if  they  establish  a  central  sei-v-  evidence  that  ordering,  produc- 
ice  bureau?  tion,  shipping,  billing  and  check- 

Would  newspapers  obtain  a  costs  incurred  by  agencies 
greater  amount  of  linage  from  newspapers  have  r^ 

agencies  with  an  office  that  sul^  m  l^s  linap  for  this  ^  se\ection  of  types 

would  relieve  them  of  the  neces-  m^ium  in  the  past  than  they  media.  Most  of  these  indi- 
sity  (a)  of  ordering  space  from  otherwise  would  have  had.  Such  ^  ^ 

each  paper  individually;  (b)  of  evidence  is  extremely  difficult  ^^ncemed  with  the  han- 

making  plates,  mats  or  plastics  ^  come  by.  I  have  recently  read  incurred  by  agencies 

for  each  paper;  (c)  of  mailing  the  statement  of  one  newspaper-  usefulness  of 

plates,  mats  or  plastics  to  each  man  that  he  had  continually  newspapers  in  their  marketing 
paper  on  the  list;  (d)  of  main-  heard  from  media  buyers  that  Certainlv  the  client  is 


costs  incurred  by  agencies  in 
using  this  medium?  By  “rea¬ 
sonable”  I  mean  the  amount  they 
should  be  getting  in  the  light  of 
what  is  the  best  marketing  and 
advertising  strategy  for  adver¬ 
tisers.  How  many  instances  are 
there  where  the  effectiveness  of 
space  buyers  and  time  buyers  newspapers  and  other  media  is 
alone.  equal  from  the  viewpoint  of  the 

In  the  agency,  at  least  three  advertiser,  and  where  the  scales 
others — ^the  media  director,  the  are  tipped  in  favor  of  the  other 
account  executive,  and  the  ac-  media  solely  because  the  agency  i 
count  supervisor  are  likely  to  might  have  to  take  a  shorter  i 
participate.  profit  and  be  put  to  some  incon-  I 

In  the  client  organization,  venience  if  newspapers  were  1 
the  advertising  manager,  the  used?  I 

marketing  manager  and  some-  _  k 


.4dditionaI  Functions 


I  have  implied  that  the  estab¬ 
lishment  of  a  central  bureau 
would  certainly  involve  ri.sk.  But 
this  is  stating  nothing  more 
than  the  obvious.  All  business 
decisions  involve  risk.  If  I  were 
an  individual  new.spaper  owner 
and  were  faced  with  the  nece^ 


paper  on  tne  list;  tO)  of  mam-  strategy.  Certainly  the  client  is  “"a  ^^re  lacea  wiin  me  neces- 

taining  a  checking  department;  they  have  not  recomm^ended  likely  to  let  agency  handling  ®*ty  of  deciding  whether  to  par- 


agency  handling 


and  (e)  of  billing  each  news-  newspapers  to  clients  because  ticipate  in  the  support  of  a  cen 


paper  separately? 


newspapers  are  too  costly.  This  selection  of  newspapers.  And  the  tral  bureau  for  the  purposes 


Advertising  Consultant 


papers  are  the  primary  reasons 
Members  of  the  Texas  Daily  for  the  media  buyers  of  today 
New'spaper  Association  turned  putting  most  of  their  client’s 
for  advice  on  this  question  to  money  in  network  television. 


publisher  has  stated  that  these  ^ote  of  agency  pers^nel  is  likely  "^ted,  I  would  raise  the  ques- 
costs  incurred  in  using  news-  to  be  made  with  the  client’s  best  tions  I  already  have.  Then  I 


interest  in  mind. 

What  is  best  for  the  client  is 
generally  best  for  the  agency  in 


Prof.  Albert  W.  Frey,  head  of  supplements,  and  network  radio.  long  run.  As  the  client  suc- 


the  Marketing  Faculty  at  Tuck  ^gain,  I  want  to  see  more  evi-  ^  presumably 


School  of  Business  Administra-  jence.  I’just  don’t  believe  that  his  annual  advertising  ap-  ^^re  high. 


would  want  to  know  the  eoit 
of  my  participation  in  a  central¬ 
ized  operation.  If  the  cost  were 
low,  I’d  obviously  be  more  willing 
to  sign  up  and  contribute  than 
I  would  if  the  cost,  and  risk. 
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Ability  to  Hit  Target 


If  the  cost  were  relatively  low, 
I  might  assume  that  while  the 
new  arrangement  would  not 
jump  my  linage  immediately  and 
greatly,  I  would  be  adding  one 
selling  point  in  the  eyes  of  agen- 


bring  at  least  a  little  business 
my  way. 


tion,  Dartmouth  College.  Pro-  if  "news‘nawre“  are  Tn'rofitabTe  and  the  agency  re- 

fessor  Frey,  who  is  a  coasullaat  L'l^STa  ch?„t 
to  Geneial  Motors  and  Procter  buyers  sacrifice  their  agencies’ 

^  the  report  own  long-run  interests  by  failing 

m  1957  for  tlm  Association  of  recommend  newspapers.  My  What  I’ve  been  ti-ying  to  say 
National  Advertisers  on  the  tick-  own  opinion  is  that  when  a  space  is  that  media  selection  by  com- 

hsh  subject  of  agency  commis-  buyer  speaks  of  the  high  costs  petent  agencies  and  able  client  cies  that,  although  minor,  might 
sions  and  services.  using  newspapers,  he  is  executives  is  determined  pri- 

Minimizing  the  item  of  cost  usually  talking  about  the  cost  marily  by  their  views  of  the 
of  the  various  services  to  the  to  the  client  rather  than  the  cost  ability  of  the  various  available 

to  the  agency.  media  to  convey  the  advertising 

message  effectively  and  at  rea- 
Relative  r.osis  of  Media  sonable  cost.  The  most  import¬ 
ant  factor  is  ability  to  hit  the 

Parenthetically,  may  I  say  market  target  effectively.  Next  whether  additional  functions  for 
he  is  not  entirely  opposed  to  the  that  I  have  never  seen  any  m  importance  is  the  cost  to  the  the  bureau  beyond  those  men- 

figures  showing  the  cost  to  agen-  client  of  doing  so.  Far,  far  down  tioned  would  make  any  differ- 
There  is  altogether  too  little  cies,  and  the  relative  profit-  the  list  of  influences  is  the  cost  ence  in  the  desirability  of  having 
information  available  on  which  ability,  of  handling  advertising  to  the  agency  of  carrying  out  the  bureau  and  of  my  partici 


agency.  Professor  Frey  con¬ 
ceded  he  was  inclined  to  be 
“negative”  on  the  central  bureau 
proposition  on  that  score  alone. 
But,  he  cautioned  the  Texans, 


Many  ‘Bosses’ 


Before  I  made  up  my  mind 
finally,  I  would  probably  ask 
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publishers  might  base  a  decision  in  the  various  types  of  media,  the  details  necessary  in  using  pating.  There  would  be  addi-  i 

for  or  against  the  central  bu-  Such  figures  could  be  very  re-  the  selected  media.  tional  cost  if  functions  such  as  ^  ^ 

reau.  Professor  Frey  said.  vealing.  How  much  more  does  If  you  were  to  j'udge  my  atti-  providing  information  and  pro- 

Professor  Frey’s  analysis  of  it  cost  an  agency  to  use  news-  tude  at  this  point  toward  the  motion  were  added.  But  there  A 

the  problem  follows:  papers  than  to  use  other  media  establishment  of  a  central  bu-  might  be  additional  impact  too.  Q 

*  *  *  which  present  an  equal  oppor-  reau,  you  would  certainly  call  In  trying  to  estimate  the  latter, 

„  .  tunity  for  the  client?  How  much  it  negative.  But  you  could  be  I  would  proceed  much  as  I  have 

Viiestion  of  Costs  j^gg  profit  does  an  agency  make  wrong  in  inferring  that  I  am  indicated  in  my  previous  state- 

The  cost  involved  in  estab-  because  it  recommends  the  use  completely  opposed  to  such  a  ments,  starting  negatively  hy  ^ 

lishing  a  bureau  would  be  re-  newspapers?  bureau.  My  obj'ection  has  been  trying  to  find  out  whether  I  had  ^ 

latively  easy  to  estimate.  It  is  In  appraising  the  potential  to  emphasize  that  this  move  been  fo-sino  linage  to  other  media 

the  revenue  figure  that  makes  profitability  of  the  central  bu-  would  provide  no  easy  solution  because  advertisers  and  agenciw  ; 

prediction  of  probable  profit  dif-  reau,  with  the  concurrent  elim-  to  your  problem  of  obtaining  in-  were  not  fully  and  forcefully 

ficult.  Will  a  central  bureau  ination  of  certain  agency  costs,  creased  linage.  At  least,  I  see  enough  informed  about  my 

offering  the  services  mentioned  we  must  predict  the  effect  of  evidence  to  this  effect.  What 

be  so  attractive  as  to  produce  this  action  on  the  people  par-  I’d  1*^®  to  see  is  some  such 

an  increase  in  national  adver-  ticipating  in  media  selection  de-  evidence. 

tising  linage?  If  so,  how  large  cisions,  in  most  instances,  are  Are  newspapers  getting  less 
an  increase?  by  no  means  made  by  so-called  than  their  reasonable  share  of 


medium. 

Also,  before  I  made  up  mf 
mind,  I  would  consider  the  in- 


(Continued  on  page  51) 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Liquor  Advertising  Begins  in  Oklahoma 


Oki<ahoha  City 

For  the  first  time  in  over  50 
years,  liquor  advertising  is 
appearing  in  Oklahoma  news¬ 
papers.  Since  1907  when  state¬ 
hood  was  proclaimed  for 
Oklahoma,  the  state  has  had 
constitutional  prohibition  and 
the  advertisement  of  alcoholic 
beverages  has  been  forbidden. 

Legal  sale  of  liquor  is  due  to 
begin  Sept.  1  as  a  result  of  an 
election  last  April  throwing  out 
the  portion  of  Oklahoma’s  con¬ 
stitution  that  banned  liquor. 

The  langruage  of  the  resolution 
adopted  by  the  voters  seemed  to 
forbid  advertising.  The  resolu¬ 
tion  stated:  “It  shall  be  unlaw¬ 
ful  for  any  person,  firm  or  cor¬ 
poration  to  advertise  the  sale 
of  alcoholic  beverage  within  the 
state  of  Oklahoma,  except  one 
sign  at  the  retail  outlet  bearing 
the  words  ‘Retail  Alcoholic  Liq¬ 
uor  Store’.” 


When  the  legislature  got 
around  to  writing  the  enabling 
law  for  repeal,  the  advertising 
section  was  changed.  Legislators 
decided  that  “institutional” 
liquor  advertising,  such  as  that 
carried  in  national  publications 
circulated  in  Oklahoma,  did  not 
involve  advertising  “the  sale”  of 
liquor. 

Section  16  of  the  Oklahoma 
Alcoholic  Beverage  Control  Act 
follows  the  wording  of  the  ad¬ 
vertising  section  in  the  resolu¬ 
tion  adopted  by  the  voters  and 
goes  on  to  describe  the  single 
sign  to  be  allowed  at  each  retail 
outlet.  (“.  ...  no  letter  or  figure 
in  any  such  sign  shall  be  more 
than  four  inches  in  height  or 
more  than  three  inches  in  width 
and  if  more  than  one  line  is 
used  the  lines  shall  not  be  more 
than  one  inch  apart.”) 

This  section  states  that  ad¬ 
vertising  the  sale  of  alcoholic 


beverages  means  advertising  of 
any  kind  that  includes  the  name 
or  location  or  any  reference  to 
any  retail  liquor  store  or  which 
quotes  prices. 

When  the  original  resolution 
was  adopted  by  both  houses  of 
the  state  legislature  it  appeared 
Oklahoma  would  have  the  dis¬ 
tinction  of  constitutionally  pro¬ 
hibiting  the  sale  of  a  legal  com¬ 
modity. 

Test  cases  are  expected  over 
the  constitutionality  of  the  ad¬ 
vertising  section  of  the  new  law. 

Some  Papers  Don’t  Accept  Ads 

Some  wine  commercials  have 
appeared  on  state  television  sta¬ 
tions,  but  they  were  on  the  net¬ 
works. 

Seventeen  of  Oklahoma’s  50 
daily  newspapers  and  72  of  the 
234  weekly  newspapers  have  an¬ 
nounced  they  will  not  accept 
hard  liquor  advertising.  Some  of 


this  group  will  accept  wine  and 
beer  ads. 

The  state’s  two  largest  dailies, 
the  Oklahoma  City  (Okla.)  Ok¬ 
lahoman  and  Times,  are  among 
those  that  will  not  accept  liquor 
advertising.  They  will  continue 
to  accept  beer  ads. 

Ben  Blackstock,  executive  sec¬ 
retary  for  the  Oklahoma  Press 
Association,  said  state  news¬ 
papers  have  placed  several  re¬ 
strictions  on  the  type,  size  and 
location  of  liquor  ads. 

He  said  no  ads  will  be  run  on 
Sunday  and  none  will  be  ac¬ 
cepted  if  more  than  one-half 
page  in  size.  There  will  be  no 
color  advertising. 

Also,  liquor  ads  will  not  ap¬ 
pear  on  comic  pages  or  other 
pages  considered  popular  with 
children. 

Newspapers  in  67  of  the 
state’s  77  counties  will  accept 
liquor  ads. 


Judges  Pick  Winners  of  Color  Awards 


Two  panels  of  New  York  ad- 
Tertising  agency  executives  took 
two  days  away  from  their  desks 
and  drawing  lx>ards  to  judge  the 
third  annual  Editor  a  Pub- 
USH*»  Newspaper  Color  Awards 
Competition  at  the  New  York 
Athletic  Club. 

Pour  art  directors  and  five 
production  managers  went 
through  the  2,371  entries  sub¬ 
mitted  by  155  newspapers  to 
sdect  the  best  reproduced  na¬ 
tional  newspaper  color  adver¬ 
tising  in  6  classifications,  and 
the  outstanding  creative  retail 
color  ads. 

Judges  included  Julian 
Archer,  vicepresident  and  direc¬ 
tor  of  art.  Fuller  A  Smith  & 


Ross,  Inc.;  Frank  Baker,  senior 
art  director,  McCann-Erickson, 
Inc.;  John  Jamison,  art  director, 
J.  M.  Mathes,  Inc.;  Reeve  Lime- 
bumer,  art  director,  Cunning¬ 
ham  A  Walsh,  Inc.;  George  H. 
Andrew,  production  manager, 
Sullivan,  Stauffer,  Colwall  A 
Bayles;  Charles  F.  Brooks,  pro¬ 
duction  manager,  Benton  A 
Bowles;  Brank  Stolz,  production 
manager,  BBDO;  Louis  Leon, 
production  and  traffic  managrer, 
Mogul,  Lewin,  Williams  A  Say¬ 
lor;  and  Edward  C.  Mante,  vice- 
president  and  print  production 
manager,  Kenyon  A  Eckhardt, 
and  president  of  the  New  York 
Advertising  Agency  Production 
Managers  Club. 


A  second  panel  of  judges  in¬ 
cluded  Elwo^  Whitney,  senior 
vicepresident,  Foote,  Cone  A 
Belding;  Arthur  Porter,  vice- 
president,  J.  Walter  Thompson; 
Charles  Adomey,  vicepresident 
and  art  director,  Cunningham 
A  Walsh;  Frank  R.  Scoppa,  art 
director,  Donahue  A  Cm;  and 
Walter  R.  Grotz,  art  director, 
Marschalk  A  Pratt  division,  Mc¬ 
Cann-Erickson,  Inc. 

They  selected  the  winning  en¬ 
tries  in  EAP’s  competition  for 
creative  use  of  colors  in  news- 
papere  by  national  advertisers 
and  advertising  agencies.  381  in¬ 
dividual  advertisements  were 
submitted  by  65  ad  agencies. 
The  best  full  color  and  spot 


color  advertisements  wei-e  se¬ 
lected. 

Presentation  Date 

Presentation  of  awards  to  the 
winning  newspapers,  adver¬ 
tisers,  and  agencies  will  be  made 
at  a  luncheon  at  the  Paric  Lane 
Hotel,  New  Yoric  City,  on  Mon¬ 
day,  Sept.  28.  An  exhibit  of  color 
entries  will  precede  and  follow 
the  luncheon.  Winners  will  be 
announced  in  the  Sept.  26  i.ssue 
of  ED1T(»  *  PUBUSHEB. 

Newspaper  representatives  at¬ 
tending  the  judging  of  the  color 
competition  included  Howard  A. 
Story  Jr.,  Story,  Brooks  A  Fin¬ 
ley,  and  chairman  of  the  AANR 
Color  Awards  Committee;  Fred 
Pitzer,  Jann  A  Kelley,  president 
of  the  New  York  chapter  of 
AANR;  and  Thomas  Craddock, 
Moloney,  Reg;an  A  Schmitt. 


ADA  Using  Color  Ads 
On  Cheese  Festival 

Chicago 

Sunday  supplement  and  ROP 
folor  ads  in  newspapers  will 
herald  the  annual  October 
Cheese  Festival,  sponsored  by 
American  Dairy  Association. 

This  year’s  campaign  (via 
Cmpbell-Mithun,  Inc.,  Chicago) 
'^ll  be  launched  with  a  full 
eolor,  doublcspread  appearing  in 
fhe  Oct.  4  issue  of  American 
Weekly,  Sunday  supplement  dis¬ 
tributed  by  metropolitan  news¬ 


papers  in  32  major  markets. 
This  ad  will  be  followed  by  ROP 
full  color  page  ads  in  these  same 
markets,  plus  20  additional 
cities. 

In  addition,  cheese  manufac¬ 
turers,  chain  stores  and  super¬ 
markets  will  be  featuring  cheese 
in  their  own  advertising,  to¬ 
gether  with  in-store  displays 
provided  by  ADA.  Cheese  and 
fruit  is  the  theme  of  an  editorial 
pag;e  of  pictures  available  with¬ 
out  cost  of  newspaper  reproduc¬ 
tion. 


Weekly’s  Ads  Are 
^Business  Cards’ 

Manitou  Be:ach,  Mich. 

Publisher  Howard  James’ 
Lake  view  Press  is  a  weekly  no¬ 
table  for  its  departure  from 
typical  newspaper  practices. 

Instead  of  selling  advertising 
by  the  column  inch  in  his  four- 
month  old  weekly,  Mr.  James 
uses  “business  cards,”  ads  meas¬ 
uring  IVi  by  three  inches.  There 
are  48  cards  to  a  12M  by  19  inch 
page,  slightly  larg;er  than  the 
standard  tabloid. 


Carsons  Run  24-Page 
Collegetown  Section 

Chicago 

“Let’s  Talk  (Allege”  wa.s  the 
headline  on  a  24-page  college- 
town  supplement  Carson  Pirie 
Scott  A  Co.  ran  to  boost  college 
fashions  in  the  Chicago  Sunday 
Tribune  on  Augfust  9. 

The  rotogfravure  supplement, 
first  of  its  kind  ever  used  to 
promote  colleg^e  wear  in  C!hicag;o, 
combined  editorial  and  adver¬ 
tising  techniques  to  present  fash¬ 
ion  suggestions. 
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Bristol-Myers  Begins  — — — ^ 
‘Quarters-f  or-Cartons’  Space  Buyer,  .,F,Y,  /. 


Rockford,  III. 

“Quarters-for-Cartons”  is  the  Movie  Ad  Code 
theme  of  a  campaign  launched  Remains  Unchanged 
in  the  Rockford  Morning  Star 

and  Register-Republic  by  the  Changes  in  the  motion  pic- 
Bristol-Myers  Co.,  through  ^ure  industry’s  Advertising 
Doherty,  Cliiford,  Steers  and  Code,  administered  by  the  Mo- 
Shenfield  Inc.  Picture  Association  of 

i;,  „  j  America,  are  not  contemplated 

lull  page  newspaper  ads  ^  ii.-  j-  ^ 

,  ■  *  1  •  at  this  time,  according  to  a 

usmg  spot  color  invite  pur- 


MPA  A  spokesman.  He  denied  a 


chasers  of  any  size  of  any  of  10 
Bristol-Myers  producte  to  send 


in  the  cartons  to  a  Chicago  re¬ 
ceiving  depot  and  receive  in  re- 


The  MPA  A  Advertising  Code 


turn  a  quarter  for  each  carton  has  served  the  motion  picture 
submitted.  Twelve  pages  are  Producers  and  distributors  for 
scheduled  initially.  25  years  Advertis¬ 

ing  for  all  films  which  carry 
Invite  Qub  Participation  the  industry’s  Production  Code 
„  .  ...  seal  must  be  submitted  for  re- 

Organizations  esp^ially  are  ^  the  Advertising  Code 

being  urged  to  build  up  their  Ad^injgtration.  This  depart- 

treasuries  during  this  offer  is  headed  by  Gordon  S. 

which  extends  to  midnight.  Sept,  ^hite,  administrator. 


30.  Special  bonus  contributions 
will  be  paid  to  any  club,  organi- 


Mr.  White  frequently  meets 


zation  or  individual  sending  in  with  and  corresponds  with  news- 
quantities  of  1,000  or  more  car-  paper  editors  and  adverting 
tons.  For  1,000  to  1,199  cartons  department  heads  in  connection 
a  S25  bonus  will  naid  The  motion  picture  advertising, 

f  ~  .  ^  ,  He  has  held  his  present  position 

h  h^  ft  QQQ  years  and  formerly  was 

each  bracket  of  1,000  until  6,999  ^^e  St.  Louis  (Mo.)  Globe- 

cartons  are  reached  when  the  r> _ ♦ _ ^  /in  \  ' 


bonus  amounts  to  $150. 

The  offer  is  limited  to  resi- 


Democrat  and  the  Chicago  (Ill.) 
Daily  News, 


Sii' Food,  Chfi"  Adds  Bonus 

ing  Rockford:  Winnebago,  of  To  ‘Lucky  Labels 
which  Rockford  is  the  county  Chicago 

seat,  Boone,  Ogle  and  Stephen-  ^  bonus  of  50,000  S  &  H  green 

stamps  is  being  offered  by  Na- 
Response  to  the  initial  adver-  tional  Tea  Co.  to  the  winner  of 
tisement,  which  appeared  the  Chicago  Tribune’s  first 
Thursday,  August  6,  was  im-  “Lucky  Labels”  contest,  which 
mediate.  One  community  center  began  Aug.  3.  This  bonus  is  in 
scheduled  a  dance  for  teen-  addition  to  cash  prizes  of  $5,000 
agers,  admission  to  which  would  to  $45,000  which  the  Tribune 
be  a  Bristol-Myers  carton.  The  will  pay  to  winners  of  each  of 
parents’  organization  of  a  girls’  12  monthly  contests. 


private  high  school  circularized 


‘Lucky  Labels”  is  a  reader- 


ite  580  members  by  letter  asking  participation  word  game  which 
that  cartons  be  tu^rned  in  for  the  encourages  consumers  to  go  out 
benefit  of  the  schoo  .  A  garden  20  grocery  store 

club  group  made  plans  to  use  products  featured  in  each  month- 
the  campaip  as  a  means  of  j  La^l^  these  20 

SirdeVcento  ®  participating  prodncta  each 

uaraen  tenter.  ^  ^2.000  bonus  to  contest 

Spots  on  radio  and  television  winners  who  send  the  labels 
stations  in  Rockford  are  also  along  with  their  entries.  (E&P, 
being  used  in  the  campaign,  to-  Aug.  1,  Page  16). 
gether  with  special  display  bins,  ’  ’  *  ’ 

store  banners,  shelf  cards  and  a  j  c 
other  point-of-purchase  mate-  Valeaner 

rial.  Sunbeam  Corporation,  Chi- 

•  cago,  is  introducing  a  vacuum 

Rep  in  New  Job  cleaner  called  Dual  DeLuxe  for 

•Cl  J  VT7-11  ^  ^  showing  in  dealer  stores  in  Sep- 

Fred  Wilks,  formerly  man-  .  ,  “  ... 

ager  of  the  Miami  office  of  tember.  When  p^uction  per- 
Moloney,  Regan  &  Schmitt,  Inc.,  national  dealer  selling,  the 

bias  been  named  Detroit  District  cleaner  will  be  promoted  by  a 
Manager  of  the  Society  of  Auto-  $1,000,000  ad  campaign  in  news- 


A  STATEMENT  OF  POLICY  in  respect  to  advertising  of  alco¬ 
holic  beverages  in  the  Camden  (N.  J.)  Courier-Post  is  expected 
to  be  made  by  Gannett  Company  after  it  formally  closes  the  deal 
for  the  Stretch  family’s  paper  Sept.  1.  Gannett  newspapers  don’t 
ordinarily  accept  liquor  copy.  Meanwhile,  McDevitt  representative 
firm  is  accepting  Camden  contracts  for  distillery  accounts  until 
Aug.  31,  1960.  That  happens  to  be  the  expiration  date  of  the  longest- 
term  contract  (Seagram’s)  in  the  file  prior  to  Gannett  ownership. 

•»  *  •» 

SUNDAY  SALES  law  in  Pennsylvania  enumerates  commodities 
that  can’t  be  offered  by  stores  open  on  the  Sabbath.  To  avoid  any 
disputes,  a  separate  law  (amending  1794  Blue  Laws)  has  been 
passed  specifically  “legalizing”  the  sale  of  newspapers  on  Sunday. 
House  of  Representatives  voted  for  it  176  to  0. 

2,000,000  ADS — Earlier  than  ever  before,  the  Los  Angeles  Times 
on  Aug.  6  published  its  two-millionth  classified  ad.  Last  year  the 
ad  landmark  was  reached  Sept.  9.  Now  Classified  Manager  Frank 
W.  Lester  looks  for  a  three-million  ad  ret:ord  for  1959. 

•»'»'» 

33  ACRES  OF  NEWSPRINT — Calculations  made  by  AUyn 
Shilling  show  ads  run  this  year  for  National  Distillers  Products  (io, 
will  fill  33  acres  of  newsprint.  On  the  company’s  ad  schedules  are 
1,785  newspapers  for  an  aggregate  of  618,100,(100  pages  or  roughly 
1,438,0(X),000  square  feet.  Since  1934,  says  Shilling,  the  company 
has  spent  $250  million  in  advertising  its  brands — that’s  more  than 
16  times  what  U.  S.  paid  France  for  the  Louisiana  Territory. 

«  •»  -» 

A  NEWSPAPER  FIRST  took  place  recently  in  the  Orange  (Tex.) 
Leader  when  it  ran  an  ad  for  Crown-Zellerbach  Corp.  on  a  page 
size  sample  of  polyethylene  film  made  at  the  local  plant. 

•»'»'» 

TWO  AD  RECORDS  are  being  set  by  the  Washington  (D.  C) 
Star  with  a  gravure  Back-to-School  magazine  Aug.  23.  The  72-page 
(40  of  them  ads)  edition  of  the  Star  Magazine  carries  the  highest 
volume  of  retail  and  most  school  advertising  in  the  history  of  this 
annual  section.  Incidentally,  the  Star  has  been  chosen  by  the  D.  C 
Savings  &  Loan  League  for  the  second  consecutive  year  for  a  news¬ 
paper  National  Thrift  Week  section,  Oct.  18. 

*  *  * 

BOWLING  PROMOTION  co-sponsored  by  the  San  Diego  (Calif.) 
Evening  Tribune  and  American  Machine  &  Foundry  Co.  set  a  new 
opening-day  attendance  mark  for  a  free  bowling  clinic.  A  total  of 
1,520  persons  participated.  The  previous  mark  of  1.250  was  set 
in  Miami  a  year  ago.  San  Diego’s  promotion  director,  Paula  Kent, 
gave  the  clinic  a  10-day  buildup. 

*  *  * 

COLOR  RECORD — In  a  72-page,  eight-section  issue,  the  Houston 
(Tex.)  Chronicle  of  July  30  ran  six  ads  in  full  color  and  five  in  spot 

color,  with  no  advance  press  runs. 

•»  •»  -w 

MODERN  UVING  SHOW  of  the  St.  Louis  (Mo.)  Globe-Derno- 
crat,  opening  Sept.  8,  will  feature  a  huge  display  of  the  utilitarian 
and  the  beautiful  for  the  American  home,  in  Kiel  Auditorium.  .At¬ 
tendance  of  250,000  is  anticipated,  beating  last  year’s  220,000  count 
of  free  admissions. 

*  «  * 

CONSUMER  ANALYSIS  reports  have  just  been  issued  by  two 
more  newspapers:  Fort  Smith  Arkansas  Southwest-American  and 
Times  Record  and  the  Las  Vegas  (Nev.)  Review-Journal. 

*  *  * 

EVERY  MAJOR  FOOD  CHAIN  in  the  market  and  many  inde 
pendent  grocers  have  agreed  to  participate  in  a  “What’s  the  Price? 
game  staged  by  the  Union  City  (N.  J.)  Hudson  Dispatch  during  the 
I  Better  Meals  promotion.  Sept.  14-26.  The  only  cost  to  the  parfici- 
pating  store  is  a  $100  worth  of  groceries  for  consolation  prizes. 
Hudson  Dispatch  is  giving  home  food  freezer  with  three-months 
supply  of  food  for  four ;  refrigerator-freezer,  and  cooking  range  as 
!  major  prizes. 


motive  Engineers,  Inc. 


papers,  magazines  and  TV. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Advertising  Offices:  PhiUdelphU  •  New  York  •  Chicado 
Representatives:  Sawyer  Ferguson  Walker  Company  in  Detroit  •  Atlanta  •  Loa  An|elea  •  San  Francisco 
Florida  Resorts;  Tke  Leonard  Company  •  Miami  Beach 

editor  at  PUBLISHER  for  August  22,  1959 


A  completely  different  or 


The  most 


CHAM 

AND 

AGGRESSIVE] 
SALES 
FORCE 


in  the  business  of 
newspaper 
representation .  .  . 


MOLONEY,  REGAN  &  SCHMITT 

This  forward-looking  company  is  led  by  a  group  of  outstanding  executives 
and  is  strongly  staffed  by  both  number  of  salesmen 
as  well  as  salesmen  of  fine  abilities. 

Our  branch  managers  from  coast  to  coast  are  men  of  high  reputation  in  their  territories. 

Our  total  sales  force  consists  of  68  salesmen  . . .  and  our 
entire  solid  organization  is  comprised  of  153  experienced  personnel. 

We  are  a  real  selling  organization  with  the  complete  responsibility  for  selling  all 
contacts  outside  city  of  publication  —  and  have  earned, 
by  dedicated  service  to  the  newspaper  industry,  the  reputation  of  leadership  which  we  enjoy, 
not  only  among  newspaper  executives,  but  also  with  advertisers  and  agents. 

We  may  sometimes  oversell  —  but  we  never  undersell. 

Our  only  business  is  newspaper  advertising; 
we  have  no  division  selling  competitive  media. 

We  know  that  newspapers  are  the  best  advertising  medium. 
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ligbly 


modern  national  sales  force 


OFFICERS 

Herbert  W.  Moloney 
President 

William  J .  Schmitt 

Executive  Vice  President 

Ingraham  Read 

St»  Vice  President 

Hprbert  W.  Moloney,  Jr. 

V  RftGeneral  Manager 

Max  Theodor 

Treasurer 


executives 

Robert  H.  Umbert,  Selee  Maiwger 

Ofwa  S«a*rvJ*e»»* 

Carl  Brandt 

Wilson  W.Condict 

Richard  Matula 

James  D.  McLean 
EdwardT.Parmelee 
Robert  T.Wilhgan 
L.PaulWoehlke 

.  — Sales  Development 

_ _ .  2  er  3  Bcrtwop*'* 

woACor  2  « 


branch  managers 


Dave  Altmeyer  - 
Bob  Erickson  _ 

E’ss  --sr*" 

OatkBigge 

Jim  Murphy 

WMtenHmn. 

Pat  Bohen  -  Vkm" 


The  entire  mmngrtrf  ie  etw"**^ 

backed  op  by  epedehete  m  . .  ■ 
, .  _  •  Travel 

•FbumcM 


If  you  need  better  national  sales  work 

we  can  give  it  to  you. 


MOLONEY.  REOANJh^*®"*"'"^ 

Reprerenling  «*w«P«P«» 


New  Cigarets  Wrap  Markets  in  Newsprint  1 


Cigaret  companies  are  burn¬ 
ing  up  newsprint  introducing 
new  brands. 

At  least  eight  are  new  to  the 
market  —  Alpine,  Belair,  Duke, 
Life,  Mayfield,  Riviera,  Spring, 
and  Vanguard. 

Spring  is  one  of  the  newest. 
It  comes  from  P.  Lorillard  Co., 
where  Tom  Tausig,  advertising 
director,  has  ordered  Lennen  & 
Newell  to  schedule  weekly  full 
page  newspaper  ads  in  major 
markets.  Exact  number  is  kept 
secret  for  competitive  reasons. 

Platform  ad  for  Spring, 
created  by  Guild  Copeland,  is 
one  laid  out  like  the  page  of  a 
newspaper.  It  incorporates  more 
than  2,000  words  of  copy,  plus 
headlines,  photos  and  drawings. 
The  lower  right  hand  corner  is 
given  over  to  pictured  testimoni¬ 
als.  These  are  localized  market 
by  market. 

‘News’  for  Smokers 

If  you  read  11  stories  besides 
heads  and  picture  captions  you 
learn  Spring’s  major  features: 
(1)  new  kind  of  paper  with 
hundreds  of  microscopic  open¬ 
ings  created  by  electronic  proc¬ 


ess;  (2)  new  “honeycomb”  filter 
with  a  maze-like  network  of 
filter  channels;  (3)  special  blend 
of  low  tar  and  nicotine  tobaccos; 
and  (4)  a  “wisp”  of  menthol. 

Spring  was  sprung  first  in 
Providence,  R.  I.  and  Philadel¬ 
phia.  Both  Lorillard  and  L&N 
made  surveys  in  the  two  cities. 
Four  days  after  the  first  news¬ 
paper  ads  appeared  (Providence 
Journal  -  Bulletin,  Philadelphia 
Bulletin  and  Inquirer)  the  ciga¬ 
ret  had  complete  local  drug 
chain  and  supermarket  distribu¬ 
tion. 

Distributors  called  it  “the 
fastest  start  ever  achieved  by  a 
new  cigaret  brand.” 

How  long  the  newspaper  in¬ 
sertions  will  continue  Terry 
Antonucci,  agency  space  buyer, 
couldn’t  say.  The  agency,  how¬ 
ever,  is  broadcast-minded.  Old 
Gold,  also  at  L&N,  is  using  no 
print  at  all  now,  being  in  TV 
and  radio  exclusively.  Newport 
is  using  magazines.  Robert  Mc¬ 
Ghee  is  account  supervisor  for 
Spring. 

Smaller  Markets  Next 

A  company  release  from  Sid- 


THE  ROCK  ISLAND  ARGUS 

and 

THE  MOLINE  DISPATCH 

are  cooperating  SEPT.  14-26 
with  food  industry  in  the 


^MiidAir-lkHliiKHisTlK'  Smoke! 

taciat  Electmiic  Pncns  Cntte^  1}  lirilUri  kstardl 

linnsAilNilii  iiMwrttiMiBtlw 
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TOTAL  SELLING  FOOD  PROMOTION 

to  2nd  largest  market  In  Iowa  and  Illinois 

1.  The  Quad-Cities  rank  next  to  Chicago,  in  the  states  of  Iowa 
and  Illinois,  with  total  food  sales  of  $85,609,000. 

2.  Headquarters  for  Eagle  United  chain  of  30  stores.  District  Head¬ 
quarters  for  National  Tea  with  40  stores.  Headquarters  for  many 
other  regional  chains  and  buying  groups. 

3.  57%  of  Quad-City  food  sales  are  on  the  Illinois  side.  To  cover 
this  bigger  half  where  56%  of  Quad-Citians  live,  schedule  your  ad¬ 
vertising  during  Sept.  14-26  in  these  newspapers: 

L  T6s  Qsod-CWei'  Largest  Combined  Daily  Circufatioa  J 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAFP  CO. 


ney  J.  Wain,  Inc.,  PR  counsel 
stated : 

“After  the  initial  newspaper 
campaign  in  the  major  markets, 
it  is  planned  to  expand  Spring’s 
advertising  to  newspapers  in 
smaller  markets,  and,  with  com¬ 
pletion  of  national  distribution, 
to  TV,  radio  and  national  maga¬ 
zines.  Heavy  emphasis  also  is 
being  placed  on  point-of-sale 
marketing  material.” 

When  Paul  M.  Hahn,  Ameri¬ 
can  Tobacco  Co.  president  an¬ 
nounced  his  air-cooled  Riviera, 
he  said:  “As  the  name  Riviera 
implies,  it  is  in  every  respect  a 
luxury  cigaret,  embodying  all 
the  features  that  make  for  per¬ 
fection  in  menthol  cigaret  smok¬ 
ing.” 

Riviera  was  introduced  in 
Kansas  City,  Atlanta,  and  the 
Cleveland-Akron  markets.  Here, 
too,  large  space  newspaper  copy 
was  the  rule.  The  schedule  is 
being  placed  by  Sullivan,  Stauf¬ 
fer,  Colwell  &  Bayles,  Inc., 
which,  for  many  years,  has  han¬ 
dled  American  Tobacco’s  Pall 
Mall.  Clem  Hathaway,  vicepresi¬ 
dent,  is  the  account  supervisor; 

I  Arthur  Castillo,  account  execu- 
'  tive. 

Head  Start 

'  Alpine,  the  Philip  Morris  en¬ 
try,  has  jumped  to  a  head  start 
through  dominant  full-page  or 
seven-column  picture  ads  in 
black  and  white  and  ROP  news¬ 
paper  color.  The  ads  are  char¬ 
acteristic  of  the  techniques  de¬ 
veloped  by  Doyle,  Dane,  Bem- 
bach,  Inc.,  the  agency.  Done  in 
color  is  the  Alpine  scene.  Other 
two  ads  in  the  present  series 
show  in  one  case  a  girl,  the  other 
a  man,  each  smoking  two  ciga¬ 
rets  illustrating  the  line:  “Until 
today  you  had  to  smoke  two 
cigarets  to  get  what  you  get 
from  one  Alpine.” 

Charles  Rollins,  account  ex¬ 
ecutive,  said  the  ads  are  run- 


in  major  markets.  He  does  not 
anticipate  any  additions  to  this 
list,  and,  in  fact,  expects  the 
number  to  be  cut  back. 

Enthusiastic  this  week  over 
results  achieved  so  far  was  Alan 
Bick,  brand  manager. 

“This  cigaret  has  had  the 
fastest  consumer  acceptance  of 
any  modem  brand  that  has  been 
put  on  the  market,”  Mr.  Bick 
said. 

Introduced  in  Albany,  Roches¬ 
ter  and  Syracuse  May  25,  it 
moved  market  by  market  from 
the  Atlantic  to  the  Pacific.  Sup¬ 
plementing  the  advertising  cam¬ 
paign  as  each  market  was 
opened  a  press  conference  was 
staged  under  the  supervision  of 
Publicity  Consultants,  the  Ben¬ 
jamin  Sonnenberg  firm,  New 
York.  Twenty-four  cities  have 
so  far  been  visited. 

The  spokesman  at  these  con¬ 
ferences  has  been  either  George 
Weissman,  vicepresident  in 
charge  of  marketing,  or  Ray 
Jones,  vicepresident  in  charge 
of  sales. 

Philip  Morris  has  TV  shows 
on  which  Alpine  will  also  be 
promoted.  “Trouble  Shooters” 
was  recently  bought  on  CBS, 
where  “Dobie  Gillis”  is  also  a 
Philip  Morris  program.  The  firm 
is  sponsoring  pro  football  games 
on  CBS  and  has  “Perry  Mason” 
on  NBC. 

Leo  Burnett,  Chicago,  handles 
Philip  Morris  itself,  and  also 
Marlboro.  The  latter  is  heavy  in 
newspapers.  Copy  continues  the 
rugged  male  line.  Photographs 
of  the  tattooed  gentlemen,  how¬ 
ever,  have  given  way  to  paint¬ 
ings. 


Ads  for  Clarimacin 

Newspapers  and  radio  are 
being  used  by  the  Merritt  Cor¬ 
poration,  Jersey  City,  N.  J-. 
through  V.  S.  Becker  Adver¬ 
tising,  New  York,  aimed  at  the 
teenage  group  on  Clarimacin, 
skin  cleanser  and  Acne  Lotion. 
Another  campaign  is  planned 
for  near  future  on  Pel,  lip  lotion. 
Viola  Becker  is  account  execu¬ 
tive. 


In  Katz  Office 

Gregory  Murphy  Jr.  has  been 
appointed  manager  in  charge  of 
the  Atlanta  office  of  The  Katz 
Agency,  Inc.,  national  adver¬ 
tising  representatives.  The  post 
was  held  by  Keith  Byerly  who 
died  recently.  Mr.  Murphy  joined 
Katz  in  Atlanta  in  1950.  Prior 
to  that  he  had  served  in  sales 
and  managerial  capacities  for 
ning  in  about  130  newspapers  Kelly-Smith  Co. 
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1958  FURNITURE-HOUSEHOLD-APPLIANCE  SALES;  $75,231,000 

With  more  than  $75  million  In  furniture-household-appliance  store  sales  for 
1958,  San  Diego  is  18th  in  dollar  volume  among  the  nation’s  292  Metropolitan 
County  Areas.  San  Diego  outranks  such  major  markets  as  these: 

DENVER,  COLORADO  ....$68,403,000  SEAHLE,  WASHINGTON  $60,526,000 
CINCINNATI,  OHIO $67,776,000  DALLAS,  TEXAS . $57,491,000 

San  Diego  is  now  the  third  largest  market  in  the  11  western  states  and  the 
fastest  growing  major  market  in  the  country.  Sell  San  Diego  —  at  lowest  cost 
per  sale  —  through  The  San  Diego  Union  and  Evening  Tribune.  These  metro¬ 
politan  newspapers  have  a  combined  daily  circulation  of  more  than  200,000 
(215,192  3/31/59).  And  Facts  Consolidated  surveys  show  a  readership 

of  84.4%,  unduplicated. 

SALES  ESTIMATES  COPYRIGHT  19S9  SALES  MANAGEMENT  SURVEY  OP  BUYING  POWER. 


fill!  ^an  Itiion  Evening  Tribune 


“The  Ring  ^  0/  Truth” 

COPLEY  NEWSPAPERS 

15  “Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  — and  Greater  Los  Angeles ...  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Creamer  &  Woodward 
Manager  Goes  to  Daily 

Los  Angeles 

Harold  Tucker  will  move  up 
to  the  managership  of  the  Los 
Angeles  office  of  Cresmer  & 
Woodward,  Inc.  on  Sept.  1  to 
succeed  Richard  W.  Tullar  who 
goes  to  the  San  Diego  Union- 
Tribune  on  Sept.  14  as  assistant 
to  the  advertising  directoi',  a 
new  post. 

Mr.  Tullar  has  been  with  the 
newspaper  representative  firm 
for  eight  years.  He  was  a  vice- 
president  and  Los  Angeles  man¬ 
ager. 

Mr.  Tucker  left  the  Los  An¬ 
geles  office  of  Erwin  Wasey, 
Ruthrauff  &  Ryan,  whei-e  he  had 
been  media  director,  to  join 
C&W’s  staff  in  1953. 


Newspapers 
To  Introduce 
Floor  Washer 


ADVANCEMENT— Roy  E.  Bood^ 
(above)  moves  up  to  national  id- 
vertising  mana9er  post  on  tb 
Oakland  (CalH.)  Tribune,  folio*- 
ing  retirement  of  Clifford  L.  Insk 


AD  MANAGER — Lester  R.  Barn¬ 
hill,  promotion  mana9er  of  the 
Miami  (Fla.)  Herald  for  13  years, 
has  switched  to  the  advertisin9 


department  as  national  mana9er.  Rosenblum  Made 

He  has  workeo  for  the  Herald  23  .  i  *1  i  a  i 

years.  At  one  time  he  was  Sunday  Fairchild  Ad  UirCClor 

_ _  Martin  P.  Rosenblum  has  been 

mxrT  j  Tvi  appointed  advertising  director 

,  Wood  iName  Home  Furnishings  Daily,  ef- 

lland  Supply  Co.  fective  Jan.  30,  1960,  it  is  an- 

Kansas  City,  Mo.  nounced  by  Louis  W  Fairchild, 
Sta-Hi  Corporation,  Whittier,  President  of  Fairchild  Publica- 
lif.,  and  Wood  Newspaper  Ma-  succeed 

inery  Corporation,  Plainfield,  E.  Williams  who  is  leaving  that 
J.,  have  appointed  Inland  ^  become  s^ia  ad- 

swspaper  Supply  Co.,  as  their  ^o  Fairchild  Publications, 

idwest  sales  representative.  „  1.1  i.  i. 

Inland  Newspaper  Supply  Co.,  Rosenblum  has  been  a 

als  in  the  sale  of  typesetting  inember  of  the  advertising  m1^ 
ichines,  newspaper  presses  and  steff  of  Home  Furnishings  Daily 
her  printing  equipment,  with  ^'^ce  August  1956.  He  will  be 
adquarters  at  422  W.  8th  St.,  succeeded  in  that  post  by  How- 
ansas  City  5,  Mo.  Clark  0.  Landis,  formerly  sales  man- 

urray  is  president  and  general  <^he  air  ronditioning  di- 

anaeer  and  W.  S.  (BudI  Coul-  ^'^lon  of  the  Welbilt  Corp. 


^f^r  sun's 

bnglit  in 


■Ad^lodbil 


ihriUunii'Hrnild 


With  the  advent  of  the  Space  Age  came  the  color-matic* — the  world’s  most  exciting, 
most  advanced-design  newspaper  press  unit — which  has  the  potential  of 
doing  more  for  newspapers  than  any  press  unit  has  ever  done! 

The  coLOR-MATic  is  the  salesman  par  excellence  you  have  been  looking  for! 

It  can  put  you  into  the  profitable  r.o.p.  color  market  in  a  big  way — opening 
previously  unattainable  economic  vistas  for  your  paper.  Its  ability  to  handle 
process  color  and  black  and  white  with  unprecedented  speeds,  economy,  and 
mechanical  ease  has  amazed  newspaper  experts  who  have  seen  it  perform! 

To  newspaper  management  with  foresight  .  .  .  with  imagination  .  .  .  and 
the  desire  to  reap  tomorrow’s  profits  today,  the  color-matic  is  the  answer  to 
heretofore  undreamed  of  economic  advancement  for  your  paper!  Call  today 
to  set  up  your  appointment  to  see  it  .  .  .  and  to  discuss  its  many  far-reaching 
benefits  to  your  enterprise. 

*The  COLOR-M^TiC  runs  COOLER  at  70,000  P.P.H.  than  other  presses  at  much  tower  speeds. 

R.  HOE  f?  CO.,  IIMC. 

910  East  138th  St.,  New  York  54,  N.Y./  Sales  Offices:  New  York,  Boston,  Chicago,  San  Francisco,  Dallas,  Miami 
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"With  the  Fairchild  services,  we  never  have  any  production 

worries  from  our  Scan-A-Gravers!"  Peterboro  (Ont.)  Examiner 

"Has  enabled  us  to  mn  news  pictures  within  an  hour  of 
the  actual  happening!" 

"Helped  us  get  30,000  extra  inches  of  business  in  its 

— Wm.  E.  Payne,  Adv.  Director, 

UTal  y  veil  a  Wausau  (Wis.)  Daily  Record-Herald 

"A  terrific  service  for  local  advertisers!"  Abbotsford  (B.  C.)  Nows 
"The  big  factor  in  raising  our  local  linage  by  20,442 

inches  in  one  year!"  Rochelle  (III.)  News,  Rochelle  Leader 


ONLY  SCAN-A-GRAVEr 
PRODUCES  SUCCESS  STORIES 
LIKE  THESE . . .  CONSISTENTLY 


of  Fairchild  Camara  and  Intfrumant  Carp, 


SCAN-A-GRAVER®.  SC  A  N-A-SIZER® 

Electronic  Engraving  Machines 


1 


Tvpical  of  hundreds  of  oth«*rs  in  onr  filo.s,  ihost*  siifcoss 
stories  are  made  possilrle  by  the  imi(|ue  combination  oi 
atbantages  you  get  only  with  F’airchild  Scan-A-Craver. 

Exclusive  features  increase  your  Scan-A-Graver’s  u.seful- 
ness  and  versatility.  Comprehensive  Fairchild  services  keep 
\()ur  xScan-A-Graver  serving  you  profitably.  As  the  originator 
and  jiioneer  in  the  development  of  electronic  engraving. 
Fairchild’s  exteiLsive  experience  assures  dependable  Scan- 
.\-(ha\er  operation.  The  Fairchild  leasing  plan  con.serxcs 
your  working  capital  and  simplifies  budgeting.  wide  lin*' 
ol  Scan-.\-Graver  models  is  provided  for  every  need. 

Find  out  why  Scau-.A-Graver  is  electronic  engrax  ing  at 
its  best.  W'rite  for  “4.5  W’axs  to  Use  a  Single  Photograph". 


Faircliilcl  Graphic  Ecpiipment,  Dept.  Sfi 
Faircliild  Drive,  Plainview,  L.  I.,  N.  Y. 

I’Icasc  seiul  me  free  copy  of  “1.5  Ways”. 

N'aiiu* _  .  _ _ _ 

Coinpaiiy _ _ _ _ 

Sin-el  _  _  _ 


_ _ _  /oiH’ _ _ _ State _ _ 
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District  Offices;  Eostchester,  N.  Y.;  Atlanta,  Ga.; 
Chicago,  III.;  Los  Angeles,  Colit.;  Toronto,  Ont. 


City. 
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Avoid  Specials  —  Sell 
Better  Realty  Copy 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


“You  won’t  like  this,”  Joseph 
Goldblatt,  ad  manager  of  J.  I. 
Kislak,  Inc.,  New  Jersey  real¬ 
tors,  warned  New  Jersey  CAMs 
and  then  he  plunged  into  his 
thesis: 

“The  Spring  Specials,  Vaca¬ 
tion  Specials,  Back-To-School 
Specials,  Valentine  Specials  and 
the  Let’s  Twist  His  Arm  Again 
Specials — are,  to  my  thinking, 
designed  more  to  help  the  paper 
boost  its  quota.  They  do  not  help 
the  regular  advertiser  to  sell 
more  houses:  And  I  say  this 
honestly,  after  25  years  of  first¬ 
hand  experience  with  all  sorts 
of  specials.  Sure,  I  go  along 
with  them — but  with  tongue  in 
cheek  and,  most  of  the  time, 
write  them  off  to  good  will — ^be¬ 
cause  they  never  do  the  job  in 
producing  inquiries  that  the 
straight,  every-day  classified 
does.” 

While  decrying  the  use  of 
“specials”  by  newspapers,  Mr. 
Goldblatt  made  it  clear  that  he 
is  not  opposed  to  the  principle 
of  stepping  up  classified  bud¬ 
gets.  'The  speaker  said  he  would 
like  to  see  the  extra  money 
spent,  not  on  specials,  but  on 
dressing  up  the  ads  with  more 
sizeable  headlines,  more  selling 
copy,  more  white  space  and  a 
prestige  signature  in  big  t3T)€. 

Exaggerated  Terms 


just  turn  away  from  it  entirely.” 

In  his  25  years  as  advertising 
manager  of  a  large  real  estate 
company,  Mr.  Goldblatt  has 
been  the  target  of  many  plain 
and  fancy  telephone  solicitations 
— on  this  score  he  was  especially 
articulate:  “And,  on  the  subject 
of  your  selling  effort — some  of 
the  gals  who  sell  classifieds  by 
phone  from  the  little  cubbyholes 


can  get  damned  hard-sell  and 
they  can  lose  more  customers 
than  they  might  gain.  Keep  a 
sharp  ear  tuned  to  their  sales 
pitch — listen  for  the  soimd  of 
the  twisted  arm — check  up  with 
your  customers  to  get  their 
reaction  to  telephone  solicita¬ 
tions. 

“For  example,  some  months 
ago  one  of  these  gals  got  me 
out  of  an  important  meeting  by 
telling  the  switchboard  operator 
that  the  call  was  urgent — and 
then,  if  that  wasn’t  bad  enough, 
opened  her  pitch  by  telling  me 
how  sorry  she  was  for  me  be¬ 
cause  of  the  very  poor  ads  I 
was  getting  in  the  competitors 
paper — and  how  much  better  she 
would  do  for  me.  Of  course,  I 
was  thrilled  and  delighted  no 
end  with  this  superb  sales 
effort.” 


The  speaker  lamented  the  fact 
that  too  many  classified  outside 
salesmen  attempt  to  cover  their 
accounts  by  phone.  “In  the  Kis¬ 
lak  organization,”  he  said,  “our 
salesmen  arc  taught  that  you’re 
never  really  selling  unless 
you’re  sitting  opposite  the  cus¬ 
tomer.” 

• 

New  Radio  Link 

Woonsocket,  R.  I. 

The  Woons/ocket  Call  has  in¬ 
stalled  a  two-way  radio  system 
between  the  automobiles  of  its 
three  roving  photographers  and 
the  news  room.  Tests  have 
shown  that  the  radio  system  can 
be  used  in  a  20-mile  radius,  tak¬ 
ing  in  all  of  the  newspaper’s 
circulation  area.  News  is  fur¬ 
nished  to  the  Call’s  radio  voice. 
Station  WWON,  after  hours. 


VIRGINIA 


announces  effective  August  16th, 
1959,  the  appointment  of 


The  John  BudD  Company 


Then  the  real  estate  execu¬ 
tive  got  to  the  subject  of  be- 
lievability  of  claims:  “I  don’t 
know  whether  it’s  possible  for 
you  to  police  your  classifieds. 

But,  if  you  could  find  some 
diplomatic  way  of  doing  it — 
some  professional  advice  would 
often  work  out  for  the  advertis¬ 
er’s  own  benefit.  What  I  mean 
IS  that  if  an  advertiser  continu¬ 
ously  advertises  every  shack  or 
every  jalopy  in  glowing  and 
exaggerated  terms,  you  might 
caution  him  that  he’s  going  to 
lose  the  respect  and  the  con¬ 
fidence  of  the  people  who  come 
into  your  market  place.  Another 
factor,  of  course,  is  that  if  your 
market  becomes  loaded  with 
shoddy  merchandise — too  many 
phony,  exaggerated  claims  —  it 
won’t  do  your  paper  any  good 
either.  Sooner  or  later,  people 

I  will  begin  to  take  a  very  sub¬ 
stantial  discount  on  eversrthing 
they  read  in  your  classified  sec¬ 
tion — or,  worse  yet,  they  may 

,  editor  sc  publisher  for  August  22,  1959 
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300  Dailies 
Seek  Maps 
In  Audits 


Chicago 

As  of  Aug.  10,  more  than  300 
ABC  daily  newspapers  have  in¬ 
dicated  a  desire  to  have  maps 
of  their  city  and  retail  trading 
zones  shown  in  their  annual 
Audit  Reports. 

Interest  in  the  market  area 
maps  continues  to  grow,  ac¬ 
cording  to  Audit  Bureau  of  Cir¬ 
culations  officials  in  charge  of 
the  project,  which  received  broad 
approval  at  the  June  meeting. 
(E&P,  July  4,  page  16). 

ABC  has  added  personnel  to 
its  staff  to  do  the  map  work. 
Paragraph  2  of  the  ABC  report 
identifies  in  detail  the  areas  that 
are  included  in  the  city  and  re¬ 
tail  trading  zones,  for  which  the 
circulations  are  reported  in  other 
paragraphs  of  the  report. 

A  limited  number  of  news¬ 
paper  Audit  Reports  released  for 
the  12-month  period  ending  Sept. 
30,  1959,  will  carry  the  market 
area  maps,  at  the  option  of  in¬ 
dividual  publishers.  Other  news¬ 
paper  Audit  Reports  will  include 


maps,  beginning  with  the  annual 
audits  ending  March  31,  1960. 

Viewed  as  a  marketing  service  | 
development  in  Audit  Reports,  j 
the  map  idea  was  proposed  by  | 
advertiser  and  agency  represen-  i 
tatives  seeking  maps  based  on  | 
uniform  standards.  The  map  i 
proposal  was  developed  by  the 
Zones  and  Market  Area  Commit¬ 
tee  of  the  ABC  board.  This  com¬ 
mittee  is  headed  by  Harold  Shu- 
gard,  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch,  an  ABC 
newspaper  director. 

• 

Education  Society 
Invites  Advisors 

Houston,  Texas 

Forty-nine  newspaper  execu¬ 
tives,  one  from  each  state  except 
Hawaii,  have  been  asked  to 
serve  as  a  National  Advisory 
Council  to  the  American  Society 
of  Journalism  School  Adminis¬ 
trators. 

Creation  of  the  council  was 
announced  by  Bruce  Under¬ 
wood,  president  of  ASJSA  and 
head  of  the  journalism  depart¬ 
ment  at  the  University  of  Hous¬ 
ton. 

Mr.  Underwood  said  the  coun¬ 
cil  will  advise  concerning  jour¬ 
nalism  in  general  with  special 
reference  to  professional  loca¬ 
tion  for  journalism.  Fifty-six 
schools  of  affiliated  with  ASJSA. 


The  Worcester  Telegram-Gazette  has  the  PERFECT  SELLING  FORMULA 
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THE  WORCESTER  MARKET 
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A  GROWING 
BILLION 
DOLLAR 
MARKET 
EBI: 

$1,112,205,000* 

UP  30.4% 
since  1954 

Retail  Sales: 

$669,589,000* 

UP  12.4% 
since  1954 


PROVED 

HIGH 

READERSHIP 

Publication 
Research 
says . . .  "The 
level  of  read¬ 
ership  of  the 
survey  issue 
was  well  a- 
bove  the  na¬ 
tional 


Source:  Sales  Management  Survey  of  Buying  Power,  May  1959 

Source:  Publication  Research  Service  Study,  Sept.  28,  1958  Sunday  Telegram 
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^  MARKET 

in  Massachusetts 

with 

86.4%  Daily  Coverage 

Again,  one  of 
the  top  50 
Markets 

Daily  Circulation 
158,215 

Sunday 

102,957 
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By  Roy  H.  Copperud 

I  A  Four-Letter  Word 

m 

I  It  is  true  that  very  is  a  four-letter  word,  but  this  hard- 
I  ly  justifies  the  opprobrium  that  has  been  heaped  upon 
B  it  in  style  g*uides  and  otherwise.  Some  newspapers,  for 
B  example,  interdict  its  use  entirely  in  the  news  columns, 

S  a  ban  they  justify  on  the  ground  that  very  implies  a 
g  judgment  by  the  writer. 

g  One  deep  thinker  in  the  newspaper  profession  adjured 
B  his  reporters,  when  tempted  to  use  very,  to  set  down 

B  damn  instead.  This  may  be  clever,  but  it  is  not  damn  (or 

B  very,  if  you  prefer,  as  I  do)  smart.  An  outright  prohibi- 

J  tion  on  the  use  of  any  word  that  is  not  indecent  only 

g  reflects  on  the  judgment  of  the  prohibitor. 

1  What  is  so  bad  about  veryl  Overuse,  say  its  critics.  It 
B  appears,  however,  that  this  prejudice  has  outlived  the 
g  vice  that  produced  it,  for  no  objectionable  number  of 
g  verys  is  apparent  these  days.  This  is  not  to  say  that  it  is 
a  never  misused.  But  the  commonest  misuse  is  seen  in 
misguided  attempts  to  strengthen  words  that  are  already 
strong.  The  result  of  fastening  very  to  them  is  that  they 
are  weakened,  not  strengthened.  Wonderful  is  a  frequent 
victim.  Wonderful  is  wonderful,  but  very  wonderful  is 
less  so.  The  reader  is  left  with  the  impression  that  the 
writer  doth  protest  too  much. 

Likewise  lovely  (a  very  lovely  singing  star),  splendid 
(a  very  splendid  performance)  and  excellent  (a  very  ex¬ 
cellent  dinner).  The  writer  who  wants  to  damn  can  do 
it  not  only  with  damns,  like  the  captious  editor  we  have 
referred  to,  nor  with  faint  praise,  but  also  by  tacking 
very  onto  what  would  otherwise  be  veritable  praise.  We 
may  suspect  that  very  is  often  invoked  when  the  writer 
is  straining  for  an  effect  he  does  not  quite  believe  in 
himself,  and  its  use  generally  shows  this. 

Fowler  cited  instances  in  which  very  could  not  be  cor¬ 
rectly  used  with  a  passive  participle.  A  very  worried 
official,  he  said,  is  right,  but  The  Government,  very 
worried,  withdrew  the  motion  is  wrong.  It  seems  hardly 
worthwhile  to  go  into  the  ins  and  outs  of  this,  because 
it  is  now  a  dead  issue.  Invariably,  a  writer’s  ear  will  tell 
him  when  he  is  using  very  idiomatically. 

The  substitution  of  much  for  a  very  that  sounds  ques¬ 
tionable  (I  was  very  inconvenienced),  as  recommended 
by  Fowler,  does  not  mesh  with  American  idiom.  But 
very  much  (I  was  very  much  inconvenienced)  will  solve 
the  problem,  if  problem  this  be. 
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The  Worcester 

TELEGRAM  and  GAZETTE 

WORCESTER.  MASSACHUSEHS 
MOLONEY,  REGAN  t  SCHMITT,  lie. 

Noh'onof  l^epresentotivts 


Wayward  Words 


1  * 


To  imply  is  to  hint  at,  or  suggest;  to  infer  is  to  draw 
a  conclusion.  It  may  help  in  keeping  these  words  straight 
to  remember  that  only  the  speaker  can  imply,  but  either 
the  speaker  or  the  hearer  can  infer,  though  usually  it 
is  the  hearer.  Infer  is  often  used  where  imply  is  called 
for,  and  although  such  a  distinguished  linguist  as  Kemp 
Malone  has  pointed  out  that  this  is  long-established  usage 
in  English,  the  fact  cannot  be  blinked  that  what  is  written 
with  care  maintains  the  distinction  these  days. 

In  “He  inferred  that  we  were  rascals,”  the  writer 
meant  “He  implied  [i.  e.,  hinted]  that  we  were  rascals” 
but  may  be  understood  as  meaning  “He  drew  the  con¬ 
clusion  we  were  rascals.” 

*  •  * 

Now  and  then  we  see  the  term  veep  applied  to  any  and 
all  vice-presidents,  including  those  of  colleges,  clubs,  and 
corporations.  Yet  the  consensus  seems  to  be  that  there 
was  really  only  one  veep,  namely,  the  late  Alben  B. 
Barkley,  and  that  applying  this  expression,  which  was 
peculiarly  his,  to  any  other  vice-president  is  a  species  of 
misappropriation.  If  this  be  sentiment,  make  what  you 
will  of  it. 

(Note:  EW  in  Aug.  8  issue  was  incorrectly  numbered 
126). 
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THERE'S  NO  BUSINESS 

LIKE  SHOW  BUSINESS 

IN  NEW  ENGLAND 


About  one-fourth  of  all  the  summer  theaters 
in  the  U.S.  are  doing  business  right  up  here 
in  New  England.  And  they’re  packing  the  cus¬ 
tomers  into  bams  and  tents,  or  right  out  under 
the  stars,  with  a  playbill  that  varies  from 
Bernard  Shaw  to  South  Pacific. 

It’s  not  surprising  either.  After  all.  New  England 
is  the  nation’s  oldest,  most  popular  and  diversi¬ 
fied  vacation  land — in  all  seasons  of  the  year. 

Literally  millions  of  visitors  come  from  all 
directions  to  mountain-climb,  hunt  or  fish,  watch 
the  straw-hatters  or  just  sit  and  relax.  New 
England  style.  And  they’ll  be  followed  shortly 
by  winter  vacationists  loaded  down  with  skates 
and  skis.  While  enjoying  the  New  England 
surroundings,  these  visitors  beef  up  the  New 
England  economy,  buying  gas  and  oil,  groceries 
and  potables,  plane  and  train  tickets  and  other 
commodities. 


New  England’s  sales  figures  get  a  healthy  boost 
from  the  visiting  vacationers.  And  wherever 
they  travel,  visitors  find — ^^just  like  the  native 
Yankees — that  there’s  a  friendly  home-town 
New  England  newspaper  to  tell  them  what  to 
buy,  and  where  to  buy  it! 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Dally  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M).  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S). 
Brxkton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gasette  (E),  Waltham 
News  Tribnnt  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union 
Luder  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISUND— West  Warwick  Pawtuxet  Valley  Daily  TImH  (E). 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Waterbury 
Republican  (M&S). 


Sell  New  England  with  Newspapers 
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CIRCULATION 


A  New  Market... 
A  Premium 

Market... 
At  Unheard-of 
Introductory  Rates 


CARNEWS 

and 

TRAVEL 

TIMES 


Met  with  unprece¬ 
dented  circulation 
success  with  its  ini¬ 
tial  August  issue  in 
tabloid  newsprint 
format. 

• 

Combines  dollar-sav- 
ing  news  of  interest 
for  car-conscious, 
travel^inded  Ameri¬ 
cans  everywhere  — 
COMBINES  the  rich 
automobile  and 
travel  consumer  mar¬ 
kets  in  one  monthly 
mass  publication. 

• 

Sells  for  10  cents  in 
contrast  to  the  news¬ 
stand-loaded  slicks  at 
premium  prices. 

• 

Offers  this  premium 
market  at  low,  low 
advertising  rates  on 
an  introductory  basis 
only. 


Call,  write  or  wire 
the  nearest 

ARMY  TIMES 
Publishing  Company 

office  or  address 
your  inquiry  to 

CARNEWS 

2020  M  Street,  N.W. 
Washington  6,  D.  C. 
Telephone: 

DI  7-9282 


Link  Super-Salesmen 
With  Outside  Carriers 


By  Ralph  E.  Harris 

Circulation  Manager 

Worland  Northern  Wyoming  Daily  News 


In  order  to  lay  the  ground¬ 
work  for  a  successful  carrier 
program  at  the  Northern  Wy¬ 
oming  Daily  News,  we  inform 
all  our  carrier-salesmen  that  our 
circulation  office  is  their  depart¬ 
ment. 

We  encourage  them  to  feel 
free  to  come  to  the  office  at  any 
time  to  consult  with  us  on  any 
problem  concerning  their  news¬ 
paper  routes.  Also,  we  invite 
them  to  drop  in  often  to  see  the 
merchandise  awards  they  can 
win  by  securing  new  subscrip¬ 
tions  to  the  Daily  News. 

Send  Pep  Letters 

Out-of-town  carriers  are 
visited  regularly  by  our  circula¬ 
tion  manager,  and  the  often  re¬ 
ceive  personal  letters  from  our 
office.  Each  week  they  also  re¬ 
ceive  pep  letters  and  other  cir¬ 
culation  matter  in  their  route 
bundles.  We  find  that  out-of- 
town  carriers  soon  feel  left  out 
if  they  are  seldom  visited  or  re¬ 
ceive  few  pep  letters  from  the 
home  office.  Very  often,  their 
routes  begin  to  lose  subscribers 
and  collections  lag. 

We  are  therefore  very  active 
I  in  keeping  in  touch  with  all  our 
carriers.  We  want  these  young 
newspaperboys  to  take  pride  in 
their  task  and  feel  they  are  an 
important  part  of  our  opera¬ 
tions. 

Our  program  for  carrier  sub¬ 
scription  solicitation  is  handled 
in  this  way.  We  recently  put 
into  operation  the  “Carrier 
Buck”  plan.  Any  boy  who  se¬ 
cures  a  new  subscriber  turns  the 
name  and  address  into  our  office. 
In  return,  boys  receive  a  “Car¬ 
rier  Buck”  for  each  new  sub¬ 
scription. 

Actually,  this  “Buck”  is  a 
form  of  play  money  and  each  is 
good  for  one  order  toward  any 
merchandise  award  listed  in  the 
Daily  News  prize  catalog.  Boys 
take  great  pride  in  saving  their 
“Carrier  Bucks”  for  prizes  of 
their  own  choosing.  They  also 
delight  in  showing  this  play 
money  to  their  families  and 
friends. 

'  We  attempt  to  keep  our  news- 
paperboys  well  informed  about 
I  our  circulation  program.  We 
I  contact  them  personally  or 
through  pep  letters,  and  they 
1  may  go  out  alone  or  in  groups 


Third  in  a  series  of  articles 
covering  carrier  promotion  win¬ 
ners  in  annual  ICMA  contest. 
This  story  deals  with  carrier  ac¬ 
tivities  for  a  newspaper  under 
25,000  circulation.  Because  it  is 
not  an  ICMA  member  it  was 
disqualified  from  receiving  first 
prize  but  was  accorded  runner- 
up  mention. 

to  solicit  for  new  readers.  Some 
of  our  carriers  are  so  enthusi¬ 
astic  about  winning  prizes  or 
trips  that  they  solicit  on  their 
way  to  and  from  school. 

Non-Carriers  Eligible 

Boys  do  not  have  to  be  car¬ 
riers  to  win  merchandise 
awards.  We  use  any  boy  who 
displays  qualification  of  a  good 
salesman.  Some  of  our  top  sales¬ 
men  do  not  have  a  Daily  News 
route,  and  many  of  these  sales¬ 
men  are  anxiously  waiting  for 
routes  to  become  available. 

At  the  end  of  each  week,  we 
send  out  a  mimeographed  sheet 
announcing  total  number  of  new 
.subscribers  and  the  number  each 
boy  secured.  This  weekly  bulle¬ 
tin  creates  a  great  deal  of  inter¬ 
est  amoung  our  carriers,  and  the 
more  ambitious  boys  seek  to 
have  their  names  listed  among 
the  three  top  salesmen. 

Once  or  twice  each  week,  we 
select  our  best  salesmen  and 
make  a  trip  to  one  of  the  nearby 
towns  to  canvas  for  new  sub¬ 
scribers.  As  we  go  through  the 
community,  we  pick  up  other 
good  carrier-salesmen  to  solicit 
with  us. 

Team  Up  on  Sale« 

After  we  arrive  at  the  de- 
sigpiated  town,  we  are  met  by 
carriers  who  deliver  the  Daily 
News  there.  We  place  one  of 
our  super-salesmen  with  a  local 
carrier  and  send  them  out  to 
solicit.  Pairing  a  good  salesman 
with  one  of  the  carriers,  we 
find,  is  a  vital  factor  in  teaching 
all  boys  the  good  points  in  sell¬ 
ing  our  paper.  Out-of-town  car¬ 
riers  look  forward  to  our  visits 
and  put  what  they  have  learned 
to  ase  after  we  leave. 

These  out-of-town  solicita¬ 
tions  trips  have  proven  to  be  an 
important  part  of  our  opera¬ 
tions,  and  the  number  of  new 


Ralph  E.  Harris  * 

subscriptions  we  secure  by  this 
means  is  amazing. 

We  also  have  an  attractive 
and  successful  order  blank  that 
carrier-salesmen  use  when  soli^ 
iting.  This  special  order  form 
carries  a  14-week  offer  and  a 
brief  sales  presentation  about 
important  features  of  our  news¬ 
paper.  Attached  coupons  give 
new  subscribers  the  first  two 
weeks  free.  At  the  time  they 
sign  the  order  form,  subscribers 
realize  they  are  taking  the  pa¬ 
per  for  a  period  of  not  less  than 
14  weeks. 

Thank  You  l.«tters 

All  new  subscribers  are  sent 
a  letter  from  the  circulation  * 
manager  as  a  “thank  you”  for 
their  orders.  Also  inclosed  is  a 
self-addressed  envelope,  asking 
them  to  write  us  if  they  fail 
to  receive  the  Daily  News.  This 
letter  also  serves  to  check 
orders’  validity. 

We  realize,  too,  that  carrier  ; 
public  relations  can  be  very  im-  ' 
portant.  Each  month  we  select  j 
from  our  carrier  organization  | 
the  boy  who  has  most  exempli- 
fied  qualifications  of  an  “excel-  j 
lent  little  businessman.”  His 
picture  is  run  in  the  Daily  i 
News,  along  with  a  write-up  of 
his  hobbies,  ambition,  accom¬ 
plishments  on  route,  etc. 

Each  month  we  also  select  an 
important  businessman  or  civic 
leader  from  the  area  to  endorse  U 
our  carrier  training  program. 

Recently,  we  began  sending 
copies  of  our  carrier  training 
bulletins  and  other  material  to 
local  and  civic  authorities,  school 
officials  and  juvenile  authorities. 

We  do  this  public  relations 
work  in  a  effort  to  acquaint  the 
general  public  with  wholesome 
advantages  a  young  newspaper- 
boy  receives  by  delivering  the 
Daily  News.  In  doing  so,  we  in¬ 
form  everyone  that  “newspaper- 
boy  experience  is  educational"  ft 
and  preserves  the  “Little  Mer-  f 
chant  plan”  of  newspaper  dis¬ 
tribution. 
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it’s  time  to  turn  on  the  power  for  your  ’’total  selling” 

sent  ; 

1)  APPLIANCE  PROMOTION 
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Now  is  the  time  to  plan  your  participation  in  the  newspaper 
industry’s  third  “Total  Selling”  promotion— “Make  Your 
1  lome  1  lappier  With  A  New  Appliance”.  From  Novem¬ 
ber  9  to  21,  hundreds  of  daily  newspapers  will  be  focusing 
the  “Total  Selling”  spotlight  on  the  appliance  industry  in 
a  nation-wide  effort  to  show  consumers  how  modern  ap¬ 
pliances  make  living  easier  and  more  enjoyable. 

A  complete  sales  kit  has  been  prepared  containing  over  75 
suggested  advertiser  ads  and  promotion  ideas— everything 
you  need  to  make  this  promotion  an  exciting  event  in  your 
community.  It's  full  of  sales  ammunition— including  a  sales¬ 
man’s  easel  presentation— that  can  help  you  show  appliance 
manufacturers,  distributors  and  dealers  how  they  can  sell 
more  ol  their  products  in  newspapers. 

lu  member  the  senmer  you  order  your  kit,  the  s»H)ner  it  will 
l)e  selling  lor  you.  Just  1111  out  this  coupon  anil  mail- /ot/uyi 


‘Toh  can  count  on  the  gas  industry  to  support  this  drive  point¬ 
ing  up  the  efficiency  and  convenience  of  today’s  appliances.” 

Chester  S.  Stackpole 
Managing  Director,  American  Gas  Association 

.  .  congratulations  on  the  far-sightedness  of  the  newspaper 
industry’s  'Make  Your  Home  Happier  With  A  New  Appliance’. 
This  nationwide  drive  will  treat  millions  of  people  to  an  eye¬ 
opening  vieiv  of  the  household  marvels  for  modern  living." 

James  T.  Coatsworth 
Commercial  Director,  Edison  Electric  Institute 


TO:  Bureau  of  Advertising.  ANPA,  485  Lexington  Avenue,  New  York  17,  N.  Y. 
Please  rush  the  material  indicated  helow: 


.Appliance  Promotion  Kits  9  $20  per  kit 
-Extra  salesman’s  easels  (■>  $1.00  each 
Bill  me  for  $ _ plus  postage 


'  Name. 

I  Newspaper 
I  Address 

l_caY _ 


Please  ship  First  Class  □ 
Air  Mail  □  Fourth  Class  □ 


-Title- 


N  E  W  YORK 


The  Total  Selling  Medium  Is  The  Daily  Newspaper 

BUREAU  OF  ADVERTISING,  ANPA 

CHICAGO  •  DETROIT  •  SAN  FRANCISCO 


LOS  ANGELES 
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Fact . . .  Three  out  of  four  of  the  nation’s  news¬ 
papers  are  printed  on  Goss  presses. 

Reasons  . . .  Goss  offers:  The  only  complete  line 
of  newspaper  presses  and  equipment .  . .  The 
longest  record  of  “firsts”  in  the  industry  . . . 
Proven  long-life  dependability  .  .  .  Unique 
round-the-clock  service,  with  installation  records 
and  stock  replacement  parts  instantly  available 
. . .  Finest  reputation  for  engineering  excellence 
. . .  Leadership  in  pioneering  ROP  color. 
Conclusion  . . .  Keep  looking  to  Goss— where 
new  features  and  new  products  are  always  being 
designed  and  tested  . . .  better  presses  for  better 


New  plant  .  .  .  modernizing  ...  or  just  relocating 
your  equipment— Goss  know-how  will  prove  invalu¬ 
able  in  planning  more  efficient,  less  costly  produc¬ 
tion.  Our  veteran  engineers  have  solved  problems 
in  plants  of  every  size.  They’ll  be  happy  to  advise 
you,  cooperate  with  your  architects  and  builders. 
They’ll  help  your  key  supervisory  personnel  plan 
the  finest  layout  and  smoothest  operation. 


Specialists  in  newspaper,  magazine  and  roto  presses 
A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

The  leader  in  graphic  arts ...  engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide 
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Your  own 
trusted  mat  molder 
can  do  THIS  for  you 


No  mystery,  no  monopoly  about  full  page  newspaper 
color,  direct  from  service  mats  baked  on  tbe  form. 

The  new  Certified  Blue  Ribbon  CC  Mat  is  revolu¬ 
tionizing  newspaper  color,  by  providing  the  means  of 
accurate  color  register. 

No  longer  need  the  advertiser  risk  the  disfigurement 
of  overlapping  or  interrupted  tones  in  carefully 
planned  art.  This  results  when  the  service  mat  is  used 
to  make  a  flat  cast,  from  which  there  is  a  second  mold 
on  a  shrinkage  type  of  newspaper  mat,  followed  by 
a  second  cast. 

Avoid  double  stereotyping 

Gain  the  compelling  impact  of  full  page  color  while 
minimizing  the  risk  of  faulty  register.  The  Certified 
Blue  Ribbon  line  rates  among  the  best  known  of  mat 
products.  The  Blue  Ribbon  CC  Mat  is  modified  to 
give  needed  durability  for  automatic  casting  in  news¬ 
paper  casting  equipment.  As  many  as  25  casts  have 
been  made  from  the  Blue  Ribbon  CC  surfaces  without 
impairment. 

*  Best  of  all,  this  effective  advertising  measure  is  avail- 
^  able  through  the  same  reliable  source,  as  your  previous 
service  mat  campaigns. 


Certified  Dry  Mat  Corporation 


Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough  enough  to 
withstand  puil  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
piates. 

Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multiple  cast¬ 
ing  in  autoplate.  As  many  as  25  casts  have 
been  made  without  impairment. 

Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat 
to  utmost  fidelity  in  reproducing  copper, 
zinc  or  plastic  plates. 

Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 

Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where  un¬ 
dercutting  if  frequent 

Certified  Sllvertone  Mats 

Highest  quality  for  magazine  and  book  work. 


555  Fifth  Avenue,  Dept.  P,  New  York  17,  N.  Y. 
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BLUE  RIBBON  MATS 


EDITOR  9C  PUBLISHER  for  August  22,  1999 


enies  Union  Claim  ment  status  as  situation  holders 
„  ..j  „  at  the  tune  the  holidays  oc- 

or  Holiday  ray  curred.  “Individuals  who  have 

An  arbitrator  has  denied  been  laid  off  for  an  extended 

period  do  not  occupy  this  posi- 
said  Mr.  Smith. 


^  •  so  against  their  will.  By  con- 

*  vFftUlS  tinning  publication  we  kept  their 

jobs  alive  and  I  know  they  ap- 
■  1  •  preciated  this. 

m  “The  surprising  thing  now  is  claims  of  Grand  Rapids,  Mich..  . 

^  that  the  strike  has  not  been  en-  Stereotypers  Union  No.  101  for  tion,” 

tirely  bad  for  us.  Of  course  we  .  .  ’ 

O  ir Alvtly  have  suffered  financially  through  curred  during  the  42-day  shut- 
the  reduction  in  size  and  we  down  of  the  Grand  Rapids 
Darlington,  Eng.  have  not  taken  advantage  of  our  (Mich.)  Press  and  Herald  be-  SoUl 

listic  record  has  fortunate  competitors  by  cause  of  a  printers’  strike, 

hed  by  the  North-  trying  to  sell  more.  Arbitrator  Russell  A.  Smith  ^’oi 

a  result  of  the  re-  “But  we  have  shown  that  our  declined  to  agree  with  the 

dispute.  It  is  the  readership  is  absolutely  solid,  union’s  contention  that  pay  was 

ig  newspaper  in  We  could  have  sold  far  more  due  for  the  holidays  that  oc-  ^ 

ch  can  claim  com-  than  we  have  done.  We  have  curred  during  the  strike  when  Qyggj 

terrupted  publica-  been  inundated  with  messages  no  work  was  performed.  Philii 

ts  foundation  (in  of  congratulation  from  the  pub-  Noting  the  words  “regularly  well 

lie.  And  we  have  shown  how  scheduled’’  in  the  holiday  pro-  addition  to  the  section  which 

>  seven-week  strike  faithfully  the  staff  supports  the  vision,  the  arbitrator  found  that  went  with  the  morning  paper 

i  last  week,  other  paper.  this  language  plainly  suggest^  close  to  100,000  extra  copies  of 

mornings  '  were  “In  fact  I  think  we  can  say  the  parties  had  holiday  pay  in  the  souvenir  edition  were  sold. 

El  standstill  if  only  that  the  Northern  Echo  is  in-  mind  for  only  those  employes  The  edition  was  completely  sold 

but  the  Northern  destructible.”  who  were  in  an  active  employ-  out. 


pay  for  two  holidays  that  oc- 


THE  ELGRAMA 
ENGRAVER 


from  the  newspapei  normally 
expected  by  its  hu;idred  thou¬ 
sand  readers. 

Most  members  of  its  editorial  I 
staff  remained  at  work.  Mem¬ 
bers  of  mechanical  unions  who  , 
obeyed  the  strike  call  openly 
voiced  their  good  wishes  to  the 
non-strikers. 

Pay  Tribute 

No  attempt  was  made  by  lo¬ 
cal  authorities  to  prohibit  the 
attendance  of  Northern  Echo  re¬ 
porters.  The  paper  was  barred 
from  one  or  two  local  authority 
reading-rooms.  But  in  Durham, 
overwhelmingly  Socialist  and 
trade  unionist,  the  greatest  trib¬ 
ute  was  paid  to  the  local  morn¬ 
ing  paper:  it  was  invited  as 
usual  to  send  photographers  to 
the  unveiling  of  banners  for  the 
Durham  Miners’  gala. 

The  Northern  Echo  is  the  only 
morning  newspaper  now  pub- 1 
lished  by  the  Westminster  Press. 
At  one  time  edited  by  W.  T. 
Stead,  who  went  on  to  revolu¬ 
tionize  joiumalism  during  his 


reduces  production  costs! 
increases  advertising  revenue! 


cMtexisis 

MifiMtni/ 


How  You  Can  Save  Your  Present  Plate  Cost! 


editorship  of  the  Pall  Mail  Ga¬ 
zette,  the  Echo  was  managed  for 
many  years  by  Sir  Charles  Star- 
mer,  who  interested  the  Rown- 
ti^  family  in  it  as  an  organ  of 


WITH  AN  ELGRAMA  ENGRAVER  IN  YOUR  PLANT 

50%  on  single  plated  press 
75%  on  double  plated  press 

If  you  now  use  2  boxes  of  plate  material  a  month,  your  cost 
is  $1,824  for  1  year.  The  same  amount  of  Elgrama  plate  mate¬ 
rial  for  1  year  costs  $912. 

And  in  addition  .  .  .  (because  you  can  mat  Elgrama  cuts)  you 
save  on  double-faced  tape  and  blue  mat  backing  .  .  .  you 
don't  need  it. 

You  can  easily  figure  how,  over  a  short  period  of  operation, 
the  Elgrama  Electronic  Engraving  Machine  can  produce  actual 
plate  savings  of  amazing  proportions.  Enough,  in  fact,  to  pay 
for  an  Elgrama  Engraver  that  you  own  outright.  (No  lease 
charges.) 

We  admit  that  these  are  pretty  heady  statements.  May  we  have 
the  opportunity  to  prove  them  to  you?  Your  request  to  Elgrama 
Sales  Co.,  La  Salle,  Ill.,  will  receive  prompt  attention. 


Liberalism. 

Benefits  of  a  Tragedy 

“Before  the  strike  started  it 
seemed  likely  to  be  a  tragedy 
for  us”  said  Shannan  Steven¬ 
son,  managing  director,  “A 
great  many  provincial  mornings 
have  disappeared  during  the  last 
few  years,  while  the  Echo  has 
prospered. 


1.  Excellent  matting  qualities 

2.  Big  12  X  18  in.  metal  plates 

3.  Lowest  cost  plate  material 

4.  High  speed,  12  x  18  in  41  minutes 

5.  Halftone  and  line  on  one  machine 

6.  13  screens  on  same  machine 

7.  Engraves  from  photos,  drawings, 
printed  images 

8.  Cold  process,  no  fire  hazard 

9.  Produces  color  plates,  too 

10.  Rugged  dependability,  Swiss 
quality 

11.  Best  service  policy 


The  prospect  of  a 
long  stoppage  looked  very 
black. 

“I  think  everybody  realized 


ELGRAMA 


what  was  at  stake.  Members  of 

the  staff  who  went  on  strike  did  _ _ _ _ 
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NAM  Elects 
Bill  Oertel 


William  J.  Oertel,  executive 
director  of  the  Ohio  Newspaper 
Association,  w’as  named  presi¬ 
dent  of  Newspaper  Association 
Managers,  Inc.  at  NAM’s  36th 
annual  convention  Aug.  9-16  at 
Jekyll  Island,  Georgia. 

He  succeeds  William  A.  Bray, 
manager  of  the  Missouri  Press 
Association. 

Mr.  Oertel  has  been  with  the 
Buckeye  association  for  the  past 
11  years.  He  came  to  Ohio  from 
the  New  York  Press  Association. 

Clarence  B.  Lafromboise,  man¬ 
ager  of  the  Washington  News¬ 
paper  Publishers  Association, 
was  elected  vicepresident,  and 
Arthur  E.  Strang,  secretary 
manager  of  the  Illinois  Press 
Association,  was  named  secre¬ 
tary-treasurer. 

Two  new  directors  were  se¬ 
lected.  Lloyd  P.  Burns,  manager 
of  the  New  Jersey  Press  Asso¬ 
ciation,  was  chosen  for  a  one 
year  term;  G.  Richard  Dew, 
general  manager  of  the  Pennsyl¬ 
vania  Newspaper  Publishers  As¬ 
sociation,  for  three  years. 

John  Paul  Jones,  secretary- 
manager  of  the  Florida  Press 
Association,  has  two  years  to 
serve  in  his  elective  term.  He  is 
the  only  hold-over  director. 

NAMers  voted  to  hold  their 
1960  convention  at  Western 
Hills  Lodge  in  Sequoyah  State 
Park  near  Wagoner,  Oklahoma, 
next  August. 


Martin  P.  Rosenblum  has  been 
appointed  advertising  director  of 
HOME  FURNISHINGS  DAILY, 
effective  Jan.  30,  1960.  He  joined 
Fairchild  in  1946  as  retail  news 
editor  of  the  major  appliance  and 
radio  sections  of  the  paper;  two 
years  later  he  became  editor  of 
the  radio-television  section;  and 
since  August  1956  has  been  a 
member  of  the  advertising  sales 
staff. 


Howard  Landis  will  succeed 
Martin  Rosenblum  on  the  HOME 
FURNISHINGS  DAILY  advertis¬ 
ing  selling  staff.  For  the  past  six 
years  Mr.  Landis  has  been  sales 
manager  of  the  air  conditioning 
division,  Welbilt  Corp.;  and 
previous  to  that  was  major 
appliance  editor  of  HOME 
FURNISHINGS  DAILY. 


REPORTER'S  FAREWELL — Before  leaving  for  his  new  assignment  on  fli* 
London  staff  of  AP,  Bob  Tucicman  takes  time  to  interview  Hawaii's  newly 
elected  Japanese-American  Congressman,  Daniel  K.  Inouye. 


Virginia  Sun  Names  Knight  Acquires 

New  Woman’s  Editor  4  Race  Horses 

Arlington,  Va.  Chicago 

Una  Franklin  Carter  has  been  John  S.  Knight,  an  ardent 
assigned  to  head  the  Alexandria  racing  enthusiast  for  30  years, 
Bureau  of  the  Northern  Virginia  has  acquired  the  nucleus  of  his 
Sun,  and  Iris  Smallwood  sue-  own  stable  with  the  purchase  of 
ceeds  Mrs.  Carter  as  woman’s  four  yearlings  for  an  aggregate 
editor.  The  new  bureau  chief  $86,000  at  the  recent  Lexington 
formerly  was  on  the  staff  of  the  sales. 

Washington  Times-Herald  and  Mr.  Knight  said  he  has  no 
was  a  writer  for  the  Office  of  names,  no  colors  and  no  illusions. 
War  Information,  later  on  the  “I’ve  been  around  racing  for  a 
White  House  staff  of  Dr.  John  long  time,”  he  said,  “and  I  know 
R.  Steelman,  Assistant  to  Presi-  what  to  expect.” 
dent  Truman.  ♦  •  ♦ 

Miss  Smallwood  was  a  re-  .  Two  other  well-known  pub- 
porter  and  columnist  on  the  Ushers  have  their  own  stable  of 
Victoria  (B.  C.)  Daily  Times  thoroughbreds.  John  Hay  Whit- 
and  a  feature  writer  on  the  York  Herald  Tribwu 

Montreal  Standard.  She  has  Parade)  owns  the  Green- 

served  as  public  relations  secre-  Stably  and  Capt.  Harry  a. 

tary  to  the  Pakistan  Embassy  Guggenheim  (Newsday)  is  Jme 
at  Ottawa.  Stable.  The 

^  *  late  Maj.  Ralph  Beaver  Strass- 

burger  (Norristown  Times-  Her- 
Francis  E.  Piery,  publisher,  aid)  raced  his  horses  mostly 
Ballinger  (Tex.)  Ledger  —  abroad, 
elected  president  of  the  West  ’  ♦  *  * 

Texas  Press  Association.  Edward  M.  Hyde,  advertising 

*  *  *  director  of  the  Sharon  (Pa.) 

Bill  Rives,  sports  editor.  Herald — elected  a  vicepresident 
Dallas  (Tex.)  Morning  News —  of  Sharon  Herald  Co..  He  began 


Henry  Friedman  will  become  the 
regional  circulation  field  sales 
manager  for  the  West  Coast,  effec¬ 
tive  Aug.  24,  with  headquarters 
in  Fairchild’s  Los  Angeles  bureau. 
Mr.  Friedman  has  been  on  Fair- 
child’s  circulation  Reid  selling 
staff  since  Jan.  1957,  covering  the 
East  and  Mid  Western  territory. 


Ted  Levy,  who  has  been  Fair¬ 
child’s  regional  circulation  field 
sales  manager  for  the  West  Coast, 
has  been  transferred  to  the  adver¬ 
tising  selling  staff  of  the  Los 
Angeles  bureau. 


Newsmen  covering  the  five-day 
convention  of  the  National  Asso¬ 
ciation  of  Men’s  Apparel  Clubs, 
held  in  Buffalo  last  week,  included 
Bernard  Frank,  men’s  wear  editor 
of  DAILY  NEWS  RECORD,  and 
Grant  Southward  of  the  news  staff 
of  Fairchild’s  Boston  bureau. 


News  representation  for  Fairchild 
Publications  in  Akron,  0.;  is  now 
handled  by  Kenneth  Jacobson, 
newly-appointed  correspondent 
there.  He  is  also  on  the  news  staff 
of  the  Akron  Beacon  Journal. 


FAIRCHILD 
Publications,  Inc. 


NEW  DUTIES— Willard  C.  Wor¬ 
cester,  who  has  been  publisher  of 
the  Muncie  (Ind.)  Star  and  Press, 
is  moving  to  Phoenix,  Ariz.  to  take 
up  duties  as  general  manager  of 
the  Arizona  Republic  and  Phoenix 
Gazette,  which  are  also  in  the  Pul¬ 
liam  group.  Mr.  Worcester  con¬ 
tinues  as  vicepresident  and  gen¬ 
eral  manager  of  Central  News¬ 
papers,  Inc. 


^  ^  ^  James  M.  Cox  Jr.,  presidait 

of  Dayton  Newspapers  Inc., 
Frank  Packbe,  managing  di-  Springfield  Newspapers  Inc., 
rector  of  Consolidated  Press  Miami  (Fla.)  News  and  chair- 
Holdingfs,  Ltd.  of  Sidney,  direc-  man  of  the  board  of  Atlanta 
tor  of  Australian  Associated  Newspapers  Inc.  —  to  receive 
Press  and  of  Reuters — ^knighted  honorary  Doctor  of  Laws  degree 
by  Queen  Elizabeth.  Sept.  17  at  Wittenberg  College. 
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Pubihhtn  of 

Daily  Nows  Racord,  Supormorket  Nawt, 
WooMn's  Woor  Doily,  Eloctronic  Nows, 
Hoom  FumUhingi  Doily,  Diroctorios, 
Man's  Woor,  Foatwoar  Nows,  Books. 


I 


1. 


mention 


Pedro  Beltran,  publisher  of 
La  Prensa,  Lima,  Peru  and  vice- 
president  of  Inter  American 
Press  Association — named  Prime 
Minister  of  the  Peruvian  Gov¬ 
ernment. 

♦  *  * 

Jimmie  Gotten,  former  police 
reporter,  Odessa  (Tex.)  Amer- 
iean — to  Roswell  (N.  M.)  Daily 
Record. 

*  «  « 

Donald  Carlson,  formerly 
city  editor  of  the  Vancouver 
(B.  C.)  Sun  and  sports  editor 
of  the  Vancouver  Province — to 
director  of  pr  of  the  Ford  Motor 
Co.,  Toronto. 

*  *  * 

Dan  Crawford,  formerly  pho¬ 
tographer-reporter,  Tulelake 
(Calif.)  Reporter — now  pr  man¬ 
ager,  Lockwood  Graders  Inc., 

Gering,  Neb. 

*  *  * 

Jack  Wilson  —  succeeds  Ed 
Pollock  as  sports  editor  of  the 
Philadelphia  (Pa.)  Bulletin.  Mr. 
Pollock  will  be  sports  editor 
emeritus  and  will  continue  to 
write  a  daily  column.  Mr.  Wilson 
joined  the  Bulletin  11  years  ago. 

«  *  « 

William  Meldrum,  formerly 
with  the  Cleveland  (Ohio)  Plain 
Dealer — to  pr  firm  of  Nelson 
Moore  &  Associates,  Cleveland. 

♦  *  * 

Lee  Berton,  general  assign¬ 
ment  reporter,  Cleveland  (Ohio) 
News — to  the  Sunday  depart¬ 
ment,  Akron  (Ohio)  Beacon 
Journal. 

♦  *  ♦ 

Leroy  E.  Paltrowitz,  adver¬ 
tising  director  of  the  Danbury 
(Conn.)  News-Times  —  elected 
assistant  treasurer  of  the  Dan¬ 
bury  Publishing  Co.  Stephen 
W.  Ryder — elected  to  general 
manager. 

*  *  * 

Victor  0.  Rangel-Ribf.iro, 
formerly  with  the  New  York 
Times — to  associate  editor.  High 
Fidelity  magazine.  Great  Bar¬ 
rington,  Mass. 

«  *  * 

Henry  Delahunt,  former 
police  reporter,  Albuquerque 
(N.  M.)  Tribune — to  editor  of 
the  Las  Cruces  (N.  M.)  Citizen 
replacing  Dick  Muluns,  who 
is  now  sports  publicity  director. 
New  Mexico  State  University. 


John  M.  Baiar,  editorial 
writer,  Miami  (Fla.)  News  five 
years  and  former  ME,  Coral 
Gables  (Fla.)  Riviera-Times  — 
to  pr  company,  Stephen  J.  Flynn 
Co.,  Coral  Gables.  _ 

editor  sc  publisher  for 


NEW  BM — Ralph  S.  Roth,  assistant 
mechanical  superintendent  the  last 
two  years  at  the  St.  Paul  (Minn.) 
Dispatch-Pioneer  Press,  has  been 
appointed  business  manager  of 
the  Grand  Forks  (N.D.)  Herald. 
Both  are  Ridder  Newspapers.  Mr. 
Roth  was  with  Mergenthaler  Lino¬ 
type  Co.  for  eight  years. 

Jack  Ljint,  formerly  circula¬ 
tion  manager  of  the  Burbank 
(Calif.)  Review — to  CM  of  the 
Santa  Paula  (Calif.)  Daily 
Chronicle,  succeeding  Fred  Cal- 
VEKT — retired. 


Melvin  W.  Pitzen  —  to  re¬ 
porter-photographer  of  the  Red 
Oak  (Iowa)  Express. 


Bill  Lehmann,  formerly  on 
ad  staff,  Ponca  City  (Okla.) 
News — to  ad  manager  of  Paiv- 
huska  (Okla.)  Journal-Capital. 
R.  A.  Walker — to  retail  ad 
manager  of  the  News. 


Alfred  M.  O’Laughlin, 
Kansas  City  (Kans.)  Kansan — 
to  circulation  manager,  Elt  Dor¬ 
ado  (Kans.)  Times. 


Covers  Big  Story 
On  His  First  Day 

Easton,  Md. 
John  A.  Woodfield  chose  the 
right  day  to  follow  in  his  father’s 
journalistic  footsteps  —  he  was  ' 
one  of  the  first  to  reach  the 
scene  of  a  Navy  helicopter  crash 
the  first  day  he  worked  for  the 
Easton  Star-Democrat. 

Mr,  Woodfield  had  taught  three 
years  at  the  Easton  Junior  High 
School  before  he  joined  the  staff  ' 
of  the  Star-Democrat. 

His  father  is  Frank  A.  Wood- 
field  of  the  copydesk  of  the  i 
Baltimore  Sun  and  a  newspaper-  | 
man  since  1910.  His  great-great  : 
uncle  was  James  Croggon,  one 
of  the  earliest  reporters  on  the  ^ 
Washington  (D.  C.)  Star. 

«  *  * 

Dick  Berger,  former  Atlanta 
bureau  chief  of  Savannah  (Ga.) 
News-Press — now  city  editor  of 
the  News.  Billy  Parr — to  the 
Atlanta  bureau. 

«  *  « 

Norman  G.  Doescher,  Ro¬ 
chester  (N.  Y.)  Democrat  and 
Chronicle  retail  display  ad  staff 
— to  general  advertising  depart¬ 
ment  of  the  Times-Union  and  j 
Democrat  and  Chronicle. 

*  * 

Desmond  Stone,  formerly  as¬ 
sistant  editor  of  the  Invercargill 
(N.  Z.)  Southland  Times  and 
a  New  Zealand  newsman  25 
years — to  the  Rochester  (N.  Y.) 
Times-Vnion  as  reporter. 

if  n 

Phillip  G.  Delong,  foimerly 
editor  and  advertising  manager 
of  the  Maple  Heights  (Ohio) 
Press — to  the  public  relations 
department  of  the  Ohio  Bell 
Telephone  Co. 

*  *  * 

James  M.  Wechsler  —  suc¬ 
ceeds  John  Henry  Auran  as 
ME  of  the  Lebanon  (N.  H.) 
Valley  News.  Arthur  A.  Moun¬ 
tain,  with  the  Claremont 
(N.  H.)  Eagle  for  two  years — 
to  sports  editor  of  the  News. 
Mr.  Auran  is  now  ME  of  Ski 
Magazine. 


CLOTHES 


Make  Your  Man 

By  Harry  Juster 

THE  PRACTICAL  GUIDE 
TO  BETTER  APPEARANCE 

Oncc-o-Wcvk,  lllustratad 
pMstiens  Olid  Answars 

Somp/es  on  Request 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dm  Moinat  4U  Madlsoa  Ava.,  N.  Y.  C. 

August  22,  195P 


WiLUAM  W.  Stubbs,  formerly 
advertising  representative  for 
Guy  Gannett  Publishing  Co., 
Portland,  Me.  —  to  Richmond 
(Continued  on  page  38) 


NOTEWORTHY 
NEWSBEAT  #11 

Who  will  follow  Khrushchev? 

The  first  prediction  on  this 
subject  was  made  by  Erwin 
Lessner  on  November  14, 
1958.  He  said: 

“Frol  Romanovitch  Koslov 
must  be  the  despair  of  car¬ 
toonists,  with  his  nondescript 
features  and  stuffy  expression. 
Yet  cartoonists  may  soon  have 
to  deal  with  him,  since  he  is 
the  First  Chairman  of  the 
Presidium  of  the  Council  of 
Ministers  of  the  U.S.S.R.,  sec¬ 
ond  only  to  Nikita  Khrushchev 
in  the  Soviet  hierarchy, 

“Koslov  is  a  triumphant  pro¬ 
fessional  bureaucrat.  Aged  50, 
he  is  too  young  to  have  had 
any  share  in  the  Bolshevik 
revolution;  his  career  started, 
i  progressed,  and  is  nearing  the 
zenith,  within  the  party  ap¬ 
paratus,  the  almost  omnipotent 
horde  of  Red  civil  servants 
who,  drab  but  vicious,  over¬ 
grow  weary  Old  Bolsheviks 
and  their  early  fellow  travel¬ 
lers.  Koslov  is  Khrushchev’s 
own  creature,  his  favorite 
sycophant .  .  .” 

Since  then  Koslov  has  become 
almost  a  household  word 
among  people  who  read,  and  on 
July  13,  1959  TIME  Magazine 
devoted  their  front  cover  story 
to  him  .  .  .  under  the  Banner 
“Khrushchev’s  Successor?” 

•  •  •  • 

Double  your  circulation  with¬ 
out  extra  cost  by  doubling  the 
time  people  spend  with  your 
'  newspaper.  Do  this  by  giving 
readers  more  features  that  ac- 
complish  this.  Give  them 
“FOR  THE  RECORD”— three 
times  a  week.  Use  it  R.O.P. — 
!  use  it  on  your  Editorial  Page 
!  or  opposite. 

At  budget  prices  you  can  add 
I  over  100  free  lance  experts 
'  and  famous  authors  to  give 
i  your  newspaper  more  variety 
I  —  sparkle — excitement — note¬ 
worthy  newsbeats. 

Free  samples  available. 

Spadea  Syndicate,  Inc. 

I  Stirling  Spadea,  Sales  Manager 
'  120  West  31st  Street 
New’  York  1,  N.  Y. 

1  LOngacrc  5-0478 
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Gerald  Robichaud 
In  Foreign  Service 


(Continued  from  page  37) 


(Va.)  Times-Dispatch  and  News 
Leader  to  handle  all  retail  food 
advertising.  He  replaces  L.  0. 
Long — to  Food  Fair  Stores  as 
advertising  and  sales  promotion 
manager. 


William  R.  Schultz — to  city 
editor  of  the  Lancaster  (Pa.) 
New  Era.  He  and  his  wife 
formerly  managed  the  Tunk- 
hannock  (Pa.)  Wyoming  County 
News. 


Dick  Habein,  former 
women’s  news  supervisor  and 
assistant  city  editor  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer  —  to 
Sunday  editor  of  the  Honolulu 
(Hawaii)  Advertiser  replacing 
Howard  D.  Case,  who  retires 
after  47  years  of  continuous 
newspapering  in  Hawaii. 


Chicago 

Gerald  Robichaud,  formerly 
head  of  the  Washington  bureau 
of  the  old  Chicago  Sun  and  in 
recent  years  a  Chicago  Sun- 
Times  editorial  writer,  has  been 
appointed  to  the  Chicago  Daily 
News  Foreign  Service,  effective 
Sept.  15. 

Basil  L.  Walters,  Daily  News 
editor  and  director  of  the  for¬ 
eign  service,  said  Mr.  Robi- 
chaud’s  assignment  will  be  in 
the  Caribbean  area  and  Latin 
America.  As  developments  war¬ 
rant,  he  may  be  assigned  to  sub- 
Sahara  portions  of  Africa. 

“Jerry  Robichaud  has  been 
trying  for  some  time  to  leave 
desk  work  for  a  Latin  American 
assigpiment,”  said  Mr.  Walters. 
“With  permission  from  the  Sun- 
Times  he  applied  to  us  for  a  job. 
Because  he  fitted  our  needs 
better  than  anyone  else  we  had 
talked  with,  we  hired  him.” 


J.  W.  Fehrenbach,  formerly 
national  advertising  manager  of 
Harris  Newspapers  of  Kansas 
— ^now  advertising  director  of 
the  Augusta  (Ga.)  Chronicle 
and  Herald.  He  succeeds  Ed  B. 
Scott,  resigned. 


Al  Johns,  a  former  public 
relations  director  of  the  Tourn¬ 
ament  of  Roses — now  real  estate 
editor  of  the  Los  Angeles 
(Calif.)  Times,  succeeding 
Charles  Cohan,  retired. 


Charles  Regal,  14  years  re¬ 
porter  and  marine  editor  for  the 
Seattle  (Wash.)  Post-Intelligen¬ 
cer — ^to  pr  manager  for  Matson 
Navigation  Co.,  San  Francisco. 


Bill  McClanahan,  cartoon¬ 
ist  for  the  Dallas  (Tex.)  Morn¬ 
ing  News — $100  monthly  award 
from  the  National  Foundation 
for  Highway  Safety  for  his  car¬ 
toon  about  automobiles. 
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AP  Stations  Group 
Elects  Directors 


Ward 


City  Editor  Given 
2  New  Assistants 


Baltimore 
Tw'o  new  assistants  to  City 
Editor  Paul  Broderick  of  the 
Evening  Sun  have  been  named 
by  Managing  Editor  Philip  S. 
Heisler. 

Walter  B.  Ward  Jr.,  who  be¬ 
gan  work  as  an  officeboy  for  the 
late  Paul  Patterson,  president  of 
the  A.  S.  Abell  Company,  Sun- 
papers  publishers,  has  been 
named  to  succeed  William  Ja- 
bine,  who  took  a  $10,000-a-year 
job  with  the  Maryland  State 
Roads  Commission. 


The  Associated  Press  Radio 
and  Television  Association  has 
announced  the  winners  of  el«. 
tions  for  six  posts  on  its  16- 
member  board  of  directors.  The 
new  board  will  meet  Sept.  21  at 
AP  headquarters.  New  York. 

Successful  candidates  were: 

Joe  M.  Cleary,  WESB,  Brad¬ 
ford,  Pa.,  a  one-year  term. 

Daniel  W.  Kops,  WAVZ,  New 
Haven,  Conn.,  and  WTRY, 
Albany-Troy-Schenectady,  N.  Y, 
a  four-year  tei-m. 

Matt  Bonebrake,  KOCY,  Okla¬ 
homa  City,  a  two-year  term. 

F.  0.  Carver,  WSJS,  Winston- 
Salem,  N.  C.,  one  year. 

Robert  E.  Schmidt,  KAYS, 
Hays,  Kan.,  three  years. 

Ken  Nybo,  KBMY,  Billings, 
Mont.,  four  years. 


Girl  Edits  Huge 
Campus  Edition 


Publisher  Quits 

Charlottetown 
Ian  A.  Burnett  has  resigned 
as  publisher  and  general  man¬ 
ager  of  the  Guardian  and  Eve¬ 
ning  Patriot  to  join  his  brother, 
George,  in  a  weekly  newspaper 
venture  in  Guelph,  Ont. 


Office  Bov  In  1945 


John  Maker,  telegraph  edi¬ 
tor  of  the  Lenoir  (N.  C.)  News- 
Topic — to  managing  editor  suc¬ 
ceeding  Loraine  Odem  Cook, 
Al  Dawson,  former  reporter 
and  feature  writer  for  the 
Morganton  (N.  C.)  News-Herald 
— new  reporter  for  the  Topic. 


Larry  Harding,  sports  staff, 
Charlotte  (N.  C.)  Observer — to 
the  promotion  department,  sta¬ 
tion  WBTV,  Charlotte.  Hay¬ 
wood  Harris,  Knoxville  (Tenn.) 
Journal — to  the  Observer  sports 
staff.  John  Ginn — to  the  Ob¬ 
server  copy  desk. 


Mr.  Ward  was  attending  Loy¬ 
ola  University  when  he  got  the 
office  boy  job  in  1945.  His  father, 
the  late  Walter  B.  Ward,  was  an 
Evening  Sun  police  reporter  for 
about  20  years. 

Paul  B.  Moore  has  been 
named  assistant  city  editor,  fill¬ 
ing  a  vacancy  caused  by  the 
resignation  of  Ray  C.  Cave  to 
join  the  staff  of  Sports  Illus¬ 
trated. 

Mr.  Moore  joined  the  Evening 
Sun  reportorial  staff  in  October 
1955  after  a  year  for  the  Fred¬ 
erick  (Md.)  News.  During  his 
4-year  hitch  in  the  Air  Force, 
he  edited  the  Global  Ranger  at 
Travis  AFB. 


Iowa  Cm 

Mary  Janss,  University  of 
Iowa  coed,  is  well  on  the  way 
to  proving  her  point  that  the 
fairer  sex  has  a  place  in  the 
newspaper  world. 

Miss  Janss,  a  junior  from  Des 
Moines,  Iowa,  is  editor  of  104- 
page  University  Edition  of  the 
Daily  Iowan,  slated  to  come  off 
the  press  Aug.  22. 

This  issue  of  the  annual  spe¬ 
cial  edition  includes  13  sections 
of  general  news,  feature  stories 
and  sports  articles,  220  news 
photos  and  nearly  10,000  inches 
of  advertising. 


Ad  Teacher  Named 


Fred  Barber — to  the  High 
Point  (N.  C.)  Enterprise  as 
reporter. 


Paul  Ellis,  formerly  on  the 
science  staff,  UP,  and  former  pr 
man — to  the  city  staff,  Winston- 
Salem  (N.  C.)  Journal. 


Chapel  Hill,  N.  C. 

Dr.  James  J.  Mullen  has  been 
named  an  associate  professor  in 
the  U.  of  North  Carolina  School 
of  Journalism.  He  will  teach  ad¬ 
vertising  courses.  He  comes  here 
from  the  U.  of  Illinois  where  he 
has  taught  for  the  past  five 
years. 


Biidd  Appointed 


Edward  W.  Plaisted  —  re¬ 
turned  to  the  Bridgeport 
(Conn.)  Post-Telegram  from 
the  army. 


Ray  Linker — from  the  sports 
.staff,  Durham  (N.  C.)  Herald 
to  sports  editor  of  the  Wilming¬ 
ton  (N.  C.)  Star.  He  is  succeeded 
by  William  0.  King,  city  re¬ 
porter. 


The  Danville  (Va.)  Register 
and  Bee  (moming-evening-Sun- 
day)  has  appointed  the  John 
Budd  Company  as  national  ad¬ 
vertising  representatives.  The 
papers  formerly  were  rep^ 
sented  by  George  A.  McDevitt 
Co. 


Ulcer  Treatment 


Laihience  j.  Pett,  general  as¬ 
signment  and  Federal  court  re- 
i  porter.  New  Haven  (Conn.) 

;  Register  three  years  —  to  the 
Middle  East  to  gather  material 
j  for  feature  and  news  stories  and 
I  a  book. 


Elyria,  Ohio 
Lynn  Heinzerling,  the  veteran 
foreign  correspondent  who  is 
chief  of  the  AP  bureau  in  South 
Africa,  is  recovering  in  Elyr'* 
General  Hospital  from  ulcera 
He  is  on  a  two-month  leave  of 
absence  from  the  AP. 
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NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 
I. . IN  >(H>nsored  advertising  messages  on  national  health  and  safety.  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
itec.iuse  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 
incnts.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  ifs  public-service  advertising  in  behalf  of  the  nation's 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series.  health  and  safety. 


When  your  life  depends  on  your  eyes . . . 


Safe  driving:  depends  upon  your  eyes— eyes 
that  give  vou  clear,  quick,  accurate  pic¬ 
tures  of  tralhc  situations  during  the  day 
and  es|x:ciallv  at  night. 

Yet.  traffic  experts  estimate  that  there 
are  about  three  million  drivers  w  hose  v  ision 
is  dangerouslv  impaired. 

All  drivers,  of  course,  should  know  the 
condition  of  their  eves,  even  if  vision  tests 
are  not  required  for  a  driver’s  license.  It’s 
wise  to  have  vour  eves  examined  bv  an  eve 
specialist  before  vou  become  a  driver— and 
have  them  rechecked  at  least  every  two 
years  thereafter. 

Should  you  notice  changes  in  your  vision 
between  examinations,  see  vour  diKtor  for 
another  eve  test. 

If  you  have  a  visual  defect  that  requires 
properly  fitted  glasses— be  sure  to  wear 


them  everv  time  you  drive. 

Some  people  whose  vision  is  normal  in 
gtHvd  daylight  do  not  see  well  at  night.  This 
is  one  of  the  reasons  why  fatal  accidents 
tKcur  about  three  times  as  frequently  at 
night  as  during  the  day. 

For  safer  night  driving,  always  observe 
the  following  rules; 

1.  Reduce  speed  greatly  when  facing  the 
glare  from  headlights— and  don't  speed 
up  immediatelv  after  passing.  It  takes 
time  to  recover  vision  fully  after  blind¬ 
ing  bv  headlights.  Blinding  even  for  a 
second  can  be  dangerous. 

2.  Never  look  directly  at  oncoming  head¬ 
lights.  Watch  the  right  side  of  your  lane, 
noting  the  position  of  the  oncoming  car 
out  of  the  corner  of  your  eye. 

X  Don't  wear  sunulasses  at  night. 


Metropolitan  Life  Insurance  Company 


I  A  Ml'TVAL  COMPANY) 


I  Madison  Avenue,  New  York  10,  N.  Y. 


4.  Always  drive  at  a  speed  that  will  permit 
you  to  stop  within  the  distance  illumi¬ 
nated  by  your  headlights. 

If  you  take  a  long  trip  this  summer,  re¬ 
member  that  your  eyes  can  get  just  as  tired 
as  anv  other  part  of  your  body. 

To  prevent  eye  fatigue  and  eye  muscle 
strain,  stop  now  and  then  and  close  your 
eyes.  Don't  keep  them  in  a  fixed  position. 
Let  vour  eyes  move  over  the  whole  area  of 
your  vision. 


Motor  vehicle  accidents  still  claim  about 
38.000  lives  a  year  in  our  country.  The 
driver  is  the  cause  of  accidents  more  often 
than  the  car.  the  road,  or  the  weather. 
That's  why  you— and  every  other  driver — 
should  be  sure  that  you’re  physically  and 
emotionally  fit  to  handle  a  car  safely,  effi¬ 
ciently  and  courteously. 


1. 


Big  wheel  for  Princess  Sophie 


Namcil  ft)r  a  cliarming  princess,  sponsored  by  a  reigning 
queen,  tlie  Priiiass  Sophie  is  the  largest  merchant  vessel  ever 
built  in  this  country.  Displacing  91. .^50  tons  loaded,  this 
huge  tanker  is  thrust  through  the  waves  at  17  knots  by  the 
single  hve-bladed  propeller  you  see  above. 

About  23  feet  in  diameter,  the  big  "wheel”  contains 
nearly  7 1,000  pounds  of  a  special  alloy  developed  by  Beth¬ 
lehem  engineers.  The  small,  rectangular  plates  which  are 
secureil  to  the  steel  hull  are  zinc  anoiles  whose  function 


is  to  minimize  corrosive  electrolytic  action  on  the  hull. 

Christened  by  Queen  Frederika  of  Greece  last  November, 
the  Princess  Sophie  had  her  sea  trials  early  this  year.  Consid¬ 
erably  longer  (S59  feet)  than  two  football  fields,  she  has 
a  capacity  of  27  million  gallons  of  petroleum  products, 
enough  to  heat  16,500  average  homes  all  winter. 

Designed  and  built  by  Bethlehem  for  Stavros  S.  Niarchos, 
the  tanker  will  operate  between  the  Persian  Gulf  and  the 
West  Coast  of  the  United  States.  - 


BETHLEHEM  STEEL 


•i 
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16  from  L.A. 
Coming  Here 
For  Seminar 

Sixteen  Latin  American  news- 
t  paper  executives  will  visit  the 
(  United  States  for  two  months 
starting  Aug.  27  as  members 
of  a  seminar  to  be  conducted  by 
the  American  Press  Institute, 
Columbia  University. 

Members  of  the  group  are: 

Cesar  Luis  Aguiar  Castillo, 
director,  El  Bien  Publico,  Monte¬ 
video,  UiTiguay. 

Enrique  Altamirano  Madriz, 
sub-director,  Diario  de  Hoy,  San 
Salvador,  El  Salvador. 

Andres  Boi-rase  Sanou,  direc¬ 
tor,  La  Prensa  Libre,  San  Jose, 
Costa  Rica. 

Manuel  Francisco  do  Nasci- 
mento  Brito,  director-superin- 
tendant,  Jomal  do  Brazil,  Rio  de 
j  Janeiro,  Brazil. 

Victor  Caceres  Lara,  editor 
and  sub-director,  El  Dm,  Tegu- 
i  cigalpa,  Honduras. 

;  Luis  Gabriel  Cano,  general 
manager,  El  Eapectador,  Bo¬ 
gota,  Colombia. 

Jose  Dutriz  Jr.,  editor  and 
publisher.  La  Prensa  Grafica, 
San  Salvador,  El  Salvador. 

Agustin  E.  Edwards,  chair¬ 
man  of  the  board,  El  Mercurio, 
Santiago,  Chile. 

Alfredo  Kawag^  Ramia,  pub¬ 
lisher  and  director  general,  Zo~ 
^alo,  Mexico  City,  Mexico. 

(Guillermo  Klappenbach  Cap- 
rije,  general  technical  super¬ 
visor,  La  Naeion,  Buenos  Aires, 
Argentina. 


Mrs.  Diana  Julio  de  Massot, 
managing  director.  La  Nueva 
Provincia,  Bahia  Blanca,  Argen¬ 
tina. 

Romulo  O’Farrill  Jr.,  vice- 
president  and  manager,  Not'eda- 
des,  Mexico  City,  Mexico. 

Sacres  Perez  Castro,  director, 
El  Universo,  Guayaquil,  Ecua¬ 
dor. 

Roberto  Mario  Santini,  sub¬ 
director,  A  Tribuna,  Santos, 
Brazil. 

Hernandos  Santos  Castillo, 
chief  editor,  El  Tiempo,  Bogota, 
Colombia. 

Jorge  Zayas  Menendez,  editor 
and  executive  vicepresident, 
Avance,  Havana,  Cuba. 

The  60-day  program  will  be 
planned  and  conducted  by  the 
American  Press  Institute  under 
grants  from  the  Ford  and 
Rockefeller  Foundations.  For¬ 
eign  travel  funds  are  being  pro¬ 
vided  by  the  State  Department. 
• 

Missouri  to  Build 
J'School  Addition 

Columbia,  Mo. 

Plans  and  specifications  for 
an  addition  to  the  School  of 
Journalism  buildings  at  the  Uni¬ 
versity  of  Missouri  were  ap¬ 
proved  by  the  Board  of  Curators 
recently.  Funds  for  construct¬ 
ing  and  furnishing  the  building 
were  provided  in  a  $500,000  al¬ 
lotment  from  the  State  Building 
Bond  Issue. 

The  addition  will  be  con¬ 
structed  just  north  of  Jay  H. 
Neff  Hall,  the  first  permanent 
home  of  the  School  of  Journal¬ 
ism.  It  will  be  a  two  stoi-y 
structure  with  a  total  of  more 
than  19,000  square  feet  of  floor 
space. 


VISITORS'  DAY— Editor*  and  ra- 
portars  of  tha  Raading  (Pa.)  Timas 
go  about  thair  work  as  local  rasi- 
dants  maka  a  tour  of  tha  modam- 
iiad  plant  of  Raading  Eagla  Co. 
Mora  than  10,000  parsons  want 
through  the  building  in  one  day 
of  "Open  Housa".  Each  recaivad 
a  brochure  describing  the  news¬ 
papers'  production. 


Reversal  of  Trend 
For  J-Graduates 

Boulder,  Colo. 

Bids  for  graduates  from  daily 
newspapers  have  far  outnum¬ 
bered  requests  from  weekly 
newspapers  this  year,  according 
to  Floyd  Baskette,  acting  direc¬ 
tor  of  the  University  of  Colo¬ 
rado  College  of  Journalism.  He 
said  the  pattern  is  a  reversal 
of  that  of  previous  years. 

Of  a  total  of  104  requests 
for  gi'aduates,  42  were  from 
daily  newspapers,  18  from  week¬ 
lies.  The  rest  were  from  maga¬ 
zines,  radio  and  television,  wire 
seiwices,  advertising  agencies 
and  schools. 

Mr.  Baskette  said  the  place¬ 
ment  of  June  graduates  shows 
that  more  students  accepted 
jobs  on  weekly  newspapers  than 
on  dailies. 

• 

Consumer  Study 

Market  Meter,  Montclair, 
N.  J.,  has  announced  develop¬ 
ment  of  a  consumer  study  tech¬ 
nique  for  use  in  making  surveys 
in  supennarkets.  Field  workers 
play  the  roles  of  shoppers.  Re¬ 
sults  of  tests  show  fewer  “don’t 
know”  answers,  a  more  realistic 
measure  of  negative  feeling,  the 
directors  claim. 
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In  Today  s  Soulhlad 


P 


A  PICNIC  IN  FEBRUARY  is  enjoyed  by  the  William  T.  Price  family— newcomers  to 
Originally  from  California,  Bill  Price  is  a  nuclear  engineer  specialist,  assigned  to  Loci 
operated  Georgia  Nuclear  Laboratories  at  Dawsonville.  With  job,  shopping  centers  and 
only  minutes  away  from  their  lakeside  home,  the  Prices  find  life  in  North  Georgia  ideal. 


A  MISSISSIPPI  PINE  is  about  to 
topple  as  future  utility  poles  are  cut  on 
an  L.  N.  Dantzler  Lumber  Company 
tract,  near  Perkinston.  With  110,000 
acres  of  forestland — under  a  scientific 
reforestation  pronam — Dantzler  is  the 
jitate’s  largest  independent  tree  farmer. 


NEW  LANDMARK  OF  PROGRESS  • 

nearly-completed,  four-lane  bridge  across  St. 

Bay — built  to  handle  the  increasing  traffic  flow 
fast-growing  Panama  City,  Florida,  and  its  23 
beaches.  The  bay  is  part  of  the  Gulf  Intracoastal  wr" 
way,  from  Brownsville,  Texas,  to  St.  Marks,  F 
The  new  span  is  seen  at  the  left  of  the  existing 


UP  GO  TWO  TONS  of  aluminum  rod  at 
Southwire  Company,  Carrollton,  Georgia  — 
important  manufacturer  of  electrical  wire  and 
cable.  The  company  is  now  17  times  larger  than 
when  founded  in  1950!  Southwire  payrolls  and 
purchases  total  around  $11  million  annually. 
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ATLANTA  •  1330  W.  PEACHTREE  STREET 
BIRMINGHAM  •  600  N.I8  TH  STREET 


XoDAY,  more  than  ever  before,  progress  and  opportunity  characterize 
Southern  living! 

Dixie’s  dynamic  economic  development  is  being  matched  by  advances 
in  science  and  research,  education  and  professional  activity.  Southern 
colleges  and  universities  offer  comprehensive  curricula,  designed  to  pre¬ 
pare  graduates  for  pursuit  of  any  career  . . .  varied  technical  and  business 
seminars  are  held  throughout  the  South  . .  .  talented  research  personnel 
with  advanced  facilities  are  engaged  in  projects  that  daily  widen  the  scope 
of  accomplishment.  Blending  with  these  are  the  region’s  many  cultural 
and  recreational  opportunities— to  provide  for  the  career-minded  man 
and  his  family  a  well-rounded  and  rewarding  life! 

In  Dixie’s  golden  cycle  of  progress  The  Southern  Company  and  its  four 
ojierating  affiliates — Alabama,  Georgia,  Gulf  and  Mississippi  Power  Com¬ 
panies— have  expanded  steadily  to  supply  power  needs  in  the  four-state 
service  area.  They  are  now  engaged  in  a  $500-million,  three-year  construc¬ 
tion  program  to  meet  future  requirements. 


The  last  half  of  the  twentieth  century  belongs  to  the  South! 


Alabama  Power  Company . Birmingham,  Alabama 

Georgia  Power  Company . Atlanta,  Georgia 

Gulf  Power  Company . Pensacola,  Florida 

Mississippi  Power  Company . Gulfport,  Mississippi 

Southern  Electric  Generating  Co. .  Birmingham,  Alabama 


KING  AND  QUEEN  OF  MARDI  GRAS,  in  Mobile,  Alabama,  arc  shown 
at  their  coronation  during  this  year’s  128th  annual  celebration.  A  time  of  general 
gaiety,  Mardi  Gras  celebration  in  this  ermntry  was  originated  in  Mobile.  The  day 
climaxes  several  weeks  of  festive  parades  and  colorful  balls,  held  by  "mystic” 
societies.  Gracious  Venetia  Barney  and  Dan  Van  Antwerp  were  1959  rulers. 
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Harold  L.  Cross, 
Secrecy  Foe,  Dies 


Dr.  Harold  L.  Cross,  69,  law¬ 
yer,  journalism  educator  and 
valiant  battler  for  freedom  of 
the  press  on  a  national  scale, 
died  Aug.  9  of  a  heart  attack  at 
his  home  in  East  Boothbay,  Me. 

From  the  early  1920s  to  the 
late  1930s,  Dr.  Cross  was  gen¬ 
eral  counsel  for  the  New  York 
Herald  Tribune.  He  also  had 
sei-ved  as  attorney  for  the  New 
Y’ork  Evening  Post.  He  was  a 
member  of  the  law  firm  of 
Brown,  Cross  &  Hamilton,  spe¬ 
cializing  in  libel  law,  until  his 
retirement  in  the  mid-1940s. 

In  1937,  Dr.  Cross  became  a 
professor  in  newspaper  law  at 
the  Columbia  University  Gradu¬ 
ate  School  of  Journalism.  He 
was  associate  dean  of  the  school 
in  1949-50.  After  his  retiii!- 
ment  from  law  practice,  he  con¬ 
tinued  to  commute  to  Columbia 
to  teach  two  days  a  week. 

Dr.  Ci-oss  was  counsel  to  the 
Committee  on  Freedom  of  In¬ 
formation  of  the  American  So¬ 
ciety  of  Newspaper  Editors.  He 
repeatedly  appealed  to  Congress 
for  relief  from  Presidential  or- 
dei*s  which  he  contended  were 
denying  Government  informa¬ 
tion  to  the  public  and  press. 

Moss-Henning  Bill 

When  the  Moss-Henning  Bill, 
desigrned  to  prevent  Executive 
agencies  of  the  Government 
from  using  a  1789  statute  as  an 
excuse  for  withholding  informa¬ 
tion  and  records  to  which  Con¬ 
gress  and  the  public  are  en¬ 
titled,  was  passed  a  year  ago. 
Dr.  Cross  won  a  victory.  He  was 
influential  in  getting  the  meas¬ 
ure  through  Congress.  He  wrote 
a  definitive  article  for  the 
.4SNE  Bulletin  entitled  “The 
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Myth  of  Executive  Privilege.” 

At  the  1958  ASNE  conven¬ 
tion,  Dr.  Cross  was  thanked  for 
his  services  with  a  gift  of  a 
shortwave  portable  radio.  Dr. 
Cross,  on  advice  of  his  physi¬ 
cian,  retired  after  seiwing  eight 
years  as  the  legal  counsel  of  the 
ASNE  Freedom  of  Information 
Committee. 

In  1953,  Dr.  Cross  wrote  a 
book  for  ASNE  entitled  “The 
People’s  Right  to  Know”  and 
he  had  written  several  supple¬ 
ments  to  it.  It  was  selected  by 
Kappa  Tau  Alpha,  national 
journalism  scholarship  society, 
as  the  year’s  best  piece  of  jour¬ 
nalism  research. 

Di!itin|rui«hed  Achievrnipnt 

He  was  a  member  of  Sigma 
Delta  Chi,  national  journalism 
fraternity,  which  listed  him  as 
a  Distinguished  Achievement 
Fellow.  He  was  graduated  from 
CoiTiell  University  Law  School 
in  1911  and  received  an  honor¬ 
ary  Doctor  of  Laws  degree  from 
the  University  of  Maine  in  1950. 

For  a  year,  in  1943,  Dr.  Cross 
served  as  dean  of  a  school  of 
journalism  that  Columbia  Uni¬ 
versity  established  at  Chung¬ 
king,  wartime  capital  of  China. 
Three  American  newspapermen 
joined  him  in  teaching  the 
classes. 

During  the  long  period  in 
which  he  served  as  legal  counsel 
to  the  New  York  Herald  Trib¬ 
une,  Dr.  Cross  often  contributed 
editorials  and  articles  to  the 
newspaper.  One  of  the  articles 
dealt  with  a  canoe  trip  he  made 
in  1935  along  one  of  the  old  fur 
routes  in  Ontario. 

Newspapers  used  Dr.  Cross’ 
book  to  good  advantage.  For 
instance,  the  Holland  (Mich.) 
Sentinel  bought  40  copies  and 


Obituary 


Dr.  Harold  L.  Cross 


distributed  them  to  city  and 
county  officials.  “The  People’s 
Right  to  Know”  received  lauda- 
toi’y  reviews  all  over  the  coun¬ 
try.  (E  &  P,  April  11,  1953, 
page  9).  Dr.  Cross  called  his 
book  a  “manual  of  arms  on  com¬ 
batting  news  suppression.”  It’s 
an  analysis  of  state  and  federal 
statutes,  court  decisions,  attor¬ 
ney-general’s  opinions  and  offi¬ 
cial  regulations  that  detennine 
the  right  of  the  public  and  press 
to  access  to  public  records. 

*  *  * 

Charles  E.  Gray 

Charles  E.  Gray,  86,  retired 
managing  editor  of  the  Wilming¬ 
ton  (Del.)  Morning  News;  Aug. 
13.  He  had  been  managing  edi¬ 
tor  of  the  News  27  years  and 
was  formerly  news  editor  of  the 
Philadelphia  (Pa.)  Inquirer. 

*  •  ♦ 

William  Henry  Johnson,  34, 
co-publisher  of  the  Mount  Airy 
(N.  C.)  News;  Aug.  14. 

*  •  • 

William  Walling,  74,  war¬ 
time  cable  editor  of  the  Toronto 
(Ont.)  Daily  Star;  Aug.  12.  He 
had  been  with  the  Star  for  .36 
-  years  until  his  retirement  about 
10  years  ago. 


Logan  Draugh  Millix,  gs, 
retired  former  state  editor  of  I 
the  Charlotte  (N.  C.)  Obsentr 
and  publisher  of  Rutherford 
County  N.  C.,  newspapers  for  = 
48  years;  Aug.  4. 

*  *  * 

Leslie  Stuart  Thomp.son,  58, 
editor  and  publisher  of  the  - 
Whiteville  (N.  C.)  News  fi«- 
porter;  Aug.  7,  of  a  heart  at¬ 
tack.  He  formerly  was  owner 
of  three  newspapers  at  Siler 
City. 

*  *  * 

Ralph  H.  Nickerson,  66,  re  I 
tired  copy  reader  and  former  I 
assistant  state  editor  of  the 
Detroit  (Mich.)  News;  Aug.  6, 
of  diabetes  and  leukemia.  He 
worked  for  the  News  33  years. 

*  ♦  * 

Edward  Knapp  Tushingham. 
79,  reporter  covering  the 
Borough  of  Richmond  for  the 
New  York  Times  for  more  than 
30  years;  Aug.  5. 

*  *  * 

Yandell  C.  Cline,  61,  former 
editor  of  the  Columbus  (Ind.) 
Evening  Republican  and  former 
publisher  of  the  Elk  City  (Okla.) 
News  and  the  Huntington  (Ind.) 
Herald-Press;  Aug.  2.  He  was 
vicepresident  of  Arvin  Indus¬ 
tries  Inc.,  Columbus,  Ind. 

*  *  « 

Alan  L.  Houser  Sr.,  69,  for¬ 
mer  business  manager  for  three 
Scripps  -  Howard  newspapers: 
Aug.  12  during  surgery  in  a 
San  Diego  hospital.  Mr.  Houser, 
who  retired  in  1945,  was  for¬ 
merly  with  the  San  Francisco 
(Calif.)  News,  Denver  (Colo.) 
Rocky  Mountain  News,  and  the 
old  San  Diego  (Calif.)  Sun. 

*  *  * 

,  JuuA  B.  Hobday,  77,  retired 
I  secretary-treasurer  of  the  Port¬ 
land  Oregon  Journal;  Aug.  9, 
following  a  lengthy  illness. 

*  *  « 

’  E.  Geoiu^  Green,  66,  assist- 
;  ant  art  director  of  the  Central 
’  Press  Association;  Aug.  13.  He 
^  had  been  with  King  Features 
for  30  years. 
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Everett  W.  Smith,  59,  city 
editor  of  the  Kentucky  editions 
of  the  Cincinnati  (Ohio)  En¬ 
quirer;  Aug.  10.  Mr.  Smith  be¬ 
gan  his  39-year  career  on  the 
old  Cincinnati  (Ohio)  Commer¬ 
cial  Tribune. 

*  *  * 

Publisher  Dies 

Upper  Sandusky,  O. 

William  E.  Martin,  77,  pub¬ 
lisher  of  the  Daily  Chief-Union, 
banker  and  road  contractor,  died 
Aug.  4  after  a  long  illness.  A 
onetime  railroad  telegrapher,  he 
1  began  work  on  the  newspaper 
40  years  ago. 

EDITOR  ac  PU 


Oscar  C.  Roy,  62,  member  of  I 
the  advertising  staff  of  the  Jour- 
nal  of  Commerce  15  years;  Aug. 
16,  of  a  heart  attack. 

*  *  « 

Constantine  Nicholas  Mes- 
SOLONGHITES,  58,  a  copy  editor 
of  the  New  York  Herald  Trib¬ 
une;  Aug.  16,  of  a  heart  attack. 
He  had  been  on  the  Herald  Trib¬ 
une  staff  33  years.  He  was  a 
reporter  and  sports  editor  on 
the  Zanesville  (Ohio)  Times- 
Recorder  and  also  worked  on  the 
copy  desk  of  the  old  Bronx  HorM 
News  before  joining  the  H-T  m 
1926. 
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To 


Thousands  of  Americans: 

THANKS  FOR 
YOUR 

By  a  20  to 

our  stand  againsf^ore  inf 


Shortly  after  the  steel  strike  began,  we  published  a  state¬ 
ment  in  a  number  of  newspapers  across  the  country.  It  was 
headed  “Steel  Union  on  Strike  for  More  Inflation.” 

We  told  you  about  the  highly  inflationary  demands  of 
the  Steelworkers  Union.  We  told  about  our  imsuccessful 
efforts  to  avert  a  strike,  and  the  various  offers  and 
proposals  we  made  during  the  course  of  negotiations. 

At  the  very  end  of  the  statement  we  asked  for  your 
comments. 

Thousands  of  you  took  the  time  and  trouble  to  reply. 
We  very  much  appreciate  your  views. 

By  a  20  to  1  margin  you  supported  our  stand  against 
inflation. 

A  few  excerpts  from  typical  telegrams,  letters,  and  post¬ 
cards  are  shown  in  the  columns  below.  They  came  from 
union  members,  housewives,  retired  people,  businessmen, 
professional  men,  farmers— Americans  from  coast  to  coast. 


Tb  all  of  you  we  pledge  that  we  will  continue  to  reflect 
the  earnest  hopes  of  this  broad  section  of  Americans  that 
inflation  be  halted. 

You  have  already  told  us  how  you  feel.  Why  not  tell 
Mr.  David  J.  McDonald,  president.  United  Steelworkers 
of  America.  His  address  is  1500  Commonwealth  Building, 
Pittsburgh  22,  Pa. 

THE  STEEL  COMPANIES  COORDINATING  COMMITTEE 

375  Lsxingten  Av«.,  N«w  York  17,  N.Y. 

Thia  advertiaement  aponaored  by 

REPUBLIC  STEEL 

a  member  of  the  committee 

Republic  Steel  serves  the  missile  and  rocket  industry  from  nose  cone  to 
launching  equipment.  Republic  is  the  world's  largest  producer  of  alloy 
and  stainless  steels,  and  is  a  major  producer  of  titanium.  Republic  Steel 
also  produces  many  of  the  basic  materials  and  steel  products  needed 
at  launching  sites. 


I  am  a  skilled  machinist  with  a  great  dislike  for 
writing  letters.  But  I  think  every  American  should 
answer  your  call  .  .  .  Hold  that  line. 

Chicago,  III. 

...  for  the  first  time  in  my  life,  I  am  going  to 
stop  and  write  a  letter  expressing  my  opinion  .  .  . 
Congratulations  .  .  .  don't  let  us  down  in  this 
situation.  Hartford.  Conn. 

Please  hold  the  line  even  if  I  get  laid  off. 

Needham.  Maaa. 

I  have  never  gained  anything  from  any  of  the 
former  steel  strikes.  Lebanon,  Pa. 

Wish  the  day  would  come  soon  when  we  can  vote 
on  management's  proposals.  Homeatead  Park.  Pa. 

Although  I  am  a  member  of  the  carpenters' union, 
you  are  100  percent  correct.  Butler,  Pa. 

For  the  sake  of  our  country  ...  do  not  sign 
another  inflationary  contract. 

South  Miluxtukee,  Wia. 

.  .  .  rather  than  further  raises,  why  not  consider 
a  reduction  in  steel  costs . . .  Fort  Lauderdale,  Fla. 

Your  decision  to  take  a  firm  stand  against  infla¬ 
tion  is  the  best  news  we  have  had  for  a  long  time. 

Seattle,  Waah. 

Please  stick  to  your  guns  — we  cannot  endure 
much  more  inflation.  San  Diego.  Calif. 

Stick  to  it  ...  I  am  a  srorking  man,  too. 

Fort  Wayne,  Ind. 
Yklking  to  the  boys  in  the  plant  I  have  not  found 
anyone  who  favors  a  strike.  Maaaillon,  Ohio 

My  brother-in-law  a  USW  member  in  Gary,  Ind., 
agPM  (with  the  companiea)  and  he  says  the 
majority  of  his  fellow  workers  agree. 

St.  Paul.  Minn. 


I  support  your  views  even  though  a  prolonged 
strike  will  leave  me  srithout  a  job.  Joliet,  III. 

I  am  a  laboring  man  ...  I  am  convinced  that  thia 
is  the  time  to  stand  pat  and  let  the  labor  bosses 
know  they  are  not  the  only  individuals  to  be  con¬ 
sidered.  Covington,  Ohio 

As  a  member  of  the  armed  forces  I  represent 
over  a  million  srho  are  seriously  hurt  by  inflation. 

Chenault  AFB.  La. 

I  am  a  small  business  man  whose  business  is 
adversely  and  directly  affected  by  thia  strike  .  .  . 
I  am  ready  to  endure  sdiatever  inconvenience  or 
hardship  necessary,  to  bring  about  a  return  of  the 
principle  of  honest  and  fair  collective  bargaining. 

Johnaon  City,  Tenn. 

I  am  a  farmer  and  the  cost  of  labor  and  material 
has  increased  to  the  point  srhere  I  can  no  longer 
keep  my  buildings,  fences,  etc.,  in  repair. 

Manitou  Beach,  Mich. 

Use  of  the  word  inflation  as  a  motive  to  refuse 
higher  srages  is  srrong.  New  York,  N.  Y. 

I  think  you  have  been  more  than  fair  in  this 
proposal.  Waterloo,  la. 

Your  stand  on  steel  strike  impresses  me  as  being 
only  intelligent  answer  to  best  interest  of  not 
only  our  country  but  of  the  world. 

Charlotte,  N.  Car. 
Finally  you  have  done  what  should  have  tran¬ 
spired  long  before  to  chei^  inflation  and  its  ulti¬ 
mate  evils.  Loa  Angelea.  Calif. 

I  would  like  to  see  and  be  a  part  of  some  action 
that  would  curb  the  power  of  a  handful  of  union 
officials  srho  are  able  to  and  do  upaet  the  econ¬ 
omy.  Downm  Grove.  III. 

I  am  a  Union  man  ...  I  do  heartily  agree  snth 
your  stand.  Milwaukee, Wia. 


Inflation  today  is  a  serious  business. 

Weatbury,  N.  Y 

Inflation  must  be  halted.  Salt  Lake  City,  Utah 
I  am  against  anything  that  srill  add  fuel  to  the 
fires  of  inflation.  Loa  Angelea.  Calif. 

It  is  perhaps  unfair  to  ask  you,  the  steel  com 
panies,  to  suffer  a  strike  for  the  good  of  all  of  us. 
but  then  I  think  we  and  you  prefer  this  stand 
rather  than  further  govenunent  controls. 

Milwaukee,  Wia. 
Ask  your  grocer  if  more  millions  of  dollars  for  the 
steel  workers  rvouldn't  make  business  better?  Well. 
I  have  asked  them.  The  answer?  Not  if  it's  taken 
out  of  the  pockets  of  other  customers.  Not  if  it 
means  inflation.  Canton.  Ohio 

I  am  a  member  of  the  Utility  Workers  Union 
but  do  not  agree  with  everything  that  is  suggested 
by  a  union  leader.  Warren,  Ohio 

Inflation  is  just  as  disastrous  as  war. 

Akron.  Ohio 

You  will  become  unpopular  in  some  circles,  but 
the  American  working  man  will  have  cause  to 
thank  you  in  the  long  run.  St.  Louia,  Mo. 

It's  high  time  the  ordinary  citizen  was  given  a 
little  consideration.  Comatock,  Wia. 

I  am  a  working  man  and  satisfied  arith  wages  pro¬ 
vided  living  costs  can  be  kept  where  they  are. 

Chicago.  III. 

Inflation  is  eating  the  very  heart  out  of  most  of 
the  old  people.  My  social  security  was  increased 
$78  per  year,  but  my  home  taxes  went  up  $84.66 
Cincinnati,  Ohio 

I  strongly  urge  a  stand  against  wage  increases. 

Boat  Aurora,  N.  Y. 
Stop  .  .  .  before  we  use  a  wheelbarrow  of  money 
to  buy  a  loaf  of  bread.  Rockford,  III. 

I  have  great  admiration  for  your  courage  and 
wiadom.  Deerfield.  III. 


Iz  your  definition  of  inflation  more  and  more 
profits  with  fewer  and  fewer  benefits? 

Indianapolia,  Ind. 
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Not  oos  of  our  neighbors  or  friends  is  in  favor  of 
this  present  strike.  Gory,  Ind. 
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general  manager  of  the  Moun-  and  Virginia  Osbum  from  Mrs. 
tain  View  (Calif.)  Daily  Reg-  Arthur  Zellers,  widow  of  the 
ister-Leader,  puchased  the  Can-  former  owners. 
andaigua  Daily  Messenger.  John  *  *  * 

J.  and  A.  Constance  Waterbury,  ^ 

former  president  and  vicepresi-  „  ,  .r.  «  Kans. 

’  •  •  -  -  Frank  D.  Boyd,  former  editor 

of  the  Kansas  Association  for 
Mental  Health  in  Topeka, 
bought  the  Citizen  and  the 
Scranton-Carbondale  Gazette- 
Record.  Agreement  was  nego- 
ciated  by  Bailey-Krehbiel  News¬ 
paper  Service. 

For  the  past  four  months, 

Dwight  Payton,  former  owner 
and  president  of  the  company, 
has  been  an  editorial  writer  for 
the  Oklahoma  City  Oklahoman. 

The  newspapers  were  leased  to 
his  son,  Marick,  who  will  con¬ 
tinue  as  an  assistant  to  the  new 

owner.  ^  -  **  \.  *  •  •  v 

of  an  attempt  to  unionize  his 

*  ♦  *  shop  and  the  departure  of  Mr. 

Athena,  Ore.  Farran  and  other  staff  mem- 
Robert  Irving,  who  has  had  bers  to  join  the  News, 
a  partnership  interest  in  the  In  his  final  editorial,  Mr. 
Athena  Press  since  1954,  has  Cabot,  scion  of  the  famous  New 
purchased  the  interest  of  R.  C.  England  family,  complained  the 
Cooke,  editor  and  publisher  for  Internal  Revenue  Service  had 
the  last  13  years.  hamstrung  his  operation  by  for- 

^  ^  ,  bidding  him  to  operate  at  “fur- 

thcr  loss.^* 

T,  vT  lir  .-I  11  Dayton,  Ore.  Craig  Vincent,  Taos  busines^ 
R.  N.  McCollum,  a  printer  for  ^  Cabot  leased 

u  -  the  Portland  Orepon  Journal  for  e1  Crepusculo,  said  it  will  con- 
managing  editor  of  the  Brewery  the  last  three  years,  has  leased  published  weekly. 

Gulch  Gazette.  the  Dayton  Tribune  from  own- 

Transaction  was  handled  ers  Mr.  and  Mrs.  R.  R.  Allison.  • 

vuu.  Ill  through  Dean  D.  Sellers,  Ari-  Mr.  Allison  is  recovering  from  Nordyke  Buys  Rupe 

re-organized  zona  Newspaper  Properties,  injuries  received  in  a  press  ac-  Interest  in  Daily 
leidel  as  edi-  Mesa.  cident.  ^ 


Mrs.  Ridenour 
Sells  Interest 


Santa  Fe  Daily 
Sets  Up  Weekly 


News-Journal  Inc.  of  Middle-  ^ent,  respectively,  of  the  pub- 
town,  Ohio,  became  sole  owner  lishing  company,  will  remain  as 
of  the  Piqua  Daily  Call  on  Aug.  editor  and  business  manager. 

5,  acquiring  the  late  C.  F.  Rid-  ♦  *  ♦ 

enour’s  interests  in  a  stock  Beaumont,  Calif, 

transaction  from  Mrs.  Mabel  L.  Virgil  Pinkley  and  associates 
Ridenour.  have  purchased  the  Beaumont 

The  purchase  ended  a  busi-  Advertiser.  The  weekly  will  be 
ness  association  that  began  in  operated  in  conjunction  with  the 
October,  1919,  when  the  News-  Associated  Desert  Newspaper 
Journal  president,  J.  A.  Chew  Group. 

of  Xenia,  and  Mr.  Ridenour  The  Advertiser  was  sold  by 
merged  three  Piqua  newspapers.  Mrs.  S.  Claude  E. 

The  firm  operated  the  Piqua  Miller,  who  published  it  eight 
Daily  Call  jointly.  years. 

Mr.  Ridenour  for  30  years  ♦  .  ♦ 

was  president  and  general  man-  Mount  Pleasant,  Tex. 

ager,  retiring  in  1951.  He  died  W.  N.  Furey  acquired  full 


Florence,  Wis. 

Calvin  C.  Erickson,  police  and 
court  reporter  for  the  Madison 
Capital  Times,  purchased  the 
Florence  Mining  News  from 
Chase  0.  Youngs,  his  grand¬ 
father.  The  Mining  News  has 
been  in  the  Young  family  for  72 
years. 


Recent  transactions  in  the 
newspaper  field: 

Broken  Bow,  Okla. 

Duane  Hammer  sold  his  in¬ 
terest  in  the  weekly  Broken  Bow 
News  to  Jewell  Callaham,  local 
butane  dealer;  Bill  Christian, 
Idabel  attorney;  and  Jack  Cor¬ 
nelius,  Antlers,  head  of  the  state 
board  of  agriculture. 


Logansport,  Ind. 
The  Medaryville  Herald  has 
been  purchased  by  William  Lyon 
Canandaigua,  N.  Y.  of  Kewanna,  editor  and  pub- 
George  M.  Ewing,  formerly  Hsher  of  the  Kewanna  Observer, 


Dado? 


“To  secure  by  fitting 
in  a  groove.”  Transiation: 
secure  your  saies  in  big- 
city  Connecticut’s  .#1 
househoid  buying  market. 
Sales?  $8922  per  house¬ 
hold*.  The  groove?  New 
London’s  only  dailyl 
*SM  '59  Survey 


by  comment,  ^5chJfe,jertor  1ft:  loet  or; 
identify;  or  of  violaHng  Ptivocy  or 
Copyright,  Pirocy  of  mottnr;!  or  format 

F  O  R'T  I  F  Y 

ogomst  emharro»*fng  loH  ; 
with  our  speciol  exeea 

INSURANCE 

‘  ^^'''^overmg  thee*  houofdt— • 
effec^,  tneupently* 


St.  Albans  Daily  Messenger  and 
the  Burlington  Daily  News  are 
now  being  printed  in  a  recently- 


New  Ark.  Weekly 

Heber  Springs,  Ark. 

A  new  weekly  newspaper  pub¬ 
lished  its  first  issue  here  July  St.  Albans. 

31.  B.  E.  (Bob)  Sutton,  who  To  effect  the  move,  the  Daily 
formerly  edited  papers  in  Ar-  News  had  to  move  all  its  me- 
kansas,  Oklahoma,  New  Mexico  chanical  equipment,  including  its 
and  Missouri,  and  more  recent;  50-year-old  press,  to  St.  Albans, 
ly  was  public  relations  consult^  The  Burlington  newspaper  con- 
ant  for  a  Kansas  City  firm,  is  tinues  to  maintain  editorial,  ad- 
editor  and  publisher  of  the  new  vertising,  business  and  circula- 
paper,  Greer’s  Ferry  Gazette,  tion  offices  in  Burlingfton. 
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BEGINNING  NEXT  MONTH 


A  NEW  STANDARD  OF  JET  TRAVEL 
UNITED  AIR  LINES  DC-8 


Next  month  the  great  Douglas  DC-8  Jet  will 
make  its  first  appearance  in  scheduled  service 
flying  under  the  colors  of  United  Air  Lines. 

During  the  last  few  months  informed  trav¬ 
elers  have  been  asking  us  why — when  we  could 
have  been  the  first  airline  to  offer  jet  service— 
we  chose  to  do  otherwise. 

It  is  a  matter  of  record  that  we  did  have 
that  choice.  United  was  the  first  domestic  air¬ 
line  to  study,  evaluate  and  order  jets.  In  1955, 
after  our  decision  to  commit  ourselves  to  a 
jet  equipment  program,  we  conducted  an 
evaluation  of  the  two  jet  airplanes  then  avail¬ 
able  to  order. 

Our  conclusion  was  that  both  are  exception¬ 
ally  fine  aircraft,  but  the  DC-8  is  better  suited 
to  our  requirements  for  long-range  operation; 
it  is  larger  and  roomier;  and  built  from  the 
ground  up  specifically  for  passenger  service. 
This  greater  flexibility  of  design  has  permitted 
us  to  incorporate  all  the  knowledge  United  Air 
Lines  has  gained  in  33  years  of  airline  opera¬ 
tion,  as  well  as  to  benefit  from  Douglas’  un¬ 
matched  record  of  experience  in  designing  and 
building  passenger  planes. 

In  choosing  the  DC-8  we  selected  the  air¬ 
plane  having  the  later  delivery  date.  But  we 

[ 
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believed  that  this  was  far  outweighed  by 
long-term  benefits  for  the  passenger  in  added 
roominess,  seating  luxury,  quietness,  comfort, 
convenience,  and  many  other  advances  made 
possible  by  the  DC-8. 

In  one  of  the  most  thorough  flight  test  pro¬ 
grams  ever  conducted  in  commercial  aviation, 
which  began  during  the  Spring  last  year,  the 
DC-8  has  proved  to  be  a  worthy  successor  to  a 
long  line  of  dependable  Douglas  airplanes  in¬ 
cluding  the  DC-3,  DC-4,  DC-6  and  DC-7. 

Along  with  the  development  of  the  aircraft 
itself  has  gone  a  careful  program  of  preparing 
United  Air  Lines  for  the  Jet  Age— in  personnel 
training,  in  new  methods  and  techniques  for 
weather  analysis  and  reporting,  communica¬ 
tions,  ground  handling,  in-flight  service,  and 
all  other  phases  of  our  operations. 

The  product  of  all  this  extra  time  and  extra 
care  will  represent  not  only  a  jetliner  that  is 
the  largest  and  the  newest  by  four  years,  but 
in  our  judgment  the  finest  as  well— a  standard 
of  jet  travel  that  will  not  be  equaled  for  years 
to  come. 

On  your  first  flight,  we  know  you  will  agree 
that  the  DC-8  was  well  worth  waiting  for. 


PRESIDENT 
UNITED  AIR  LINES 
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ATTORNEY  DISCUSSES  LIBEL 

Letters,  Ads,  Heads 
All  in  Danger  Zone 

By  Carl  L.  Shipley 


The  defense  of  fair  comment 
and  criticism  is  not  limited  to 
public  officials  and  public 
officers.  It  applies  as  well  to 
other  persons  in  public  life  such 
as  political  bosses,  industrial 
heads,  women  active  in  group 
or  civic  affairs,  the  Chairman  of 
the  Community  Chest  and  others 
who  exercise  influence  in  public 
affairs. 

There  is  one  public  official 
who  is  probably  criticized  least 
and  that  is  the  Judge.  News¬ 
papermen  who  fearlessly  turn 
out  caustic  comments  about 
mayors,  county  commissioners. 
Governors,  members  of  Con¬ 
gress,  and  even  the  President, 
usually  develop  a  bad  case  of 
cold  feet  and  sudden  chills  at 
the  suggestion  that  a  court  deci¬ 
sion  be  criticized  because  the 
opinion  seems  contrary  to  the 
public  will.  Actually,  as  Justice 
Oliver  Wendell  Holmes  once 
said:  ".  .  .  courts  are  subject  to 
the  same  criticism  as  other 
people  .  .  .” 

Of  course,  judges  have  the 
power  to  hold  a  newspapennan 
in  contempt  and  that  has  given 
rise  to  a  whole  separate  body  of 
legal  literature  which  we  can¬ 
not  properly  consider  at  this 
time.  For  purposes  of  the  law  of 
libel,  however,  a  newspaper  has 
the  right  to  criticize  the  courts 
and  those  criticisms  are  gov¬ 
erned  by  the  same  general  niles 
which  apply  to  all  public  offi¬ 
cials,  with  the  additional  re¬ 
straint  that  the  criticism  must 
not  impair  the  integrity  of  the 
court  by  holding  up  either  the 
judge  or  the  court  to  ridicule 


(This  article,  the  fourth,  con¬ 
cludes  the  discussion  of  libel 
which  Mr.  Shipley,  a  Washing¬ 
ton  attorney,  led  at  the  Penn¬ 
sylvania  Press  Conference  in 
May.) 


or  scom  and  must  not  interfere 
with  or  obstruct  the  fair  admini¬ 
stration  of  justice.  It  should 
probably  be  added  that  criticism 
should  not  be  made  while  a  case 
is  pending.  The  purpose  of  these 
additional  restraints,  as  you 
may  see,  is  not  to  protect  the 
judge  or  the  court,  but  to  pro¬ 
tect  the  legral  system  as  a  whole 
from  injury  through  loss  of  pub¬ 
lic  confidence. 

The  reporter,  the  copy  reader 
and  the  proof  reader  of  a  news¬ 
paper  are  the  primary  lines  of 
defense  against  libel.  A  gn’oup 
of  managing  editors  once  said, 
“Nine-tenths  of  all  libel  actions 
originate  from  inaccuracy  of  re¬ 
porting,  writing,  typesetting,  or 
headline  writing.”  During  the 
20-year  period  from  1910-30  the 
old  New  York  World  publishing 
moming,  evening  and  Sunday 
editions,  was  faced  with  220 
libel  claims  totaling  $17,600,168, 
according  to  a  former  treasurer 
of  that  newspaper. 

Libel  Lurks  in  EveiTthing 

It  cannot  be  repeated  too 
often  that  the  newspaper  is  re¬ 
sponsible  for  everything  it 
prints.  Libel  is  committed  most 
often  in  stories  and  editorials 
but  it  may  be  found  lurking  in 
pictures,  cartoons,  syndicated 
columns,  cartoon  strips,  letters 
to  the  editor,  and  in  advertise- 
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Let  Matrix  Contrast  Service  Color-Code 
your  matrices.  Your  line-caster  will  find 
it  easier  to  “See  What  They  Set”. 
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154  WMt  i4th  St..  Naw  York  II,  N.  Y.  32i  W.  Madison  St.,  Chicago  4.  III. 
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ments  both  display  and  classi¬ 
fied. 

A  newspaper  may  not  sign 
away  its  responsibility  for  libel. 
An  editorial  notice  over  letters 
to  the  editor  may  announce  that 
the  newspaper  is  not  responsible 
for  the  views  expressed  by  the 
writers,  but  this  is  simply  evi¬ 
dence  that  the  paper  is  willing 
to  print  all  sides  of  any  discus¬ 
sion.  If  a  letter  contains  libelous 
material,  the  newspaper  may  be 
.sued  although  the  name  and  ad¬ 
dress  of  the  writer  is  given. 

The  limitations  of  space  make 
the  writing  of  headlines  danger¬ 
ous,  although  as  a  general  rule 
the  courts  will  read  the  headline 
and  the  context  of  the  story  to¬ 
gether  in  determining  if  it  is 
libelous.  Abbreviated  headlines 
sometimes  result  in  libel  suits 
on  the  gorund  that  they  are 
“misleading  and  unfair”.  Courts 
have  recognized  that  at  times 
the  headline  writer  in  seeking 
“punch”  goes  beyond  the  words 
of  the  story.  If  accuracy  is  sacri¬ 
ficed,  it  may  be  libelous. 

A  Pennsylvania  newspaper 
once  reported  that  a  bank  had 
obtained  judgment  on  a  promis¬ 
sory  note  against  the  two  co¬ 
owners  of  a  hotel.  The  judgment 
was  a  matter  of  court  record  and 
could  be  printed  but  a  headline 
said  the  hotel  proprietors  were 
“embarrassed”.  One  of  the  own¬ 
ers  sued  for  libel  on  the  ground 
“embarrassed”  implied  he  was 
in  financial  straits  and  injured 
his  credit.  The  court  agreed. 

Libel  of  a  Product 

In  most  cases  of  so-called 
trade  libel,  or  libel  of  a  product, 
the  company  also  is  damaged 
and  it  prefers  to  sue  for  injury 
to  its  reputation  rather  than 
for  harm  to  its  product  alone. 
In  any  event,  a  newspaper  that 
says  a  grocer  sells  moldy  bread, 
probably  defames  the  grocer,  for 
the  bread  originally  was  edible 
and  was  not  baked  moldy.  If, 
however,  a  newspaper  says  a 
certain  soft  drink  is  poisonous, 
the  product  itself  has  been  dam¬ 
aged. 

Civil  libel  comes  in  two 
brands,  the  first  of  which  is 
called  libel  per  se,  or  libel  in  it¬ 
self.  This  kind  of  libel  is  based 
on  the  recognition  of  the  com¬ 
mon  law  that  certain  words  have 
so  long  had  a  certain  meaning 
that  to  use  them  against  a  per¬ 
son  is  actionable  and  that  both 
damage  and  malice  are  pre¬ 
sumed.  If  you  falsely  call  an  in¬ 
nocent  man  a  “thief”,  the  mean¬ 
ing  is  clear  and  the  damage  is 
done  without  anything  more. 

A  second  brand  of  civil  libel 
is  what  is  sometimes  called  per 
quod,  or  libel  by  innuendo  of  the 
kind  that  occurred  in  the  Mata 
Hari  case  in  Philadelphia. 
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Everything  in  this  area  of  the 
law  seems  to  come  in  pairs.  Thm 
we  find  that  malice,  which  is  a 
necessary  element  of  libel,  come? 
in  two  models.  Malice  in  law  is 
implied  malice  and  arises  when 
a  publication  is  made  without 
lawful  excuse.  Actual  malice  or 
malice  in  fact  implies  personal 
hatred  or  ill  will  towards  a  per¬ 
son  or  a  wanton  disregard  of 
civil  obligfations. 

3  Kinds  of  DanugeM 

When  a  newspaper  is  sued 
for  libel  it  learns  the  unpleasant 
fact  that  there  are  three  kinds 
of  damages.  If  you  call  a  woman 
a  prostitute  and  the  statement 
is  false  you  have  injured  her 
reputation  and  she  is  entitled 
to  damages  equivalent  to  the  in¬ 
jury  to  compensate  her  for 
mental  anguish  and  loss  of  repu¬ 
tation,  without  proof  of  actual 
money  loss.  On  the  other  hand, 
if  what  you  have  falsely  said 
causes  John  Doe  to  lose  his  job, 
or  Richard  Roe  to  lose  a  con¬ 
tract  to  build  a  house  for  some¬ 
body,  you  have  to  pay  special 
damages  measured  by  the  ac¬ 
tual  pecuniary  loss. 

Lastly,  if  a  newspaper  de¬ 
liberately  and  maliciously  pub¬ 
lishes  a  damaging  and  untrue 
statement,  there  may  be  puni¬ 
tive  damages  in  addition  to  gen¬ 
eral  and  special  damages.  Puni¬ 
tive  damages  are  awarded  as  a 
sort  of  private  fine  on  grounds  j 
of  public  policy,  and  not  because 
the  plaintiff  has  a  right  to  the 
money.  It  goes  to  him  merely 
because  it  is  assessed  in  his  suit 
Nearly  every  libel  suit  has  a 
claim  for  punitive  damages. 

It  should  be  borne  in  mind 
that  absence  of  intent  to  libel 
or  honest  mistake  is  no  excuse. 
Back  at  the  turn  of  the  century, 
a  Methodist  minister  by  the 
name  of  Upson  created  quite  a 
furor  in  his  congrregation  one 
Sunday  night  by  demanding  an 
election  to  prohibit  the  sale  of 
intoxicating  liquors  in  his  par¬ 
ish.  An  enterprising  correspond¬ 
ent  for  a  New  Orleans  paper 
happened  to  be  in  the  congrega¬ 
tion  and  he  teleg^i-aphed  a  story 
in  which  he  spoke  of  Rev.  Upson 
as  a  “cultured”  minister. 
Through  an  error  in  telegraphic 
transmission  “cultured”  was 
changed  to  “colored”  and  to 
compound  the  confusion,  a  close 
student  of  style  on  the  news¬ 
paper  desk  changed  “colored”  to 
“Negro”.  As  a  result  the  Mon¬ 
day  moming  edition  carried  s 
story  about  the  “Negro”  Metho¬ 
dist  minister  who  wanted  a  rrf- 
erendum.  All  of  this  occurred 
in  Louisiana.  The  story  was  held 
libelous  and  Rev.  Upson  col¬ 
lected. 

Newspaper  publishers  fit  very 

(Continued  on  page  49) 
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Case  Is  Settled 
Before  Retrial 


flinched  and  ducked— but  we 
kept  on  .  .  .  The  Fireman  made 
an  entry  in  his  log.” 

Both  blessed  with  vivid  im¬ 
aginations,  Sid  and  Ben  think 
up  many  of  their  own  assign¬ 
ments  testing  the  then  new  ments.  For  instance  Ben  not 
Dush-pull  methods  of  artificial  long  ago  was  interviewing  a  - 

lotion  California  aviator  who  on  the  Anne  County  newspaper  against 

"^WhTn  the  brothers  arrived  at  side  runs  a  bowling  alley.  After  the  owners  of  another  was  set- 
the  clinic  the  experiments  were  the  assignment,  Ben  was  taken  tied  out  of  court  recently, 
about  to  reach  a  dramatic  con-  to  the  place  and  the  funny  faces  Attorneys  in  the  case  refused 
elusion.  A  man  had  volunteered  made  and  poses  taken  by  a  to  disclose  the  terms  of  the  set- 
to  have  his  breathing  stopped  group  of  woman  bowlers  ap-  tlement. 
and  muscles  paralyzed  by  curare  pealed  to  him  as  a  possible 
and  sodium  pentathol,  while  Dr.  Parade  story.  He  suggested  it 
Archer  Gordon  tried  the  new  to  Mr.  Gorkin,  and  without  any  j,  Willcox  Dunn,  publisher  of 
method.  Sid  and  Ben  were  the  staging  at  all,  the  resulting  pic-  the  Princess  Anne  Free  Press, 
only  outsiders  in  the  small  room  tures  made  a  humorous  page.  filed  the  action  more  than  two 
with  the  medical  experts.  The  brothers  are  New  York-  years  ago  against  Fred  A.  Hay- 

“Hardest  assignment  I  ever  ers.  They  went  to  the  same  cox,  Albin  R.  Mailhes  and  the 
had  was  when  I  crossed  the  school  together,  and  were  boy-  Beach  Publishing  Corporation, 
continent  in  the  cab  of  the  loco-  hood  pals.  Sid,  who  wanted  to  publishers  of  the  Virginia  Beach 
motive,”  Ben  recalled.  “Of  be  an  aeronautical  engineer,  Sun-News.  He  said  in  his  suit 
course  you  have  to  make  that  changed  his  mind  after  flunking  the  Virginia  Beach  newspaper 
plural,  since  four  different  rail-  algebra  for  the  second  time.  It  printed  material  saying  stories 
road  lines  were  involved.  was  Sid  who  was  responsible  in  Dunn’s  paper  were  lies. 

“It  sounded  so  easy  when  we  for  Ben  becoming  a  photogra-  a  jury  in  1957  awarded  Mr. 
started  out  on  New’  York  Cen-  pher. 

tral  from  New  York.  The  ar-  At  21  Sid  w’ent  to  work  for 
rangement  was  that  when  a  was  an  aviation  photographer  who 
tired  I  would  quit  and  go  back  had  an  office  at  the  Floyd  Ben¬ 
to  a  comfortable  bedroom  that  nett  Airport.  His  job  was  to 
would  be  reserved  for  me.  file  negatives.  After  a  year  he 
“  ‘Guess  I’ll  go  back  now’,  I  got  his  brother  a  job  as  messen- 
told  the  engineer  after  the  first  ger,  delivering  pictures  to  news- 
several  hours.  ‘You  can’t  until  papers  and  syndicates.  Ben  be- 
we  stop’,  he  told  me.  As  it  gan  in  a  short  time  to  take  his 
turned  out  I  got  five  hours  sleep  own  pictures.  Sid  originated 
during  the  four  days  of  the  feature  ideas  and  wrote  cap- 
trip,”  tions.  They  were  in  business  as 

,  _  free-lancers. 

F.xriting  Moments  After  overseas  sendee  with 

Ben  was  W’riting  as  well  as  the  8th  Air  Force  Combat  Cam¬ 
photographing  the  story.  “Quite  unit,  they  rented  a  former 
a  job  to  get  the  engineer  or  the  candy  store,  converted  a  bathtub 
fireman  to  tell  me  what  it  was  i"to  a  photo  laboratory,  bought 
I’d  just  photographed  when  we  a"  enlarger,  three  cameras  and 
were  rocketing  along  at  80  miles  ^  typewriter, 
an  hour  and  then  try  to  write  persistent  plugging  on 

it  down”,  he  commented,  Sid’s  part  and  daredevil  stunts 

“The  trip  was  not  without  ex-  I*/  Ben  they  managed  to  estab- 
citing  moments.  Speeding  down  Bsh  themselves  as  aviation  spe- 
the  Colorado  canyon  a  fire  de-  cialists.  Ben’s  stunts  usually  in- 
veloped  in  the  middle  unit  of  solved  super-close  “air-to-air” 
the  three-unit  Diesel  engine.  A  pictures  of  planes  in  flight. 

Diesel  instructor  who  happened  When  the  bottom  dropped  out 
to  be  aboard  went  over  the  side,  the  civil  aviation  program, 
clinging  to  the  ladder  to  invest!-  several  aviation  magazines  to 
gate.  That  made  a  dramatic  pic-  which  they  were  selling  stories 
ture,  as  did  the  one  when  fire  pictures  went  out  of  busi- 
apparatus  responded  to  our  call  ness. 

at  the  next  stop.  The  press  The  Rosses  put  their  heads 
agents  were  not  pleased.  The  together,  came  up  with  a  list  of 
number  of  close  shaves  motor-  feature  stories,  and  set  out 
ists  have  at  unguarded  grade  peddling  them.  Among  editors 
crossings  raised  the  hair  on  my  ti^cy  approached  was  Mr.  Gor¬ 
kin. 


Libel 


Parade’s  Team 
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well  the  definition  which  Har¬ 
vard’s  Dean  Roscoe  Pound  once 
made  of  lawyers  when  he  de¬ 
scribed  them  as  “pursuing  a 
learned  art  as  a  common  call¬ 
ing  in  the  spirit  of  a  public 
service.”  It  is  a  nei’ve  wracking 
guessing  game  sometimes  for 
the  publisher  to  find  the  thin 
line  between  freedom  of  the 
press  and  liability  for  libel. 


Editor  vs.  Editor 


(Editor’s  Note:  A  regular  E&P 
feature.  Newspaper  Law,  is 
recommended  reading  for  those 
who  are  interested  in  avoiding 
the  pitfalls  of  libel.  It  reports 
the  current  legal  decisions  on 
individual  cases.) 


Judge  Claims  Libel 

Ironton,  Ohio 
A  Municipal  Judge  here,  Roy 
diet  ever  recorded  in  Virginia  L.  Henry,  has  filed  a  $1,250,000 
in  a  libel  case.  suit  against  the  Columbus  Dis- 

Judge  Clyde  H.  Jacob,  how-  patch  for  having  published  a 
ever,  reduced  the  award  to  $30,-  charge  of  Gov.  Michael  V.  Di- 
000.  Both  sides  appealed.  The  Salle  that  perjury  might  have 
high  court  sent  the  case  back  to  been  committed  in  a  hearing  at 
the  circuit  court  to  be  tried  which  the  judge  presided  last 
again.  April. 
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head.” 

Then  this  paragraph  from 
Ben’s  story  will  give  you  an 
idea: 

“Next  night,  rolling  south 
from  Salt  Lake  City  on  the 

Union  Pacific’s  fine  City  of  Los  Rock  Hill,  S.  C. 

Angeles  I  heard  our  engineer  The  Bowaters  pulp  mill, 
exclaim  ‘Oh-oh!’  In  the  head-  erected  here  at  a  cost  of  $38,- 
hght  glare  I  saw  three  huge  000,000,  has  gone  into  produc- 
steers.  Two  got  away,  but  with  tion  with  a  planned  capacity  of 
zho-n-om  !  !  !  we  collided  with  134,000  tons  of  semi-bleached 
the  largest  of  the  three.  I  sulphate  pulp  a  year. 
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•  Mercer’s  Swan  Song 

•  ‘The  Funnies’  on  TV 


By  Jaine»  L.  Collings 

The  column  was  slugged 
“Swan  Song.”  After  four  years 
and  almost  600,000  words,  TV- 
radio  columnist  Charles  Mercer 
was  announcing  he  was  through 
meeting  deadlines  for  AP  News- 
features. 

In  his  advance  for  Tuesday 
p.m.’s,  Aug.  18,  he  wrote: 

“.  .  .  After  I  walk  off  the  field 
in  a  few  minutes.  I’ll  miss 
friends  in  the  office  and  in  tele¬ 
vision  too.  I’ll  miss  letters  from 
sincere  and  honest  people  in  far 
parts  of  the  country  telling  me 
what  television  means  to  them. 

“But  I’ll  have  amusing  mem¬ 
ories. 

“That  clouded  crystal  ball,  for 
instance.  Much  of  what  I  fore¬ 
cast  failed  to  come  true.  There 
were  a  few  small  triumphs.  I 
said  that  Dinah  Shore  could 
carry  an  hour  show — and  she 
certainly  could. 

“I  said  that  Dick  Clark  would 
be  a  big  hit — and  he  is.  Every 
time  Jack  Paar  lost  a  job  I’d 
say  he  was  bound  to  succeed 
some  day — and  he  has. 

“I’m  walking  off  the  field  a 
little  bit  tired.  But  I’m  not 
going  away  mad.  That  is.  I’m 
not  going  to  stop  watching  TV. 
During  the  coming  season  I’ll  be 
watching  occasionally  with  the 
other  amateurs  —  and  reading 
the  newspapers  to  learn  whether 


the  professionals  agree  with 
me.” 

But  mainly  he’ll  be  doing  the 
thing  he  gave  up  his  column  for 
— writing. 

“His  statement,”  says  Joe 
Wing,  APN  editor,  “that  he  is 
going  to  become  a  freelance 
writer  is  something  of  an  under¬ 
statement.  He  has  sold  five 
novels,  including  ‘Rachel  Cade’ 
that  became  a  best  seller,  was 
serialized  in  a  magazine  and  is 
now  being  produced  as  a  movie. 
His  latest,  to  be  published  this 
Fall,  is  a  book-club  selection.” 

*  *  * 

‘THE  FUNNIES’ 

The  Newspaper  Comics  Coun¬ 
cil  reports  it  has  granted  rights 
to  a  public  relations  finn  “to  act 
as  exclusive  agency  for  the 
supeiwision  of  the  sale,  promo¬ 
tion  and  production  of  an  hour- 
long  television  special  titled  ‘The 
Funnies’.” 

The  sponsor,  it  was  explained, 
would  advertise  both  his  product 
and  the  show  itself  in  news¬ 
paper  comic  sections.  (No  date 
has  been  set  for  the  program  and 
so  far  no  sponsor  has  agreed  to 
pick  up  the  tab.) 

“Name  entertainers,”  the 
Council  said,  “will  join  comic- 
strip  artists  in  a  format  of 
skits,  musical  numbers  and  ani¬ 
mated  film  segments  drawn  from 


this  American  amusement  form 
which  began  over  60  years 
ago  .  .  .” 

*  *  * 

MAZO  BOOK 

Earl  Mazo,  described  by 
Hearst  columnist  Bob  Considine 
as  “one  of  the  best  reporters  in 
the  land,”  has  had  his  book, 
“Richard  Nixon:  a  Political  and 
Personal  Portrait,”  picked  up 
for  serialization  in  18  parts  by 
the  New  York  Herald  Tribune 
Syndicate,  starting  Oct.  4.  Mr. 
Mazo  is  a  reporter  with  the 
Washington,  D.  C.,  bureau  of 
the  New  York  Herald  Tribune. 

*  *  * 

‘MI  AMIGO’ 

King  Features  Syndicate  on 
Oct.  26  begins  distributing  a 
western,  “Mi  Amigo,”  by  W.  R. 
Burnett,  author  of  “The  Asphalt 
Jungle”  among  other  books.  This 
is  the  story  of  the  days  when 
the  Indian  wars  had  just  finished 
and  the  day  of  the  outlaw  was 
beginning.  There  are  six  illus¬ 
trations. 

*  *  * 

RED  CHINA 

Toronto  Telegram  Newsfea- 
ture  Service  has  for  September 
release  18  articles  on  Red  China 
by  Margaret  Aitken,  syndicated 
columnist  and  a  member  of  the 
Canadian  Parliament.  This  is 
human-interest,  women’s-view- 
point  material,  'TTNS  says. 


Coiinlrv  Cabin,  Collie  ^  Climax! 

tin  the  world  of  the  theater,  anything  can  happen— and 
does!  Mary  Perkins  loses  her  voice  and  is  sent  to  a 
lonely  cabin  in  the  country. ..where  she  rescues  Coppy, 
famous  canine  of  the  cinema  who’s  been  maltreated 
by  his  owner,  Captain  Spane.  The  denouement 
provides  an  exciting  climax  for  millions  of  fans  of 

On  i^ta^e 

by  Leonard  Starr  ...  the  saga  of  a  small-town  girl’s  trials, 
tribulations,  and  triumphs  in  the  theater.  Every  episode  carries  the 
reader  backstage,  opens  curtains  and  hearts,  provides  romance 
and  adventure.  This  splendid  circulation  stimulant  is  available 
daily  in  4  or  5  columns,  in  color  on  Sunday  in  standard  half- 
and  third-pages,  and  in  tabloid  size.  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager  ... 

Chicago  Tribune^JVewv  York  JYcu's 

Wmm M  BulldinQ,  Nvu>  York 

9gnatCaEC9  MnCm  Tribune  Torrer,  Chitraoa 


‘Palooka’  Artist 
Sues  McNaught 

Moe  Leff,  who  took  over  the 
“Joe  Palooka”  comic  strip  after 
the  death  of  its  creator.  Ham 
Fisher,  in  Dec.,  1955,  has  filed  a 
$1,000,000  suit  in  New  York 
Supreme  Court  against  the 
strip’s  agent,  McNaught  Syndi¬ 
cate,  based  on  monetary  and 
ownership  claims. 

In  a  statement,  Mr.  Leff  said 
he  “has  suddenly  terminated  his 
20-year,  $2,000,000  contract  to 
write  and  draw  the  ‘Joe  Pa¬ 
looka’  strip.” 

He  said  his  contract,  good  for 
16%  more  years,  was  termi¬ 
nated  on  the  grounds  that  the 
strip’s  owner,  the  estate  of  Ham 
Fisher,  and  its  distributor,  Mc¬ 
Naught  Syndicate,  have  failed 
to  account  for  monies  earned  as 
legally  guaranteed  in  the  con¬ 
tract. 

“Controlling  ownership  of  the 
‘Joe  Palooka’  strip  is  a  major 
I  issue  in  the  suit,”  Mr.  Leff 
I  added. 

j  McNaught  would  not  reveal 
j  who  will  continue  the  strip. 

I  When  asked  to  comment  on  the 
j  pending  litigation,  Charles  V. 

I  McAdam,  syndicate  president, 
said:  “I  have  nothing  to  say 
1  today.” 


Coverage  Of 
Chess  Action 
Is  Offered 

U.  S.  Chess  Federation,  (80 
E.  11  St.,  N.  Y.  3)  is  offering 
a  subscription  service  to  news¬ 
papers.  If  between  12  and  30 
newspapers  subscribe  a  mini¬ 
mum  total  of  $3,000  to  cover  the 
actual  costs,  the  Federation  will 
provide  coverage  of  the  two- 
months  long  Challengers  Tour¬ 
nament  in  Yugoslavia  Sept.  4 
to  Oct.  31. 

Contribute  Service 

A  well-known  American  chess 
author  and  columnist  will  con¬ 
tribute  his  services  there  and 
cover  the  entire  event  without 
charge.  Rates  to  newspapers 
will  range  from  $100  for  a  total 
of  10  once-a-week  reports  up  to 
$250  for  42  reports  spaced  five- 
times-a-week. 

Special  American  public  in¬ 
terest  in  the  event  is  due  to 
entry  of  the  U.  S.  chess  cham¬ 
pion,  16-year-old  Bobby  Fischer 
of  Brookljm.  A  sum  of  $912.95 
was  contributed  by  newspaper 
readers  for  his  tournament  ex¬ 
penses  and  for  the  U.  S.  Chess 
Federation’s  activities  through 
newspaper  appeals. 

• 

Cleveland  Has  First 
Male  Society  Editor 

Cleveland 

Peter  Belamy,  columnist  of 
the  Cleveland  News,  has  been 
appointed  by  Editor  N.  R.  How¬ 
ard  as  the  new  paper’s  society 
editor. 

Mr.  Bellamy,  who  is  the  son  of 
the  late  Paul  Bellamy,  editor  of 
the  Cleveland  Plain  Dealer,  is 
the  first  man  to  be  society  edi¬ 
tor  of  a  Cleveland  newspaper. 

Besides  his  society  work,  Mr. 
Bellamy  will  continue  to  write 
his  daily  column,  “Bellamy 
Around.” 

Mr.  Bellamy  succeeds  his 
sister-in-law,  Mrs.  Molly  Doan 
Bellamy,  who  has  become  society 
editor  of  the  Plain  Dealer.  Both 
the  News  and  the  PD  are  pub¬ 
lished  by  Forest  City  Publishing 
Co. 

Mr.  Bellamy  came  to  the  News 
in  1938  from  the  Des  Moines 
(la.)  Register-Tribune. 

• 

Age  Editor  Dies 

Melbourne 

Sir  Harold  Maurice  Campbell, 
66,  editor  of  the  Melbourne  Age, 
for  20  years,  died  July  31  after 
a  brief  illness.  He  was  a  member 
of  the  Australian  delegation  to 
the  United  Nations  conference 
at  San  Francisco  in  1945. 
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bureau  —  that  is,  be  benehted 
equally.  There  would  therefore 
be  some  unhappy  papers  and 
resulting  frictions.  Further, 
there  would  be  the  problem  of 
apportioning  the  costs  equitably, 
and  so  on. 

Still  on  the  route  toward  a 
decision,  I  would  want  to  con¬ 
sider  alternative  ways  of  using 
the  funds  that  would  be  neces¬ 
sary  to  support  a  bureau,  alter¬ 
native  ways  of  attracting  more 
linage  that  might  cost  even  less 
than  a  bureau  or  practically 
nothing.  These  ways  would  in¬ 
clude  such  things  as  changes  in 
my  discount  stnicture  to  pro¬ 
vide  increased  incentives  for  con¬ 
tinuity  and  volume,  and  stand¬ 
ardization  (with  others)  of  dates 
of  rate  changes,  ROP  color  inks 
and  mechanical  requirements. 

Such  factors  as  these  might  be 
more  responsible  for  my  unsatis¬ 
factory  linage  volume  than 
agency  costs  have  been  or  are. 

Media  Strategy 

Let  me  try  to  summarize : 

1.  Client  and  agency  together 
attempt  to  arrive  at  a  media 
strategy  that  blends  well  with 
client  over-all  marketing  strat¬ 
egy.  There  is  a  best  medium  or 
there  are  best  media  in  each 
advertising  situation. 

2.  Newspapers  are  a  worth¬ 
while  medium  in  some  adver¬ 
tising  situations  and  not  in 
others. 

3.  Their  usefulness  is  in¬ 

creasingly  judged  by  skilled 
media  selectors  on  the  basis  of 
how  they  affect  the  desired  mes-  <  o  rrn.  i,  •  i. 

sage-basket  woven  of  coverage,  ^2.  The  baste  approach  n^es- 

continuity  and  frequency.  holding  and  adding 

.  .  1  j  -  Imapre  is  (1)  to  discover  those 

•  ny  general  advantages  of  advertisers  who  can  reasonably 
ewspa^rs  are  quite  meaning-  expected  to  use  your  news- 
^  until  they  are  translat^  paper  profitably,  (2)  find  out 
spectre  benefits  in  specific  everything  practicably  possible 
TC  ising  situations.  about  the  marketing  and  adv’er- 

5.  The  cost  of  a  medium  to  an  tising  problems  and  aims  of 

sdvertiser  has  to  be  an  import-  these  advertisers,  (.3)  find  the 
ant  factor.  He  wants  a  satis-  key  client  and  agency  men  in 
factory  message  basket  at  the  making  media  decisions,  and  (4> 
lowest  cost.  prepare  presentations  that  will 

6.  The  cost  to  the  agency  is  a  tell  these  key  individuals  what 
'  minor  or  non-existent  factor.  An  your  newspaper  can  do  for  them 

^ncy  valuing  its  long-time  re-  as  they  attack  their  particular 
.ionship  with  clients  is  not  marketing  and  advertising  prob- 
P)ing  to  jeopardize  that  rela-  lems. 


burden  placed  on  an  agency  be-  PRESS  PASS — Vice  President  Nixon  demonstrates  his  football  passing 

cause  it  recommends  a  particu-  ability  after  speaking  before  Football  Writers  Association.  Shown  with 

lar  medium  will  more  and  more  Mr.  Nixon  are  Paul  Zimmerman  (left),  Los  Angeles  Times,  retiring 

tend  to  be  assumed  by  the  client.  president  of  football  writers  group,  and  Furman  Bisher,  Atlanta  Journal, 

incoming  president.  Writers  gave  Mr.  Nixon  an  autographed  football 
Transferring  Costs  end  citation. 

9.  In  attempting  to  put  their 

best  foot  forward — as  any  wise 
seller  does — newspapers  could  J-llXtftl  fr 
establish  a  central  bureau  for  ^  m.  ^  1 

taking  over  certain  handling  tjDOrtS  l^OlUntfl 
costs  of  agencies.  These  costs 

would  merely  be  transferred  Chicago 

from  the  agencies  to  the  news-  Vice  President  Richard  Nixon, 
papers.  here  for  the  College  All-Star 

And  the  effect  on  newspaper  football  game, 
profits  would  depend  on  the  de-  sports  column  about  “things  I 
gree  to  which  such  a  transfer  remember”  in  addressing  the  an- 
of  functions  attracted  additional  nual  meeting  of  Football  Writers 
linage.  Association  of  America. 

10.  While  this  transfer  of  The  Vice  President  was  the 
functions  from  agencies  to  news-  guest  of  Chicago  Tribune  Chari- 
papers  might  attract  no  addi-  ties,  Inc.,  at  the  26th  annual 
tional  linage,  it  might  result  in  game  played  in  Soldiers’  Field 
the  retaining  of  some  current  between  the  College  All-Stars 
linage  that  would  otherwise  be  and  the  Baltimore  Colts,  cham- 
lost  in  the  future.  In  other  pions  of  the  National  Football 
words,  the  move  might  be  de-  League,  before  70,000  fans. 
fensive  in  nature.  In  the  light 
of  what  I  have  said,  this  is  a 
very  weak  point. 

Incomplete  Evidence 

11.  Before  a  decision  is  made 
to  establi.sh  or  not  to  establish 
a  central  bureau,  every  possible 
shred  of  evidence  as  to  its  effect 
on  linage  volume  should  be 
sought. 

The  evidence  advanced  to  date 
is  incomplete  and  seems  to  have 
at  least  a  little  emotional  con- 


that  he  knows  football,  recalling 
Rose  Bowl  games.  In  fact,  he 
told  the  group  that,  “If  I  had 
my  choice,  and  had  the  ability, 
I  would  like  to  write  sports.” 

The  football  writers  named 
Hines  Memorial  Stadium,  Jack- 
son,  Miss.,  as  having  the  worst 
.  1  „  1  •  i.  press  box  accommodations.  Out 

wrote  his  first  deference  to  Mr.  Nixon,  the 
writers  tabled  for  one  year  the 
recommendation  that  Whittier 
College,  his  Alma  Mater,  be  in¬ 
cluded  in  this  dubious  category. 

Certificates  of  merit  were  pre¬ 
sented  to  Bert  McGrane,  Des 
Moines  (Iowa)  Register-Trib¬ 
une,  who  has  served  as  secre¬ 
tary-treasurer  for  15  years; 
Wilfred  Smith,  Chicago  Tribune 
sports  editor,  and  to  Charles 
John.son,  Minneapolis  (Minn.) 
Mr.  Nixon  was  introduced  by  Star-Tribune,  first  and  second 
lul  Zimmerman,  Los  Angeles  presidents  respectively  of  the 
^alif.)  Times  sports  editor,  re-  association, 
ring  president  of  the  football  Furman  Bisher,  Atlanta  (Ga.) 
riters  association.  Journal,  was  advanced  to  the 

The  Vice  President  proved  presidency. 


AWARD — Frank  T.  Carroll,  right,  past  president  (1923-27),  receives 
the  Newspaper  Advertising  Executives  Association  award  for  dis¬ 
tinguished  service.  Making  the  presentation  in  California  are  J.  O. 
Wright,  left,  ad  director  of  the  Oakland  Tribune;  and  Louis  E.  Heindel, 
center,  San  Jose  Mercury-News. 
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difference  in  whether  a  man  or 
woman  reports  municipal  meet¬ 
ings,  police  courts,  political  meet¬ 
ings,  accidents  or  fires.” 

Articles  by  the  newsgals, 

‘objective,’  more  ‘realistic.’  In  written  for  the  Gannetteer, 
my  brief  experience  with  news-  house  magazine  of  the  17  Gan- 
paper  work,  I  have  found  this  is  nett  Newspapers,  suggest  that 
a  completely  unsupported  state-  acceptance  of  female  reporters 
ment.  A  good  reporter,  male  or  may  be  more  general  in  city 
female,  must  feel  his  story  before  rooms  than  in  wire-service  bu- 
he  can  communicate  it  well.”  reaus.  Wrote  Pat  Morgan  of  the 

Gannett  News  Service  bureau  in 
■Sob  Scars  Remain  Albany,  (in  private  life,  Mrs. 

Mrs.  Greta  Paige  Bozinis  of  Charles  Dumas ;  her  husband  is 
the  Elmira  (N.  Y.)  Star-Ga-  head  of  the  Associated  Press 
zette,  a  repoi’ter  for  eight  years,  capitol  bureau)  : 
wrote:  ‘‘Sometimes  I  feel  like  a  Little 

“The  sob  sister  of  the  1920s  Leaguer  who  got  mixed  up  in  a 
who,  with  pistol  in  her  beaded  big  league  game.  The  manager 
bag,  chased  Prohibition  racket-  sent  me  out  there,  but  why 
eers  was  eventually  replaced  by  doesn’t  somebody  tell  the  team 
a  mannish,  ill-speaking  figure  of  I’m  playing?” 
a  woman.  She  did  wear  a  hat — to  , 

show  that  she  was  a  lady.  .  .  .  Boys  ^ill  Be  Boys 

(But)  conscience  gnawed  at  the  continued: 

flagrant  disregard  of  the  pro-  «j  cover  the  Legislature,  at- 
priety  of  the  sexes— standards  tend  the  governor’s  press  con- 
then  being  strictly  in  favor  of  ferences  and  report  happenings 
females  kept  at  homeland  the  state  govemment.  I  carry  a 
garish  female  vanished  in  favor  ^^rd  that  says  I’m  a  Legislative 
of  ‘society.  These  honey-lipped  Correspondent.  But  I’m  not  a 
women  turned  such  a  volume  of  member  of  the  Legislative  Cor- 
newspaper  space  into  Chantilly  respondents’  Association,  al¬ 
lace  and  tea  parties  that  a  faint  though  that’s  defined  as  ‘an 
scar  remains  among  newspaper-  organization  of  news  reporters 

assigned  to  cover  the  legislature. 

There  s  hardly  an  editor  who  the  govemor  and  activities  of 
doesn’t  at  first  hold  his  breath  state  goveniment.’  Bylaws  of 

with  each  new  woman  writer,  proud,  56-year-old  organiza- 

The  scar  goes  deeper  with  the  tion,  you  see,  bar  women  from 
public.  They’re  often  surprised  membershin 
when  level-headed  writing  „  .  ,  ,, 

follows  a  female  byline.”  ^  ^  v,  -  .  w  • 

Miss  Betty  Alice  Boves  a  says,  as  we  reporters  is  a  new  variation  of  the  joint  lishers  agree  to  work  together m 

reporter  of  the  PZairi/ieW  (N.J.)  ^ 

Courier-News,  wrote:  conference.  Well,  boys  what  s 

“The  know-how  of  getting  per-  Majority 

sons  to  give  you  the  news  in-  Leader  Walter  Mahoney  asks  us  records. 

volves  a  certain  amount  of  tact, 

persistence,  detei-mination,  and  re^rters  and  their  wives 

even  aggressiveness -  traits  are jnv'ted  states  the  cocktail 
which  both  male  and  female  re- 
porters  can  possess.  ...  It 
doesn’t  seem  to  me  there  is  much  •  *  * 

“I  think  this  points  up  a  rule 


Newsgals 

(Continued  from  page  15) 


COMBINED  OPERATION — Lee  EHelson,  left,  of  Hearst  organiuHw 
general  manager,  confers  with  Charles  H.  Schneider,  right,  of  Scripps 
Howard,  editor,  on  the  new  San  Francisco  News-Call  Bulletin. 


Joint  Printing  Operation 
Has  Several  Variations 


The  Hearst-Scripps-Howard  joint  printing  is  an  outri^t 
the  arrangement  in  San  Francisco  partnership  deal.  Two  rival  pub- 


news-  production  and  sales,  using  > 
paper  publishing  which  goes  single  plant,  and  each  owns  one- 
back  some  30  years  in  E&P  half  interest  in  the  other’s 

paper. 

Two  papers  have  been  pooled,  • 

in  effect,  to  create  the  News-  u  i  ti  i 

Call  Bulletin.  Scripps-Howard  Henderson  Heatls 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


sional  life — ^there’s  a  place  for  .  most  popular  form  of  vicepresident,  will  take  over  the 
you  in  the  men’s  world  but  you  jomt  printing  has  been  the  j^g^  pgg^.  g^ce.  He  succeeds 
really  can’t  compete  with  men,  agency  corporation  setup.  In  McHenry  Browne,  who  resigned 
so  don’t  try.  Instead,  do  your  this,  the  publisher  of  each  paper  Before  transferring  to  the 
own  work  to  the  best  of  your  retains  editorial  control  of  his  staff,  Mr.  Henderson  w»-‘ 

ability.  ...  I  handle  many  as-  property  and  participates  in  executive  in  the  company’s 
signments  which  would  try  the  the  publishing  expenses  and  pro-  Engineering  Department.  Prior 
patience  of  a  male  reporter  as-  ^ts  of  the  agency  which  owns  the  tg  that,  he  had  been  a  researdi 
signed  to  them.  Men  prefer  P^a^t,  sells  the  advertising  and  engineer.  He  was  graduated 
tracking  down  high-level  politi-  handles  circulation.  Usually  a  from  the  Sheffield  Scientific 
cal  stories  .  .  .  ‘bird-dogging’  it  formula  of  participation  is  work-  School  at  Yale  University, 
outside  a  caucus  room  ...  ed  out  in  accordance  with  the  ^ 

button-holing  politicians,  and  I’dative  size  of  the  papers.  It  is  •  r  i. 
ferreting  out  news  sources  in  not  always  a  50-50  arrangement.  t^rtltor  Uies 

club  room  surroundings.  This  is  there  is  the  o^ration  PiTTSBUKGB 

the  type  of  news  digging  best  one  paper  abandons  its  Mrs.  Mary  Shine  Saffer,  48 

snitPd  ^  TYiPn  publishing  plant  and  con-  club  editor  of  the  Pittsburgl^ 

■  ’  '  ■  tracts  with  the  other  publisher  Sun-Telearanh  died  Aue  4.  Shf 

“But  if  a  big  story  comes  my  to  produce  the  paper.  sLetimes  Ld  b^n  wUh  the  newspap« 
way,  it’s  mine.  No  one  moves  in  this  arrangement  also  involves  a  for  30  years,  beginning  as  an 
to  take  the  glory.  And,  certainly,  common  sales  agency.  assistant  to  her  sister  who  was 

I’m  not  excused  if  I  miss  it.”  Still  another  variation  for  society  editor. 
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Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advertiiing,  publithinq  and  graphic 
arti  in  AutlYalia  road 
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Annual  Subscription  to  U.  S.  $8 
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Moscow  Lures  Press 
On  Fashion  Circuit 


By  Adeline  Fitzgerald 


Paris  Saint-Laurent  the  night  before 
Influence  of  the  jet  age  on  the  Dior  show,  we  had  a  couple 
fashion:  of  junior  reporters  over  there 

Not  only  are  the  new  Euro-  holding  phones  so  one  would  be 
pean  collections  dripping  with  free  when  Pat  Herman  was 
jet  beads,  but  the  jet-propelled  ready  to  start  dictating.” 


—a  new  stop  has  been  added —  inteiwiew,  was  a  repetition  of 
Moscow,  Sandwiched  between  her  performance  last  January, 
the  Florence  closing  and  the  when  Saint-Laurent  revealed  to 
Paris  opening  was  this  Moscow  her  that  his  collection  was  nor- 
weekend,  made  possible  by  jet.  mal.  Bu*^  th’s  time  it  had  more 
Time  was  when  a  few  enter-  iii'pact  knees  make  news, 
prising  fashion  reporters  made  Pat  Hei’man  came  from  the 
the  Atlantic  sea  voyage  once  a  London  bureau  for  three  weeks’ 


KNEES  UNCOVERED— Dior's  Yves  Mathieu  Saint  Laurent  gives  Pat 
Herman  of  UPl  a  scoop— knees  will  be  seen  with  hobble-skirts. 


with  Rome,  became  a  stop  on  Beryl-Ann  Brownell  of  the  Gary  and  Patricia  Peterson  for  the 
the  fashion  circuit.  This  sum-  Post-Tribune  came  over  together  New  York  Times  kept  ^seeing 
mer,  mainly  because  of  Ameri-  for  the  Paris  collections,  u..« 
can  fashions  being  shown  at  the  went  on  to  Vienna  and  Brussels. 

United  States  exposition,  Mos-  Women’s  Wear  F  ‘ 

cow  became  a  must  for  the  Mary  Neale  over  from  its  Lon- 
pioneers.  don  bureau  to  augment  the  Paris 


and  each  other  in  all  the  fashion 

_ '5.  salons.  Rome  and  Florence  were 

Daily  brought  covered  by  the  resident  report¬ 
ers,  Anna  Brady  for  the  Balti¬ 
more  S^m,  Sheila  Walsh  for  UPI 
and  Rosemary  Boxer  for  the 
Toronto  Telegram. 

Festivities  Galore 

Fashion  week  in  Rome  ended 
with  a  real  country  party  at 
Rosemary’s  Villa  Beatrice  up  in 
the  hills,  complete  with  the  tra¬ 
ditional  Roman  fiesta  delicacy, 
roast  pig.  At  the  Fontana 
Sisters  Expresso  coffee  party 
one  morning  in  Rome,  staged  by 
Roremary  Sheehan,  Fay  Ham¬ 
mond  was  the  only  guest  who 
didn’t  hope  to  win  the  door 
prize,  a  complete  wardrobe  of 

Fontana  shoes.  With  the  help  jjuyej.g  to  the  Hippodrome  at 
of  two  lawyers.  Fay  has  just  Vincennes  for  supper  and  night 
untangled  herself  from  the  com-  harness  racing.  “Bets”  were 
plications  of  winning  a  $5,000  costumes  from  the 

convertible  car,  upholstered  with  couture.  One  end  of  the 

leather  of  her  own  selection  but  hippodrome  was  turned  into  a 
festooned  with  so  much  tax  tape  jj^ittany  market  booth, 
she  couldn  t  even  ride  once  party  to  celebrate  the  end 

around  the  block  in  it.  parties  was  Ben  Holt’s 

Several  Paris  dressmakers  cocktail  in  his  Montpensier 
dared  the  weather  to  show  fash-  bachelor  apartment  looking  into 
ions  out  of  doors.  Andre  Sau-  the  treetops  of  the  Palais  Royal 
zaie  took  the  press  to  the  woods  gardens.  Guests  hung  out  the 
in  Louveciennes  for  an  evening  windows  looking  for  “Colette’s 
presentation,  and  Jacques  Es-  window”  and  Richelieu’s.  On 
terel  (who  made  B.B.’s  pink  ggn's  lavish  buffet  they  were 
gingham  wedding  dress)  showed  pleased  to  find,  among  the  water 
in  the  Tuileri^  gardens  but  lost  chestnuts  wrapped  in  broiled 
the  gamble  with  the  elements.  bacon  and  the  caviar  and  smoked 
For  an  enormous  evening  salmon,  that  American  institu- 
party  the  Chambre  Syndicale  tion,  celery  stuffed  with  roque- 
took  1,700  visiting  press  and  fort — a  novelty  in  France. 


Fay  Hammond,  a  onetime  fashion 
model  who  now  reports  Paris  style 
news  for  the  Los  Angeles  Times, 
poses  with  Russell  Carpenter,  ex¬ 
stock  boy  who  now  heads  I.  Mag- 
nin. 


I'eady  to  go  when  her  plans  had 
to  be  changed.  So,  for  her, 

Copenhagen. 

Faster  Coverage 

The  stepped-up  tempo  of 
European  fashion  coverage  was 
noted  by  Arthur  Higbee,  UPI 
bureau  manager  in  Paris.  “Five 
years  ago  our  reporters  used 
to  walk  to  the  office  after  a 
fashion  show,  type  up  the  story 
and  turn  it  in.  Now  they  grab 
a  phone  in  the  fashion  house  and 
pve  us  the  news  in  takes.  While 
our  ‘team’  was  interviewing 
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(Continued  from  page  9) 


New  York  junior  executives,  showed  the  paper  could  best 
n_  J  Ttnnle  Big  marine  basins  dot  the  beauti-  serve  its  community  —  adver- 

M\.k!U  LfUnK  fjj]  Navesink  River,  scene  of  ice  tisers  and  readers — by  a  daily. 

(Continued  froyn  page  9)  boating  and  ice  skating  in  win-  He  noted  that  it  would  be  as 

_  ter  and  sail  and  motor  boating  expensive  to  publish  twice  a 

in  summer.  Fishing  is  a  big  week  as  five  times. 

For  nine  years,  the  Register  activity.  Monmouth  Park  race  Nearest  daily  newspapers  to 
has  won  first  place  in  display  track  is  nearby  and  the  Freehold  Red  Bank  are  the  Long  Branch 
and  classified  advertising  in  the  Raceway  offers  daytime  trotting  Record,  Asbury  Park  Press  and 
New  Jersey  Press  Association,  races.  Perth  Amboy  News, 

Mechanically,  the  Register  “Here  we  have  farms  and  Indicative  of  the  community 


Freight  Car 
Fire  Delays 


New  Presses 


uciocjr  i  icsa  races.  Rerth  Amboy  News.  Orlando  Fk 

Mechanically,  the  Register  “Here  we  have  farms  and  Indicative  of  the  community  The  multi-million-dollar  n. 

could  have  put  out  a  daily  news-  seashore  and  mountains  and  support  extended  to  the  Regi.ster  pansion  program  of  the  OrlaiiA 

paper  30  years  a^.  It  has  used  ^iver  all  within  a  15-mile  by  its  readers,  many  of  whom  Sentinel-Star  suffered  a  stthaA 

rotary  presses  for  more  than  radius,”  declared  Mr.  Kelly,  have  written  congratulations  and  last  week  when  a  railroad  flat- 

40  years  and  sold  its  old  press  “Electric  power  and  telephone  gratitude,  is  this  letter  from  car  caught  fire  in  Virginia, 
a  couple  years  ago  to  a  daily  use  has  doubled  in  10  years.  The  B.  G.  Coats,  who  heads  an  rp.  oni-rArmo. 

newspaper.  It  has  had  all  the  National  Sweepstakes  Regatta  agency  of  auctioneers  and  ap-  V 

stereotype  equipment  needed  for  jg  held  here  in  the  ‘Water  Sports  pralsers : 


a  daily  for  decades. 


Center  of  the  East’.” 


The  car  was  carrying  a  new 
Hoe  press  unit  with  color  cylij. 
der,  a  new  folder  and  other  n- 


If  not  the  first,  let  me  be  equipment  from  the  New 


The  composing  room  equip-  The  staff  of  the  Register  has  among  the  first  to  congi-atulate 

lent  includes  three  Teletvne-  xi.-  t«-j  t» t* .--a lOrk  plant  of  K.  Hoe  &  Co, 


newsprint  alone  in  a  single  copy 
runs  to  nine  or  10c. 


Booming  Market 


The  Sentinel-Star  plant  ala 
has  12  old  (1928)  Hoe  pres 


ment  includes  three  Teletype-  been  increased  gradually  from  the  Red  Bank  Register  in  pub-  *  °  L  ' 

setters,  two  Teletype  perfora-  55  persons  to  72  fulltime  em-  lishing  a  daily  newspaper  start-  ^  ^  ^  returned  to  New 

tors,  seven  Intertype  machines,  pioyes  and  five  part-time  ing  Sept.  1.  ^  ~  , 

two  of  them  G-2  machines  for  woj-hers,  not  including  22  village  “Your  claims  of  serving  from  Railroad  officials  said  the  fin 

setting  ads;  two  Ludlows.  The  correspondents,  in  preparation  Eatontown  to  Keyport  and  from  apparently  started  when  a brab  J 

Register  uses  a  new  Imperial  for  dailv  publication.  Highlands  to  Freehold  are  some-  locked,  creating  frictioi 

typeface,  eight  point  on  nine.  The  Register  publishes  a  sec-  what  modest  as  everybodv  knows  that  >n  time  fired  the  timben  : 

“We  will  get  greater  efficiency  ond  edition,  the  Bav  Shore  Edi-  that  the  Red  Bank  Register  on  the  floor  of  the  moving  cm,  • 

out  of  our  equipment  by  going  tjon,  to  serve  the  20  towns  and  covers  Monmouth  County  like  intense  fire  was  confine!  - 

daily,”  observed  Mr.  Kelly.  villages  in  Middletown  Town-  Sherwin-Williams  Paints  cover  to  about  half  the  car  and  it  to  j 

The  latest  ABC  circulation  g},ip  across  the  Navesink  River,  the  earth.  extinguished  by  local  firemen  in  j 

average  by  quarters  was  18,083.  featuring  the  news  of  the  area.  “The  Red  Bank  Register  is  a  "•^’STinia. 

The  publishers  expect  to  lose  The  Register  maintains  an  office  family  newspaper,  read  by  every  The  Orlando  newspapers  only  , 
some  circulation  when  the  paper  Middletown.  member  of  the  family  and  then  l&st  fall  had  put  into  operatkn 

goes  daily  and  then  hope  to  build  Many  local  pictures  are  used,  laid  away  only  to  be  re-read  at  eight  new  Hoe  Color  Convertible 
it  back  again.  The  paper  sells  addition  to  the  strong  stress  a  later  date.  In  15  years  of  ad-  P^ess  units.  The  two  new  units 

for  15c  at  present.  The  cost  of  local  news.  vertising  public  auction  sales  and  double  delivery  folder  will 

newsprint  alone  in  a  single  copy  in  the  Register,  I  am  more  than  be  added  to  the  line, 

runs  to  nine  or  10c.  AP  Member  convinced  that  the  Register  is  The  Sentinel-Star  plant  ala 

Booming  Market  The  Register  has  been  a  beyond  question  the  greatest  ad-  has  12  old  (1928)  Hoe  pres 

w’eeklymemberof  the  Associated  vertising  medium  in  Monmouth  units. 

Mr.  Kelly  really  grows  as  pi-ess  for  years  and  it  now  wdll  Countv.  Consti*uction  of  a  warehouse, 

lyrical  as  a  Chamber  of  Com-  become  a  daily  member,  using  “With  eveiy  good  wish  for  mailroom  and  stock  room  has  1 

merce  secretai-y  when  he  de-  the  A  wire  service  for  inter-  success  and  may  your  welcome  just  been  completed.  A  fouitb 

scribes  the  booming  Red  Bank  national  and  national  news  and  venture  of  a  five-day-week  news-  paper  warehouse  on  a  railroad  | 

market.  There  are  40,000  dwell-  the  C  wire  seiwice  for  state  paper  far  exceed  your  expecta-  siding  is  under  construction.  i 

mg  units  in  the  retail  trading  ^gws.  However,  the  paper  will  tions.”  Bjjg  ^jjj  received  Aug.  28  | 

area  and  30,000  such  units  in  ^ot  lose  its  hometown  quality  •  on  a  two-story  addition  to  tin  , 

the  city  zone  The  population  of  and  will  stress  local  news  of  the  wr  .  office  building,  doubling  the  of-  ' 

^  John  W.  Frierson,  fice-composing  room  area. 

and  IS  expected  to  double  again  'fen  syndicated  comics  have  _ 

in  the  next  decade.  Consti-uction  been  bought  and  there  will  be  C  XT 

of  the  Garden  State  Parkway  such  syndicated  features  as  vXIIlCer,  1X10S  Geor^P  S.  Crandall, 

brought  great  growth  to  the  George  Sokolsky,  Herblock,  Amy  G'lniiptt  Fditor 

whole  coastal  area.  Vanderbilt,  Sylvia  Porter.  Birmingham,  Ala.  Araiiiieil  ri«uior,  uie 

The  Bendix  Aviation  Co.,  A  Progress  Edition  of  60  John  Woods  Frierson,  presi-  Elmira,  N.T  l 

which  has  large  plants  here  this  pages  or  more  is  planned  for  of  the  Birmingham  Post  George  S.  Crandall,  78,  ont 

week  announced  the  purchase  of  Sept.  1,  the  first  day  the  daily  ^o.  and  assistant  general  man-  time  pressroom  flyboy  who  be- 

a  site  for  a  $2,000,000  transistor  appears.  It  is  expected  that  the  of  the  Birmingham  News,  came  editor  of  the  Elmira  Star- 

unit  in  Holmdel  Village.  The  paper’s  biggest  editions  there-  ^'od  Aug.  14  at  the  age  of  62.  Gazette,  died  Aug.  15.  He  re- 
Bell  Laboratories  are  expanding,  after  will  be  on  Thursdays,  when  He  was  bom  in  Shelbyville,  tired  in  1956  when  he  was  » 
The  Arniy  Signal  Corps  has  an  food  advei-tising  appears.  Tenn.  on  March  10,  1897,  and  ecutive  editor  of  the  Gannett 

immense  installation  at  Fort  The  Register  was  established  after  graduation  from  high  paper  here. 

Monmouth.  There  are  two  Nike  as  an  employes’  paper  and  the  school  he  passed  up  a  college  Mr.  Crandall,  who  was  acth* 

missile  bases,  the  Earle  ammu-  80-year-old  policy  is  that  one  education  to  take  half-interest  in  professional  societies  until 
nition  depot,  the  J.  Howard  must  work  on  the  paper  to  own  in  a  lumber  and  cotton  business,  a  few  years  ago,  was  noted  for 
Smith  Co.,  which  operates  one  it.  Mr.  Brown  bought  his  in-  He  turned  to  newspaper  work  his  column  of  homely  philosophy 
of  the  largest  fertilizer  plants  in  terest  from  Mr.  Cook,  the  and  took  a  job  without  pay  on  and  also  for  his  “junior  editori- 
the  country,  and  many  other  founder.  Upon  Mr.  Brown’s  the  Memphis  Press  for  two  als”  written  for  the  teen-agers, 
industries.  death  in  April,  the  three  em-  years.  • 


•  on  a  two-story  addition  to  th* 

j  ,  office  building,  doubling  the  of- 

Jonn  W .  rrierson,  fice-composing  room  area. 


S-H  Officer,  Dies 


Birmingham,  Ala. 
John  Woods  Frierson,  presi- 


George  S.  Crandall, 
Gannett  Editor,  Dies 

Elmira,  N.  T 
George  S.  Crandall,  78,  one 


industries. 


pmyes  wno  now  operate  me  ousi-  In  his  nearly  40  years  of  news- 
Cx,mm«t.ng  Center  bo^^ht  his  stock.  It  is  a  paper  work  Mr.  Frierson  was  an  **®»**^  Helsbv 


Several  million-dollar  churches  closed  corporation  and  no  stock  executive  on  the  business  side  Glean,  N.  Y- 

and  synagogues  have  been  built,  can  be  sold  except  to  employes,  in  Memphis,  El  Paso  and  Blrm-  Henry  Roe  Helsby,  73,  editor 

Bamberger’s  and  other  stores  p  •  pi  ingham.  He  came  to  Birmingham  of  the  OZcan  rimes-//c raid  fr<®  | 

are  opening  another  new  shop-  ension  an  jggg  business  manager  of  1924  to  1956,  died  Aug.  17-  Bj 

ping  center  in  the  area,  this  one  The  Register  has  had  in  effect  the  Post.  In  1950  he  became  quit  the  tobacco  business  in  191^ 
in  Middletown.  since  1950  a  pension  plan  for  president  of  the  Post  Co.,  pub-  to  go  into  journalism,  .startin* 

Red  Bank  is  a  commuting  all  employes.  lisher  of  the  Scripps-Howard  as  city  editor  of  the  Conneazf 

center,  too,  the  home  of  many  Mr.  Kelly  said  a  survey  morning  paper,  the  Post-HeroW.  (Ohio)  News-Herald. 
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manufacturers.  Part  of  its  pro-  president.  At  Columbia  he  wrote 
motion  funds  come  from  one  per-  “Cover  Girl”,  a  press  agent’s 
cent  of  the  manufacturers’  pay-  dream  which  tied  up  its  stars, 
rolls,  which  under  a  collective  Rita  Hayworth  and  Gene  Kelly, 
agreement  between  management  with  15  magazine  covers, 
and  labor,  is  to  be  used  for  pro-  After  World  War  II  service 
motion.  Of  this  one  percent  one-  with  the  Navy,  when  he  super- 
third  is  held  back  for  local  city-  vised  motion  pictures,  rallies, 
by-city  promotion.  The  balance  tours  and  exhibits  to  speed  pro- 
goes  into  the  national  kitty.  The  duction  for  the  fleet  and  helped 

_ ^  _  _  _  national  treasury  is  also  bol-  organize  the  Combat  Photogra- 

uirnew  lady’s  hat  toy.  °  CCI  had  held  the  account  four  stered  by  voluntary  contribu-  phic  Division,  he  went  back  to 

Robert  S.  Taplinger  Associ-  and  a  half  years,  taking  over  tions.  serving  motion  pictures  as  vice- 

ates  beat  40  other  firms  to  the  shortly  after  the  Institute  was  Among  other  Taplinger  ac-  president  of  Enterprise  Studios 

rack  to  take  the  account  of  the  formed  by  the  industiy  and  was  counts  are  Coming  Glass  Works,  and  Walter  Wanger  Produc- 

Millinery  Institute  of  America,  under  the  direction  of  the  late  Hazel  Bishop,  Lady  Esther,  tions. 

This  week,  the  man  who  pub-  Samuel  Finkelstein.  Mr.  Riemer,  Schick  Razors,  First  National  Mr.  Taplinger  again  opened 

licized  the  oomphy  word  that  assistant,  succeeded  Mr.  Finkel-  Bank  of  Boston,  Woolens  &  his  own  offices  in  1949. 

^rocketed  Ann  Sheridan  to  stein.  Worsteds  of  America  Inc.,  Julies  «  *  * 

fame  renevred  the  promise  that  Taplinger’s  firm  steps  in  after  Wile  Sons  &  Co.,  Telautograph, 

got  him  the  $200,000  a  year  ac-  the  wholesalers  have  opened  Inc.,  American  News  Co.,  Union  PEOPLE  IN  PR 

count — that  he  would  devote  a  their  Fall  season  and  will  have  News  Co.,  and  Lanston  Indus-  riyde  Matthews  has  been 

major  share  of  his  own  personal  to  work  fast  to  get  Fall  fashion  tries  _  .  „  .  ^  namto  executive  vicepresident 

publicizing  ladies’  hats,  news  to  womens  page  editors  The  firm  has  offices  in  New 
William  Riemer,  head  of  MIA,  on  schedule.  York,  Chicago,  Los  Angeles,  .  „:„e„..„sident  for  two 

said  that  was  the  consideration  CCI  had  been  issuing  a  Washington  and  London.  years  ^ 

that  swung  the  decision  in  favor  quarterly  tabloid  clip  sheet  un-  „  ^  ^  +  v,oc. 

of  the  Ta^plinger  firm.  der  the  name  of  Fashion  Serv-  Ho..ywo«d  Expe^nce  Ro^e.  I^ntornationa^^has 

Personal  4tteniion  ‘"i’  T  f  Mr.  Taplinger  has  been  in  the  marketing  operation  in 

offered  on  request.  Begun  on  a  PR  business  30  years.  He  Mexico  City  with  William 

“We  were  looking  for  a  firm  small  scale,  and  mostly  to  week-  started  in  high  school  helping  o’Dwyer  fonner  New  York 

the  principal  of  which  would  Ijes,  it  was  expanded  to  include  to  publicize  the  Atlantic  City  mayor  and  ex-Ambassador 

really  give  our  account  his  per-  dailies  and  its  last  December  Beauty  Pageant.  After  school  Mexico,  as  chairman  of  the 

sonal  attention”,  Mr.  Riemer  issue  went  to  a  list  of  3,000.  he  joined  Columbia  Broadcast- 


PR’s  ‘Oomph’  Man 
New  Lady’s  Hat  Boy 


American  Can  Co.,  has  es- 
tabli.shed  a  PR  department  and 
appointed  William  H.  Dinsmore 
as  manager.  Mr.  Dinsmore  was 
formerly  with  General  Electric 


OPTOMETRIC  ACCOUNT 

Information  Counselors,  New 
York,  has  been  appointed  to 
handle  the  account  of  the  Amer¬ 
ican  Optometric  As.sociation,  St. 
Louis.  AOA  represents  10,500 
optometrists.  Warren  Oivens, 
president,  will  serve  as  account 
executive. 


ONE  WORD 

Hill  &  Knowlton  is  going  all- 
out  for  Coca-Cola  Company, 
with  Mary  Brown,  account  ex¬ 
ecutive.  Promotion  is  centering 
around  Coke’s  TV  shows  start¬ 
ing  on  NBC  Sept.  18.  After  sev¬ 
eral  months  to  weed  out  finalists 
H  &  K  announced  they  had  “re¬ 
duced  a  woman  to  one  word.” 
“Refreshing”  is  the  word.  The 
winner  delivers  it  as  a  one-word 
commercial  for  the  show. 
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Colburn  Elected 
APME  President 


By  Campbell  Watson 


Seattle 

John  H.  Colburn,  Richmond 
(Va.)  Times-D  i  s  p  a  tc  li,  was 
elected  president  of  the  Associ¬ 
ated  Press  Managing  Editors 
Association  here  last  week.  He 
succeeds  Michael  J,  Ogden, 
Providence  (R.  I.)  Journal  and 
Bulletin. 

J.  Edward  Murray,  Los  An¬ 
geles  Mirror-News,  became  vice- 
president  with  Roderick  J. 
Watts,  Houston  Chronicle,  sec¬ 
retary,  and  Mason  Walsh,  Dal¬ 
las  Tunes  Herald,  treasurer. 

Edward  T.  Stone,  Seattle 
Post-Intelligencer,  was  named 
general  chainnan  and  Sam  Ra¬ 
gan,  Raleigh  (N.C.)  Netvs  and 
Observer,  vice  chairman  of  the 
APME’s  continuing  study  com¬ 
mittee. 


New  Directors 


The  six  new  general  member¬ 
ship  directors,  listed  in  accord 
with  their  standing  in  the  vote 
count,  are: 

Mr.  Watts,  Kenneth  Simms, 
San  Diego  Tribune;  John  D. 
Paulson,  Fargo  Forum  (re¬ 
elected)  ;  Robert  Notson,  Port¬ 
land  Oregonian;  Everest  Der- 
thick,  Cleveland  Plain  Dealer, 
and  Howard  Cleavinger,  Spo¬ 
kane  Chronicle. 

David  Schutz,  Redwood  City 
(Calif.)  Tribune,  was  newly- 
elected  director  for  cities  under 
50,000  and  Vernon  Croop,  Ro¬ 
chester  Times-Union,  was 
elected  to  represent  New  York 
State. 

The  newly-named  committee 
chairmen  are: 

F  reedom  of  information  — 


Gordon  Hanna,  Memphis  Com¬ 
mercial  Appeal;  general  news, 
Robert  Notson,  Portland  Ore¬ 
gonian;  journalism  research, 
Paul  S  w  e  n  s  s  o  n,  M inneapolis 
Star. 

Membership  citations,  Rich¬ 
ard  L.  Young  Jr.,  Charlotte 
(N.C.)  News;  Enterprise, 
George  Beebe,  Miami  Herald 
with  Mr.  Simms  vicechairman; 
newsphotos  (which  now  includes 
color),  Daryle  Feldmeir,  Minne¬ 
apolis  Tribune. 

Personnel,  I.  William  Hill, 
Washington  (D.C.)  Star;  poli¬ 
tics  and  elections,  a  revised 
grouping  in  recognition  of  the 
1960  election,  Mr.  Derthick  and 
Mr.  Cleavinger,  and  state 
studies,  Mr.  Schutz. 

The  250  editors  gathered  here 
changed  the  bylaw  provision  for 
election  of  directors  representing 
papei’s  in  cities  of  less  than  50,- 
000.  The  provision  that  nomin¬ 
ees  from  chain  newspapers  in 
cities  under  50,000  or  from  news¬ 
papers  with  chain  affiliations  in 
any  city  over  50,000  was 
dropped. 

T^e  voice  vote  was  without 
opposition.  The  convention  was 
told  the  re.striction  had  ruled  out 
too  many  top  nominees. 

A  noted  scientist  pi-ovided  an 
accolade  for  the  editors. 


writers  having  a  few  compli-  more  skepticism  and  greater  dfr 
mentary  meals  with  the  club  termination, 
members,  he  declared: 

“Don’t  believe  what  the  other  Reporters 

guy  writes.  Go  to  the  source.  Necessary  tools  include  short- 
The  only  way  to  go  to  the  source  hand  and  wire  recorders,  he  sug- 
is  to  know  the  source,”  Mr.  Teb-  gested.  The  Times  will  never  be 
betts  said.  caught  as  short  on  mechanical 

A  problem  in  today’s  report-  aids  as  it  was  at  the  time  of  the 
ing  is  that  the  era  of  the  long  Nixon-Khrushchev  debate  in 
train  travel,  lonely  hotel  stop-  Moscow,  he  said, 
overs  and  constant  communica-  Pmbablv  most  of  the 


Probably  most  of  the  men 


Valid  Sports  News 


tion  between  managers  and  sent  out  to  cover  the  Soviet  i 
writers  is  gone,  said  the  Braves’  Premier’s  tour  of  this  country  { 


the  players  bring  families  into  lieves, 
camp  and  depart  for  family  ac¬ 
tivities  shortly  after  the  day’s 

training  session  is  over.  i  -i  u 

T,  J  .,  ,  ,  rri  .  In  the  Moscow  kitchen,  an 

Today  there  s  no  longer  Toots  .  u  i.  ^  i 

rju  >  4.  i.  e  •  ui  r  inaccuracy  or  a  bit  of  sloppy 

Shors  restaurant  for  nights  of  a-  u  u  i  j 

„  .  J.  .  J  ^  •  J  reporting  could  have  created  an 

argument,  discussion  and  friend-  .  f  ..  i  •  •  j  t »  hi  n 

ly  interchanges.  international  incident,  Mr.  Res- 

Part  of  his  remarks  were  in  ko  j 

rebuttal  to  Jack  Murphy,  sports  e  way  e  c  rrespon 

0,1  /roi:c  \  ents  covering  the  Moscow  epi- 


Perils  in  Kitchen 


editor,  San  Diego  (Calif.)  Un-  T  Ji  T  ^  T- 

•  u  M.-  ■  J  tj  J  J  sode  handled  the  situation  un¬ 
ion,  who  criticized  old  days  and  j  4,u  a 

old-style  writing.  He  said  he  them  was  to  gather 

did  not  accept  meals  with  sports  piece  e  ® 

They  wrere  generally  inadequate 
ngures.  .  , _ 


The  Union  tries  to  avoid  get- 


in  languages  and  in  individual 


.•  -  ...  -  .  .  ability  to  get  exactly  what  had 

ting  in  the  position  of  being  i,  j 

under  an  obligation  to  any  4.  i  ^  j 

,  “The  adequate  tools  for  mod- 

player  or  coach,  Mr.  Murphy  ..  ‘  .  _ » 

-J  ’  ^  ^  em  reporting  were  not  there, 


he  declared. 

Reads  from  Runyon  Turning  to  Geneva,  Mr.  Res- 

ton  observed  that  a  reporter  ac- 
Sports  writing  today  is  well  complished  in  shorthand  could 


written,  the  Union  editor  .said,  have  filed  his  reports  from  brief- 


In  proof,  he  read  the  lengthy  there  20  to  30  minutes 

lead  Damon  Runyon  wrote  on  ahead  of  his  rivals. 


the  result  of  a  Dempsey-Tunney 
fight. 


“I  think  each  of  you  has  the 
power  to  do  more  than  an  army 
of  soldiers  could  correct  in  the 
next  w’ar  if  that  should  come,” 
Dr.  Edward  Teller  declared. 


Irritation  over  a  magazine  reporting,”  he  declared. 


protest  against  today’s  report¬ 
ing. 


That  poiver  is  possessed  by 
managing  editors  because  “news 
is  what  you  make  it,”  the  nu¬ 
clear  physicist  of  the  University 
of  California’s  laboratory,  said. 

“You  carry  in  your  hands  the 
possibility  of  exciting  people  and 
of  providing  understanding. 
Whether  we  live  in  freedom  or 
by  dictate  is  in  your  hands. 
Please  write  about  what  is  going 
on  abi*oad,  in  many  places,  in 
the  remote  areas  of  the  globe.” 


“Write  what  you  want,  but  jnp  pjay  in  which  the  old-time 
let’s  have  a  guy  write  it  who  reporter  would  have  delighted. 


Beyond  these  points,  there  is 
“almost  a  sense  of  refining  our 


story  about  Babe  Ruth  was  the  This  is  shown  by  that  moment 


chief  stinger  in  Mr.  Tebbetts’  of  hesitation  when  an  official 


errs.  This  delay  costs  the  op¬ 
portunity  for  the  quick  open- 


loves  baseball.  Ruth  is  dead.  You  “The  reporter  is  less  aggres- 


know  what  Ruth  represented  give  than  in  the  old  muck-rakin(r 
and  you  know  what  Ruth  was,”  ^^ayg.  He  is  told  to  be  courteous. 


he  remarked. 


Where  Reporters  Fail 


Maybe  you  managing  editors  are 
too  courteous  to  your  report¬ 
ers,”  he  suggested. 


Today’s  news  reporters  are 
greater  than  ever  but  they  are 
failing  to  meet  the  pace  de¬ 


Copy  Desk’s  Power 


The  copy  desk  can  make  or 


manded  by  a  vastly  accelerated  Carl  J.  Nelson  told 

society,  James  “Scotty”  Reston  j:4.„,.„ 

For  the  headline  will  cause 
at  APME  sessions.  _ m 


FORWORD  LOOK— Roderick  J. 
Watts,  left,  elected  secretary,  and 
John  H.  Colburn,  new  president, 
of  APME  put  their  heads  together 
in  Seattle  on  plans  for  next  year's 
program. 


A  major  league  veteran  tossed 
a  few  fast  balls  over  the  APME 
convention  plate  to  stir  a  debate 
over  sports  coverage. 

Baseball  should  be  written  by 
those  who  “love  the  game,”  de¬ 
clared  George  B.  (Birdie)  Teb¬ 
betts,  executive  vicepresident  of 
the  Milwaukee  Braves.  Nor 
should  editors  be  afraid  of  their 


porters,  “the  finest  in  the  the  Chicago  veteran  of  newspa- 
world,”  have  been  able  to  im-  per  research  said.  The  headline 


prove  in  accord  with  the  era’s  can  boost  readership  of  a  story 


demands,  he  said. 

For  today  the  need  for  greater 


were  described  as  needed;  also  {Continued  on  page  58) 


official.  ^iU  have  recorders,  he  declared. 

Instead,  the  team  heads  for  a  The  problem  will  be  to  get  close  ' 
plane  a  few  minutes  after  a  enough  to  the  Communist  leader  ^ 
series  ends.  In  training  catnps,  to  pick  up  what  he  says,  he  be-  , 


For  the  headline  will  cause 
APME  sessions.  to 

Not  even  the  American  re-  gtop  or  go  on  to  another  page, 

fintxef  \ir\  4-ii  •  _ x _  _ 


from  50  to  100  percent,  he  said. 
Then,  if  the  words  of  the 


knowledge  and  for  greater  ac-  story  are  not  lively,  sparkling 
curacy  is  more  vital  than  ever  and  active,  the  reader  w’ill  pass 
before,  he  declared.  them  by,  he  reported. 

More  specialization,  more  ag-  The  impact  is  greater  than 


gressiveness  and  better  training  ever  today  because  the  proper- 
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for  just  eight  seconds 


A  Cartoon  Is  an  Idea 
Impaled  on  a  Gimmick 


By  Howard  M.  Kaplan 


Denver  Iowa,  where  he  majored  in  art, 

Paul  Conrad  figures  he  trades  and  was  graduated  in  1950. 

a  day’s  work — most  of  it  think-  After  high  school  and  before  . 

ing,  and  that’s  the  hardest  kind  college,  from  1942  to  1946,  Paul 
—for  eight  seconds  of  a  news-  served  with  the  Army  Engineers 

paper  reader’s  attention.  in  the  Pacific.  So,  seeking 

That’s  as  long  as  a  reader  warmer  climes  than  Iowa,  he  ,j,j 

will  focus  his  attention  and  moved  to  Miami,  Fla.,  after  his 
thought  on  an  editorial  cartoon,  graduation  from  SUI  and  . 

Mr.  Conrad  is  the  Denver  knocked  around  there  for  four 
(Colo.)  Post’s  editorial  cartoon-  months  as  a  free-lance  artist, 
ist.  Then  he  pawmed  his  shotgun, 

Mr.  Conrad  believes  the  form-  string  bass  and  drawing  board 
ula  for  a  good  editoral  cartoon  to  get  to  Colorado. 
is  relatively  simple:  You’ve  got  He  joined  the  advertising  art  p^j.^ 
to  say  something  worth  saying;  staff  of  the  Post  and  did  re-  ^ 
you’ve  got  to  say  it  with  humor  touching  and  odd  art  jobs  for 
and  satire,  in  terms  familiar  to  six  months.  Then  John  Summer-  fp 

everyone;  you’ve  got  to  focus  ville  quit  cartooning  and  Paul  ^  V 

on  an  existing  situation  in  such  Conrad  became  the  editorial 

a  manner  that  no  one  can  avoid  cartoonist. 

giving  it  a  hard,  second  look  ■  chai 

and  see  things  in  it  he  never  rirst,  the  Idea 

saw  before;  you’ve  got  to  wrap  “A  cartoon,”  Paul  says,  “ac-  GOl 
up  the  point  of  a  drama  that  tually  is  just  an  idea  impaled  the 
may  have  been  playing  for 
on  a 

as  the 
to  the 

places  to  everyone — 

but  in  such  a  manner  that  even 
the  person  needled  has  a  laugh  fl 
on  himself. 

The  “simple”  Conrad  formula,  ^  ^ 

therefore,  takes  on  the  complex-  > 

ity  of  Einstein’s  formula  for  ^ 

the  theory  of  relativity.  Espe-  ^ 

dally  when  you  remember  that 
the  cartoon’s  w’ork  must  be  done 

takes  longer,”  Mr.  Con- 
rad  says,  “he’ll  give  up  with  a 
shrug  and  the  comment  ‘I  don’t 
see  anything  in  it.’  It’s  better 

to  keep  the  message  to  six  o.  **<•*“"*■  "^  ■ 

seconds,”  he  claims.  ■ 

Mr.  Connid’s  daily  space  ^  ^  /■/<*>  I  - 

quota  is  three  columns  by  6’/^  .b  '  '  I  / 

inches,  and — at  most — 10  words.  ^  I 

“One  is  better,”  he  says.  The  /• 


Paul  Conrad 


Carthy  Stock.”  One  of  the  ele¬ 
phants  was  running  through  the 
hall,  into  the  foreground,  with 
a  handful  of  tape  shouting 
“Sell!”  Conrad  titled  the  car¬ 
toon  “The  Crash  of  ‘54.” 

The  fact  that  the  cartoon  was 
in  line  with  well-known  Denver 
Post  editorial  policy  was  not  a 
consideration  in  its  conception. 
If  Paul  Conrad  hadn’t  seen  it 
and  believed  it  that  way  him¬ 
self,  the  cartoon  would  not  have 
been  drawn — “at  least  not  by 
Paul  Conrad,”  he  said. 

His  OfTire 

Paul  starts  work  daily  at  8:.30 
am.  His  office  is  next  door  to 
that  of  the  editorial  page  editor, 
Mort  Stern. 

Paul  reads  the  papers,  scans 
a  few  magazines  and  thinks.  If 
an  idea  for  a  cartoon  comes 
along,  he  makes  a  quick  pencil 
rough  on  a  piece  of  copy  paper. 
If  he  likes  it,  he  takes  it  to 
Stem’s  office.  If  Stem  okays  it, 
Conrad  goes  back  to  his  draw¬ 
ing  board  and  in  a  bit  more 
than  an  hour  knocks  it  out. 

“Once  a  day  on  the  average,” 
Paul  said,  “a  reader  will  phone 
in  w’ith  ‘a  terrific  idea’  for  a 
cartoon.  The  reader  can  see  it 
all:  setting,  situation,  characters 
and  tagline.”  He  thanks  the  call¬ 
er  courteously  and  says  he’ll  see 
if  he  can  draw’  it,  giving  the 
impression  that  if  the  cartoon 
doesn’t  appear,  it’s  because  the 
cartoonist  isn’t  capable  of  ren¬ 
dering  such  spectacular  mate¬ 
rial. 

The  phoned-in  ideas  produce 
perhaps  one  cartoon  a  year. 

Paul  is  married  to  the  former 
Miss  Kay  King,  society  writer 
for  the  Post.  'They  have  a  son, 
James,  18  months. 

..w.......  _ -  w  _ _  ...»  »..»  ».  _  Paul’s  hobbies  are  painting  in 

left  it  by  Reg  Manning  of  McNaughf  Syndicate  and'  one  at  lower  right  pastels  and  oils,  reading  and 
is  by  Hugh  Haynie,  Greensboro  (N.C.)  News.  golf* 
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tion  of  editorial  content  of  the 
newspaper  is  contracting  even 
further,  he  believes. 

The  Nelson  Survey  of  the 
Month  series,  covering  a  na¬ 
tional  group  of  24  newspapers, 
today  shows  a  32  percent  av¬ 
erage  of  editorial  content.  This 
compares  with  a  40  percent  edi¬ 
torial  content  for  all  of  1958. 

Mr.  Nelson  said  the  average 
man  today  reads  about  20  per¬ 
cent  of  the  total  news  stories  in 
his  newspaper.  The  average 
woman  reads  16  percent. 

The  number  of  features  of¬ 
fered  by  a  daily  newspaper  has 
contracted  since  the  1939-52 
Continuing  Study  of  Newspaper 
Readership. 

Today  the  avei-age  number  of 
features  is  45  against  a  fonner 
68,  Mr.  Nelson  reported.  The  re¬ 
duction  is  sharper  among  news¬ 
papers  under  100,000  circula¬ 
tion. 

The  editorial  page  has  slipped 
in  overall  readership.  This  is 
due  to  the  slide  in  readership 
of  the  editorial  cai’toons  in  the 
papers  he  suiweyed  recently,  Mr. 
Nelson  noted. 

The  CS  summaiy  of  138  pa¬ 
pers  showed  a  cartoon  reader- 


ship  score  of  64  for  men  and 
56  for  women.  Recent  studies 
showed  38  for  men  and  30  for 
women  for  the  “mets”  and  35 
men,  26  women  scores  in  the 
under  100,000-circulation  group. 

This  may  result  from  the  diffi¬ 
culties  in  getting  sharp  cartoons 
on  general  subjects,  Mr.  Nelson 
suggested. 

Staff  Morale 

The  George  J.  Kienzle  report 
(E&P,  Aug.  8)  on  youth’s  view 
of  newspapering  shows  morale 
is  the  key  to  employee  relations, 
declared  I.  William  Hill,  Wash¬ 
ington  Star. 

In  summarizing  the  report  by 
the  director  of  Ohio  State  Uni¬ 
versity’s  School  of  Journalism, 
Mr.  Hill  stressed  two  points. 

“It  is  important,  as  heads  of 
news  departments,  if  our  salary 
range  is  low,  that  we  dedicate 
ourselves  to  impi’ovement,’’  he 
said. 

“It  is  even  more  important 
that  we  provide  recognition  as 
well  as  pay.  The  thing  is  that, 
if  our  staffs  receive  recognition, 
conditions  will  redound  to  the 
improvement  of  the  news  I’oom. 

“Morale  is  the  key  and  the 
heart  of  this  problem.’’ 

The  need  for  recognition  was 
stressed  further  in  the  report 
of  A1  Perrin,  Riverside  (Calif.) 
Daily  Press,  on  the  results  of  a 
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morale  survey  made  within  the 
APME  membership. 

“Few  reported  a  system  of 
recognition,’’  Mr.  Perrin  said. 
This  was  partly  the  result  of 
confusion  over  the  meaning  of 
the  request  for  a  report  on 
morale,  he  explained. 

The  basic  need  is  for  personal 
contacts  to  obtain  understand¬ 
ing.  He  emphasized  that  “try¬ 
ing  to  understand  will  in  itself 
be  beneficial.’’ 

These  contacts  should  be  by 
the  managing  editor,  on  small 
papers,  and  through  assistants, 
on  large,  he  suggested.  As  tips, 
he  urged  editors  learn  why  new 
employees  left  their  last  job  as 
well  as  learn  why  old  employees 
are  leaving  the  paper. 

♦  ♦  ♦ 

Color  Pays  Its  Way 

Editorial  color  is  a  worth¬ 
while  investment  that  pays  off 
in  advertising  and  circulation 
dollars,  G.  W.  Churchill,  Nash¬ 
ville  Tennessean,  assured  the 
AP  editors. 

During  the  recession,  the 
profit  dipped  on  most  newspa¬ 
pers  but  held  the  line  on  the 
Tennessean,  due  to  increased 
color  income,  “Mr.  Churchill 
said. 

Editorial  color  sells  advertis¬ 
ing  color  and  promotes  the  en¬ 
tire  paper,  he  advised. 

“If  you  don’t  sell  your  own 
product,  who  is  going  to  sell  it? 
A  newspaper  needs  promotion 
as  much  as  any  other  product 
and  color  is  the  present  way  to 
promote.’’ 

The  Minneapolis  Star  feels 
that  color  is  paying  off,  reported 
Paul  S.  Swensson. 

With  indications  that  over  the 
next  three  to  five  years  many 
advertising  dollars  will  go  into 
magazines  and  television  color, 
his  guess  was  that  black  and 
white  newspaper  will  lose  lin¬ 
age. 

The  discussion  developed 
when  Hugh  Patrick,  Rock  Hill 
(S.  C.)  Herald,  charged  the 
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convention  was  “sweeping  color 
under  the  rug’’  by  failing  to 
name  a  new  color  committee. 

Officials  explained  that  color 
had  been  merged  with  news- 
photos.  While  there  had  been 
a  “mere  miniscule  of  member¬ 
ship  response’’  to  color,  Ed  Mur¬ 
ray,  Los  Angeles  Mirror-Newt, 
said  he  felt  certain  the  joint 
committee  would  consider  it 
vigorously. 

Mr.  Patrick  said  he  wanted  to 
know  how  many  use  color,  how 
many  must  use  mats,  and  at 
what  price  AP  can  “afford  to 
seiwe  half  of  the  newspapers 
with  mats.” 

“Isn’t  it  worth  while  to  gam¬ 
ble  on  l  eal  color  seiwice  by  AP?" 
Mr.  Patrick  demanded. 

Frank  Starzel,  AP  general 
manager,  replied  that  the  asso¬ 
ciation  had  gambled  “and  will 
continue  to  do  so.”  AP’s  use  of 
color  goes  back  35  years  when 
tint  blocks  were  used,  he  said. 

“We  will  try  to  supply  the 
best  color  we  can  but  we  can’t 
do  it  for  nothing,”  Mr.  Staizel 
said.  Directors  have  been  asked 
for  a  color  fund  “in  reasonable 
proportion”  to  the  overall 
budget,  he  added. 

The  response  to  AP  color  of¬ 
ferings  has  been  poor,  Mr. 
Churchill  reported.  The  average 
number  of  “takers”  per  photo 
offered  has  been  five.  Seventeen 
have  been  made  available. 

“Once  'we  wake  up  to  color 
AP  will  provide  the  service," 
Mr.  Churchill  assured. 

*  *  * 

Reports  on  Russia 

Distortion  of  press  reports  on 
the  people  of  Russia  was  charged 
by  J.  Edward  Murray,  Los  An¬ 
geles  Mirror-News. 

This  distortion  is  by  selection, 
he  explained,  and  all  media  are 
guilty. 

“We  neglect  the  difficult  re¬ 
porting  of  the  people. 

“Many  of  us,  in  my  opinion, 
have  neglected  the  story  that 
the  Russian  people  are  fairly 
well  satisfied  with  their  sys¬ 
tem,  support  their  government, 
feel  that  it  represents  them,  and 
feel  a  fierce  faith  and  hope  that 
they  and  communism  are  build¬ 
ing  the  future  of  mankind.” 

Mr.  Murray’s  charges,  based 
on  a  trip  to  Russia  and  special 
studies,  were  answered  by  W. 
Earl  Hall,  Mason  City  (la.) 
Globe-Gazette. 

“My  observations  brought  con¬ 
clusions  about  180  degrees  from 
those  of  Mr.  Murray,”  he  re¬ 
ported.  “My  criticism  of  our 
reporting  is  that  it  seems  as  if 
our  foreign  observers  are  re¬ 
quired  to  find  something  ex¬ 
tremely  favorable.” 
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Castro  Soon  Forgets, 
Chastises  U.S.  Press 


New  England 
Group  Denies 
‘Monopoly’ 

Boston 

Newspapers  of  New  England, 
Inc.  deni^  in  Federal  Court 
that  it  sought  to  monopolize  the 
Haverhill  Newspaper  business, 
as  charged  by  the  Haverhill 
Jottrnal. 

Union-Leader  Coi*p.,  publisher 
of  the  Haverhill  Journal  and 
:  the  Manchester  (N.  H.)  Union- 
I  Leader,  seeks  damages  of  $1,- 
000,000.  It  charges  the  Haverhill 
Gazette  and  other  members  of 
Newspapers  of  New  England, 
Inc.  with  violating  anti-trust 
laws. 

The  Gazette’s  answer  this 
week  said  that  “if  the  plaintiff 
has  suffered  any  loss,  it  is  a 
loss  for  which  this  defendant  or 
any  of  the  defendants  are  not 
liable  .  . 

In  a  counter  claim,  the  Ga¬ 
zette  charged  the  Union-Leader 
1  CoiT).  with  attempting  to  force 
the  Gazette  out  of  business  and 
set  up  a  monopoly  for  the  Jour¬ 
nal. 

Newspapers  of  New  England, 

!  Inc.,  said  the  Haverhill  Gazette 
Co.  adopted  advertising  rates 
!  effective  Feb.  1,  1959,  that  were 
in  accordance  with  standard 
practice. 

Ix>an.s  Admitted 

They  admitted  the  Haverhill 
Gazette  Co.  was  losing  substan¬ 
tial  sums  of  money  at  the  time 
and  contended  the  losses  were 
"due  to  illegal  activities  of  the 
plaintiff.” 

Newspapers  of  New  England, 
Inc.,  admitted  making  loans  to 
the  Gazette,  “legally  and  proper¬ 
ly,  to  support  the  business  needs 
• . .  of  the  company,  the  capital 
stock  of  which  was  entirely 
owned  by  said  Newspapers  of 
New  England,  Inc.” 

In  an  individual  answer,  the 
Haverhill  Gazette  said  the 
Union-Leader  Corp.  tried  to  pur- 
ch^e  Gazette  stock.  The  Gazette 
said  stockholders  refused  and 
accepted  instead  a  purchase  offer 
from  Newspapers  of  New  Eng¬ 
land,  Inc. 

William  Loeb  heads  the  Union- 
wader  Corp.  Newspapers  of 
New  England  was  fonned  by  a 
^re  of  executives  of  other 
dailies. 

Sub  Price  Raised 

Kansas  City 

The  Kansas  City  Star  is  in¬ 
creasing  its  subscription  price, 
^Pt.  1,  from  45  to  50  cents  a 


By  Jay  Mallin 

Havana 

The  American  press  has  had 
rough  handling  at  the  hands  of 
Fidel  Castro  and  his  govern¬ 
ment.  The  latest  incident  has  in¬ 
volved  Jean  Secon,  a  part-time 
UPI  reporter,  and  Alexander 
Rorke,  freelancer,  who  were  held 
under  arrest  for  over  a  week 
without  any  charges  filed 
against  them. 

Although  the  U.  S.  press 
played  an  important  role  in 
building  up  Castro  and  his  cause 
during  Cuba’s  two-year  civil 
war  (E&P,  Feb.  7, 1959),  Castro 
has  been  quick  to  forget.  He  has 
levelled  numerous  blasts  at  the 
U.  S.  press  on  his  frequent  TV 
appearances.  His  favorite  tar¬ 
get  :  the  wire  services,  which  he 
has  accused  of  distorting  the 
truth. 

Castro  became  so  irate  at  the 
U.  S.  press  criticism  of  his  ex¬ 
ecuting  over  550  war  criminals 
that  he  set  up  his  own  news 
service,  Prensa  Latina.  PL  fol¬ 
lows  the  Castro  line  but  claims 
to  be  “independent.” 

A  fortnight  ago  the  executive 
boards  of  several  Cuban  news¬ 
papermen’s  groups  adopted  a 
resolution  condemning  Time, 
Life  and  Fortune  for  their  criti¬ 
cism  of  the  Castro  regime.  A 
week  later  a  general  assembly 
of  Cuban  newsmen  again  at¬ 
tacked  U.  S.  publications  which 
are  not  favorable  to  Castro. 

2  Reporters  Arrested 

The  most  serious  incident  so 
far,  however,  has  been  the  ar¬ 
rest  of  Secon  and  Rorke.  Both 
had  gone,  separately,  to  the 
home  of  Major  William  Morgan 
in  an  effort  to  interview  him. 
Morgan  was  one  of  the  key  Cas¬ 
tro  agents  who  unearthed  a 
counter-revolutionary  ring. 

Secon  and  Rorke  were  de¬ 
tained  at  Morgan’s  house  and 
later  moved  to  military  head¬ 
quarters.  When  U.  S.  Ambassa¬ 
dor  Philip  Bonsai  was  asked 
what  the  American  embassy  had 
done  to  secure  the  release  of  the 
correspondents,  he  answered ; 
“We’ve  done  all  we  could  do. 
There’s  nothing  more  we  can 
do.” 

Meanwhile,  it  was  learned 
that  a  U.  S.  newspaper  almost 
gave  away  a  trap  set  by  Castro 
to  catch  an  expeditionary  group 
sent  from  the  Dominican  Repub¬ 
lic.  Early  in  the  week  the  Miami 
News  ran  a  story  (written  by 


this  correspondent)  reporting 
that  Morgan  had  been  instru¬ 
mental  in  the  roundup  of  the 
ring  of  conspirators.  This  had 
not  been  revealed  until  then. 

But  at  the  same  time  the  Cas¬ 
tro  government  was  going  to 
elaborate  efforts  to  create  the 
impression  Morgan  really  was 
a  conspirator.  Morgan  was 
broadcasting  on  a  shortwave  ra¬ 
dio  to  the  Dominican  Republic 
saying  he  and  other  officers  were 
in  command  of  a  force  which 
had  seized  control  of  southern 
Las  Villas  Province.  He  .said  his 
men  were  fighting  Castro’s 
troops. 

Morgan  was  trying  to  lure 
Cuban  exiles  in  the  Dominican 
Republic  into  joining  his  sup- 
po.sed  “revolt.” 

When  the  Miami  News  ran 
its  story,  the  trap  was  almost 
given  away.  Morgan  had  to  do 
a  lot  of  talking  on  the  radio  to 
convince  the  plotters  in  the 
Dominican  Republic  that  the 
story  of  his  being  a  double  agent 
was  false. 

Finally  a  small  group  of  men 
flew  over  to  Cuba  to  see  for 
themselves.  Morgan  convinced 
them  he  was  indeed  up  in  arms. 
The  men  flew  back  to  the  Do¬ 
minican  Republic,  and  the  next 
night  10  more  men  flew  to  Trini¬ 
dad  in  Las  Villas.  They  were 
promptly  arrested  —  and  Mor¬ 
gan’s  true  role  was  revealed. 

UPI  officials  in  Havana 
learned  that  one  of  the  reasons 
Secon  was  being  held  was  be¬ 
cause  UPI  had  carried  the  Mi¬ 
ami  News  story.  Cuban  officials 
evidently  did  not  understand 
that  the  story  did  not  originate 
with  UPI.  It  was  understood 
they  felt  the  story  about  Morgan 
was  so  accurate  that  UPI  must 
have  had  links  with  the  counter¬ 
revolutionaries  in  order  to  know 
so  many  details. 

At  midnight  Aug.  17  the  au¬ 
thorities  at  (iamp  Liberty,  where 
political  prisoners  are  held, 
freed  Miss  Secon.  Exhausted 
from  her  ordeal,  she  returned 
home  for  rest. 

Mr.  Rorke,  an  American  pho¬ 
tographer,  was  expected  to  be 
released  in  another  day  or  so. 

• 

Saturday  Change 

Pittsfield,  Mass. 

Starting  Sept.  5,  the  Berk¬ 
shire  Evening  Eagle  will  pub¬ 
lish  its  Saturday  edition  in  the 
morning  and  distribute  it  before 
8  a.m. 


Space  Men 

{Continued  from  page  13) 


leasc-s,  interviews,  and  pictorial 
matter  available  equally  to  all 
media. 

It  was  indicated  at  NASA 
that  there  were  misgivings  when 
the  idea  of  sale  of  unofficial  fea¬ 
ture  material  was  bi’oached. 
Consent  was  ,  given  only  after 
precise  ground  rules  were  laid 
down,  the  elemental  concept  be¬ 
ing  that  the  “official  story”  is 
within  the  control  of  the  govern¬ 
ment  and  will  be  handled  on  a 
no-preference  basis. 

NASA  has  agreed  to  arrange 
for  the  Mercury  astronauts  to 
meet  media  representatives  and 
discuss  their  non-classified  activ¬ 
ities  at  any  time  that  will  not 
interfere  with  their  project 
duties. 

The  seven  men  will  not  be 
pennitted  to  appear  on  radio  or 
television  programs  or  in  motion 
pictures,  or  publish  or  collabor¬ 
ate  in  publishing  writings  of 
any  kind  without  first  obtaining 
NASA  approval;  they  may  not 
be  compensated  for  any  publica¬ 
tion  or  writing  which  involve 
reporting  to  the  public  on  official 
duties;  they  may  not  indorse 
commercial  products. 

• 

Mrs.  Stubblefield, 

Head  of  Group,  Dies 

Charleston,  \V.  Va. 

Mrs.  Frances  Ogden  Stubble¬ 
field,  president  of  News  Pub¬ 
lishing  Company  of  Wheeling, 
died  Aug.  18.  She  was  66. 

Eldest  daughter  of  the  late 
H.  C.  Ogden,  Mrs.  Stubblefield 
had  been  the  active  head  of  the 
Ogden  Group  of  12  newspapers 
in  West  Virginia  for  the  past 
several  years.  She  was  promi¬ 
nent  also  in  Republican  Party 
affairs,  serving  as  a  national 
committee  member. 

Mrs.  Stubblefield’s  husband, 
D.  W.  Stubblefield,  is  a  retired 
owner  of  a  chemical  plant. 
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MACHINERY  and  SUPPUES 

Miscellaneous  Equipment 
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ANNOUNCEMENTS 
_ .\eirspapgr  Brokers _ 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  E^st  Romneys 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEy stone  3-1361. 

EXPERIENCE  COUNTS.  We  negotiate 
newspai>er  property  sales  in  California, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK.  3709-B  Ar- 
linfrton  Ave.,  Riverside,  California. 

★  ★  PERSONAL  Service  backed  by  30 
years'  experience  in  the  West.  A.  W. 
Stypes  &  Co.,  625  Market  St.,  San 
Francisco  5,  California. 

WE  HAVE  serious,  well-financed  buy¬ 
ers  wantinR  good  Southern  newspapers. 
Newspaper  ^rvice  Go..  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Ga. 

THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
IS  Waverly,  Detroit.  Mich.  TO.  6-5864 

SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

_ and  sold  without  publictiy 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St,,  Sioux  Qty,  Iowa. 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper- —it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 

selling.  _ 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

Newspaper  Appraiserx _ 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purines.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 

_ Publications  for  Sale _ 

MASSACHUSETTS  WEEKLY.  Fine 
equipment.  Gross  *50,000  plus.  Unop¬ 
posed  in  town  of  6,000.  *45,000  with 
*22,500  down.  Bank  reference  first 
letter.  Box  3408,  Editor  &  Publisher. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion:  3  times  @  55c;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  (f  $1.00;  2  times  ®  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday.  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-30S2 


.4NNOUIS  CEMENTS 
Publications  For  Sale 


MODEL  31  LINOTYPE,  72/90  channel 

magazines,  in  good  condition,  offered  DUPLEX  flat  bed.  Model  “E"  No. 
subject  to  prior  sale,  *4800.  1049,  10  H.P.,  AC,  drive,  AvtiUbii 

August  1. 

Also  Goss  single  width,  decker  type, 

rotary  press,  32  pages  capacity,  23-9/16  GOSS  Cox-O-Type,  No.  CO-332,  10  H.P. 
cutoff.  A  wonderful  printer  replaced  AC,  G.E.  V-Belt  drive,  two  foUen, 
by  units  to  double  capacity.  Priced  at  chases.  Available  August  1. 

*25,000,  as  and  where  is. 

DUPLEX  tubular.  16-pages,  2  to  L 
Berkley  Newspapers  Corporation  30  H.P.  AC,  G.E.  drive,  color  foua, 
Berkley,  West  Virginia  tain,  complete  stereotype.  Avsilabh 

now. 


TWN  WEEKLIK,  (^art  Ar^  6.  Berkley,  West  Virginia 

Will  gross  *140,000  this  year.  Equip¬ 
ment  adequate  for  publishing  small 
daily.  Priced  at  *120,000.  with  *26,000  — 

cash.  P.  T.  Hines,  Publishers  ^rvice,  Newsnrinl 

P.  O.  Box  3132,  Greensboro.  N.  C.  _  ewspnni _ 

WESTERN  DAILY.  Presently  doing  NEWSPRINT  —  All  Sizes 

close  to  *100,000  a  year.  Good  po-  BEHRENS  PULP  A  PAPER  CO. 
tential.  Mining  and  Agriculture  econ-  70  E.  46  St.,  N.  Y.,  N.  Y. — MU  6-6676 
omy.  Asking  *125,000  with  *40,000 
down  but  will  negotiate  with  financial¬ 
ly  responsible  client.  Jack  L.  Stoll  & 

Associates,  New.spaper  Brokers,  Suites  Press  Room 

600-601,  6381  Hollywood  Blvd.,  Los  — 

Angeles  28,  California,  Hollywood 

. . . .  AVA  LABLE,  NOW 

ONLY  *6,000  DOWN  ' 

CALIFORNIA  RURAL  EXCLUSIVE  DUE  TO  A  DECISION  TO 
Grossing  *25,000,  can  be  increased.  nCf’^DCACC  TUIC  CI7t  /’’iP 
Two  machines,  two  automatic  job  UCv-^lxC/AoC  lilC  OI4.L 

presses.  Dry  climate.  Price  *25.000.  THEIR  PLANT.  THE 

J.  A.  Snyder,  Newspaper  Broker. 

ffi*.  '=■  OBRANA  PRESS,  INC. 

IDAHO  EXCLUSIVE  (XIUNTY  SEAT  I  i  I 

WEEKLY  in  big  town,  *60,000  gross  -5  '  O  LinaSH  OTFeei, 

Scranton  3.  Penna. 

wEsraRbrsTATEs^RAL  GROUP  sell  its  entire  Rotary 

Three  newspapers,  very  fine  equipment,  _  ,  j  7  j- 

good  growth  record,  profitable.  11,600  PtGSS  Department,  InClUCiinQl 


(X)SS  arch  type,  6-unit8,  22%*  cutofi, 
double  folder.  Color  Hump,  font 
CAP(30  fountains.  End  Feed,  100  H.P, 
AC,  C-W  drive.  Available  March  19(H. 


NEWSPRINT  —  All  Sizes  AC,  C-W  drive.  Available  March  19«. 

BEHRENS  PULP  A  PAPER  CO. 

70  E.  46  St.,  N.  Y.,  N.  Y.— MU  6-6676  DUPLEX  tubular,  24-pages,  2  to  1, 

60  H.P.  AC,  G.E.  drive,  color  fountain, 
balloon  former,  complete  stereotyj*. 
Available  July  1. 

Press  Room 

-  LOYAL  S.  DIXON  CO. 

A  WAN  ARI  P  MOW  11164  Saticoy  St.  Sun  Valley.  Cdif. 


Press  Room 

AVAILABLE.  NOW 

DUE  TO  A  DECISION  TO 
DECREASE  THE  SIZE  OF 
THEIR  PLANT.  THE 


316  Linden  Street, 
Scranton  3,  Penna. 
will  sell  its  entire  Rotary 


paid  circulation.  *250,000.  29%  down.  „ 

Send  proof  of  financial  ability  to  J.  A.  5’ . 

Snyder,  Newspaper  Broker.  2234  E.  Newspaper  Press,  Serial 

Romneya  Dr..  Anaheim.  Cal.  No-  306^  two  units,  two-plate 

—  Wide,  producing  16  pages  collect. 

Publications  Wanted  8-page  papers  straight,  or  up 

'  to  32  pages  tabloid,  at  speeds  up  to 

SOUTHERN  PUBLISHER  desires  to  30,000  per  hour.  40-page  capacity 
purchase  daily  of  5  to  20,000  circula-  folder  folding  half  fold.  Color  com- 

tion  in  Chart  Areas  3,  4  or  6  to  give  pensators  to  permit  the  running  in 

opportunity  to  young,  proven  manage-  2  colors  of  a  single  sheet  to  8  pages 

ment  team.  Replies  held  in  strictest  newspaper  or  16  pages  tabloid  with 

confidence,  of  course.  Gene  Worrell,  color  on  all  pages.  208  volt,  80 

President.  Bristol  Newspaper  Printing  H.  P.  running  motor ;  208  volt,  3 

Corporation,  Bristol.  Virginia-Tennes-  H.  P.  starting  motor ;  208  volt.  3 

see.  Telephone  NO  9-2181.  H.  P.  motor  roll  lift.  26  inch  min- 

n  .  .  .  imum,  36  inch  maximum  width  roll. 

tSusineSS  Opportunities  Enterprise  panel  board  and  resist- 

sa?ky^K  ’rwen?‘y°-two'H^"siee1 
sold  to  settle  confused  estate.  Unusual-  ****'' 

mous  health  center.  Gross  is  over  sell- 

ing  price  and  can  be  increased  sub-  SRS 

stantially.  Price  *133.000.00,  29%  down,  Serial  465 

includes  buildings.  88x135  corner  lot. 

Dean  Sellers.  Arizona  Newspaper  Prop-  5??’.  .  ,  ■  ,  .-t. 

erties,  625  E.  Main,  Mesa.  Ariz.  With  ? electric  stereo  jwt  with 
Cummins  Trust.  hand  pump — 6  G.  E.  emersion  heat- 

era,  control  panel  and  Bristol 
iwr'Tr7cn*nv7D  ovrvvxrv/'-vro  Thermometer  Control— 208  volts. 

NF,W^P4PF.R  SKRyiliUS  Hammond  S-Column,  gas-fired  flat 

Press  F.neineers  casting  box. 

_ r,ngineers _  Form-O-Scorch  matrix  drier  — 

UPECO  INC  S®*"*®*  208  volU. 

mr  t:-  A  1.  ’  K-  Hoe  &  Co.  Matrix  Shear. 

Move  Erect  Anywhere  .  .  .  (flayboiirne  Curved  Plate  Router 

Specializing  in  Newspaper  Presses. 

Duplex  and  Goss  lhatbeds  _ _ _ 

Rotaries — Tubulars  ADDITTONAT,  PTRGES  OF 

Cylinders.  EQUIPMENT 

Lyndhurst.  N.  J.  Phone  GEneva  8-3744  Nolan  Radial  Arm  Router,  Serial 
20  minutes  from  New  York  City  2649  H. 

Newspaper  Press  Installations  Nolan  Stereotype  Saw,  Serial  6820 

MOVING— REPAIRING— TRUCKING  »•  ^  „ 

Expert  Service— World  Wide  P'”"®*’-  Mi^el  C-1,  Ser- 

SKIDMORE  AND  MASON  INC.  '’21-  Extra  rotary  knife. 

65-59  Frankfort  Street 

Contact;  Sam  S.  Puntolillo 

BArclay  7-977  5 

:  UPECO,  INC. 

MACHINERY  and  SUPPLIES  Lyndhurst.  New  Jersey 

_ Composing  Room _ 

I  L.  &  B.  HEAVY  DUTY  Newspaper  _ 

!  Turtles  are  in  use  all  over  the  United  UNITUBULAR  UPPER  FORMER 
i  States  and  foreign  countries.  “Ask  the  new,  available,  also  Unitubular  roll 
I  man  who  uses  them.”  *84.50  to  *97.50,  arms.  George  C.  Oxford,  Box  903,  Boise, 
none  better  at  any  price.  Write  for  Idaho, 
literature.  L.  &  B.  Sales  Co.,  Box  560, 

1  Phones  27  and  96,  Elkin,  N.  C.  World’s  FOR  SALE,  Harris  S.  7-L  offset  pr^. 


UNITUBULAR  UPPER  FORMER 
w,  available,  also  Unitubular  roll 


FOR  SALE — 100  h.p.  Cutler-Hamnw 
Press  Drive  and  (Control  complete,  b- 
eludes  220/440  Control  Board  ud 
Grids,  100  h.p.  G.E.  A/C  440  volt,  N 
cycle,  3  ph.,  875  r.p.m.  Motor,  6  ll.^ 
Inch  Motor,  Brake  Motor,  6  inch  Chilli 
Drive  and  Shaft  Sprockets  for  both 
28,600  p.p.h.  and  36,000  p.p.h.  Ako 
available  a  75  h.p.  Allis-Chalmen  H 
cycle,  3  ph.,  865  r.p.m.  Motor.  Com¬ 
plete  Drive  and  Control  with  eitha 
motor  *4,860  as  is  in  our  plant.  Drin 
was  in  operation  until  July  1959.  Writi 
Everett  Daily  Herald,  Everett,  WiA 

Available  Now 

MUL'n  COLOR  SCOTT  PRESS 
Angle  bar  newspaper  press  with  2241 
inch  cut-off.  Operates  up  to  40,000 
copies  per  hour.  5  arch  type  units,  ! 
folders,  2  color  cylinders,  portible 
color  fountains.  Press  overhauled,  rub¬ 
ber  rollers  new  in  1956.  Complete  sterKs 
type  equipment,  double-truck  CiSStilu 
box  included.  Excellent  operating  con¬ 
dition.  MAKE  OFFER. 

San  Francisco  Shopping  News 
861  Howard  Street 
1  San  Francisco.  California 


GOSS  3  UNIT  PRESS 

3  HSLC  16-Page  Units 
1  Double  Folder 
End  Roll  Brackets 
AC  Motor  Drives 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.I. 


O  Hoe  32  Page  Magazine  Rotary  Prest 
Product  llxl5-')4,  2  colors  one  side, 

1  color  reverse.  Additional  foldl 
added  for  digest  size  books. 

O  (12)  Goss  Archtype  (Headline 
1949)  Units;  3  folders,  23-9/ir 
cutoff.  Substructure,  reels,  etc. 
tor  equipment. 

O  Modei  8  Linotype,  gas  pot,  A.C. 
motor. 

O  Vandercook  full  page  proof  press. 

o  Vandercook  model  320,  size  20x21 
proof  press. 

O  Hill-Curtis  full  page  saw,  router  • 
jigsaw. 

o  Hacker  plate  rectifier. 

O  51x75  Hamilton  steel  stone  on  mctsl 
frame  with  398  8%xl3  galleys. 

O  Hoe  double  plate  tail  cutter — 2144 

O  Hoe  stereotype  saw. 

APEX  PRINTING  MACHINERY 
CO.,  INC. 

210  Elizabeth  Street 

New  York  City  12  WO  6-0070 


4  UNIT  SCOTT  PRESS 
(Two  Folders) 


arrns.  George  C.  Oxford,  Box  903,  Boise,  C-H  control  panels  and  drive:^-<»» 

veyor— 23-9/16"  cut  off— stations  and 
signal  system— 68"  to  76*  web. 


largest  distributor  of  Newspaper  Form  !  used,  36  inches  by  48  inches,  including  Erection  beams  for  easy  removal. 


Trucks.  I  waah-up  attachment,  extra  Toilers  and 

- -  hydraulic  stock  lift.  Write  Greer  PuV- 

TYPE  FOR  SALE  lications,  Inc.,  40  West  Main  Street, 

Recent  change  of  type  faces.  Have  to  Gowanda,  New  York. 

offer,  29  fonts  8  pt.  Corona  with  bold  - - — ~ 

face ;  28  fonts  544  Pt.  ionic  with  bold  PRESS  MOTOR  DRIVES  of  26,  40. 


Immediate  availability  *16,000  com* 
plete  1 

Further  details  on  inquiry. 


I  face.  Price  *30.  per  font.  Address  Box  60,  60,  76,  100,  160  H.P.  AC.  Gmrge  |  The  Post-Tribune,  Gary,  Indiana. 

I  3512,  Editor  &  Publisher.  |  G.  Oxford,  Box  903,  Boise,  Idaho. 
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Press  Room 


COLOR ! ! ! 


3  UNIT  HOE 

with  1  color  cylinder  and  8  Pan- 
eoiut  Color  Ceuplae — Double  Folder 
-22%'  —  on  Subatructure  with 
BmU  and  Partere— AC  Drive — 

Anilabla  Immediately. 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Unit! 

{  Unit!  with  color  humps 
I  Folders  with  balloon  formers 
21  Kohler  8  Arm  reels  with  mnning 
Mt  tem>iona 

Will  sell  any  part  of  the  above. 

Priced  attractively  for  immediate 
removal  and  storase.  Located  at 
St  Louis  Giobe-Dsmoorat. 


SCOTT  PRESSES 

6  Identical  Octuple  Presaea 

Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units  with 
1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  8  to  2  Double 
Folders  with  C-H  Conveyors.  8  Arm 
Reels  and  Automatic  Tensions. 
Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HCRALD 
TRAVELER. 

Available:  Immediately 
Priced:  For  quick  sale  or  leeue 


HOE  PRESSES 

4— S  or  8  Units — Super-Production 
Steel  Cylinder-Roller  Bearing — Ink 
Pump— Columnar  Mounted  Reris 
Md  Tensions — (^H  Conveyors — 
Portable  Color  Fountains. 

Uxaied:  BOSTON  GLOBE 
Available;  Immediat^y 
Priced:  For  quick  sale  or  lease 


DUPLEX  TUBULAR 
PRESSES 

|{.,P*^Deliverod  new  1948-1953 
Color  Flexibility — Complete 
“joreo— AC  Soionoid  Drive — Avail- 
sble  Now 

—  1  to  1  —  Quarter  Folder 
AC  Dnve — Stereo — Available  Now 

^  ^ — Located  San  Diego 
AC  Drive— Stereo — Available  Now. 


8  PAGE  FLATBEDS 

^  Cox-O-Type— California 
V -u^^New  York  CSty-Utah 
-North  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


MACHINERY  and  SUPPUES  ' 


Press  Rootn _ 


NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  ro¬ 
tary  presHes.  Time  and  money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

1633  West  Main,  Oklahoma  City,  Okla. 
Ce  6-8841 


_ Stereotype _ 

PONY  AUTOPLATB  with  vacuum,  ex¬ 
cellent.  22%"  available  now. 

Roll  stands  with  tension  oontrols,  hoist¬ 
ing  motor  for  floor-fed  press. 

Complete  brand  new  Cline-Westing- 
house,  chain  drive  and  controls  with 
100  HP,  60  cycle  motor,  10  HP  start¬ 
ing  motor.  Also,  one  used  drive  same 
as  above. 

Stanley  Ross,  ‘‘El  Diario",  164  Duane 
Street,  New  York  13.  N.Y.,  WA  5-9478. 


_ Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 
WANTED:  8-page  Duplex  or  Goes  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Worka.  323 
N.  4th  St..  Phila.  6.  Pa. _ 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTBR  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  6,  Mo 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7.  N.  Y. 


_ HELP  WANTED _ 

Administrative 

GENERAL  MANAGini  by  October  1 
for  large  non-daily  operation  which 
includes  production  of  three  newspa¬ 
pers  weekly  plus  volume  of  commercial 
letterpress  printing.  Want  man  experi¬ 
enced  in  printing  estimating,  general 
business  managrement,  and  some  edi¬ 
torial  writing.  College  town ;  per¬ 
manent;  salary  plus  share  of  business 
profits.  Give  experience,  references, 
etc.,  first  letter  to  R.  G.  Taylor  P.  O. 
Box  668.  Kennett  Square.  Penna. 


GENERAL  MANAGER 
OFFERED  OPPORTUNITY 
IN  SMALL  DAILY 

Growing  midwest  newspaper  of 
8.000  subscriptions  in  commu¬ 
nity  of  13.000.  Retail  sales 
over  30  million  bringing  new 
and  enlarging  stores  to  in¬ 
crease  advertising.  Knowledge 
of  job  printing  helpful.  Skime 
stock  ownership  available.  Pub¬ 
lisher  soon  to  retire.  Write 
fully  your  promotions,  sales, 
growth  records,  editorial  and 
all  experience.  References.  Box 
3523,  Editor  &  Publisher. 


HELP  WANTED  1 


tiireuiatinn 


aRCULATION  MANAGER 
FOR  SMALL  DAILY 

You  may  be  a  district  man  on  a  me¬ 
dium-sized  daily  or  the  Number  1  or 
2  man  on  a  small  daily.  If  you  are 
and  would  welcome  the  opportunity 
and  challenge  of  being  circulation 
manager  for  an  established  ABC  daily 
in  a  rapidly  growing  city  in  Chart  Area 
6,  we’d  like  to  hear  from  you.  Box 
3514,  ^itor  &  Publisher. 

OPPORTUNITY  IN  CALIFORNIA 

Morning  and  afternoon  paper  in  the 
70,000  to  100,000  class  nee^  fully  ex¬ 
perienced,  capable  district  manager 
with  proven  sales  ability.  Good  starting 
salary,  company  benefits,  paid  vaca¬ 
tion.  etc.  Write  in  confidence  to  Box 
3517,  Editor  &  Publisher. 

_ Classified  Advertising _ 

CLASSIFIED  MANAGER.  13.000  daily, 
write  D.  Grandon,  The  Daily  Gazette, 
Sterling,  Illinois. 

CLA^IFYbD  ADVERTISING  MAN¬ 
AGER  for  12.700  ABC  daily.  To  handle 
accounts  and  head  three  girl  depart¬ 
ment.  Good  salary  commensurate  with 
background  and  ability.  C.  P.  Leuch- 
ter,  Times  Journal,  Vineland.  New 
Jersey,  38  miles  from  Philadelphia. 

CLASSIFIBtPdTsPLAY  salesman  or 
woman  for  leading  classified  a.m.  daily 
Chart  Area  2.  Prefer  one  experienced 
in  handling  automotive  and/or  real  es¬ 
tate  accounts.  Salary  plus  bonus  plus 
car  allowance.  Write  fully  to  Box 
3503,  Editor  &  Publisher. 

GROWING  DAILY  newspaper  has  im¬ 
mediate  opening  for  Classified  Adver¬ 
tising  manager.  Must  be  experienced, 
but  will  consider  young,  aggressive 
person  who  has  the  know  how.  Salary 
and  monthly  bonus.  Apply  Jerry  H. 
Grosvenor,  Publisher,  Gallup  Daily 
Independent,  New  Mexico. 

IMMEDIA’TE  OPENING 
We  need  a  good  classified  advertising 
manager  who  can  sell  and  manage. 
Perhaps  someone  now  in  a  second  posi¬ 
tion  feels  he  is  ready  to  step  up,  or 
some  one  whose  progress  is  presently 
blocked.  City  of  40,000  Chart  Area  2. 
Will  pay  what  you’re  worth.  Give 
background  and  salai^  requirements. 
Box  3538,  Editor  &  Publisher. 

ONE  OF  ILLINOIS’  best  non-metro¬ 
politan  dailies  has  an  exceptionally  de¬ 
sirable  position  for  topnotch  classified 
advertising  salesman,  25  to  40 ;  ex¬ 
perienced,  aggressive,  resourceful,  capa¬ 
ble  of  developing  classified  and  classi¬ 
fied  display  linage.  Pay  and  advance¬ 
ment  limit^  only  by  ability  and  initia¬ 
tive.  Modem  plant,  ideal  working  con¬ 
ditions,  modern,  prosperous  city;  lx>nus. 
free  insurance,  profit  sharing,  etc. 
Write  details  of  education,  experience, 
training,  references.  Box  3527,  Editor 
&  Publisher. 

_ Display  Advertising _ 

EXPANDING  LOCAL  AD  STAFF. 
Opening  for  Display  Ad  Salesman. 
Good  salary  and  many  fringe  benefits. 

'  Experience  on  weekly  or  daily  required : 

!  Write:  Advertising  Manager,  Enter- 
'  prise  and  Journal,  Beaumont.  Texas. 

I  WANTED — ad  manager  for  six  day 
‘  daily  in  Chart  Area  8.  $100  guarantee 
with  bonus  based  on  inchage  increase. 

1  Write  Wit  Ledbetter,  Nevada  Evening 
.Tnurnal,  Nevada,  Iowa. 
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SANDUSKY  REGISTER 

We  have  an  immediate  opening  for  ■ 
young,  experienced  display  advertising 
salesman.  Must  be  strong  on  selling 
and  layouts.  Excellent  working  condi¬ 
tions,  congenial  staff. 

We  are  a  20,000  daily  and  growing. 
YOU  can  grow  with  us.  Give  com¬ 
plete  resume  and  references  in  first  let¬ 
ter.  E.  G.  Heibergcr,  Sandusky  Regis¬ 
ter,  Sandusky,  Ohio. 

WORKING  ADVERTISING  DIRBC- 
TOR  who  will  really  get  results.  Good 
future,  mid-west,  20,000  circulation, 
university  city.  'Tell  all,  with  refer-  ‘ 
ences,  in  first  letter.  Box  3415,  Editor  ; 
&  Publisher. 


HELP  WANTED 


DISPLAY  SALESMAN,  experienced, 
write  D.  Grandon,  ‘The  Daily  Gazette, 

Sterling.  Illinois. _ 

TO  SERVICE  AND  SELL  all  types 
of  accounts.  Present  opening  made 
IKWsible  by  salesman  retiring.  Good 
starting  wage,  commissions,  insurance, 
car  allowance,  Christmas  profit  share 
and  three  week  paid  vacation.  Write 
qualifications  and  general  Information 
about  yourself  in  first  letter  to:  Jack 
B.  Albee,  Advertising  Director,  Laredo 

Times.  Laredo,  Texas. _ 

E  XP^  I  ^N  C  E  b  ADVERTISING 
SALESMAN,  not/  over  40,  hustler, 
strong  on  copy  and  layout,  ambitious 
and  reliable.  Prize  winning  Illinois 
daily,  not  in  Chicago,  offers  security, 
merit  advancement,  bonus,  profit  shar¬ 
ing.  free  insurance,  etc.  Clean,  pros¬ 
perous.  one  paper  community,  con¬ 
genial  professional  staff.  State  train¬ 
ing,  references,  experience,  to  Box 
3528,  Editor  &  Publisher.  _ 

FLORIDA^ MAGAZINE  publisher  needs 
top  advertising  promoter.  Top  pay,  va¬ 
cation  and  other  company  benefits. 
Box  3502.  Bklitor  &  Publisher, _ 

INSTITUTIONAL 
SPACE  SALESMAN 


We  need  a  man  experienced 
in  selling  institutional  adver¬ 
tising.  If  you  are  a  specialist  in 
this  field,  or  have  good  con¬ 
tacts  among  industrial  adver¬ 
tisers  and  corporations  en¬ 
gaged  partially  or  wholly  in 
defense  or  other  Government 
contracting  we  would  like  to 
talk  to  you.  Exceptional  in¬ 
come  opiK/rtunity  with  ex¬ 
panding  specialized  publica¬ 
tion.  Write  to  Box  3500,  BMitor 
&  Publisher.  1476  Broadway, 

New  York  36,  N.  Y. 

OPENING  JANUARY  1  for  advertis- 
ing  manager-salesman  on  ABC  semi- 
weekly  in  tobacco  and  peanut  growing 
area  of  North  Carolina:  cai>able.  ex¬ 
perienced  and  successful  young  man 
with  energy  and  initiative  needed  for 
position  offering  exceptional  oppor¬ 
tunity:  growing  town  of  6,000;  all 
replies  confidential.  Box  35-35,  Editor 

&  Publisher. _ _ _ _ _ 

RETAIL  ADVERTISING  SALESMAN 

Green  Bay  Press-Gazette  has  an  open¬ 
ing  for  an  experienced  newspaper  ad¬ 
vertising  salesman  on  Its  Retail  staff. 
Minimum  five  years  exijerience,  pres¬ 
ent  newspaper  assignment.  Good  copy 
lay-outs  and  ideas.  Excellent  community 
and  an  aggressive  growing  newspa¬ 
per.  Write  full  particulars  to  Dan  C. 
Beisel,  Advertising  Director,  Green 
Bay  Press-Gazette,  Green  Bay,  Wis¬ 
consin,  or  phone  collect  HEmlock 
5-4411. 

_ Editorial 

EXPERIENCED  NEWSPAPER  WpM- 
AN  for  re-writing,  picture  editing. 
State  experience,  salary.  Box  3313, 
Editor  &  Publisher. 

CITY  HALL  reporter  for  quality  Ohio 
Daily.  Should  have  at  least  three  years 
newspaper  experience,  flair  for  ex¬ 
plaining  municipal  operations.  Box 
3204,  Witor  &  Publisher. 

GENERAL  ASSIGN.MENT  reporter  by 
first  rate  Ohio  Daily  in  the  25,000 
circulation  bracket.  Some  experience 
desirable,  bright  beginner  considered. 
Box  3205,  Editor  &  Publisher. 

NORTHERN  OHIO,  six  day  evening 
paper  wants  a  qualified  person  to  dou¬ 
ble  as  Photographic  editor  and  to  work 
the  slot  on  the  copy  desk.  Box  3206, 
Editor  &  Publisher. 

STATE  EUIITOR  to  direct  stringers 
and  makeup  lively  area  news  pages  for 
progressive  P.M.  daily.  This  key  posi¬ 
tion  open  September  1.  Write  fully, 
E.  J.  Karrigan,  American-News,  Aber¬ 
deen,  South  Dakota. 

SPORTS  EDITOR  for  11,000,  progress¬ 
ive  Chart  Area  7  daily.  Top  salary  to 
'  right  man.  Fringe  benefits.  Good  work- 
;  ing  conditions.  Send  resume  and  elip- 
I  pings.  Box  3331,  Editor  ft  Publisher. 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


EXPERIENCED,  aggressive  idea  man 
for  city  editor  of  50,000  circulation 

DIRECTOR  AND  ASSISTANT 

|TMIVPR>IITV  Mirw«  RITRP4II  ant  working  Conditions,  insurance,  1ms- 

pitalization,  and  retirement  plans.  Ex- 
JNtiw  xUKn.  akjiaA  cellent  pay.  opportunity  for  right  man. 

Box  3533.  Editor  &  Publisher. 


LTNIVERSITY  NEWS  BUREAU 
NEW  YORK  AREA 

Top  flight  newsman,  experi- - - - 

enced,  mature,  hard-working,  EXPERIENCED  REPORTER  for  one 

Public  Relations  minded,  in-  man  suburban  bureau,  Connecticut  af- 

terested  in  education.  Beats  in-  ternoon  daily.  Pleasant  manufacturing 

elude  8  undergraduate,  gradu-  residential  city.  Must  fill  over  five 

ate,  and  professional  schools  columns  daily.  Three  years  or  more 

and  general  activities  of  a  ma-  experience  rejiuired.  Write  full  details, 

jor  university.  Best  references.  enclose  samples.  Box  3o41,  Editor  & 

$8000-8500  beginning  salary —  Publisher. _ 

depending  on  background.  E'INE  OPPORTUNITY  September  8 

for  young  reporter-photographer  in 
Assistant  same  as  above,  less  live  news  bureau  for  24,000  circulation, 

experience  required.  $6000-6500  Southern  Wisconsin  daily.  State  edu- 

bfcginning  salary.  Box  3302,  cation,  health,  family  status,  exjieri- 

Eklitor  &  Publisher.  ence,  car.  Box  3511,  Editor  &  Pub¬ 
lisher. _ 

_ _ _  MAJOR  OHIO  afternoon  newspaper 

ALL-ROUND  MAN  needed  to  manage  ha.s  ojienings  for  J-Grads,  or  men  with 
small  weekly  in  Massachusetts.  Must  one-two  year  newspaper  exiierience  who 
like  hard  work.  Write:  Beacon  Pub-  have  completed  militaiy  obligations, 
lishing^  Company,  Maynard,  Massachu-  Paid  hospitalization,  surgical  and  in- 
setts.  Salary  plus  bonus.  surance  benefits  and  pension  plan.  Top 

BEGINNING  REPORTER,  no  experi-  ^aK^  setup.  Box  3505,  Editor  and  Pub- 

ence  necessary,  but  some  training  help-  _ 

full.  Salary  open.  Send  complete  resume  NEW'SMAN — City  hall  and/or  general 
first  letter.  Jim  Sedgwick,  Editor,  assignment.  Must  be  fa.st,  accurate  and 
Mills  Publications,  Hoepeston,  Illinois,  sober  for  hard-hitting,  fast-paced  20,- 
BEGINNING  (two  years  experience)  Cenf®'  Florida  aftern^n  daily  in 

reporter  or  recent  J-school  grad  for  college  town,  non-resort  aiea.  Airmail 
general  assignment  spot.  Combination  references.  Box  3o06,  Editor  & 

man  preferred.  Must  have  car,  be  r'ublisnej;. - 

willing  to  accept  night  work.  Send  NEWSPAPER  FEATURE  WRITER 
resume,  samples,  aptitude  test  scores,  who  would  like  to  work  with  former 
names  of  last  five  books  read  to:  newspapermen  in  Information  and  Edu- 
Jerry  Durnbaugh,  Managing  Editor  cation  Department  of  large  insurance 
Plain  Dealer,  Wabash,  Indiana.  ’  company  handling  a  wide  variety  of 
rwpv — vnimnD — 7X5 — c=i — n - j—m - :  public  relations  writing  assignments. 

Florida  daily  ot  a  man  who  likes  to  create 

-..V— j  week,  attractive  ^ar-  ideas,  with  a  flair  for  writing  them 

fri^  "I  ,  in  »  way  that  invites  readership. 

inpre  benefits.  Experience,  A-1  quaJi-  Should  have  neat  appearance  and 
fications  necMsary  to  run  universal  ability  to  meet  and  deal  with  top 
'iS'i  j  ^  make-up  and  layouts,  company  executives.  Must  be  willing 

wll:*  .  riaff.  to  relocate  in  Hartford  area.  Salary 

details  to  Box  3430,  Editor  &  commensurate  with  ability  and  ex- 

fuDlisher. _ _ _ perience.  Send  resume  and  copy  sam- 

DESKMAN  by  New  England  P.  M.  feature  material,  to 

daily  of  12,000.  Give  experience,  refer-  Editor  &  Publisher, _ 

®®'®'T:..pP«Sted  in  letter.  REPORTER 

Box  3429,  Editor  &  Ihiblisher  ^  at  t  a  *1  a.  t. 

•gTwr-TAT  T  _  lof  a  New  Jersey  daily.  Must  have 

EXCELLENT  OPPORTUNITY  for  be-  experience  in  general  assignment  and 
^nning  sports  writer  on  large  Los  municipal  reporting.  Box  3539,  Editor 
Angeles  suburban  daily.  Full  details  &  Publisher _ 

^brief  REPORTER  for  8,000  Midwest  morn- 

Box  P-O.  injj  daily.  Camera  know-how  essential. 

California’  Annex,  Covina,  Some  sports  helpful.  Applicant  ^ould 

ill  m.  - - have  at  least  two  years  experience  for 

PUBLICITY  MEN — part  time.  Local  permanent  spot  here.  Write  full  de¬ 
newspaper  coverage,  ALL  Chart  Areas,  tails,  salary  requirements  in  first  let- 
Box  3436,  Editor  A  Ehiblisher. _  ter  to  Box  3509,  ^itor  &  Publisher. 

TRADE  PAPEIR  REPORTEJR  FOR  6-day  afternoon  pa- 

EIDITOR  jier,  seaport  and  lumbering  center. 

_  ,  ,  ,  ....  Starting  pay  from  $325  to  $375  depend- 

ror  leemng  weekly  publication  in  agri-  ing  on  experience.  Good  beat.  Good 
cultural  processing  field.  Top-flight  town.  Good  paper.  All  details  first  let- 
man  between  25  and  35  to  take  on  ter.  The  World,  Box  779,  Coos  Bay, 
mitorml,  market  reporting  responsibili-  Oregon. 

tLltiih'one  REPORTER:  General  assignments. 

Wrn  ability  to  should  have  car,  use  camera,  top  bene- 

iTiHiiatra '  ^  a  oI  specialized  good  working  conditions.  Imme- 

encT.  “’®^PP  experi-  diate  opening,  ^nd  complete  resume 

'®  opportunity  to  Gerald  Gunthrup,  Editor,  Oneonta 

tor  bright  young  man  seeking  per-  star  New  York 

manent  position  with  publirfiing  busi-  ,  - - 

ness  that  wants  to  grow.  Top  salary. 

Cooiplete  resume  to  Box 

3400,  Editor  &  Publisher. _  REPORTER 

WANTED— REPORTER  (male).  Abili- 

ty  and  backbone.  For  highly  competi-  wanted  for  permanent  position 

tive  situation.  Real  future  on  fast  on  afternoon  daily.  General  as- 

RFowin^  daily.  Guild  Contract.  Good  si^nment.  Excellent  working 

a  ^  Area  1.  Box  3441,  EJditor  conditions,  good  starting  sal- 

“  Publisher.  other  benefits.  Midwest 

CITY  EDITOR  Morgantown  West  Vir-  background  preferred.  Journal- 
ginia  afternoon  Post.  University  city  ™P<=ation  or  ^me  practical 

32.000  population.  Write  complete  experience  d^ired  Write  full 

resume  including  references  to  Brooks 

Cottle,  Mitor,  Post,  Morgantown,  West  Whitney,  EklitOT,  Pharos-Trib- 
Virginia.  .  TT<n,i,  Logansport,  Indiana. 

COPY  DESKMEN  - 

2  for  large  midwest  morning  SOMEWHETRE  IN  USA  is  suc- 

daily.  Some  background  in  cessful  husband  whose  collegi- 

makeup,  slot  or  telegraph  im-  ate  idealism  has  been  seasoned 

portant  but  not  essential.  and  sharpened  by  newspaper  or 

Limited  experience  no  handi-  magazine  experience  that  now 

cap.  but  prefer  some  metroixili-  fits  him  for  pivotal  editorial- 

tan  training.  Top  pay  in  indus-  management  responsibilities 

try.  Pensions,  other  benefits.  with  mass-circulation  Protest- 

Box  3531,  Eklitor  &  Publisher.  ant  family  magazine  that  be- 

- - - - lieves  laborer  is  worthy  of  his 

DESKMAN  for  Chart  Area  8  daily,  hire.  Send  full  personal  data, 
town  of  11.000.  Give  outline  of  experi-  Samples  will  be  returned.  Box 

ence.  references,  salary  required.  To  3501,  Elditor  &  Publisher. 

3536,  Eklitor  &  Publisher. 


Assistant  same  as  above,  less 
experience  required.  $6000-6500 
beginning  salary,  ^x  3302, 
Eklitor  &  Publisher. 


SPORTS  EIDITOR  for  small  newspaper. 
Knowledge  of  American  and  British 
sports  essential.  Young,  unmarried  man 
preferred.  Apply  Elditor,  Mid-Ocean 
News,  Hamilton,  Bermuda. 
TELEGRAPH  EDITOR  for  week  day 
daily  in  New  York  State  City  25,000 
ixiliulation.  Send  qualifications  and 
salary  exiiected  to  Box  3540,  Eklitor  & 

Publisher. _ _ 

WIRE  EDITOR  for  6,300  daily,  better 
than  average  pay  for  alert  young  man 
with  some  desk  or  reporting  experi¬ 
ence.  Write  Tribune,  Port  Scott,  Kan. 
WO'.MEN’S  EDITOR— for  8,000  circu¬ 
lation  p.m.  daily  California  desert  area. 
Send  resume,  references,  samples  of 
work  to  Box  3510,  Eiditor  &  Publisher. 

WOMAN'S  EDITOR  for  Northwest 
Pennsylvania  morning  daily.  Afternoon 
and  early  evening  hours.  Fine  work¬ 
ing  conditions.  Box  3521,  Eklitor  & 
Publisher. 

YOUNG  REPORTER  for  Wisconsin 
six-day  daily  in  city  of  30,000.  Job 
also  involves  handling  some  syndicated 
featurcTS.  Salary,  bonus  system  and 
liberal  fringe  benefits.  Box  3515,  Ekli¬ 
tor  &  Publisher. 

YOUNG  reporter  with  some  experience 
on  a  New  Jersey  weekly  or  small  daily 
who  wants  chance  to  get  on  one  of  the 
leading  dailies  in  the  state.  Also  ex- 
l)erience*d  reporter  (3  to  5  years  in 
New  Jersey).  Send  detail^  back¬ 
ground.  Box  3530,  Editor  &  Publisher. 


REPORTER 

wanted  for  permanent  position 
on  afternoon  daily.  General  as¬ 
signment.  Excellent  working 
conditions,  good  starting  sal¬ 
ary,  other  benefits.  Midwest 
background  preferred.  Journal¬ 
ism  education  or  some  practical 
experience  desired.  Write  full 
details  or  call  collect  to  Glenn 
Whitney,  Eklitor,  Pharos-Trib¬ 
une,  Logansport,  Indiana. 


SOMEWHERE  IN  USA  is  suc¬ 
cessful  husband  whose  collegi¬ 
ate  idealism  has  been  seasoned 
and  sharpened  by  newspaper  or 
magazine  experience  that  now 
fits  him  for  pivotal  editorial- 
management  responsibilities 
with  mass-circulation  Protest¬ 
ant  family  magazine  that  be¬ 
lieves  laborer  is  worthy  of  his 
hire.  Send  full  personal  data. 
Samples  will  be  returned.  Box 
3501,  Eklitor  &  Publisher. 


_ Eree  LMttce _ 

FREIE  LANCEIRSI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cai>- 
tions.  FYee  information.  Gebbie  Press 
Pictures,  151  W.  48th.  N.Y.C. 

_ Mechanical _ 

(XIMPOSING  ROOM  FOREMAN 
Working  foreman  with  all-around 
skills,  including  makeup,  markup,  lino¬ 
type  operation  and  some  knowledge  of 
job  shev  printing.  Must  be  a  qualified 
machinist.  Opening  in  4-machine  shop 
printing  5  weekly  newspapers  plus  job 
printing.  Salary  $140.  weekly.  Write 
Joel  Leuchter,  Hammonton  Printing 
Co.,  18  South  Second  Street,  Hammon¬ 
ton,  New  Jersey. 


PRESS-MACHINIST 

Opening  for  all-around  experiened 
man.  Chart  Area  2.  Please  write  givinj 
age,  salary  desired  and  a  comply 
resume  of  experience.  Box  3542, 

&  Publisher. _ 

CONNECTICUT  NEWSPAPER  is  ij. 
terested  in  hiring  one  ad  composite 
and  one  ad  machine  operator.  Ope 
shop.  Will  pay  top  wages  for  experi. 
enced  men.  Also  interested  in  hiriaj 
men  with  partial  composing  room  tiiii. 
ing.  Write  Box  3504,  Eklitor  & 
lisher. 


PHOTOCO.MPOSITION 
EQUIPMENT  SALESMAN 

Experience  in  marketing,  printing,  me 
composing  room  equipment.  Must  kiwi 
the  printing  field.  Excellent  sslv;. 
Send  resume  to  Mr.  R.  G.  Crocket: 

PHOTON.  INC. 

58  Charles  Street 
Cambridge  41,  Massachusetts 

INSTRUCTIO^ 

_ Clafsified  Advertising 

NOW — it’s  up  to  318  newspapers  tha; 
have  enrolled  students  in  the  20  leuoc 
Howard  Parish  Course  in  Clssiifiec 
Advertising  1 

One  big  reason  it’s  a  smart  plan  fa 
newspaiiers  .  .  .  their  salespeople  get 
top  notch  training  AT  HOME  and  W 
THEIR  OWN  TIME.  The  salespeopk 
go  for  it,  because  it  helps  them  do  i 
better  job  and  makes  them  worth  non 
to  their  newspapers. 


■ 


"TAPECO” 


TELETYPESETTEni  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  ofierators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  S3.  Fla. 
MACHINIST  FOR  COMPOSING  ROOM 
All  around  maintenance  machinist  in¬ 
cluding  teletype  and  perforator  equip¬ 
ment.  Evening  paper.  Open  shop.  50,- 
000  population.  Chart  Area  2.  Box 

3333.  Eiditor  &  Publisher. _ 

TELeTYPEJSETiek  perforator  oper¬ 
ators.  $3  per  hour.  Book  work,  open 
shop,  day  or  night  shift.  Anzel.  611 
Broadway,  New  York,  N.Y.  GR  7-8600. 


If  you’ve  been  putting  off  enrolliiu 
your  Classified  lieople  in  this  ootint 
that  gets  more  linage  amd  revenue  . . . 
now’s  a  good  time  to  quit  being  i 
“putter-offer"  I  Write  or  phone  os  the: 
nsunes  ...  or  if  you’d  rather,  well 
send  descriptive  brochure  and  regnli: 
enrollment  forms.  The  tab  is  jot  M 
bucks  apiece,  and  when  your  p«ipl< 
have  finished  the  course,  if  you  drat 
feel  :t  was  one  of  the  bert  Into:- 
menta  of  the  year — let  us  know.  ^ 

I  we’ll  send  you  a  bushel  of  fresh  FTofii 
I  oranges  I 

Do  yourself  a  favor.  Check  this  i» 
portant  newspaper  executive’s  aid  t» 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOaATES,  mCORPORATH) 

Clasaified  Advertising  Developmmt 

Services  For  Newspapers  Since  IW 

2900  N.W.  79th  St.,  Miami  47,  Floridi 
PLaza  4-5591 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCA'nON  without  IDENTinCATION 

EDITOR  ac  PUBLISHER  for  August  22,  195^ 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Duplay  Advertiting 


■SITUATIONS  WANTED 


Administrative 


yp.T-ROTJNDED  NEWSMAN  doing 
excellent  job  at  present  post,  wants 
and  gets  sparkling  paper  produced  in 
professional  manner.  Proven  ability  in 
all  phases  news,  editorial  and  fea¬ 
ture,  especially  local.  Also  in  statl 
development  and  direction.  Present  pa¬ 
per  shows  steady  growth,  improve¬ 
ment  and  revenue  since  joining.  Strong 
on  production  problems  and  economy. 
Have  had  experience  in  advertising, 
circulation  and  business.  Might  also 
consider  general  manager  or  publisher 
posts.  Strong  on  community  relations 
and  promotion.  Best  references.  Ob¬ 
jective;  do  good  job  for  good  money 
for  good  concern.  Box  3432,  Editor  & 
Publisher.  _ 


PRODITCTION  MANAGEMENT  or 
INDUSTRIAL  ENGINEERING 
6  years  management  experience,  Car¬ 
negie  Tech  graduate,  practical  com¬ 
posing  room  background  including 
TTS.  For  resume  write  Box  3524,  Edi' 
tor  &  Publisher. 


SOME  PLACE  in  the  U.S.,  a  success¬ 
ful  publisher  is  concerned  about  J 
successor  to  maintain  the  high  stand 
ards  of  his  efforts — as  an  employe  or 
purchaser.  Such  a  man  is  seeking  such 
a  poet.  Fully  qualified  in  all  phases  of 
newspapering  and  broadcasting.  Knows 
all  departments.  Expert  in  co.sts  and 
profits.  Will  stand  most  intensive 
ability,  character,  credit  checks.  High¬ 
est  references  from  industry,  business, 
civic  leaders.  Your  confidence  respected 
and  protected.  Box  3534,  fiditor  & 
Publisher. 


ADVERTISING  DIRECTOR  (Business 
Manager  qualifications)  Capable  han¬ 
dling  any  ud  department.  Experience 
23  years.  All  size  operations.  Competi¬ 
tive,  non-competitive.  Mostly  in  South, 
^perience  in  ^neral  (Sales,  merchan¬ 
dising,  research).  Retail  (Public  Rela¬ 
tions,  Sales  training,  supervision). 
Classified  (Phone  Room,  Street  Sales). 
Age  45,  married,  daughter  10.  Resume 
and  references  on  request.  Inquiries 
kept  in  confidence.  Ed  B.  Scott,  741 
Oxford  Rd.,  Augusta,  Georgia.  Phone 
Regent  3-6526.  _ 


SITUATIONS  WANTED 


Editorial 


(XIVER  ANY  BEAT.  J-Graduate, 
Young,  Vet,  Married.  Experienced  large 
and  small  dailies.  Dedicated.  Box  3403, 
Editor  &  Publisher. 


REIADY — to  be  your  Retail  Manager  or 
Assistant.  Will  bring  you  unlimited 
enthusiasm,  imagination  tempered  with 
responsibility,  and  the  energy  and 
drive  to  do  the  job  right.  WILLING — 
to  go  anywhere  opportunity  for  perma¬ 
nence  and  growth  exist.  ABLE— more 
than  11  years  successful  retail  and 
general  experience  in  competitive  mar¬ 
kets — veteran — college  graduate — mar¬ 
ried — family — 32  years  old.  Box  3303. 
Editor  &  Publisher. 


Editorial 


EDITORIAL  MANAGEMENT  by  work¬ 
ing  editor  with  25  years  experience  in 
all  p'lases  of  reporting,  editing,  pho¬ 
tography.  Strong  on  budget  control 
and  building  of  esprit  de  corps.  Ex¬ 
cellent  references.  Details  on  request. 
Prefer  West.  Now  assistant  to  pub¬ 
lisher.  Box  3416.  Editor  &  Publisher. 


TOPFLIGHT  REPORTERS— Seek  posi¬ 
tions  in  Chart  Areas  9,  10,  11  and  12. 
One  young  man,  ten  years  metropoli¬ 
tan  reporting,  feature  and  desk  experi¬ 
ence.  Major  factor  in  cracking  biggest 
Midwsst  story  of  the  decade.  S^ks  city 
editor  ixisition  on  medium-sized  pai>er. 
Young  woman,  seven  years  experience. 
MA  degree.  Fine  on  cute  features, 
penetrating  series  on  education,  etc., 
unusual  feature  pictures.  Contact;  Bill 
McK:«.  BIRCM  PERSONNEL  SERV¬ 
ICE,  INC.,  67  E.  Madison  St.,  Chicago 
3,  III.  CE-6-5670. 


Circulation 


ASSISTANT  CIRCULATION  MANAG¬ 
ER  on  60,000  morning,  evening,  and 
Sunday  derires  to  make  a  change  to 
circulation  manager  15,000  to  40,000 
elans.  Familiar  with  A.B.C.  Carrier 
promotions,  motor  routes,  office  pro¬ 
cedure.  11  years  experience  in  all 
phases.  35  years  old,  good  references. 
Box  3233,  Editor  &  Publisher, 


aRCULATION  MANAGER  desires 
change.  Very  successful  record.  Prefer 
Chart  Area  4.  Married.  Stand  rigid 
investigation.  Can  organize  and  pro¬ 
duce.  Experience  in  all  phases  of  cir¬ 
culation.  Write  Box  3412,  Editor  and 
Publisher. 


AGGRESSIVE  CTRCULATION  MAN. 
mamed,  age  38,  All  phases  of  Circu¬ 
lation  work,  15  years  District  Manager, 
S  years  Assistant  Circulation  Manager, 
Promotion  minded.  Understands  mail- 
room  operation  inside  and  out.  Little 
Merchant  and  Audit  Bureau  of  Cir¬ 
culation.  Available  after  September  1st. 
Box  3532,  Editor  A  Publisher. 


PRESENT  POSITION  10  years.  20 
years  circulation  experience  with  re¬ 
porting  and  advertising  background. 
Can  qualify  and  handle  your  circula¬ 
tion  job  for  you.  Write  Box  3508, 
Editor  and  Publisher. 


Classified  Advertising 


TOP-FLIGHT  Classified  Manager  avail¬ 
able  as  result  of  recent  merger  in  San 
Francisco.  If  your  classified  department 
is  performing  smoothly,  congratula¬ 
tes!  If  not,  solicitations  from  Classi¬ 
fied  Advertising  Manager  with  strong 
“oond  paper  experience.  Successful 
Senpps-Howard  and  Hearst  back- 
STound.  Can  operate  profitable  and  har¬ 
monious  department.  Location  second¬ 
ary  to  opportunity  with  a  challenge. 

'  ‘‘For  the  labourer  is  worthy 
of  his  hire".  Charles  H.  Holmes,  1526 
Ridge  Road,  Belmont,  California. 
Phone;  LYtell  1-0996. 


SPORTS  EIDITOR — Many  years  on  one 
paper.  Covered  everything  from  high 
school  to  college  and  major  professional 
sports.  President  of  State  Association. 
Award  winner.  Top  references.  Seeks 
minimum  3125  in  (^art  Area  6.  7  or  8. 
Contact  Bill  McKee.  BIRCH  PERSON¬ 
NEL  SERVICE,  INC..  67  E.  Madison 
St.,  Chicago  3,  III.  CE  6-6670. 


LONDON-BASED  U.  S.  NEWSMAN, 
13  years  experience  Asia,  Middle  East, 
Europe,  now  touring  U.  S.,  wants  more 
strings.  Box  3235.  Editor  A  Puhli.sher. 


COMPETENT  J-GRAD  seeks  general 
reporting  siiot  on  daily  In  Chart  Areas 
10.  11,  12.  Box  3317,  Editor  &  Pub¬ 
lisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEIADLINE  PERSONNEL  (Agency) 

6  E  46  St..  New  York.  OXford  7-6728 


EXECUTIVE  EDITOR.  News  and  Wire 

Editor.  Eknployed.  Steiuly,  sober.  Seek 

dry  region  or  altitude  for  mild  sinus. 

Box  3230,  Editor  A  Publisher. 


PHOTOGRAPHER-REPORTER  —  all 
around  newsman,  9  years  of  experi¬ 

ence,  3  as  managing  editor  of  weekly, 
tyi  as  Sports  Editor  of  daily.  Will  con¬ 

sider  position  as  cameraman  or  photo- 
journalist  in  Chart  Areas  2  or  3.  Own 

two  Speed  Graphics,  36  mm.  cameras 

and  darkroom  equipment.  Married  vet¬ 

eran  World  War  U,  college  grad,  BS 
degree.  Writs  Box  3322,  Editor  and 
Publisher. 


SPORTS  JOB  with  Chart  Area  6  daily 
urgently  sought  by  hustling  young 
wire  reporter.  Married.  Box  3306, 
Editor  A  Publishei. 


WIRE  EDITOR:  10  years’  editorial 
experience — metropolitan,  small  town — 
includes  5  on  telegraph.  Box  3324, 
Editor  A  Publisher. 


Display  Advertising 


*0  YEARS  EXPERIE24CE  newspaper 
fiwonal  advertising  background.  In¬ 
cludes  demonstrated  sales  ability,  sales 
<uanagement  and  training,  promotion, 
cteation  of  effective  sales  t^s,  write 
fice^tations,  administrative  and  or- 
g^zational  ability,  market  and  mar- 
•*«ug_  research,  (hod  knowledge  of  all 
udvertiang  media.  FV>r  further  hack- 
and  personal  history,  please 
•rite  Box  3227,  Editor  A  Publisher. 


AWARD-WINNING  small  daily  man¬ 
aging  editor,  64,  now  employed,  de¬ 
sires  change  same  capacity,  editorial 
page  editor,  associate  editor,  news 
editor,  larger  field.  Outstanding  rec¬ 
ord.  good  health,  habits.  Box  3418, 
Editor  A  Publisher. 


CALIFORNIA 

PUBLISHERS 

SKILLED  NEWSMAN.  intelligent, 
sober,  family,  seeks  responsible  spot — 
from  news  staff  metropolitan  to  ^itor 
or  manager  progressive  small  daily  or 
weekly.  Desire  challenge  for  judgment, 
ideas.  Quality  daily,  weekly  exiieri- 
ence.  Now  reporterAleskman  top  190,- 
000  daily.  Design,  advertising,  circula¬ 
tion-minded.  36.  husiness  experienced. 
Box  3427,  Editor  4k  Publisher. 


EXPERIENC^ED  NEWSPAPER  RE¬ 
PORTER,  rewriteman  and  feature 
writer  on  New  York  City  wire  serv¬ 
ices  and  newspapers.  Will  relocate.  Box 
3419,  Editor  A  Publisher. 


JOURNALIST,  fine  reputation  writer- 
reporter,  wants  spot  where  good  writ¬ 
ing,  high  journalistic  standards 
muiit.  7  years  wire  service  experience, 
now  desk-bouid  as  manager.  Strong 
on  features,  interpretative  reporting 
significant  news.  Good  salary,  hours 
essential.  Box  3413,  Editor  A  Pub¬ 
lisher. 


NEWSMAN,  experienced,  fast,  accu¬ 
rate,  sober.  Twenty  years  Midwest  daily 
and  wholly  local  daily  weekly  sheets. 
All  types  writing,  richly  backgrounded. 
South  or  West.  Box  3420,  Editor  & 
Publisher. 


REPORTER,  28,  wide  experience  in 
all  phases  of  newswork  wants  to  re¬ 
turn  to  Chart  Area  2.  Now  with  met¬ 
ropolitan  daily  in  South.  Box  3423. 
Editor  A  Publisher. 


CAPABLE  WOMAN  REPORTER,  well 
traveled  in  America  and  Europe  seeks 
demanding  writing  position.  Accus¬ 
tomed  to  editorial  responsibility.  Money 
considered  before  security.  Owns  car. 
Any  area.  Box  3439,  E^tor  A  Pub- 
ll^er. 


STATE  EailTOR.  18,000  daily,  seeks 

manager  jiost.  Weekly  editor-manager, 

five  years.  On  daily  past  3^.  Journal¬ 

ism  grad,  1960.  Ebnployed  continuously. 
Good  references.  Box  3414,  Elditor  A 
Publisher. 


STTUATICWS  WAWTH) 


Editorial 


REPORTER,  27,  seeking  genuine  op- 
porunit^  for  return  to  metropolitan 
journalism.  At  25,  passed  up  job  on 
Chicago  daily  to  build  broader  founda¬ 
tion  on  medium  size  Chart  Area  2 
daily.  Have  done  just  that  on  varied 
assignments ;  police,  strikes,  courts, 
education,  highways,  politics,  govern¬ 
ment  and  TV  reviews.  Prefer  educa¬ 
tion  and  features.  M.S.  degree.  Ex¬ 
cellent  references,  including  present 
boss.  Box  3526,  Elditor  A  Publisher. 


SOCIEITY  EDITOR  wants  job  in  (^art 
Areas  8,  9  or/  10.  5  years  experience. 
Available  now.  Box  3440,  Editor  A 
Publisher. 


SPORTS  REPORTER.  25,  2  years 

.solid  experience  on  southern  New  Eng¬ 
land  daily  of  60,000.  Hardworking 
college  grad.  Wants  to  write  college 
or  professional  sports.  Box  3525,  Edi¬ 
tor  &  Publisher. 


TRADE  JOURNAL  ONLY 

Desire  editorship  of  monthly  Trade 
Journal.  Ftill  or  specialized  basis.  Piet- 
ently  industry  occupied  (non- journal¬ 
istic)  on  a  managerial  level  and  writ¬ 
ing  as  technical  editor  for  trade  maga¬ 
zine.  Credits  include  monthly  columns, 
monthly  features,  management  book, 
outside  publication  features.  Aware  of 
dual  journalistic  responsibility  to  serv¬ 
icing  an  industry  while  maintaining 
respect  and  resixinse  of  advertisers. 
Box  3516,  Elditor  and  Publisher. 


COPYREADER.  vet.  24.  family,  J- 
grad,  year’s  desk  training  on  major 
New  York  C7ty  daily,  seeks  spot  with 
future  on  daily,  any  area.  Box  3519, 
Ekiitor  &  Publisher. 


EDI'TOR,  42,  dynamic,  now  overseas. 
Baby’s  health  makes  immediate  metro¬ 
politan  stateside  job  imperative.  ’Tal¬ 
ented.  bilingual  (Spanish).  Background, 
by-lines  on  request.  Box  3529,  EMitor 
&  Publisher, 


LAW-(JOVERNMENT-E<X)NOMlCS 
REEXJRTER  hunting  alert  newspaper 
anywhere.  J-(jrad.  6  years  experience. 
A.P.  Newswriting  Award.  Member  of 
bar.  Vet.  28,  single.  Box  3537,  Elditor 
A  Publisher. 


MANAGING  EIDI’TOR  now  heading  ex¬ 
ceptional  7,000  daily  and  Sunday.  ^ 
man  staff,  intensely  competitive  field, 
at  3125  a  week.  Available  September  1 
to  build  saturation  local,  area  news 
coverage  in  bright,  saleable  package 
for  growing  10-20,000  small  city  daily 
anywhere  in  U.  S.  Six  years  Man¬ 
aging  Editor,  New  England  and  Mid¬ 
west.  Young,  family,  top  character 
and  work  references.  Details,  samples, 
interview.  William  Roesgon,  Underhill 
Center,  Vermont.  ’rW-92M4. 


NATIONAL  award-winning  editor-edi¬ 
torial  writer,  44,  desires  relocate  on 
Republican  or  conservative  Democratic 
daily  in  Chart  Area  9.  Box  3522,  Edi¬ 
tor  A  Publisher. 


N.Y.U.  J-Grad  edited  base  paper  in 
service.  Seeks  job  as  reporter  on  daily 
paper.  Chart  Area  not  important.  Box 
3518,  Elditor  A  Publisher. 


RICHLY  -  BACKGROUNDED,  speedy, 
accurate,  experienced  newsman,  fea¬ 
ture  specialist,  all-round  reporter.  Ex¬ 
perienced  all  phases  news  coverage 
writing.  Close  25  years  on  Midwest 
capital  city  daily ;  Chicago  suburban ; 
wholly  local  tabloid  and  major  city 
sheets  Elorida,  Virginia.  Want  South, 
West.  Wire,  write  Box  3620,  Elditor 
A  Publisher. 


Mechanical 


PRESSROOM  FOREMAN  —  24  years 
experience  on  Goss,  Scott,  Hoe.  Duplex 
Tubular  presses  and  all  phases  of  color. 
Excellent  health  and  character  refer¬ 
ences.  Married.  Desire  change  Chart 
Areas  8,  6,  2  or  3.  Box  3336,  Elditor  A 
Publisher.  _ 


ALL-AROUND  PRINTER,  12  years 
experience  composing  room  foreman 
and  superintendent,  wants  foreman  or 
superintendent  job  in  non-union  daily. 

Box  3404,  Elditor  A  Publisher^ _ 

PRESSROOM  FOREMAN  —  available 
immediately.  'Thoroughly  experienced 
on  Hoe,  Scott  and  Goss  presses.  Full 
knowledge  black  and  white  and  color 
work.  31  years  experience.  Reply  Box 
3507,  Editor  A  Publisher. 


Miscellaneous 


EDITORS 
REPORTERS 
PHOTOGRAPHERS 
ADVEarnsiNG  salesmen 
ARTISTS 

NOW  AVAILABLE 

Experienced  newspapermen  relea.sed  as 
a  result  of  the  merger  of  The  San 
Francisco  News  and  The  Call-Bulletin 
are  now  available  for  immediate  em¬ 
ployment. 

Write.  Wire  or  Phone 

THE  NEWS-CALL  BULLETIN 

Placement  Bureau 
860  Howard  Street 
San  EVancisco  19.  California 

Yukon  6-5151 


Photography 


GOOD  HARD  WORKING  NEWS 
PHOTOGRAPHER  Desires  change,  top 
references.  Have  car,  cameras,  will 
travel.  Box  3411,  Elditor  4b  Publisher. 


Promotion— Public  Relations 


PUBLIC  REXA’TIONS  MAN  wants 
city  room  job.  Seven  years  editorial- 
reporter,  copy  reader.  Box  3334,  Elditor 

A  Publisher. _ 

JUST  DISCHARGED,  Navy  Public  In- 
formation  Ofificer,  J-Grad.  26,  looking 
for  responsible,  family  sustaining  Pub¬ 
lic  Relations  Position.  Will  quickly 
learn  what  I  don't  know.  Box  3410, 

Elditor  A  Publisher. _ 

NEWSMAN  wants  return  to  public  re- 
lations.  Young,  mar.'ied,  vet,  J-Gradu¬ 
ate.  Can  edit  and  make-up.  Box  3402, 

Editor  A  Publisher.  _  _ 

BELIEVE  PUBLIC  RELATIONS 
should  sell  your  product?  I  do.  Former 
editor  trade  magazine,  tr^e  show  man¬ 
ager,  some  Public  Relations.  Age  29. 
^x  3543,  Elditor  A  Publisher. 
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WASHINGTON  FOCUS 


By  James  J.  Butler 


GOOD  TRY 

President  Eisenhower  told  a 
press  conference  that  decision 
whether  he  would  remain  in 
Washington,  D.  C.,  after  leav¬ 
ing  office  will  be  “left  to  the 
distaff  side  of  the  family,”  so 
Washington  Post  Reporter 
Marie  Smith  did  what  came 
naturally:  She  telephoned  the 
White  House,  asked  for  Mrs. 
Eisenhower,  politely  answered 
an  operator’s  inquiry  by  saying 
“Marie  Smith  calling.”  She  re¬ 
ceived  an  answer  of  sorts.  Not 
from  Mamie  but  from  the  First 
Lady’s  secretary,  Mary  Jane 
Me  Caffree. 

Miss  Smith  explained  later: 
“I  told  her  I  wanted  to  speak 
to  Mrs.  Eisenhower,  that  the 
President  suggested  that  I  ask 
her  (‘Of  course,  he  didn’t  call 
me  by  name.  He  told  Edward  V. 
Koterba,  United  Features  Syn¬ 
dicate  columnist,  to  ‘get  some 
of  his  ladv  reporter  friends  to 
do  it’).” 

Miss  Me  Caffree  laughed  and 
explained:  “Oh,  he  didn’t  mean 
for  you  to  do  it  directly.  Well, 
the  answer  is  that  she  doesn’t 
have  any  plans  where’s  she’s 
going  to  live  then.”  Said  Miss 
Smith:  “I  tried.” 


HATS  ALL’S  THE  RUSH 

Self-styled  “guinea  pig”  of 
newspaper  colleagues  who  are 
nearing  the  age  of  retirement, 
Paul  R.  Leach,  who  quit  in  1956 
after  46  years  on  the  editorial 
payroll  of  the  Chicago  Daily 
News  and  other  Knight  News¬ 
papers,  has  given  the  Senate 
Subcommittee  on  Problems  of 
the  Aging  a  few  practical  point¬ 
ers. 

“I  am  retired  and  like  it,” 
said  Leach.  “They  (former  col¬ 
leagues)  are  wondering  how 
well  they  can  do  likewise,  and 
are  keeping  an  eye  on  me!”  The 
eye,  perforce,  must  be  a  roving 
one:  after  leaving  the  desk  of 
chief  of  the  Knight  Washington 
Bureau,  Mr.  Leach  and  his  wife 
went  to  Hawaii;  upon  their  re¬ 
turn  they  took  up  residence  in 
Florida;  the  ex-correspondent 
came  back  to  Washington  and 
the  Pentagon  for  an  assignment 
to  give  professional  advice  on 
downgrading  classified  military 
documents — a  literal  “labor  of 
love,”  as  it  might  be  to  any 
other  Washington  correspondent 
today.  Leach  epitomized  a  draw¬ 
back  of  retirement:  “A  million¬ 
aire  gets  no  fun  out  of  retire- 


HOTEL  STAR? 


ment  if  he  is  chronically  ill  or 
bored  stiff.”  The  take-it-easy 
principle  was  well  illustrated  in 
an  incident  related  to  the  com¬ 
mittee  by  the  witty  former  cor¬ 
respondent:  An  impatient  two¬ 
some  was  given  permission  to 
play  through  and  as  they  were 
adjusting  things  to  move  on, 
Leach  inquired  whether  they, 
too,  are  retired.  Told  that  they 
are,  he  covered  good  advice  with 
a  question:  “Well,  then,  what’s 
all  the  rush  about?” 

«  «  « 

LETTERS  TO  A-MUSE 

For  most  of  the  10  years  in 
which  he  has  written  an  edi¬ 
torial  page  column  for  Sunday 
editions  of  the  Washington  Post, 
Benjamin  Muse  has  hammered 
away  at  racial  segregation  al¬ 
most  to  the  exclusion  of  other 
topics,  and  in  this  community 
where  court  decisions  and  legis¬ 
lative  debate  keep  the  subject 
alive,  there  are  very  few  fence- 
straddlers  on  the  issue.  Muse 
observed  his  columnar  decennial 
by  publishing  comments  in  let¬ 
ters  to  him,  most  of  them  harsh¬ 
ly  critical.  He  admitted  he  likes 
to  consider  as  representative  of 
the  more  abusive  epistles,  this 
one:  “I  read  the  common  junk 
which  you  wrote.  First,  let  me 
say  this.  You  are  a  Eliterate 
Person.” 

♦  ♦  ♦ 

GRANDMA  JONES 

Now  that  the  McClellan  labor- 
management  hearings  have 
come  to  an  end,  Mrs.  Olive  M. 
Jones,  78-year  old  grandmother, 
must  find  a  new  investigation  to 
occupy  her  attention.  But  she 
has  had  to  do  that  before:  when 
the  McCarthy  -  Army  hazzle 
completed  its  run  she  experi¬ 
enced  a  brief  hiatus  before  Hoffa 
and  the  Hoodlums  was  billed. 
With  Mrs.  Jones  this  unusual 
interest  is  delayed  rebellion.  Be¬ 
fore  coming  to  Washington  to 
live  five  years  ago  she  had  been 
a  contributing  society  writer  for 
Massachusetts  newspapers.  “I 
got  tired  of  all  those  women’s 
clubs  and  playing  bridge  all  the 
time.” 

Mrs.  Jones  is  a  lady  of  refine¬ 
ment  and  finishing  school  back¬ 
ground.  But  she  picked  up  some 
of  the  newspaper  reporter’s  ag¬ 
gressiveness  along  the  route. 
For  example,  she  told  an  “in¬ 
truder”  who  had  taken  her  ac- 
;  customed  spot  in  the  hearing 
room:  “Young  man,  I’ve  been 
sitting  in  this  seat  for  4% 
years!”  He  moved. 


The  old  Evening  Star  building 
is  to  become  a  hotel.  When  the 
newspaper  moved  to  its  modem 
quarters  after  approximately 
half  a  century  at  the  11th  Street 
and  Pennsylvania  Avenue  stand, 
the  company  sold  the  building 
to  James  C.  Dulin  who  an¬ 
nounced  plans  to  remodel  for 
an  office  building.  The  purchaser 
has  changed  his  program,  has 
purchased  adjoining  property 
and  will  convert  into  a  330-unit 
hostelry.  Interesting  side-bar  is 
the  fact  that  the  zoning  com¬ 
mission  agreed  a  newspaper 
plant  lends  itself  more  practi¬ 
cably  to  sleeping  quarters  than 
to  the  hum  and  hustle  of  busi¬ 
ness  offices. 

*  «  « 

PRESS  GALLERY 

When  Capital  newsmen  asked 
the  Senate  to  set  up  a  congres¬ 
sional  press  gallery,  120  years 
ago,  the  petition  was  rejected. 
It  was  taken  up  again  two  years 
later  and  the  request  was 
granted  but  for  many  years  the 
gallery  was  little  used,  poorly 
furnished,  and  un-staffed.  The 
advent  of  the  typewriting  ma¬ 
chine  caused  more  interest  but 
it  was  not  until  World  War  2 
days  that  the  need  for  special 
correspondence  from  Washing¬ 
ton  impressed  itself  upon  pub¬ 
lishers. 

The  past  25  years  witnessed 
a  notable  switch:  correspondents 
of  the  earlier  day  were  political 
writers,  almost  exclusively;  as 
federal  agencies  took  over  more 
and  more  of  the  functions  of 
states  and  federal  budgets  and 
taxes  zoomed,  economic  writers 
were  sent  to  the  Capital  in 
larger  number.  Military  and 
science  experts  came  with  in¬ 
creased  developments  in  those 


areas,  but  the  most  recent 
growth  was  found  in  the  bum- 
ness  and  trade  paper  fields.  Un¬ 
til  a  few  years  ago  correspond- 
ents  of  the  latter  type  were 
members  of  the  daily  press  gal-  ' 
lery.  Now  they  have  their  separ¬ 
ate  gallery  with  facilities  and 
government-paid  staff.  (In  two 
years  the  120th  anniversary  of 
the  daily  gallery  opening  will 
be  observed,  reviving  the  old 
argument  about  who  was  the 
first  Washington  bureau  head. 
Some  say  it  was  Eliah  King-  ! 
man,  in  1822;  others  maintain 
James  Gordon  Bennett  was  the 
original,  in  1827. 

*  *  * 

HASSETTS  HERE 

William  D.  Hassett,  once  de¬ 
scribed  by  President  F.  D. 
Roosevelt  as  “a  rare  combina¬ 
tion  of  Bartlett,  Buckle,  and 
Roget,”  eschewed  the  hackneyed 
quote  from  Mark  Twain  by  mak¬ 
ing  a  personal  visit  to  familiar 
Washington,  D.  C.,  and  observ¬ 
ing:  “The  Washington  Post  has 
placed  me  in  double  jeopardy.” 
In  an  obit  on  Fleet  Admiral  Wil¬ 
liam  D.  Leahy,  the  Post  men¬ 
tioned  that  Leahy,  FDR’s  war¬ 
time  Chief  of  Staff  at  the  White 
House,  and  “the  late  Bill  Has¬ 
sett,”  then  a  Presidential  seerfr 
tary,  were  close  friends.  Here 
for  the  Admiral’s  funeral,  Has¬ 
sett  recalled  also  that  Post  Re¬ 
porter  Eddie  Folliard  came  to 
the  White  House  30  years  ago 
to  pursue  the  report  that  Has¬ 
sett  had  died.  “I  met  Eddie  at 
the  door,”  said  Mr.  Hassett. 
Then  he  added  with  an  impish 
smile:  “Folliard  was  surprised 
to  see  me.” 

The  former  White  House 
press  secretary  retired  to  his 
native  Northfield,  Vt.,  seven 
years  ago,  taking  10,000  books 
with  him.  “People  ask  me  how 
I  like  being  buried  up  there  — 
now  be  careful  of  that  word,” 
he  warned.  “I’ve  already  been 
placed  in  double  jeopardy  by  the 
Post.” 


ALLEN  KANDER 
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MERGENTHALER  leads  in  both.  See  the  Linofilm  and  the 
Linotype  at  the  Graphic  Arts  Exposition,  New  York,  Sept.  6-12 


New  All-Time  Sunday  High  in  Evansville 


WHATl  Every  Sunday  Courier  and  Press  record  was  broken  in 

June  when  this  high-flying  Sunday  newspaper  gained  4,361 
over  June  ’58,  added  1000  to  its  May  ’59  total. 

WHY:  A  superior  newspaper  that’s  well  worth  reading,  and  an 

economy  that’s  vigorous— Evansville’s  16-county 
Tri-State  market  area  is  home  to  460,000  people,  racked 
up  a  lively  $452,000,000  in  retail  sales  last  year.* 

WHO:  Who  gets  the  break?  Advertisers,  national  and  local! 

Now  getting  nearly  5%  MORE  Sunday  coverage  per 
dollar  than  a  year  ago. 

HOW:  Find  out  how  to  sell  big  in  Evansville.  Contact  any 

Scripps-Howard  General  Advertising  Office  for  the  details. 


The  EVANSVILLE  NEWSPAPERS  / 


The  MORNING 

The  EVENING 

The  SUNDAY 

COURIER 

PRESS 

COURIER  and  PRESS 

•Sales  Management 

SCRIPPS-  HOWARD  NEWSPAPERS 


NEW  YORK  .  Wor/d  Te/egrom  i  The  Sun  COLUMBUS . Cih'zen 

CLEVELAND . Press  CINCINNATI . Potl  i  Times  Slor 

PITTSBURGH . Press  KENTUCKY  . Kentucky  tdilion 

INDIANAPOLIS . Times  Cincinnoli  Post  4  lime,  Star 


SAN  FRANCISCO  .  .  News  Coll  Bulletin*  KNOXVILLE  ......  New,  Sentinel 

*  Affiliated 

General  Advertieing  Department  ....  330  Park  Avenue,  New  York  City 


DENVER  ....  Rocky  Mounloin  News  EVANSVILLE . Prett 

BIRMINGHAM . Posl-Hero/d  HOUSTON . Pren 

MEMPHIS . Press  Scirniior  FORT  WORTH . Pre« 

MEMPHIS . Commercial  Appeal  ALBUQUERQUE . T  bum 

WASHINGTON . News  EL  PASO . Hera' I  Pod 


Chicago  SanFranciice  LoiAngelei  Detroit  Cincinnati  Philadelphia  t  vNet 


